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Alaska’s  Vast  Newsprint  Resources  Wait 
Development  By  U.S.  Capital 

Two  Firms  Plan  to  Sp>end  $20,000,000  for  Mills  When  Power  Sites  Are  Granted — Area  Can 
Produce  1,000,000  Tons  Yearly  in  Perpetuity,  U.  S.  Forestry  Experts  Declare 

WASHINGTON,  D.  C,  July  23. —  By  GEORGE  H.  MANNING  where  the  extensive  pulpwrood  forests  of 

After  years  of  effort  to  convince  _ . _ c' _ i _ >  cj:. _ a.  _  Alaska  have  come  within  commercial 


”  After  years  of  effort  to  convince 
American  capital  of  the  importance  of 
developing  the  pulpwopd  forests  of  south¬ 
eastern  Alaska  as  a  s^^urce  of  supply  for 
newsprint  pulp  for  all  the  American  press, 
the  U.  S.  Forest  Service  feels  that  at 
last  it  has  made  an  impression. 

As  soon  as  expected  power  licenses  are 
obtained  from  the  Federal  Power  Com¬ 
mission,  two  American  firms  will  start 
to  spend  upwards  of  $20,000,000  on  news¬ 
print  plants  at  Juneau  and  Ketchikan. 

Applications  for  these  licenses  have 
been  filed  with  the  commission  by  I.  and 
J.  D.  Zellerbach,  of  the  Crown  Zeller- 
bach  Corporation,  and  by  George  T. 
Cameron,  of  the  San  Francisco  Chronicle, 
which  paper  in  association  with  the  Los 
Angeles  Tiwcj  will  erect  the  plant  at 
Juneau.  Preliminary  permits  were  issued 
to  both  parties  three  years  ago  and  they 
have  used  the  intervening  time  in  investi¬ 
gating  the  advisability  of  launching  the 
projects.  They  have  now  become  con¬ 
vinced  the  project  promises  success  and 
arc  ready  to  go  ahead  as  soon  as  the 
power  commission  grant's  them  authority 
to  harness  the  “high  hanging’’  lakes  for 
their  water  power. 

Officials  of  the  Forest  Service,  who 
have  “nursed”  these  valuable  virgin  tracts 
for  years,  and  pleaded  with  American 
capital  to  work  them  for  what  it  was 
worth  to  themselves,  to  Alaska,  and  to 
the  United  States  proper,  feel  sure  that 
their  prayers  are  being  answered. 

And  with  the  warning  of  the  Federal 
Trade  Commission  in  its  special  report 
of  three  weeks  ago  (See  E.  &  P.  July  5) 
to  watch  the  Newsprint  Institute  of  Can¬ 
ada,  coupled  with  the  feeling  that  the  lat¬ 
ter  country  may  at  some  future  time  set 
up  a  virtual  embargo  on  the  exportation 
of  pulpwood  or  newsprint,  it  would  not 
surprise  the  foresters  to  see  other  news¬ 
print  manufacturers  follow  the  two  pion¬ 
eers  into  the  north. 

Many  obstacles  stood  in  the  way  of 
the  earlier  development  of  the  industry 
in  southern  Alaska,  according  to  E.  E. 
Carter,  assistant  U.  S.  Forester.  Chief 
among  these  was  the  false  impression  in 
the  minds  of  potential  investors  that  all 
AKsaka  was  a  barren,  bleak,  country, 
enshrouded  the  greater  part  of  the  time 
in  snow  and  ice.  Another  was  the  reluc¬ 
tance  of  capital  to  “take  a  chance”  on  an 
untried  industry  in  Alaska,  when  there 
were  so  many  other  natural  resources 
cp'ing  for  capital  in  that  section.  And 
then  newsprint  was  plentiful  enough. 

At'  last,  Mr.  Carter  declares,  the  forest 
service  has  convinced  the  world  that  the 
winters  in  southern  Alaska  are  milder 
than  those  of  Boston  and  on  a  par  with 
winters  in  Washington.  D.  (T.  Mean¬ 
while.  he  states,  newsprint  manufacturers 
and  users  have  been  forced  by  their  dif¬ 
ficulties  el.sewhere  to  take  heed  of  the 
claims  of  the  forest  .service  in  that  sec¬ 
tion  of  the  continent  and  are  being  con¬ 
vinced. 

The  extensive  pulpwood  forests  of 
Alaska  are  now  well  within  the  commer- 
^1  range  of  the  market  and  should  soon 
be  contributing  heavily  to  the  American 
^i^print  supply,  according  to  B.  F. 
Heintzleman,  representative  of  the  U.  S. 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 

Forest  Service  in  Alaska.  Mr.  Heintzle-  Heintzleman  praised  its  future  as  a  pulp- 
man  is  regarded  by  Forestry  officials  and  wood  center. 


Two  beautiful  Sitka  spruce  photographed  in  the  heavily  forested  Mud  Bay 
region,  Alaska.  The  Sitka  spruce  is  declared  to  be  ideal  pulp  material  for 
newsprint  making. 


Interior  Department 
best  authority  today 
situation  in  Alaska, 
soon  to  be  established 
crease  the  population 
Juneau  by  2,0(K),  and 
the  initial  capacity 
of  the  mills  will  be 
about  270  tons  of 
paper  a  day. 

After  pointing  out 
that  the  section  will 
never  be  an  import¬ 
ant  mercantile  lum¬ 
ber  producing  center 
for  the  reason  that 
it  has  to  compete 
with  the  forests  of 
Washington,  Oregon 
and  others  in  the 
United  States,  Mr. 


authorities  as  the  In  a  discussion  of  the  situation,  Mr. 
on  the  woodpulp  Heintzleman  said : 

Each  of  the  mills  "We  are  the  world's  greatest  user  of 
in  -Alaska  will  in-  newsprint  but  we  have  largely  failed  to 
of  Ketchikan  and  put  our  cut-over  lands  to  work  pnKiuc- 

_ _  ing  the  pulpwocKl 

and  other  timber  pro- 
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information  of  the  buyers  and  ‘here  is  fast  pushing 
seUers  of  newspaper  space.  This 
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where  the  extensive  pulpwood  forests  of 
Alaska  have  come  within  commercial 
range  of  the  markets  and  they  will  ‘■oon 
be  contributing  to  our  newsprint  supply. 

“The  principal  pulpwood  forests  of 
Alaska,  in  which  the  two  new  plants  are 
to  be  built,  are  found  in  the  region 
known  as  south-eastern  Alaska,  that  long, 
narrow  strip  of  mainland  with  adjacent 
islands  that  extends  southerly  from  the 
main  portion  of  the  Territory  along  the 
west  side  of  northern  British  Columbia. 
This  region  is  about  350  miles  long  and 
100  miles  wide  and  has  an  intricate  net¬ 
work  of  navigable  narrow  sea  channels, 
which  makes  every  portion  of  it  readily 
accessible.  It  is  located  from  6.50  to 
1,000  miles  northwest  of  Seattle  and  has 
good  steamship  communication  with  that 
port  via  the  so-called  Inside  Passage 
which  lies  back  of  a  chain  of  islands 
extending,  with  only  a  few  breaks,  all 
the  way  to  Puget  Sound. 

“This  region  does  not  have  the  climatic 
features  popularly  as.sociated  with 
.Alaska.  The  warm  Japan  current  of  the 
Pacific  Ocean  which  passes  here  pro¬ 
duces  a  winter  climate  milder  than  that 
of  Boston,  so  that  the  sea  channels  are 
open  to  navigation  at  all  times  and 
weather  conditions  will  not  interfere  ma¬ 
terially  with  the  year  long  operation  of 
pulp  and  paper  mills. 

“The  forests  are  a  northern  extension 
of  the  type  found  along  the  coast  of 
Oregon,  Washington  and  British  Co¬ 
lumbia,  but  in  Alaska  they  are  more 
confined  to  the  shore  line.  They  rarely 
extend  inland  more  than  4  or  5  miles, 
most  of  the  trees  are  from  154  to  3  feet 
in  diameter,  and  the  stand  per  acre 
averages  between  30  and  35  cords.  This 
accessibility  of  the  timber  to  tidewater, 
the  relatively  heavy  stand  per  acre,  and 
the  protected  sea  channels  in  which  the 
logs  can  be  towed  to  the  mills  make  for 
an  unusually  low  cost  of  delivered  wood. 

“Ninety-five  per  cent  of  the  stand  is 
western  hemlock  and  Sitka  spruce,  both 
of  which  are  excellent  pulpwoods.  These 
species  are  now  used  almost  exclusively 
by  the  newsprint  mills  of  the  Pacific 
Northwest  and  British  Columbia. 

“The  total  stand  of  commercial  timber 
in  southeastern  Alaska  is  estimated  to  be 
not  less  than  130,000,000  cords,  or  78 
billion  board  feet,  75  per  cent  of  which 
is  western  hemlock,  and  20  per  cent 
Sitka  spruce. 

“The  many  high  ‘hanging’  lakes  which 
occur  near  tidewater  and  an  unusually 
heavy  rainfall  provide  excellent  water 
power  resources.  Sufficient  power  to 
meet  the  needs  •  of  large  mills  can  be 
developed  in  many  places  at  very  attrac¬ 
tive  cost  figures.  Ordinarily  the  mills 
will  be  established  at  the  power  sites, 
but  in  some  cases  it  may  be  found  more 
desirable  to  transmit  the  power  to  exist¬ 
ing  towns  and  use  it  there.  All  of  the 
power  sources  are  on  publicly  owned 
lands  and  can  be  developed  and  used 
under  the  provisions  of  the  Federal 
Water  Power  Act. 

“The  mills  will  be  situated  on  tide¬ 
water,  a  location  of  many  obvious  ad¬ 
vantages.  Water  transportatron,  with 
its  comparatively  cheap  rates  will  be 
available  for  bringing  all  wood  and  other 
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supplies  to  the  plants,  and  for  hauling 
the  product  to  the  markets  of  the  United 
States. 

“The  timberlands  are  administered  by 
the  United  States  Forest  Service  in  ac¬ 
cordance  with  forestry  principles,  so  as 
to  provide  a  sustained  output  of  timber 
for  the  use  of  the  local  mills.  This  will 
make  southeastern 
Alaska  a  perma¬ 
nent  pulp  and 
paper  producing 
region,  to  the  ad¬ 
vantage  of  Alaska, 
the  United  States 
as  a  whole,  and  the 
local  operating 
concerns.  O  v  e  r  - 
development  of  the 
industry,  which 
would  require  the 
cutting  of  more 
timber  than  the 
forest  can  supply 
indefinitely  through 
tree  growth  will 
not  be  permitted. 

“In  the  latter 
connection  the 
service  has  profited 
by  the  mistakes 
made  by  the  lake 
states  and  others 
that  cut  down  their 
forests  ruthlessly 
without  thought  of 
the  future.  This 
will  not  be  re¬ 
peated  in  Alaska. 

“It  is  estimated 
that  southeastern 
Alaska  can  pro¬ 
duce  at  least  l,000j- 
000  tons  of  news¬ 
print  a  year  in  per¬ 
petuity,  more  than 
one-fourth  of  the 
present  consump¬ 
tion  of  the  United 
States.  Every  en¬ 
couragement  will 
be  given  to  the  ex-  Photo  shows  how 
pansion  of  the  in¬ 
dustry  up  to  this 

capacity,  as  rapidly  as  economic  conditions 
permit.  In  a  virgin  forest  such  as  this, 
growth  is  balanced  by  decay  and  if  the 
timber  is  not  removed  it  is  lost.  In 
other  words,  the  full  growing  power  of 
these  forests  will  n<it  l)e  utilized  until 
the  yearly  cut  of  timber  is  equivalent  to 
1,0()(),(XK)  tons  of  paper  and  until  this 
cut  is  reached  we  are  suffering  a  loss 
of  raw  material  that  cannot  be  recovered. 

“The  establishment  of  the  paper  in¬ 
dustry  in  southeastern  Alaska  will  be 
of  great  value  to  the  development  of 
this  pioneer  region,  which  is  now  lagging 
for  lack  of  industries. 

“The  present  p<ipulation  of  20,00(1 
should  be  more  than  doubled  'when  the 
ultimate  paper  producing  capacity  of 
l.(XI0,000  tons  is  reached.  In  fact  the 
regif)n  will  probably  be  chiefly  depend¬ 
ent  upon  this  industry  and  the  produc¬ 
tion  of  forest  crops  here  will  take  the 
place  which  agriculture  occupies  in  many 
communities  in  the  United  States. 

“Around  each  of  the  two  prospective 
plant  IcKations  sufficient  timberland  has 
i>een  bl(Kked  out  to  provide  a  perpetual 
supply  of  wood  for  a  mill  of  the  maxi¬ 
mum  capacity  that  is  possible  through  a 
full  development  of  the  water  power 
sites.  Within  the  lioundaries  of  this 
tributary  forest  area  suflicient  timber  is 
l)eing  offered  for  sale  to  supply  a  news¬ 
print  mill  of  .sOO  tons  daily  capacity  for 
50  years.  Additional  sales  from  these 
tributary  lands  will  be  offered  as  needed 
to  care  for  increases  that  may  l)e  made 
from  time  to  time  in  plant  capacity  and 
to  keep  the  established  mills  going  indefi¬ 
nitely. 

“The  form  of  timber  contract  that  has 
been  drafted  for  each  project  covers 
835,0(X).000  cubic  feet  or  8,.I50,000  cords 
of  wood.  It  allows  .50  years  for  the  re¬ 
moval  of  the  timber,  preceded  by  a  pe- 
ri(xl  of  five  years  for  investigation  and 
construction  work.  The  timber,  exclu¬ 
sive  of  the  land,  is  to  be  paid  for  as  it 
is  cut.  Under  this  system  of  timber  dis¬ 
posal  the  milling  concern  is  free  of  the 
huge  investment,  the  carrying  charges, 
and  the  risks  incident  to  providing  the 
long-term  timber  supply  that  must  be  set 


the  U.  S.  Forest  Service  handles  its  field  work  in  the  Tongass  National  Forest,  Alaska.  The  houseboat 
is  used  by  the  crew  as  their  home  and  is  towed  from  place  to  place  by  motor  boats. 


up  for  a  paper  mill  to  give  security  to  “The  Southern  coast  of  Alaska  has  found  by  the  score  and  at  all  elevations, 
the  large  plant  investment  required.  abundant  undeveloped  water  power  re-  the  highest  known  being  at  a  height  of 

“The  award  of  these  two  pulpwood  sources.  With  high,  steep  mountains  im-  2,300  feet.  They  range  in  size  to  as 
projects  and  the  granting  of  licenses  for  mediately  along  the  seacoast,  a  very  heavy  much  as  1,900  acres,  are  very  deep  and 
the  power  sites  to  be  developed  in  con-  precipitation  and  numerous,  high  ‘hang-  usually  have  a  narrow  outlet  which  forms 
nection  with  them  will  not  give  a  mon-  ing’  lakes,  all  of  the  factors  needed  to  an  excellent  location  for  a  dam. 
opoly  on  the  paper-making  resources  of  produce  cheap  power  are  present.  The  “They  can  be  made  to  serve  as  storage 
the  region.  Sufficient  timber  and  water  great  precipitation  gives  a  run-off  of  10  reservoirs  by  the  construction  of  a  dam 

or  preferably  by 
the  cheaper  and 
more  advantageous 
method  of  tapping 
the  side  of  the  lake 
bed  with  a  tunnel 
some  distance  be¬ 
low  the  normal 
water  surface.  The 
tunnels  and  pipe 
lines  to  connect  the 
lakes  with  the 
power  houses  at 
tidewater  range  in 
length  from 
mile  to  3  miles  and 
in  most  cases  will 
not  exceed  1}^ 
miles. 

“Explorations  and 
surveys  of  the 
water  power  re¬ 
sources  of  South¬ 
eastern  Alaska 
have  been  carried 
on  for  the  past  IS 
years.  The  power 
sites  so  far  dis- 
covered  and 
studied  have  a 
total  year-long  ca¬ 
pacity  of  500,000 
horsepower.  The 
work  has  pro¬ 
gressed  slowly  ow¬ 
ing  to  the  rugged 
topography  and  the 
vast  region  in¬ 
volved,  and  it  is 
safe  to  assume  that 
further  searching 
will  reveal  many 
additional  valuable 
power  sites.  The 
meager  existing 
knowledge  of  this 
extensive  rugged  section  of  the  Terri¬ 
tory  is  indicated  by  the  fact  that  a  de¬ 
tachment  from  the  Navy  department, 
while  making  aerial  photographic  sur¬ 
veys  in  Southeastern  Alaska,  in  the  sum¬ 
mer  of  1929,  discovered  a  very  valuable 
power  lake  within  three  miles  of  tide¬ 
water  and  within  twenty  miles  of 
Juneau. 

“This  lake  is  1,0(X)  acres  in  extent  and 
is  located  at  an  elevation  of  2,3(X)  feet. 
It  is  capable  of  producing  between  22,- 
(XK)  and  25.(X)0  yearlong  horsepower  and 
can  be  developed  as  cheaply  as  any  other 
large  power  site  in  that  region.  This 
discovery  at  this  particular  time  was  in¬ 
deed  fortunate  as  the  power  can  be  used 
to  excellent  advantage  in  connection  with 
the  large  paper  mill  being  planned  for 
Juneau,  the  estimated  saving  in  power 
investment  costs  through  its  use  for  this 
purpose  being  placed  at  $6.50,000.” 

Elalwrating  further  on  weather  condi¬ 
tions  in  southern  Alaska,  which,  accord¬ 
ing  to  Forest  Service  officials  are  greatly 
misunderstood  in  the  United  States,  R. 
C.  Mize,  government  meteorologist  in 
Alaska,  said: 

“Due  to  the  influence  of  the  ocean, 
the  temperature  ranges  are  short  and 
extremely  high  or  low  temperatures  are 
very  rare  and  of  brief  duration.  Com¬ 
paratively  few  stations  have  experienced 
maximum  temperatures  of  90  degrees  or 
over.  Minimum  temperatures  near  sea 
level  on  the  coast  are  not  as  low  as  in 
the  coldest  parts  of  some  of  the  .southern 
states,  including  Alabama.  Portions  of 
the  coast  have  never  experienced  zero 
temperatures  near  sea  level.  Summer 
temperatures  are  about  the  same  as  on 
the  Washington  coast.  The  July  mean 
temperature  at  Ketchikan  is  higher  than 
Eureka,  Cal.  The  January  mean  tem¬ 
perature  of  Cordova  is  higher  than  that 
of  Albany  or  Chicago;  Ketchikan  is 
warmer  than  St.  Louis,  Cincinnati  or 
New  York ;  and  Sitka  is  two-tenths  of 
a  degree  cooler  than  Washington,  D.  C. 
The  average  interval  without  freezing 
temperatures  near  sea  level  ranges  from 
100  to  160  days  according  to  the  par¬ 
ticular  location.” 


power  is  available  to  support  at  least  five 
large  paper  mills  and  a  number  of  small 
ones,  and  all  of  these  projects  are  open 
for  development  by  responsible  and  well- 
financed  concerns  willing  to  meet  the  Gov¬ 
ernment  requirements. 

“The  topograpliy  and  soil  of  southeast¬ 
ern  Alaska  make  the  lands  principally 
valuable  for  forest.  This  has  been  rec¬ 
ognized  by  the  Federal  Government  which 
has  placed  almost  the  entire  area  within 
the  National  Forest  system.  The  timber 
resources  are  to  be  managed  by  the  Forest 
Service  primarily  for  the  production  of  a 
continuous  supply  of  pulpwood.  There 
is  an  opportunity  here  to  build  up  a  large 
paper  industry  on  a  basis  which  will  help 
to  solve  the  problem  of  how  future  sup¬ 
plies  of  pulpwood  are  to  l)e  assured  to 
meet  our  national  demands  for  paper.” 

It  is  particularly  noteworthy  that  Mr. 
Heintzleman  reports  that  “there  are  no 
climatic  factors  which  prevent  or 
seriously  hinder  the  operations  of  wood¬ 
working  establishments  throughout  the 
year.  The  main  seaways  and  most  of  the 
small  inlets  are  free  of  ice  throughout 
the  winter,  so  that  water  transportation 
is  possible  at  all  times.  The  heavy  rain¬ 
fall  and  high  relative  humidity  of  the 
average  summer  give  this  region  a  very 
low  forest-fire  risk.” 

He  reports  al.so  that  the  pulp  and  paper 
market  of  the  Orient  and  .Australia  are 
as  readily  accessible  to  Alaska  as  to  the 
Pacific  Coast  states  and  British  Colum¬ 
bia.  Those  of  the  Gulf  States  and  other 
sections  of  the  Atlantic  seaboard  can  l)e 
reached  by  water  shipments  through  the 
Panama  Canal.  It  is  approximately 
2,.390  miles  from  Ketchikan  to  Minne¬ 
apolis  and  2,700  miles  to  Chicago,  by 
railroad. 

Since  the  splendid  opportunities  for 
water  power  developments  in  southern 
.Alaska  are  the  principal  inducement  for 
the  newsprint  pioneers  in  that  primeval 
forest  section,  the  Forest  Service  and  the 
Geological  Survey  have  made  detailed  in¬ 
vestigations  in  order  to  obtain  more  pre- 
ci.se  data  on  the  power  sites  in  the  sec¬ 
tion.  On  this  subject,  Mr.  Heintzleman 
savs : 


to  16  cubic  feet  of  water  per  second  per 
square  mile  on  the  drainage  areas  of  the 
water  powers  so  far  studied. 

“This  is  thought  to  be  higher  than 
the  run-off  in  any  other  section  of  the 
United  States. 

“The  many  deep  lakes  found  at  high 
elevations  among  the  rugged  mountains 
paralleling  the  coast-line  provide  ample 
and  cheap  storage  reservoirs  to  supply 
water  throughout  the  low-water  period  of 
winter,  when  all  of  the  precipitation  on 
the  mountains  is  tied  up  in  the  form  of 
snow'.  Pipe  lines  leading  from  the.se  lakes 
can  supply  water  at  tremendous  pressure 
to  the  wheels  in  the  power  houses  at 
tidewater. 

“The  Ala.skan  power  sites  are  not  of 
high  horsepower  capacity  as  compared 
with  many  of  those  on  the  larger  rivers 
in  the  I’nited  States,  but  they  are  effi¬ 
ciently  large  to  supply  the  needs  of  single 
large  industrial  plants  or  of  a  number  of 
smaller  plants.  Some  localities  have  a 
group  of  powers  which  can  readily  be 
linked  together  by  the  use  of  short  trans¬ 
mission  lines.  For  example,  Speel  arm 
of  Port  Snettisham,  near  Juneau,  has  a 
power  site  with  a  yearlong  capacity  of 
32,000  horsepower,  but  an  additional  17,- 
0(X)  horsepower  can  be  brought  to  the 
same  power  house  from  an  adjoining  site, 
while  other  sites  in  the  same  locality 
permit  of  concentrating  KXl.OOO  horse¬ 
power  with  less  than  20  miles  of  trans¬ 
mission  line. 

“The  small  unit  capacities  of  the 
Alaskan  power  sites  arc  a  very  attractive 
feature  to  industrial  enterprises,  since 
a  single  company  can  afford  to  develop 
and  thus  fully  control  its  own  source 
of  power.  This  is  a  more  secure  and 
comfortable  position  than  l)eing  forced 
to  buy  power  from  a  large  public  utility 
concern,  which  is  necessarily  the  case 
where  p<nver  occurs  in  huge  units  re¬ 
quiring  millions  of  dollars  for  develop¬ 
ment. 

“The  ‘hanging  lake,’  formed  by  gla¬ 
cier  action  and  located  at  a  high  eleva¬ 
tion  but  close  to  tidewater,  is  the  out¬ 
standing  and  most  valuable  feature  of 
Alaskan  power  sites.  Such  lakes  arc 
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BRUNDIDGE  APPEARS  BEFORE  GRAND  JURY 


Refuses  to  Talk  After  Testifying  Before  Chicago  Body — City  Editor  of  Chicago  Tribune  Files  $250,000 
Libel  Suit  Against  Herald  and  Examiner  as  Result  of  Lingle  Story — Capone  Denies  Interview  *  i 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  July  24. — Chicago  news¬ 
papers  are  about  through  slinging 
mud.  That  is,  unless  the  testimony  of 
Harry  Brundidge,  St.  Louis  Star  re¬ 
porter,  is  acted  upon  by  the  Cook  county 
Grand  Jury  or  Robert  M.  Lee,  city  editor 
of  the  Chicago  Tribune,  files  a  bill  of 
particulars  in  his  $250,000  libel  suit 
against  the  Herald  and  Examiner. 

What  Brundidge  told  the  Grand  Jury 
has  so  far  been  kept  secret.  He  appeared 
Tuesday  and  was  closeted  with  the  in¬ 
quisitorial  body  for  three  hours.  The  in¬ 
vestigation  of  the  murder  of  Alfred 
(Jake)  Lingle,  Tribune  reporter,  June  9, 
has  seemingly  been  forgotten  in  the 
shuffle,  for  that  inquiry  was  set  aside  that 
the  St.  Louis  reporter  might  make  good 
his  charge  that  other  Chicago  newspaper 
men  were  grafters. 

On  leaving  the  Grand  Jury  room  Brun¬ 
didge  was  confronted  by  a  group  of  re¬ 
porters,  but  refused  to  discuss  his  testi¬ 
mony.  State’s  Attorney  John  A.  Swan¬ 
son  was  also  silent  on  the  developments 
before  the  jury,  and  would  not  say 
whether  other  newspapermen  would  be 
called.  Brundidge,  it  was  explainetl,  was 
excused,  but  was  to  remain  in  easy  reach, 
for  further  testimony  if  needed. 

It  was  intimated  that  the  Grand  Jury 
will  issue  a  statement  regarding  his  testi¬ 
mony,  and  when  it  is  given  out,  a  new 
flood  of  muck-raking  may  take  place. 

Robert  M.  Lee,  city  editor  of  the 
Tribune,  filed  a  praecipe  Tuesday  after¬ 
noon  charging  the  Herald  and  Examiner 
had  libelled  him  in  a  story  which  ap¬ 
peared  in  that  morning’s  paper.  The 
story  suggested  that  the  Grand  Jury  call 
Lee.  It  was  reprinted  from  the  editorial 
columns  of  the  Evening  American.  The 
paragraphs  in  which  Lee’s  name  were 
mentioned  follows : 

"The  work  of  newspaper  reporters  is 
directed  by  the  city  editor.  A  good  city 
editor  knows  pretty  well  just  what  his 
men  are  doing  for  the  paper — and  on  the 
outside.  It  is  understood  that  Robert  M. 
Lee.  city  editor  of  the  Tribune,  had  been 
a  close  friend  of  Jake  Lingle.  The 
Grand  Jury  might  call  Mr.  Lee  and  in¬ 
quire  what  he  knows  and  what  his 
records  show  of  the  activities  of  Lingle 
in  the  months  before  he  was  murdered.” 

The  editorial  was  punctuated  with  the 
question,  “WTio  Killed  Jake  Lingle,  and 
Why  ?”  The  Herald  and  Examiner  took 
up  this  question  and  in  its  seven  column 
first  page  line  Tuesday  and  Wednesday 
ran  the  line  "Who  Killed  Jake  Lingle, 
and  Why?”  The  question  was  asked  in 
other  deaths  later. 

The  bitterness  between  Chicago  papers 
was  climaxed  with  the  Lee  suit.  The 
Tribune  on  Thursday  mentioned  the  name 
of  Lingle  only  in  the  standing  box,  offer¬ 
ing  a  reward.  W'’ednesday  the  Tribune 
mentioned  his  name  only  in  the  item 
regarding  Lee  s  suit.  The  Daily  News 
on  Thursday  subordinated  the  Lingle 
angle  in  its  story  of  gang  activities. 

Prior  to  the  appearance  of  Brundidge, 
however,  charges  were  hurled  from  all 
sides. 

In  addition  to  the  names  of  Harry 
Read,  American  city  editor,  Leland 
Reese,  of  the  Daily  News.  “Jimmy” 
Murphy  of  the  Illustrated  Times  and 
.lulius  Rosenheim,  investigator  for  Reese 
until  he  was  slain  F'eb.  1,  other  Chicago 
newspaper  figures  have  been  drawn  into 
the  ‘war.” 

Tod.  crime  reporter  of  the 
Chicago  Herald  and  Examiner  was  to  be 
Mmed  by  Brundidge.  the  Tribune  said. 
Referring  to  Tod.  the  Tribune  said  ; 
lod,  according  to  reports  of  investigat¬ 
ors,  lives  at  14()0  I^ke  Shore  Drive,  a  co¬ 
operative  apartment  building  tenanted 
of  considerable 
wealth.  How  the  reporter  maintains 
such  luj^rious  residence  was  not  made 
Plam.  Reports  are  to  the  effect  that 
tod  frequently  entertains  on  a  somewhat 
lavish  scale,  serving  liquor  which  he  has 


By  ED  JOHNSON 


told  guests  was  provided  by  “Bugs” 
Moran.” 

In  reply  to  the  statements  against  Tod, 
the  Herald  and  Examiner  printed  the  fol¬ 
lowing  statement: 


Harry  Brundidge  (right)  photo¬ 
graphed  with  Frank  W.  Taylor,  Jr., 
managing  editor  of  the  St.  Louis 
Star,  as  he  left  the  grand  jury  room 
after  testifying  this  week  about  news¬ 
paper  “racketeering”  in  Chicago. 

“Anticipating  the  arrival  of  Brundidge, 
the  Tribune  yesterday  introduced  the 
name  of  Ted  Tod.  His  name  is  believed 
to  complete  the  list  of  Chicago  newspaper 
men  expected  to  be  named  by  Brundidge 
when  he  appears  before  the  Grand  Jury. 

“It  was  brought  to  light  by  devious  ‘in¬ 
vestigations,’  so  stated  the  Tribune,  all  of 
which  were  entirely  unnecessary,  inas¬ 
much  as  every  one  associated  with  Mr. 
Tod  knew  that  he  had  been  publicity 
manager  for  the  Fairview  Dog  Race 
Track  for  a  short  period  in  1929. 

“As  a  matter  of  fact,  Mr.  Tod  notified 
his  employers  of  this  association,  which 
he  had  formed  before  being  employed  by 
the  Herald  and  Examiner,  thus  removing 
any  possibility  of  suspicion.  He  also  in¬ 
formed^  State’s  Attorney  Swanson  and 
his  chief  investigator,  Patrick  Roche. 
He  requested  them  to  give  all  news  re¬ 
lating  to  dog  races  to  the  other  reporter 
of  the  Herald  and  Examiner  assigned 
their  offices. 

“As  a  matter  of  fact,  there  were  no 
secret  phases  of  the  dog  track  situation 
at  that  time,  the  legal  action  consisting  of 
open  raids  in  order  to  establish  a  court 
record. 

The  article  using  Mr.  Tod’s  name  said 
he  lived  in  a  luxurious  apartment  at  14(X> 
I.ake  Shore  Drive,  whereas  that  is  not 
his  ^  address.  It  further  mentioned  his 
lavish  entertainment,  at  which  much 
liquor  was  served,’  whereas  Mr.  Tod  does 
not  drink  at  all. 

^  All  the  abov'e  could  have  been  ascer¬ 
tained  by  questioning  Mr.  Tod,  a  com¬ 
mon  practice  in  journalism.” 

In  addition  to  Tod,  the  names  of 
Roscoe  (Duffy)  Cornell,  circulation 
manager  of  the  Herald  and  Examiner 
and  Rudolph  Triez,  city  circulator  of 
the  paper  have  been  mentioned  in  con¬ 
nection  with  charges  that  Matt  Foley, 


assistant  circulation  manager  of  the 
paper  conducted  a  questionable  lottery 
on  the  Kentucky  Derby.  Foley  is  said 
to  be  a  fugitive.  The  newspaper  men 
were  subpoenaed  to  appear  Friday  in 
court  to  tell  what  they  knew  about  the 
lottery.  Homer  Guck,  publisher  of  the 
Herald  and  Examiner  was  also  reported 
to  have  been  mentioned  in  a  subpoena. 

The  situation  now  appears  much  in 
the  light'  of  some  of  the  newspapers 
demanding  the  investigation  sticky  to  the 
unraveling  of  the  Lingle  assassination, 
and  the  others  either  ignoring  the  Lingle 
case  or  attacking  each  other. 

The  Chicago  Tribune  ran  in  its  issue 
of  last  Saturday  an  interview  with  A1 
Capone,  written  by  Harry  Brundidge, 
dated  Miami  Beach,  Fla.,  and  copyrighted 
by  the  St.  Louis  Star.  It  follows: 

“It  was  1  o’clock  in  the  morning  and 
the  beams  of  a  tropical  moon  danced 
on  the  waters  of  Biscayne  Bay.  For 
more  than  three  hours  this  writer  had 
communed  with  Alphonse  Capone  on  a 
divan  on  the  sun  porch  of  his  beautiful 
Palm  Island  home,  chatting  about  Chi¬ 
cago,  its  underworld,  the  assassination 
of  ‘Jake’  Lingle,  and  the  activities  of 
some  other  Chicago  newspaper  men. 

“Suddenly  the  big  beer  and  bullet  baron 
leaned  over,  put  his  left  arm  around  my 
shoulders,  and  with  typical  Latin  effu¬ 
siveness  squeezed  me  and  said :  ‘Listen, 
Harrv:  I  like  your  face.  Let  me  give 
you  a  hot  tip.  Lay  off  Chicago  and  the 
money-hungry  reporters. 

“  ‘You’re  right :  because  you’re  right 
you’re  wrong.  You  can’t  buck  it,  not 
even  with  the  backing  of  your  newspaper, 
because  it  is  too  big  a  proposition.  No 
one  man  will  ever  realize  just  how  big  it 
is,  so  lay  off.’ 

“‘You  mean?’. 

“  ‘I  mean  they'll  make  a  monkey  out 
of  you  before  you  get  through.  No  mat¬ 
ter  what  dope  you  have  to  give  ^that 
Grand  Jury,  the  boys  will  prove  you’re  a 
liar  and  a  faker.  You’ll  get  a  trimming.’ 

“  ‘I’m  going  to  quote  you  as  saying 
that.’ 

“  ‘If  you  do  I’ll  deny  it.’ 

“Big,  ixiwerful,  square  shouldered, 
intelligent,  happy-go-lucky,  and  affable, 
Capone  is  surprisingly  talkative.  He  has 
a  dark  kindly  face,  big  sparkling  eyes, 
and  dark  curly  hair  that  is  thinning  from 
the  brows.  His  whole  demeanor  is  that 
of  an  overgrown  boy. 

“The  long  scar  on  his  left  cheek  adds 
to  his  appearance ;  his  personality  is  ex¬ 
ceptionally  pleasing,  and  it  requires  no 
vivid  imagination  to  understand  the  rea¬ 
sons  for  his  huge  ruccess  in  his  chosen 
field.  A  stranger,  knowing  nothing  in  his 
past,  might  characterize  him  as  ‘a  play¬ 
ful,  lovable  chap,  as  harmless  as  a  big 
St.  Bernard  dog.’ 

“This  reporter  got  off  the  train  in 
Miami  at  8:15  p.  m.,  after  a  hot  48-hour 
trip  from  St.  I-ouis,  with  no  letters  of 
introduction  and  no  assurance  that  he 
could  talk  with  Capone. 

"Going  directly  to  the  Pancoast  Hotel 
on  the  Beach,  the  writer  wasted  an  hour 
trying  to  obtain  the  secret,  unlisted  tele¬ 
phone  number  of  the  Capone  estate,  and 
then  hired  an  automobile  and  drove  to 
the  Palm  Island  residence. 

“A  friendly,  though  hardboiled,  guard 
was  at  the  big  iron  gates  and  said  that 
Capone  was  out  with  his  attorneys. 

“  ‘When  will  he  return  ?’ 

“The  guard  shrugged  his  shoulders  and 
the  writer  sat  down  on  the  grass  to  wait. 
.At  10  p.  m.  a  big  limousine  arrived  with 
Capone’s  younger  brother,  and  a  few 
minutes  later  another  black  sedan  pulled 
up  at  the  gates. 

"Capone,  with  two  armed  guards  and 
another  man,  stepped  out.  whereupon  the 
reporter  introduced  himself. 

“  ‘This  is  a  surprise’,  said  Capone. 
‘Come  on  in’. 

“A  moment  later  we  were  seated  on 
the  sun  porch. 


“‘You  seem  to  have  raised  merry  hell 
in  Chicago,’  he  began.  ‘What  brings  you 
here  ?’ 

“  ‘I  thought  I  would  ask  you  who 
killed  Lingle?’ 

“  ‘Why  ask  me  ?’  he  responded,  then 
after  a  barely  perceptible  pause  he  said  in 
tones  that  carried  conviction:  ‘The 
Chicago  police  know  who  killed  him.’ 

"The  writer  asked:  ‘Was  Jake  your 
friend  ?’ 

“  ‘Yes,  up  to  the  very  day  he  died.’ 

“‘Did  you  have  a  row  with  him?’ 

“  ‘.Absolutely  not.’ 

“  ‘It  is  said  you  fell  out  with  him  be¬ 
cause  he  failed  to  split  profits  from  hand¬ 
books.’ 

“  ‘Bunk.  The  handbook  racket  hasn’t 
been  really  organized  in  Chicago  for 
more  than  two  years  and  any  one  who 
says  it  is  doesn’t  know  Chicago.’ 

‘“If  you  did  not  have  a  row  with 
Lingle  why  did  you  refuse  to  see  him 
upon  your  release  from  the  workhouse 
in  Philadelphia?’ 

“  ‘Who  said  I  didn’t  see  him?’ 

“  ‘The  Chicago  newspapers,  the  files 
of  which,  including  his  own  paper,  the 
Tribune  set  forth  the  fact.’ 

“  ‘Well,  if  Jake  failed  to  say  I  saw 
him — then  I  didn’t  see  him.’ 

‘“What  about  Jake’s  diamond  belt 
buckle  ?’ 

“  ‘I  gave  it  to  him.’ 

“‘Do  you  mind  stating  what  if  cost?’ 

“  ‘Two  hundred  and  fifty  dollars.’ 

“  ‘Why  did  you  give  it  to  him?’ 

“  ‘He  was  my  friend.’ 

•  “  ‘How  many  rackets  was  he  engaged 

in?’  Capone  shrugged  his  shoulders. 

“  ‘What  was  the  matter  with  Lingle, 
the  horse  races?  How  many  other 
“Lingles”  are  there  in  Chicago  in  the 
newspaper  racket  ?’ 

“  ‘Phooey,  dun’t  esk.’ 

“  ‘Seriously,  what  do  you  think  of 
newspaper  men  who  turn  their  profession 
into  a  racket?’ 

“‘I  think  just  this:  Newspapers  and 
newspaper  men  should  be  busy  suppress¬ 
ing  rackets  and  not  supporting  them.  It 
does  not  become  me  of  all  persons,  to 
say  that,  but  I  believe  it.’ 

“  ‘How  many  newspaper  men  have  you 
had  on  your  pay  roll  ?’ 

“Again  a  pau^,  a  shrug  of  the  should¬ 
ers  and  then :  T^lenty.’ 

“  ‘Have  you  had  any  telephone  calls 
from  newspaper  men  in  Chicago  since 
publication  in  fhe  St.  Louis  Star  that 
Lingle  was  not  the  only  one  in  his  pro¬ 
fession  in  Chicago  with  a  racket?’ 

“Again  the  one  short  word :  ‘Plenty.’ 

“Capone  took  the  writer  on  a  tour  of 
his  house  and  grounds,  without  escort'. 
We  visited  the  beautiful  swimming  pool 
and  bathhouse,  as  fine  as  anything  in 
Hollywood;  the  private  pier,  boathouse, 
high  powered  speed  boat  and  palatial 
cruiser,  and  strolled  through  the  grounds 
with  the  rock  pool  and  fernery,  and 
gorgeous  trees  and  flowers. 

“‘You  are  not  afraid?’  the  writer 
asked. 

“‘Of  what?  I  go  everywhere  alone 
most  of  the  time  and  would  be  very 
happy  here  if  the  Miami  police  would  let 
me  alone.  A  little  clique  over  there  has 
tried  to  run  me  out  of  town,  but  I  refused 
to  be  chased.  They  have  arrested  me  re¬ 
peatedly,  tried  me  unsuccessfully  on  a 
perjury  charge  which  was  trumped  up 
and  tried  to  padlock  my  home  as  a  public 
nuisance  because  I  kept  a  drink  here  for 
myself,  as  who  in  Miami  doesn’t?  No. 
I’m  not  afraid.  No  harm  will  come  to 
me,  because  I  am  out  of  all  rackets.  I 
will  make  Miami  my  home  and  will  go 
to  Chicago  only  occasionally.  I  had  my 
success,  saved  my  money  and  now  I’m 
through  with  the  rackets.’ 

“  ‘You  certainly  organized  Chicago  in 
a  hurry,’  said  the  reporter. 

“  ‘Organize  Chicago  ?  Bah  !  How 
could  any  one  man  organize  a  city  of 
3,(XX),00<’'  I  was  successful  in  some 
(Continued  on  page  39) 
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COURT  DECLARES  HALL- 
LAV  ARRE  PARTNERS 

U.  S.  Circuit  Court  of  Appeals  Sus¬ 
tains  Georgia  Court’s  Decision  on 
DifiFerence  Between  Publishers 
Financed  by  International 


William  LaVarre  and  Harold  Hall, 
who  purchased  four  southern  newspapers 
with  funds  borrowed  from  International 
^per  Q)mpany,  were  declared  equal 
partners  in  the  properties,  according  to  a 
decision  handed  down  in  New  Orleans, 
July  21,  by  the  United  States  Circuit 
Court  of  Appeals  sustaining  the  decision 
of  the  Federal  EHstrict  Court  of  the 
Southern  District  of  Georgia.  Under 
this  decision  the  corporation  formed  by 
Hall  and  LaVarre  can  be  dissolved  and  a 
special  master  appointed  to  handle  its 
affairs. 

LaVarre,  who  was  recently  sentenced 
to  20  days  in  jail  for  contempt  of  court 
and  who  was  then  released  on  $5,000 
bond  pending  filing  of  a  bill  of  exceptions 
by  his  counsel,  was  at  his  camp  in 
Virginia  when  the  court’s  decision  was 
announced. 

The  decision  gives  a  definite  ruling  on 
the  differences  between  Hall  and  LaVarre 
which  arose  when  LaVarre  claimed  Hall 
was  merely  an  employe  of  the  publishing 
corporation  while  Hall  held  that  he  was 
an  equal  partner  with  LaVarre.  The 
disagreement  came  after  the  Federal 
Trade  Commission  had  revealed  that  the 
partners  had  borrowed  $870,000  from 
International  Paper  Company  to  pur¬ 
chase  the  Augusta  (Ga.)  Chronicle, 
Spartanburg  (S.C.)  Herald  and  Journal 
and  Columbia  (S.C.)  Record. 

The  Georgia  District  Court  issued  an 
injunction  to  restrain  LaVarre  from 
transferring  the  stock  of  the  corporation 
to  his  name  and  ordered  the  appointment 
of  the  receiver.  LaVarre’s  subsequent 
refusal  to  let  the  receiver  take  charge 
resulted  in  his  being  cited  for  contempt. 
Recently  LaVarre  charged  Tudge  Bascom 
S.  Deaver,  United  States  District  Jutfee 
for  the  middle  district  of  Georgia,  with 
“tyrannous”  conduct  of  the  case  and  a 
committee  was  appointed  by  the  House 
Judiciary  (Committee  to  investigate  the 
complaint. 


KENT  COOPER  SAILS 


A.  P.  Chief  end  Family  Honored 
Before  LeaTing  for  Europe 

Kent  Cooper,  general  manager  of  the 
Associated  Press,  sailed  for  Europe, 
July  22,  aboard  the  S.  S.  Transylvania, 
with  his  wife  and  Miss  Jane  Cooper,  his 
daughter.  The  night  before  sailing  the 
Coopers  were  guests  of  honor  at  a  dinner 
given  by  Frank  Mason,  president  of  In¬ 
ternational  News  Service,  in  the  roof 
garden  of  the  Hotel  St.  Regis. 

Among  those  present  at  the  dinner 
were :  Roy  Howard,  chairman  of  the 
board  of  Scripps-Howard  Newspapers, 
and  Mrs.  Howard;  Bruce  Barton,  of 
Batten,  Barton,  Durstine  &  Osborn,  and 
Mrs.  Barton;  Norris  Huse,  manager  of 
Associated  Press  Photo  Service,  and  Mrs. 
Huse ;  John  N.  Wheeler,  president  of  Bell 
Syndicate;  M.  H.  Aylesworth,  president 
of  the  National  Broadcasting  Company; 
S.  L.  Rothafel  (Roxy)  ;  and  Mrs.  Ray 
Long,  wife  of  the  publisher  of  Cosmo¬ 
politan  Magasine. 


FLEW  TO  CONVENTION 

Josiah  P.  Rowe,  Jr.,  publisher  of  the 
Fredericksburg  (Va.)  Free  Lance-Star, 
iloted  his  Curtiss-Robin  monoplane  to 
Virginia  Beach  last  week  where  he  at¬ 
tended  the  sessions  of  the  Virginia  Press 
Association.  Mr.  Rowe,  was  with  the 
American  air  forces  in  France  and  now 
holds  a  transport  license  under  the  De¬ 
partment  of  Commerce. 


SIMMONS  JOINS  “SPECIAL” 

The  Devine-Tenney  Corporation,  pub¬ 
lishers  representatives.  New  York,  has 
announced  the  addition  of  Edward  T. 
Simmons  to  the  New  York  sales  staff. 
Simmons  has  been  with  Standard  Rate 
and  Data  Service  for  the  past  two  years. 


ROBERTS  ON  VACATION 

Roy  A.  Roberts,  managing  editor,  the 
Kansas  City  Star,  is  at  the  Hotel  May¬ 
flower,  Ocean  City,  Md.,  for  thrw 
weeks.  Mrs.  Roberts  and  daughter  will 
remain  there  until  about  Sept.  1. 


MRS.  PATTERSON  EDITOR 
OF  WASHINGTON  DAILY 


Sister  of  N.  Y.  Daily  News  Publisher 
Named  Editorial  Head  of  Herald 
— Had  Tried  to  Buy  Paper 
Several  Times 


Mrs.  Eleanor  Medill  Patterson,  grand¬ 
daughter  of  Joseph  Medill,  founder  of 
the  Chicago  Tribune,  and  sister  of  Capt. 


Mrs.  Eleanor  M.  Patterson 


J.  M.  Patterson,  publisher  of  the  New 
York  Daily  News,  became  editor-in- 
chief  of  the  Washington  Herald,  July 
24,  it  was  announced  by  that  paper  and 
by  headquarters  of  the  Hearst  News¬ 
papers.  Mrs.  Patterson  is  also  a  cousin 
of  Col.  R.  R.  McCormick,  publisher  of 
the  Chicago  Tribune. 

The  appointment  of  Mrs.  Patterson 
does  not  replace  anyone  at  present  on 
the  Washington  Herald  staff.  She  oc¬ 
cupies  a  newly  created  post,  it  was 
stated.  The  new  editor-in-chief  has 
tried  several  times  to  purchase  the 
Herald  from  William  Randolph  Hearst. 

An  announcement  in  the  Herald 
Thursday  of  this  week  stated  in  pprt : 

“Mrs.  Patterson  has  long  been  anxious 
to  engage  in  active  newspaper  work 
which  has  occupied  members  of  her 
family  for  three  generations. 

“For  a  long  time  she  endeavored  to 
purchase  the  Washington  Herald  of 
which  she  now  becomes  the  active  editor. 
But,  Hearst  newspapers  are  not  for  sale. 

“Mrs.  Patterson  will  work  as  editor 
of  the  Herald  under  the  regular  Hearst 
newspaper  contract. 

“Mrs.  Patterson,  who  was  formerly 
the  Countess  Gizyeka,  and  who  subse¬ 
quently  married  the  well  known  lawyer, 
Elmer  Schlesinger,  at  her  mother’s  re- 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  1-2 — Indiana  Weekly  Press 
Assn.,  summer  outing,  Purdue  Uni¬ 
versity,  Lafayette,  Ind. 

Aug.  7-9 — Montana  State  Press 
Assn.,  annual  meeting,  Butte. 

Aug.  14-16 — Second  annual  Ala¬ 
bama  Press  Institute,  Alabama 
Polytechnic  Institute. 


quest,  resumed  her  maiden  name  which 
is  the  same  as  her  mother’s,  Eleanor 
Medill  Patterson.” 

Mrs.  Ruth  Hanna  McCormick,  sister- 
in-law  of  Col.  McCormick,  is  the  Repub¬ 
lican  nominee  for  the  Senate  from  Illi¬ 
nois,  elections  for  which  are  to  be  held 
Nov.  30  this  year. 

The  publisher  of  the  Herald  is  Nicho¬ 
las  J.  Whelan,  and  Ralph  W.  Benton  is 
managing  editor. 


SMITH  SUCCEEDS  COFFEY 


New  York  Herald  Tribune  Columnist 

Resigns  to  Do  Free  Lance  Work 

Edward  Hope  Coffey,  conductor  of 
“The  Lantern,”  New  York  Herald 
Tribune  daily  column  under  the  by-line 
of  Edward  Hope,  resigned  from  that 
paper  this  w«ek  to  devote  his  time  to  free 
lance  magazine  writing.  His  last  column 
was  to  appear  Saturday,  July  26.  He  has 
written  a  large  number  of  stories  for 
leading  magazines  for  the  past  several 
years. 

Beverly  Smith,  of  the  Herald  Tribune 
city  staff,  will  take  over  “The  Lantern” 
on  Monday,  July  28.  Smith  has  been  on 
the  staff  for  some  time  specializing  in 
news  stories  in  a  light  vein.  For  a  time 
he  served  in  the  London  bureau  of  the 
Herald  Tribune. 


REPRESENTING  SUN-TELEGRAPH 

Alfred  E.  Hammer,  eastern  repre¬ 
sentative  of  the  Chicago  Herald  &  Ex¬ 
aminer  has  also  been  retained  as  eastern 
representative  of  the  Pittsburgh  Sun- 
Telegraph  with  offices  at  247  Park  Av¬ 
enue,  New  York.  He  will  contact  the 
New  York  offices  of  such  retail  firms  as 
have  Pittsburgh  branches. 


MARSTERS  APPOINTS  PORTER 

Geo.  E.  Marsters,  Inc.,  Boston  travel 
agency,  has  named  the  Porter  Corpora¬ 
tion  of  that  city  as  advertising  counsel. 
Boston  and  New  York  newspapers  are 
being  used  with  two  separate  campaigns 
— one  strictly  institutional,  the  other 
offering  specific  tours. 


INSURANCE  ACCOUNT  TO  AYER 

N.  W.  Ayer  &  Son,  Inc.,  has  been  ap¬ 
pointed  to  handle  the  advertising  ac¬ 
count  of  the  American  Mutual  Liability 
Insurance  Company  of  Boston,  Mass. 


N.Y.GRAPHIC  EXECUTIVE 
STAFF  REORGANIZED 


E.  W.  Parson*  Becomes  President  and 
Advertising  Director  —  Ellmaker 
Now  Publisher  —  Ahern  Returns 
as  Local  Advertising  Manager 


Eugene  W.  Parsons,  formerly  vice- 
president  of  the  United  States  Daily, 
was  named  president  and  advertising 


Eugene  W.  Pabso.vs  Harry  A.  Ahern 


director  of  the  New  York  Evening 
Graphic  this  week,  succeeding  William 
E.  Robinson,  resigned.  At  the  same  time 
it  was  announced  that  Harry  A.  Ahern, 
at  one  time  advertising  director  of  the 
Graphic  and  more  recently  with  the 
Newark  (N.J.)  Evening  News,  has  re¬ 
turned  to  the  Macfadden  paper  as  local 
advertising  manager. 

Martin  H.  Weyrauch,  editor  of  the 
Graphic,  who  also  resigned  this  week, 
has  been  succeeded  by  T.  Von  Ziekursch, 
editor  of  the  Philadelphia  Daily  News, 
another  Macfadden  paper.  Mr.  Von  Zie¬ 
kursch  will  act  as  editor  of  both  papers. 
Lee  Ellmaker,  executive  vice-president  of 
the  Macfadden  Newspapers,  is  now  pub¬ 
lisher  of  the  Graphic. 

Another  change  on  the  New  York 
tabloid,  announced  this  week,  was  the 
appointment  of  Robert  Levy,  of  the 
New  York  Herald  Tribune,  as  circula¬ 
tion  manager  to  succeed  Qiarles  Cana- 
van,  resigned.  Howard  Swain  continues 
as  managing  editor. 

Mr.  Parsons  was  at  one  time  adver¬ 
tising  manager  of  the  Chicago  Tribune, 
from  which  newspaper  he  resigned  in 
February,  1927,  to  become  vice-president 
and  western  manager  of  the  Capehart- 
(Tarey  Corporation,  New  York  agency. 
From  that  position  he  went  to  the  Bos¬ 
ton  American  and  Sunday  Advertiser  in 
June,  1928,  as  publisher.  His  most  re¬ 
cent  connection  was  with  the  United 
States  Daily. 


RYDER  RESIGNS 


Editor  of  Columbus  Ohio  State  Jour¬ 
nal  Succeeded  by  J.  A.  Meckstroth 

Robert  O.  Ryder,  editor  and  para¬ 
graph  writer  of  the  Columbus  Ohio 
State  Journal,  resigned  this  week 
and  was  succeeded  by  Jacob  A.  Meck¬ 
stroth. 

Ryder  joined  the  State  Journal  more 
than  30  years  ago  and  worked  his  way 
to  the  editorship.  His  literary  style  at¬ 
tracted  wide  attention  and  his  paragraphs 
were  frequently  quoted.  Ill  health 
prompted  him  to  relinquish  his  connec¬ 
tion  with  the  paper.  For  more  than  a 
year  he  made  his  home  at  Berkeley,  Cal., 
to  which  city  he  will  return  as  soon  as 
he  has  disposed  of  his  property  in 
Columbus. 

Meckstroth  has  been  with  the  State 
Journal  since  his  graduation  from  Ohio 
State  University  in  1912,  with  the  ex¬ 
ception  of  several  years  spent  as  private 
secretary  to  Governor  A.  V.  Donahey. 


DAILY’S  PLANE  IN  TOUR 

The  City  of  Rochester  was  repr^ 
sented  hi  the  1930  New  York  State  .\ir 
Tour  last  week  by  a  Stinson-Detroiter 
plane  chartered  by  the  Rochester  Times- 
Vnion.  Times-Union  readers  followed 
the  tour  through  a  series  of  articles 
written  by  Paul  Benton,  man^ng 
editor,  who  was  carried  in  the  Times- 
Union  plane. 
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STAFFS  CHOSEN  CAREFULLY ,  EDITORS  SAY 

New  York  Executives  Deny  ^^Haphazard  Hiring”  Charge — Men  Selected  Weeks  Before  They  Are 
Employed — Application  Lists  Kept — Extensive  Experience  Demanded 


By  JOHN  F.  ROCHE 


The  method  of  hiring  men  to  fill 
vacancies  or  to  augment  the  editorial 
staffs  of  New  York  dailies,  far  from  be¬ 
ing  a  haphazard,  unfair  system,  as 
charged  by  DuBois  K.  Wiggins,  of  the 
Brooklyn  Times,  in  an  article  in  Editor 
&  Publisher  for  July  19,  is  a  well- 
planned,  carefully  considered  part  of 
newspaper  management,  according  to 
managing  editors  and  city  editors  in¬ 
terviewed  this  week.  The  men  who  do 
the  hiring  and  firing  pointed  to  faith¬ 
fully  compiled  lists  of  available  report¬ 
ers,  feature  writers  and  rewrite  men  as 
an  indication  of  the  care  with  which  they 
select  new  staff  members. 

The  news  room  executives  were 
unanimous  in  denouncing  the  practice 
of  hiring  the  first  man  who  pokes  his 
head  into  the  office  in  search  of  a  job. 
Occasionally,  they  admitted,  a  first  rate 
writer  or  investigator  will  wander  into 
their  domain  in  such  unexpected  fashion, 
but  the  occasions  are  rare. 

One  of  the  most  strictly  conducted  em¬ 
ployment  systems  in  Manhattan  in  that 
in  use  on  the  Telegram.  Replacements 
or  additions  to  the  staff  are  made  only 
after  careful  investigation  of  the  ap¬ 
plicant’s  qualities,  Lee  B.  Wood,  manag¬ 
ing  editor,  declared.  The  man  selected 
has  usually  been  under  surveillance  by 
the  Telegram’s  executives  for  some 
time  before  being  chosen  for  the  posi¬ 
tion.  Before  anyone  gets  a  try-out  on 
the  Telegram  staff  his  work  must  first 
have  been  given  a  thorough  inspection  by 
Mr.  Wood,  or  George  Lyon,  city  editor, 
or  Walter  Lister,  news  editor, 
“Everybody  who  comes  to  the  office 
in  search  of  a  job  gets  a  hearing, Mr, 
Wood  explained.  “They  are  interviewed 
by  either  Lyon,  Lister  or  myself.  If 
they  write  for  an  interview,  we  usually 
arrange  for  one.  Of  course,  I  don’t  mean 
that  we  keep  open  house  here  for  all 
itinerant  reporters.  But  we  are  always 
wiling  to  give  a  good  man  a  hearing. 

“In  talking  to  applicants  we  try  to 
find  out  whether  they  are  really  inter¬ 
ested  in  newspaper  work  or  are  just 
using  it  as  a  meal  ticket  until  some¬ 
thing  better  turns  up.  If  they  bring  any 
samples  of  their  work  we  look  them  over. 
In  this  way  we  get  an  idea  of  what  they 
can  write.’’ 

The  person  selected  for  a  Telegram 
job  is  usually  known  to  the  executives, 
but  in  cases  where  an  unknown  is  put 
on  the  staff,  he  is  given  a  two  or  three 
weeks’  chance  to  make  good. 

“We  can  tell  in  that  time  whether  he 
is  suited  to  our  needs,’’  the  managing  edi¬ 
tor  declared.  “Lyons  is  a  good  city  edi¬ 
tor  and  a  good  schoolmaster.  He  can 
tell  whether  the  man  is  fit.  But,  of 
course,  we  rarely  take  on  anyone  not 
known  to  us.” 

Within  the  past  year  and  a  half,  Mr. 
Wood  said,  he  has  not  picked  one  man 
on  the  spur  of  the  moment,  except,  per¬ 
haps.  one  or  two  copy  readers,  in  an 
emergency.  The  purpose  of  the  Tele¬ 
gram,  he  pointed  out,  has  been  to  build 
up  a  staff  of  specialized  writers  to  cover 
all  manner  of  newspaper  writing.  Men 
are  usually  picked  two  to  three  months 
ahead  of  the  time  when  they  will  be 
needed. 

The  waiting  list,  kept'  by  Mr,  Wood, 
is  usually  depleted  by  about  SO  per  cent, 
he  finds  when  looking  into  it,  due  to  the 
departure  of  out-of-towners,  who  come 
to  New  York  financed  for  a  stay  of  only 
six  or  eight'  weeks.  One  of  the  common 
problems  avoided  by  the  Telegram  hiring 
system,  Mr.  Wood  said,  is  that  of  the 
man  who  values  himself  more  than  he  is 
worth,  hoping  to  get  what  he  considers 
satisfactory.  This  individual,  if  hired 
haphazardly,  generally  turns  out  to  be 
a  complete  loss  to  the  paper  within  two 
weeks,  the  managing  editor  declared. 

Julian  Mason,  editor  of  the  Evening 
Post,  was  another  advocate  of  cautious 
choosing  in  filling  staff  vacancies. 

“We  most  certainly  do  not  pick  the 


first'  man  who  walks  into  the  office,”  he 
told  Editor  &  Publisher. 

While  the  waiting  list  is  not  adhered 
to  in  his  organization,  Mr.  Mason  pointed 
out  that  great  care  is  taken  and  occa¬ 
sional  rearrangement  of  the  news  staff 
is  effected  in  an  effort  to  get  the  best 
possible  people  for  certain  positions. 
There  is  no  fly-by-night  atmosphere  in 
the  make-up  of  the  Post  staff,  he  said. 

“On  the  New  York  papers  with  which 
I  have  been  connected,”  Mr.  Mason 
stated,  “the  creation  of  a  vacancy  has 
meant  the  most  careful  and  patient 
thought  in  filling  it.  It  is  so  in  making 
additions  to  the  staff, 

“In  the  case  of  the  Evening  Post,  we 
very  often  rearrange  the  staff  so  as  to 
Cure  any  misplacements  or  so  as  to  give 
a  forward  step  to  those  who  deserve  it 
and  can  handle  a  better  job.  This  done, 
we  reach  definitely  for  the  kind  of  man 
or  woman  we  want.  It  is  quite  possible 
during  these  processes  that  one  of  the 
constant  stream  of  applicants  whom  we 
interview  will  fit  into  the  position  that  is 
open.” 

It  is  Mr.  Mason’s  opinion  that  journal¬ 
ism  school  graduates  should  have  no  pos¬ 
sessive  call  on  open  positions. 

“The  schools  have  tried  to  assert 
this,”  he  said,  “by  getting  newspapers  to 
promise  to  employ  at  least  one  graduate 
each  year.  I  have  steadfastly  refused  to 
do  so.  I  would  be  willing  to  give  jour¬ 
nalism  school  graduates  the  edge,  but,  in 
my  opinion,  they  present  just  as  big  a 
gamble  as  anyone  else.” 

Seated  at  his  desk  overlooking  the 
busy  traffic  of  the  East  River,  Amster 
Spiro,  the  Evening  Journal’s  city  editor, 
grinned  broadly  at  the  s'uggestion  that  a 
man  lucky  enough  to  walk  into  an  office 
with  a  vacancy  would  be  told  imme¬ 
diately  to  roll  up  his  sleeves  and  go  to 
work. 

“Have  you  ever  tried  it?”  he  asked. 

“I  know  some  of  the  best  men  in  town 
who  have  to  wait  their  turn  for  jobs, 
even  when  there  is  one  vacant,’"  he  con¬ 
tinued.  “I  don’t  think  it  is  possible  any 
place  in  this  town  to  walk  right  into  a 
job.” 

The  Journal  has  very  few  sudden  va¬ 
cancies,  Mr.  Spiro  declared,  but  when  a 
man  is  needed  for  a  special  job,  he  is 
selected  from  among  those  who  are 
known  (|uantities  or  who  are  recom¬ 
mended  by  a  staff  member.  The  only 
unexpected  vacancies  occur  us'ually  on 
district  jobs,  and  these  are  filled  by  mov¬ 
ing  a  man  up  from  some  other  district. 


The  problem  of  the  journalism  school 
graduate  is  one  with  which  the  Journal’s 
city  editor  has  had  both  good  luck  and 
bad. 

“The  mere  fact  that  a  fellow  has  been 
through  a  school  doesn't  qualify  him  for 
a  job  on  a  metropolitan  daily,”  was  his 
opinion.  “Most  fellows  who  go  to  jour¬ 
nalism  school  choose  their  profession 
haphazardly.  For  metropolitan  news¬ 
paper  work  a  man  must  have  actual 
newspaper  training.  No  office,  limited 
as  to  the  number  of  men  it  can  hire, 
wants  to  send  a  cub  out  on  a  big  story, 
and  consequently  he  sits  around  working 
on  small  stuff  until  he  gets  sick  of 
it.” 

Mr.  Spiro  related  two  experiences  he 
had  with  journalism  graduates. 

“I  recently  talked  to  a  class  in  journal¬ 
ism,”  he  said,  “and  at  the  conclusion 
they  asked  me  about  the  job  situation  in 
New  York.  I  told  their  instructor  to 
send  me  the  man  who  seemed  to  show 
the  most  promise  at  the  end  of  the 
course  and  I  would  try  him  out  on  the 
Journal.  Shortly  after  he  sent  a  grad¬ 
uate,  who  he  declared  showed  more 
promise  than  any  he  had  ever  handled. 
I  tried  him  out  and  discovered  that  he 
had  not  the  slightest  idea  of  what  it  was 
all  about,  and  so  I  had  to  let  him  go. 

“On  the  other  hand,”  he  continued, 
“I  have  a  journalism  school  graduate  on 
the  staff  now  who  has  turned  out  to 
be  one  of  the  best  men  I’ve  ever  seen. 
He’s  marvelous  at  caption  writing — just 
seems  to  have  natural  ability.” 

As  a  parting  shot  at  the  haphazard 
hiring  myth,  ^Ir.  Spiro  declared  the  con¬ 
stant  turnover  of  editorial  staffs  by 
which  publishers  are  supposed  to  keep 
down  salaries  does  not  exist. 

“It’s  just  bunk,”  he  asserted.  “In 
this  shop  we  pay  high  salaries  and  do 
everything  we  can  to  keep  our  men.” 

The  much-complained-of  turnover  is 
non-existent  also  in  the  city  room  of  the 
Sun,  according  to  Edmund  Bartnett, 
city  editor,  who  handles  staff  replace¬ 
ments. 

“The  Sun  is  noted  for  the  fact  that  its 
personnel  turnover  is  very  small,”  Mr. 
Bartnett  maintained.  “We  select  men 
carefully  so  as  to  get  the  kind  we  want 
and  then  we  try  to  make  the  jobs  as  at¬ 
tractive  as  possible  for  them.  We’ve 
been  quite  fortunate.” 

The  personnel  file  is  used  when  the 
Sun  needs  a  new  reporter  or  rewrite 
man.  The  men  whose  names  are  kept 


on  record  have  all  previously  been  inter¬ 
viewed  by  Mr.  Bartnett  or  one  of  the 
assistant  city  editors. 

Some  men  are  selected  on  the  recom¬ 
mendation  of  persons  already  working 
for  the  Sun. 

In  selecting  applicants,  journalism 
school  training  is  regarded  as  an  asset, 
Mr.  Bartnett  explained,  but  a  journal¬ 
ism  graduate  is  never  given  preference 
merely  because  of  his  school  training. 

“It  helps,  of  course,”  he  admitted, 
“but  actual  experience  on  a  newspaper 
is  far  more  valuable.  Men  coming  from 
schools  are  better  equipped  than  a  cub 
with  no  experience  and  no  training,  but 
what  counts  more  than  the  school  work 
or  the  newspaper  experience  is  the  man 
himself.” 

Far  from  believing  in  a  constant  turn¬ 
over  as  an  economic  measure,  Emile  H. 
Gauvreau,  editor  of  the  Daily  Mirror, 
declared  it  to  be  exceedingly  dangerous 
in  that  it  undermines  the  morale  of  the 
staff  and  consequently  results  in  a  loss 
of  circulation. 

“Most  of  the  men  on  the  Mirror  have 
been  here  since  the  paper  started,”  he 
asserted.  “When  I  came  to  the  paper 
last  year  I  left  the  staff  just  as  I  found 
it.” 

In  selecting  men  for  the  staff,  Mr. 
Gauvreau  said,  experience  is  the  prime 
consideration.  A  list  of  applicants  is 
kept  and  no  man  is  taken  on  for  a  re¬ 
sponsible  job  unless  he  has  had  10  years’ 
experience. 


DAILIES  WIN  nCHT 
AGAINST  MAYOR 


Detroit**  Chief  Executive  Recalled 
in  Special  Election  Climaxed 
by  Murder  of  Radio 
Critic 


(.Special  to  Editor  &  Publisher) 

Detroit,  July  23 — Qimaxing  one  of 
the  most  bitter  political  fights  in  the  last 
20  years  in  Detroit,  Mayor  Charles 
Bowles  in  Tuesday’s  election  was  re¬ 
called  from  office  by  a  vote  of  121,000  to 
89,907  after  a  strenuous  campaign  led  by 
the  Detroit  Neivs  and  Detroit  Free 
Press  which  repeatedly  pointed  out  al¬ 
leged  derelictions  in  duty  by  the  mayor. 
Overshadowing  the  news  of  the  elec¬ 
tion  was  the  assassination  at  1 :45  A.M. 
Wednesday  morning  of  Gerald  E. 
(Jerry)  Buckley,  political  commentator 
of  radio  station  W.MBC  who  had  been 
a  consistent  critic  of  the  Bowles  admin¬ 
istration,  as  he  sat  in  the  lobby  of  the 
I.aSalle  Hotel  where  for  some  time  he 
had  made  his  home. 

For  the  first  time  in  the  history  of 
Detroit  politics  the  names  of  the  news¬ 
papers  figured  on  the  ballots.  The  recall 
ballots  according  to  law  printed  200 
words  of  explanation  from  each  side  of 
the  recall  battle. 

“What  the  recall  will  actually  decide 
is  whether  the  people  of  Detroit  or  the 
Detroit  News  and  the  Free  Press  shall 
govern  the  city,”  was  one  of  the  sen¬ 
tences  printed  on  the  recall  in  Mayor 
Bowles’  defense.  “Everyone  knows  the 
recall  is  a  fraudulent  conspiracy,  backed 
by  these  papers  and  selfish  greedy  in¬ 
terests.  The  mayor  is  not  charged  with 
one  dishonest  or  questionable  act.  Their 
aim  is  to  destroy  him  because  he  will 
not  do  their  bidding.  The  question  is: 
Shall  these  newspapers  or  the  people 
rule?” 

The  newspapers  claimed  they  had  not 
been  actuated  by  a  spirit  of  animosity 
toward  Ffowles  but  by  their  duty  to  ex¬ 
pose  conditions  in  the  city  government 
which  should  have  been  remedied. 

Under  the  state  law,  the  Mayor  con¬ 
tinues  in  office  until  another  election 
is  called  to  pick  his  successor,  and  he  is 
also  a  candidate  at  the  election. 


WAR  HERO’S  MEMORY  HONORED 


Ralph  Heinzen,  chief  of  the  United  Press  in  France,  speaking  in  the  name  of 
American  newspaper  men  at  the  ceremonies  in  Paris  recently  commemorating 
the  death  of  Kenneth  Weeks,  the  first  American  writer  to  sacrifice  his  life  in 
the  World  war.  The  boy’s  mother,  Mrs.  Alice  Standish  Weeks,  stands  directly 
behind  the  microphone. 
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14  MOVIES  WITHDRAW 
COPY  FROM  DAILY 


fox  Group  in  Kancas  City  Seeks 
to  Punish  Journal-Post  for 
Criticizing  Quality  of 
Pictures 


(.By  telegraph  to  Editor  &  Pubuseer) 
Kansas  City,  July  22. — The  Kansas 
City  Journal-Post  in  a  first  page  an¬ 
nouncement  Sunday  headed  “Just  To 
Keep  the  Record  Straight”,  told  of  the 
withdrawal  from  its  columns  of  the  ad¬ 
vertising  of  14  neighborhood  theatres 
controlled  by  the  Fox  interests.  The 
statement  read  in  part : 

“For  some  time  Ace,  the  Journal-Post’s 
dramatic  and  motion  picture  critic,  has 
felt  that  the  class  of  pictures  shown  at 
the  Uptown  (a  Fox  theatre  operated  as  a 
fir.st  run  house  at  first  run  prices)  did 
not  justify  the  rating  that  the  Uptown 
assumed — that  it  was  an  imposition  on 
the  public  to  classify  it  with  the  down¬ 
town  first  run  houses.  Once  or  twice  he 
commented  upon  this  in  his  column, 
’Lobbying’,  pointing  out  that  many  of 
the  first  run  pictures  the  Uptown  got 
were  films  that  had  been  rejected  by  the 
downtown  theatres.” 

The  climax  came,  the  announcement 
said,  when  Ace  reported  a  conversatiwi 
between  a  downtown  theater  manager 
and  a  film  company  manager.  The  down¬ 
town  manager  was  quoted  as  asking  the 
film  company  man  to  try  to  peddle  12 
pictures  which  his  theater  was  under  con¬ 
tract  to  pay  for  to  the  Uptown  at  any 
price  he  co'uld  get,  the  downtown  theater 
to  make  up  the  difference  between  the 
amount  received  and  the  contract  price. 

“These  pictures  are  so  liad  that  we’d 
rather  stand  the  loss  than  run  them,”  the 
critic  said  the  theater  manager  had 
stated. 

The  withdrawal  of  the  advertising  fol¬ 
lowed.  The  Journal-Post’s  statement 
continued : 

“Needless  to  say  the  Journal-Post  will 
not  be  influenced  by  the  withdrawal  of 
advertising  patronage  in  its  policy  of 
telling  the  truth,  as  it  sees  it,  aliout  any 
form  of  entertainment.  This  newspaper 
is  not  subject  to  pressure  of  that  sort.” 

This  week  the  Journal-Po.st,  for  the 
convenience  of  readers,  began  publica¬ 
tion  in  its  news  columns  of  an  alpha¬ 
betical  list  of  all  neighborhood  theaters, 
including  the  Fox  houses,  giving  the  title 
of  the  film  featured  at  each  and  the  name 
of  the  star  or  stars.  All  pictures  shown 
at  neighborhood  theaters  except  the  Up¬ 
town,  have  been  previously  run  down¬ 
town  and  reviewed  at  that  time. 

As  an  inducement  to  patrons  to  pay  its 
first  run  prices  the  Uptown  has  furnished 
free  motor  car  parking. 


EXPOSED  CLASSIFIED  FRAUD 

A  new  racket  of  small  time  propor¬ 
tions  was  uncovered  at  Worcester,  Mass., 
when  the  Teleffram-Gasrtte  discovered 
that  an  imposter  was  endeavoring  to  ob¬ 
tain  money  from  classified  users  on  the 
pretense  that  he  was  sent  out  to  collect 
bills.  The  papers  used  blackface  type 
to  warn  clients  against  the  scheme. 


GEORGIA  WEEKLY  SOLD 

The  Cedar! oum  (Ga.)  Standard  has 
been  sold  to  John  H.  Jones  editor  and 
publisher  of  the  Fort  Valley  Leader- 
Tribune.  Mr.  Jones  will  give  his  per¬ 
sonal  attention  to  the  Standard.  Alvah 
J.  Culppeper  is  to  be  in  active  control 
of  the  Fort  Valley  paper.  The  Standard 
wp  bought  from  Mrs.  E.  R.  Russell 
widow  of  the  owner. 


DIRECTING  DAILY’S  STATION 

The  Mihvaukee  Journal  has  announced 
the  apoointment  of  Walter  R.  Carl,  for¬ 
merly  Wisconsin  field  secretary  for  the 
U.  S.  Chamber  of  Commerce,  as  man¬ 
ager  of  the  Journal’s  radio  station, 
WTMJ. 


DEVINE-TENNEY  APPOINTED 

The  Bridgeport  (Conn.)  Herald  has 
appointed  the  Devine-Tenney  Girpora- 
tion.  New  York,  as  its  national  repre¬ 
sentative,  effective  Sept.  1. 


RUGGLES  JOINS  COLUMBIA 

Howard  P,  Ruggles,  for  the  last  16 
years  president  of  Ruggles  &  Brainard, 
Inc.,  has  joined  the  Columbia  Broad¬ 
casting  System.  He  will  be  identified 
with  the  selling  activities  of  Columbia, 
devoting  his  time  to  major  contacts  with 
advertisers  and  advertising  agencies. 


TRANSCRIPT  COMPLETES 
FIRST  100  YEARS 


Initial  Issue  Appeared  July  24,  1830, 
as  a  Tabloid — “Lady  Editor”  in 
Charge  for  Five  of  Early 
Years 


The  Boston  Evening  Transcript  com¬ 
pleted  its  “first  hundred  years”  on  July 
24. 

The  “little  old  lady  in  black  bomba¬ 
zine,”  as  she  was  dubbed  years  ago  by 
the  New  York  Sun,  celebrated  her  anni¬ 
versary  with  the  announcement  that 
“bombazine  is  off  the  market,  black  is 
out  of  fashion,  the  little  old  lady  has 
pinned  up  her  skirts  and  stepped  out 
with  the  times.” 

Reminiscences  of  earlier  days,  dragged 
from  the  little  old  lady’s  closet  and 
printed  in  weekly  installments  during  the 
last  month,  shows  instances  that  hardly 
jibe  with  her  present  reputation.  By 
her  own  confession,  she  began  life  as  a 
tabloid — in  size  if  not  in  spirit — ^and  she 
achieved  public  attention  in  her  fourth 
issue  by  devoting  every  line  to  a  murder 
trial.  In  days  when  women  in  public  life 
were  almost  unheard  of.  She  had  a 
woman  editor,  or  a  “lady  editor”  to  use 
the  Transcript’s  own  phrase. 

It  really  took  two  starts  before  the 
“little  Transcript”  was  actually  running 
under  its  own  power.  The  first  issue  ap¬ 
peared  on  July  24,  1830.  Let  the  Tran¬ 
script  describe  its  origin: 

“In  such  surroundings,  five  years  be¬ 
fore,  Henry  W.  Dutton  and  James 
Wentworth  with  a  few  dollars  of  bor¬ 
rowed  capital  had  set  up  a  printshop. 
By  dint  of  hard  work  and  good  crafts¬ 
manship  they  prospered.  To  them  came 
Lynde  M.  W’alter  with  an  idea. 

“Newspaiiers  in  those  days  bred  like 
rabbits  and  were  of  as  short  life.  The 
Bulletin  had  just  given  up  the  ghost. 
Here  was  an  opiwrtunity  to  start  a 
penny  evening  paper  which  this  sanguine 
young  Harvard  man,  who  had  long  felt 
the  writing  urge,  was  eager  to  grasp. 
He  himself  was  to  be  editor.  Dutton  & 
Wentworth  were  to  print  and  circulate 
the  sheet.  He  sold  them  the  idea ;  but 
the  canny  printers  saw  to  it  that  Walter 
himself  met  the  cost  of  the  experimental 
issues.” 

Three  daily  issues  appeared,  w  ith  a 
Sunday  intervening.  Then  came  a  lapse 
of  a  month,  announced  as  being  made 
for  the  purpose  of  estimating  the  paper's 
chances  of  success. 

When  the  fourth  issue  came  out,  on 
Aug.  28,  1830,  it  was  devoted  wholly  to 
the  speech  of  Daniel  Webster,  chief  coun¬ 
sel  for  the  prosecution  in  the  trial  of 
John  F.  Knapp  at  Salem  for  murder. 

The  “lady  editor”  was  Cornelia  W. 
Walter,  sister  of  the  first  editor,  who 
took  her  brother’s  post'  when  he  died. 
For  five  years,  until  her  marriage,  she 
continued  her  work  with  the  Transcript, 
while  “the  paper  was  brighter,  carried 
more  local  news,  and  diligently  culti¬ 
vated  the  literary,  social,  dramatic,  and 
musical  field.” 

Other  editors  have  come  and  gone 
since  Miss  VV'alter.  The  Transcript  it¬ 
self  made  the  point  that  its  distincHon 
was  not  like  that  which  many  another 
paper  achieved  on  the  strength  of  a 
single  outstanding  personality.  “It  was 
to  the  newspaper,  not  to  the  editor,  that 
this  quality  of  personality  attached,” 
says  one  of  the  historical  articles,  and 
adds: 

“In  this  continuity  of  purpose  it  has 
been  no  small  factor  that,  from  its 
founding  a  century  ago,  responsible 
ownership  and  direction  has  vested  in  a 
single  family  —  exclusively  so  for  the 
past  seventy-five  years.  Others,  many 
others,  have  contributed  of  their  sagacity 
and  skill.  The  hand  of  the  owners  has 
ever  been  light  on  the  reins.  But  al- 


ADVERTISING  DREW  ATTEN¬ 
TION  OF  GRAND  JURY 

PEOPLE  do  read  the  advertise¬ 
ments. 

Recently  a  Raleigh,  N.  C,,  auto¬ 
mobile  company  advertised  that 
one  of  its  cars  had  been  driven 
165.5  miles  from  Richmond  to 
Raleigh  in  2  hours  and  27  min¬ 
utes — an  average  of  67.5  miles  an 
hour. 

A  few  days  later  another  auto¬ 
mobile  firm  ran  copy  saying  that 
one  of  its  machines  had  covered 
the  same  distance  in  2  hours  and 
14  minutes- — 74.03  miles  an  hour. 

Soon  after,  the  Wake  county 
grand  jury  returned  indictments 
against  the  drivers  of  both  cars 
for  breaking  the  speed  limit — 45 
miles  an  hour. 


ways  the  guidance  of  Henry  W.  Dut¬ 
ton,  his  son,  his  grandsons  and  great- 
grandsons,  has  been  in  the  background 
as  the  co-ordinating  controlling  force. 

“It  is  no  idle  obeisance  to  the  past,  that 
granite  D  carved  in  the  Washington 
street  facade  of  the  Transcript  Build¬ 
ing.  For  though  the  succession  passed 
long  ago  to  the  distaff  side  of  the  house, 
the  Dutton  tradition  was  never  stronger 
than  today.” 

A  detailed  history  of  the  Transcript 
was  issued  in  book  form  recently  by  the 
Houghton  Mifflin  Company.  It  was  writ¬ 
ten  by  Joseph  E.  Chamberlin,  veteran 
editorial  writer  of  the  Transcript. 


WANTS  DAILY  CITED 
FOR  CONTEMPT 


Attorney  for  Chicago  Election  Com- 
mi*«ioner  Bases  Request  on  Daily 
News  Story  Concerning 
Local  Judge 


County  Judge  Edmund  K.  Jarecki  has 
taken  under  advisement  a  motion  to  cite 
the  Chicago  Daily  News  for  contempt  of 
court  following  publication  of  a  rumor 
that  the  jurist  had  been  called  before 
Cook  county  Democratic  chieftains  and 
ordered  to  turn  over  to  them  all  jobs 
available  in  return  for  what  they  were 
“doing  for  him”  in  the  ouster  proceed¬ 
ings  against  Fred  V.  Maguire,  chairman 
of  election  commissioners. 

The  motion  to  cite  the  newspaper  was 
first  put  July  17  by  Attorney  .Mbert  Fink, 
counsel  for  Maguire,  the  day  following 
appearance  of  the  article,  which  was 
signed  by  Claude  O.  Pike.  As  a  result 
the  Daily  News  investigated  the  ruumor 
and  Monday  Attorney  Thomas  L.  Mar¬ 
shall  of  the  firm  of  Fisher,  Boyden,  Bell, 
Boyd  and  Marshall,  Daily  News  counsel, 
read  a  statement  to  Judge  Jarecki  admit¬ 
ting  that  the  report  was  false. 

After  reading  the  formal  statement, 
Marshall  said  that  it  must  be  obvious 
that  the  printing  of  the  article  was  a 
blunder  which  occurred  in  the  printing 
of  an  afternoon  newspaper  and  not  the 
result  of  a  delilierate  attempt  to  injure 
the  jurist. 

“The  story,”  he  said  “had  no  unusual 
prominence,  a  position  not  on  the  front 
page  nor  on  the  editorial  page,  but  upon 
an  inside  page  as  a  reporter’s  story  of 
the  proceedings.  Undoubtedly  the  state¬ 
ment  would  not  have  been  made  if  a 
lawyer  instead  of  a  reporter  were  making 
the  statement. 

“We  hope  you  do  net  see  fit  to  issue 
a  citation.  If  a  citation  should  issue, 
formal  answer  will  be  filed. 

“If  our  error  has  defeated  progress  in 
the  present  hearing  we  hope  our  prompt 
statement  has  removed  that  impediment.” 

Immediately  after  Attorney  Marshall’s 
statement  and  remarks.  Attorney  Fink 
again  offered  a  formal  information  re¬ 
newing  in  writing  the  motion  made  Fri¬ 
day  to  have  Walter  A.  Strong,  publisher, 
and  Charles  H.  Dennis,  editor  of  the 
Daily  News,  cited  for  contempt,  because 
of  publication  of  the  rumor. 

The  Maguire  hearing  was  adjourned 
Thursday  until  the  charge  again.st  the 
Daily  News  had  been  heard  Monday. 


HAS  LIBEL  INSURANCE 
TO  PROTECT  DAILIES 


Employer*’  Reinsurance  Company  of 
Kansas  City  Announces  Policy  to 
Cover  Losses  from  $2,500  to 
$100,000  Due  to  Libel  Suits 


A  plan  to  insure  newspapers  against 
loss  through  libel  suits  was  announced 
this  week  by  the  Employers’  Reinsurance 
Corporation  of  Kansas  City,  Mo.,  which 
has  drawn  up  a  special  policy  to  be  issued 
under  regular  insurance  terms.  The 
policy  will  apply  to  any  loss  resulting 
from  a  suit  for  libel  in  excess  of  $2,500 
and  the  premium  to  be  paid  by  the 
publisher  will  be  one  cent  per  subscriber 
per  year. 

The  new  policy  is  the  result  of  an  in¬ 
vestigation  carried  on  among  newspaper 
publishers  in  all  parts  of  the  country, 
according  to  James  Smith  of  the  Em¬ 
ployers’  Reinsurance  Corporation.  Pub¬ 
lishers  were  queried  concerning  the  ad¬ 
visability  of  such  a  policy,  and  a  favor¬ 
able  response  was  received,  Mr.  Smith 
said.  The  inquiry  was  undertaken  at  the 
suggestion  of  George  F.  Milton,  pub¬ 
lisher  of  the  Chattanooga  News,  who  was 
the  first  subscriber  to  the  new  policy. 

The  libel  insurance  policy  covers  in¬ 
demnity  from  $2,500  to  $100,000.  The 
$2, .500  figure  was  set',  Mr.  Smith  ex¬ 
plained,  because  most  newspapers  gen¬ 
erally  settle  the  smaller  cases  for  a 
few  hundred  dollars.  Because  of  the 
establishment  of  a  minimum  figure  the 
policy  is  considered  reinsurance  rather 
than  insurance,  and  all  policies  are  be¬ 
ing  handled  through  regular  insurance 
agencies  instead  of  direct  by  the  Em¬ 
ployers’  Reinsurance  Company,  Mr. 
Smith  said. 

Newspapers  which  are  considered  bad 
libel  risks,  Mr.  Smith  explained,  will 
not  be  covered  by  the  policy  at  a  regular 
rate,  but  will  be  taken  as  risks  at  a 
specially  fixed  price. 

Among  items  not  covered  by  the  libel 
insurance,  according  to  the  printed  policy 
arc  the  following: 

“The  printing  of  periodicals,  adver¬ 
tising  matter,  or  any  and  all  jobs  taken 
by  the  reinsured  to  be  printed  for  a 
third  party,  which  periodicals,  adver¬ 
tising  matter,  or  other  printing  is  not 
a  part  of  the  reinsured’s  own  paper  nr 
periodical. 

“The  operation,  maintenance  or  use 
of  a  broadcasting  station. 

“The  publication  of  any  newspaper  or 
periodical  in  other  than  ithe  Engli.sb 
language.” 

The  Employers’  Reinsurance  Corpora¬ 
tion  also  claims  the  right  to  have  its 
own  counseli  consult  wiffi  the  news¬ 
paper’s  counsel  on  libel  suits  and  to  take 
part  in  conducting  trial  of  a  suit  if 
necessary. 

The  publisher  is  also  forbidden  to  set¬ 
tle  any  claim  involving  payment  by  the 
corporation  unless  previous  consent  of 
the  corporation  is  given. 

INTERVIEW  BROADCAST 


Toronto  Star  Uses  Wireless  Tele¬ 
phone  from  Speeding  Train 

.^n  interview  on  a  train  rushing  from 
Montreal  to  Toronto  at  fifty  miles  an 
hour  on  July  21  was  picked  up  by  wire¬ 
less,  carried  on  land  wires  into  the 
Toronto  Star’s  radio  station  CFC-^. 
broadcast  from  that  station,  taken  down 
in  shorthand  in  the  Star’s  office,  and 
published  in  that'  afternoon’s  paper. 

The  interview  was  with  Jack  Guest, 
noted  Canadian  oarsman,  returning  from 
Henley,  England,  where  he  won  the  dia¬ 
mond  sculls,  famous  trophy.  A  reporter 
for  the  Star  met  him  on  the  train  and 
conducted  the  intefview. 

“This  is  the  first  time,”  the  Star 
commented  in  describing  the  feat,  “that 
the  wonderful  new  Canadian  National 
wireless  telephone  development  has  been 
hooked  up  into  a  newspaper  interview 
and  broadcast  by  radio  direct  from  a 
fast-traveling  train.  It  opens  up  un¬ 
limited  fields  of  dramatic  news-interviews 
that  otherwise  have  to  wait  upon  the 
lameness  of  physical  things.” 
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NEW  DEVICES  IMPROVE  MATS,  STEREOS 

New  ‘‘Scorchers’^  Developed  in  Plants  of  Two  Dailies  Eliminate  Buckles,  Inventors  Claim — Other 
Stereotype  Devices  Entered  in  New  York  Sun  Contest  Described 


A  MONG  the  entries  in  the  recent  con- 
test  for  the  New  York  Sun  prize  of 
$2,500  conducted  by  the  mechanical  de¬ 
partment  of  the  American  Newspaper 
Publishers'  Association  were  several  in 
the  stereotyping  department  category  de- 


This  electric  matrix  scorcher,  de¬ 
signed  to  eliminate  buckles,  was 

perfected  by  G.  E.  Stephenson, 
Athens  (O.)  Messenger 

signed  to  save  metal  and  power,  speed 
up  production  of  stereo  casts  and  provide 
better  printing  surfaces  for  press  work. 
Some  of  the  ideas  presented  were  new, 
and  others  were  improvements  on  exist¬ 
ing  devices. 

Two  entrants  offered  new  versions  of 
dry  mat  formers  or  scorchers.  One  of 
these,  J.  \V.  McMillan,  stereotype  fore¬ 
man  of  the  IVinnifyeff  (Man.)  free  Press, 
claimed  that  the  machine  which  he  sub¬ 
mitted  has  been  in  constant  use  in  his 
shop  since  Oct.  1,  1929,  and  not  a  single 
buckle  has  appeared  in  mats  cast  since 
that  time.  The  daily  average  of  plates 
cast,  he  declared,  was  3.50.  The  better 
plate,  which  he  claims  his  device  turns 
out,  has  also  given  longer  life  to  blankets 
on  presses,  he  said.  The  result  is  a 
saving  of  time  since  changes  made 
necessary  by  bad  plates  have  been  elim¬ 
inated.  Another  monetary  saving,  Mr. 
McMillan  pointed  out,  has  been  real¬ 
ized  in  the  elimination  of  rebates  to  ad¬ 
vertisers  because  of  bad  reproduction. 

The  second  matrix  forming  machine 
was  submitted  by  G.  E.  Steiihenson, 
stereotyper  and  pressman  on  the  Athens 
(0.)  Messettger.  This  device  is  an 
all  metal,  single,  inverted  scorcher.  It 
is  equipped  with  eight  C.  H.  500-watt 
electrical  heating  elements,  separately 
controlled.  The  perforated  cover  is  ad¬ 
justable  and  carries  an  asbestos  screen. 
When  closed  it  allows  one-inch  inside 
dead  air  space. 

Mr.  Stephenson  likewise  claimed  that 
his  machine  would  abolish  buckles,  give 
uniformity  of  shrinkage  and  draw  better 
impressions. 

An  interesting  improvement  in  the 
process  of  mat  molding  designed  to  free 
casts  from  blocks  above  head  rule,  prevent 
head  rules  from  cutting  through  the  mat 
and  keep  the  bottom  line  of  type  from 
being  ma.shed  in  molding  was  presented 
by  R.  I).  Rrown,  stereotype  foreman  of 
the  IVashinqton  Star.  The  idea  was 
submitted,  it  was  explained,  on  the 
theory  that  all  newspapers  adopting  dry 
mats  lengthened  their  make-up  to  allow 
for  shrinkage  and  milled  out  more  of  the 
chase  head  and  foot  stick  so  the  ex¬ 
tremes  of  such  milling  exceed  24  inches, 
the  standard  mat  length. 

In  an  explanation  of  Mr.  Brown’s 
method,  sent  to  the  A.N.P.A.  judges  by 
Charles  If.  Ruth,  production  superin¬ 
tendent  of  the  Star,  the  difficulties  the 
method  is  designed  to  overcome,  and  the 
manner  of  overcoming  them  was  ex¬ 
plained  as  follows : 


By  JOHN 

“Most  of  the  chases  in  use  are  slight¬ 
ly  longer  from  the  extremes  of  the  re¬ 
cesses  milled  out  in  the  head  of  chase 
and  foot  stick  than  the  mat.  Conse¬ 
quently  the  mat  sinks  into  these  de¬ 
pressions  at  the  top  and  bottom  of  the 
chase  and  the  pull  down  causes  extreme 
pressure  on  the  date  line  and  head  rule 
at  the  top  of  the  chase  and  on  the 
bottom  lines  in  a  page  at  the  bottom  of 
the  chase." 

Mr.  Ruth  pointed  out  that  in  molding 
dry  mats,  the  mat  is  not  long  enough 
to  reach  the  type-high  portion  of  the 
chase  at  the  head  and  foot,  and,  conse¬ 
quently,  all  the  pressure  of  the  roller 
falls  on  the  type  after  it  passes  over 
the  side  stick.  Because  of  this  the  pres¬ 
sure  on  the  type  is  uncontrolled.  The 
stiffness  of  the  dry  mats,  too,  prevents 
them  from  “laying”  properly,  Mr.  Ruth 
explained. 

“In  an  effort  to  overcome  this  failure 
of  the  mat  to  ‘lay’,”  he  continued,  “we 
are  told  that  the  Christian  Science  Moni¬ 
tor  had  scored  the  milled  portion  of  the 
chase  head  and  foot  sticks  with  close¬ 
ly  spaced  lines  running  paralel  to  the 
column  rules,  hoping  these  lines  would 
‘key’  the  mat  and  hold  it  down.  It 
was  when  considering  .(this  that  Mr. 
Brown  decided  support  was  needed  for 
both  ends  of  the  mat. 

“By  having  strips  of  brass  made  to 
build  up  part  of  the  milled  portion  of 
the  chase  head  and  foot  stick  to  type- 
high  you  obtain  a  type-high  bearing 
(other  than  the  type  itself)  throughout 
the  molding  operation.  Care  must  be 
used  to  prevent  these  brass  strips  from 
slipping.  The  space  occupied  by  the 
brass  strips  can  be  filled-in  in  some 
permanent  manner,  and  when  new  chases 
are  built  this  defect  in  the  old  ones  can 
be  corrected.” 

Mr.  Ruth  advanced  the  idea  that  mats 
25  inches  long  might  solve  the  problem 
and  said  the  Star  had  ordered  some  for 
experimental  purposes. 

■Another  entry  from  Winnipeg  was  a 
mat  holder  and  knife  rest  designed  by 
William  C.  McPherson,  chief  machinist 
of  the  Free  Press.  Mr.  McPherson’s  de¬ 
vice  was  designed  to  enable  an  operator 
to  use  both  hands  while  setting  a  mat 


F.  ROCHE 

and  to  insure  a  neater  and  more  squarely 
cut  mat. 

The  outfit  is  simple  in  its  arrangement. 
The  mat  holder  is  a  square  steel  frame, 
held  upright  by  a  coil  spring  and  clamped 
at  the  edge  when  placed  over  the  mat 
to  hold  it  securely  in  position.  The  knife 
is  equipped  with  a  spring  and  trigger  at¬ 
tachment  which  releases  it  from  the  arm 
upon  which  it  rests  when  not  in  use. 
After  a  mat  has  been  cut  the  knife 
merely  needs  to  be  raised  back  to  its 
former  position  to  be  locked  safely  to  the 
rest  arm.  It  cannot  be  released  again 
until  the  trigger  is  pulled. 

Mr.  McPherson’s  invention  has  been 
in  use  on  the  Free  Press  for  nearly  a 
year,  and  he  claims  it  saves  much  time 
in  the  trimming  of  mats. 

A  new  material  for  use  in  molding  dry 
mats  was  suggested  by  Hugo  C.  Pohl,  of 
the  stereotype  department  of  the  Dayton 
(O.)  Herald,  as  an  improvement  over  the 
method  now  used. 

Declaring  that  the  cork  blanket  has 
been  about  the  best  thing  found  yet,  Mr. 
Pohl  advanced  the  opinion  that  there  was 
still  something  lacking.  Explaining  his 
improved  method,  he  said: 

“I  have  been  using  since  early  Febru¬ 
ary  a  piece  of  pure  rubber  next  to  the 
mat,  then  the  cork,  felt  and  molding 
board.  I  find  that  the  rubber  goes  down 
more  readily  to  the  bowl  of  the  type 
giving  a  sharp  impression.  Also  the 
back  of  half-tones  are  smooth  and  free 
from  cork  impressions.  You  not  only 
get  a  better  mold,  but  the  life  of  the 
cork  blanket  is  prolonged.  The  rubber 
blanket  which  is  1/32  of  an  inch  thick 
can  he  obtained  from  any  rubber  house, 
hut  it  must  be  free  from  any  linen  or 
canvas. 

“The  rubber  can  be  cemented  to  the 
cork  lint  it  is  not  advisable  to  cement  it 
to  a  new  cork  as  the  cork  stretches  con¬ 
siderably  and  it  has  a  tendency  to  tear 
the  rubber ;  but  it  can  be  cemented  on 
a  cork  that  had  been  discarded  and  quite 
a  number  of  molds  will  be  obtained  from 
it.” 

Mr.  Pohl  has  been  using  his  method  on 
the  Dayton  Herald  since  P'eb.  6  this 
year. 

■An  arrangement  for  controlling  the 


heat  of  metal  in  the  stereotype  metal 
pot  was  the  entry  of  H.  B.  Sloan,  press 
room  foreman  of  the  New  London 
(Conn.)  Day.  The  device  was  rigged  tip- 
in  the  Day  stereo  department  to  take  the 
place  of  a  wall  meter,  which  had  form- 


William  C.  McPherson,  Winnipeg 

(Man.)  Free  Press,  designed  this  mat 

holder  and  knife  rest,  which  steadies 
mats  for  square  catting. 

erly  been  in  use.  It  consists  of  a  mer¬ 
cury  tube  installed  in  the  metal  pot. 
When  a  positive  high  limit  temperature 
is  reached,  according  to  Mr.  Sloan,  the 
mercury  tube  causes  a  bell  to  ring  to  at¬ 
tract  the  operator’s  attention.  Conse- 
(|uently,  the  inventor  claimed,  a  saving  in 
metal  is  realized. 

Earl  Caldwell,  stereotype  foreman  of 
the  Siou.v  Falls  (S.  D.)  Argus-Leader, 
submitted  for  consideration  a  method  of 
cleaning  the  spout  from  metal  pot  to 
casting  box  without  the  necessity  of 
draining  the  metal  pot  or  raising  the 
entire  pumping  device.  The  system  con¬ 
sists  of  drilling  and  threading  an  open¬ 
ing  in  the  top  side  of  the  spout  which 
may  lie  closed  by  a  one  and  one-quarter 
inch  pipe  plug.  Parowax  is  inserted  in 
this  hole.  The  heat  of  the  spout  melts 
the  parowax  which  runs  down  to  the 
submerged  pump.  By  lowering  the 
pump  handle  slowly,  Mr.  Caldwell  ex¬ 
plained,  the  submerged  “lift”  is  made  to 
rise  without  raising  the  metal.  Quick 
rever.se  action  then  sucks  the  liquid  paro¬ 
wax  into  the  “lift”  and  all  metal  surfaces 
are  cleaned.  The  parowax  cleans  the 
metal  surfaces  without  leaving  a  “gum” 
deposit,  the  inventor  claims,  and  when 
used  every  week  or  two  eliminates  the 
possibility  of  dross  accumulating  on  the 
inner  surface  of  pipes. 

A  new  type  of  flat  casting  box, 
claimed  to  speed  the  production  of  flat 
casts  was  entered  by  Robert  E.  Morris, 
pressman  and  stereotyper  of  the  Peeks- 
kill  (N.  Y.)  Evening  Star. 


HURT  IN  GLIDER  CRASH 

Mary  E.  Bostwick,  feature  writer  for 
the  Indianapolis  Star,  was  slightly  in¬ 
jured  July  17,  in  a  glider  crash  at  the 
Brightwood  .Airport  in  Indianapolis. 
She  suffered  a  broken  rib.  A  sudden 
gust  of  wind  caiiseil  the  plane  to  cra.sh 
Ix^fore  Miss  Bostwick  could  cut  the  tow 
rope.  Miss  Bostwick  has  flown  in  prac¬ 
tically  every  type  of  aircraft,  and  was 
a  pioneer  in  air  coverage  of  assignments. 

BURN  IN  NEW  YORK  OFFICE 

Walter  P.  Burn,  formerly  manager  of 
the  Pacific  Coast  office  of  the  Bureau  of 
Advertising  of  the  American  Newspaper 
Publishers’  .Association,  has  begun  work 
at  the  New  York  office,  to  which  he  was 
transferred.  The  office  at  San  Francisco 
has  been  discontinued 


CARRIER  BOYS’  BAND  AIDS  MORALE 


Carrier  boys  of  the  Portland  (Me.)  Press-Herald  and  Express  are  enthu¬ 
siastic  supporters  of  their  30-piece  band,  organized  last  year,  A  series  of 
concerts  has  been  given  this  summer.  Members  of  the  band  are  shown  in 
their  snappy  new  uniforms. 
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MILLER  RETURNS  TO  LONDON  AFTER 
COVERING  SALT  RIOTS  IN  INDIA 

U.P.  Correspondent  Flew  12,000  Miles  and  Braved  Torrid 
Heat  on  Exciting  Assignment — Strict  Censorship 
Exercised  by  British  Authorities 


VI/  EBB  MILLER,  European  news 
”  manager  for  the  United  Press,  re¬ 
turned  this  week  to  his  headquarters  at 
London  after  spending  eight  weeks  on 


ings  are  recorded.  The  communicaticms 
are  so  bad  and  the  correspondents  so 
few,  except  in  the  largest  centers,  that 
only  the  cream  is  scraped  off  the  top. 


Photograph  taken  during  the  salt  raid  at  Wadala,  showing  Webb  Miller, 
United  Press  staff  correspondent  in  tbe  right  foreground.  In  the  background 
a  group  of  Swarajists  have  overwhelmed  the  police  and  are  taking  salt  from 
the  salt  pans.  Another  group  at  the  left  of  the  picture  had  just  reached  other 
salt  pans.  The  native  policeman  at  the  left  with  his  lathi  is  moving  for¬ 
ward  to  attack  this  group. 


the  Indian  aviator  Singh,  returning  from 
his  solo  flight  to  India  for  the  Aga 
Khan’s  prize. 

“There  was  considerable  excitement 
aboard,  because  when  they  increased  the 
speed  of  the  wing  engines  to  compensate 
for  the  loss  of  the  third  motor,  one  of 
the  wing  engines  started  to  splutter  and 
for  a  minute  or  two  its  revolutions  were 
reduced  to  600  instead  of  1450  per  minute. 

“It  looked  as  though  we  would  be 
forced  down  immediately  into  the  water, 
which  was  full  of  sharks.  We  could  see 
them!  But  pretty  soon  the  sick  wing 
engine  picked  up  again  and  we  flew  on 
two  motors  at  65  miles  per  hour  instead 
of  95,  to  Bushire.  There  the  pilot 
climbed  out  in  a  rage  and  announced  that 
he  wouldn’t  fly  that  ship  again  without 
a  new  engine.  We  finally  got  another 
pilot  who  took  us  on  to  Basra,  with¬ 
out  further  trouble.  But  it  took  all  night 
and  part  of  the  forenoon  to  replace  the 
broken  engine,  and  then  a  sandstorm 
came  up  and  we  couldn’t  see  100  yards. 
So  we  stayed  all  day  at  the  airdrome  16 
miles  from  Basra  with  nothing  to  eat  but 
canned  salmon. 

“Next  morning  there  was  a  bad  head¬ 
wind  and  our  speed  across  Irak  was 
greatly  reduced.  We  flew  at  100  to  200 
feet  altitude  all  the  way  to  Bagdad.  It 
was  a  great  experience  because  we  could 
clearly  see  all  the  desert  life — flew  over 
Bedouin  camps,  scared  caravans,  saw 
gazelles,  caused  panics  in  isolated  Arab 
encami)ments  where  they  had  probably 
never  seen  an  airplane.  It  was  the 
roughest  trip  I’ve  ever  had.” 

On  the  return  trip  Miller  stopped  at 
■Alexandria  long  enough  to  interview 
Xahas  Pasha,  and  at  Athens  for  an  inter¬ 
view  with  Premier  Venizelos.  Thence 
he  went  via  Bucharest  to  cover  the  later 
developments  in  the  royal  household  of 
Rumania,  returning  to  London  by  way 
of  Paris. 


EDITOR  TO  PENETRATE 
UNMAPPED  AFRICA 


Mr. 


and  Mrs.  Ralph  Pulitzer  to  Start 
Aug.  5  on  Expedition  Into 
Wild  Angola  for  Pitts¬ 
burgh  Museum 


one  of  the  most  thrilling  and  difficult  of 
news  assignments. 

Twelve  thousand  miles  of  flying  to  and 
from  India,  with  several  additional  thou¬ 
sands  of  miles  by  train  in  summer  heat 
that  occidentals  ordinarily  avoid  as  highly 
hazardous,  constituted  just  part  of  his 
experiences. 

Miller  boarded  an  Imperial  Airways 
plane  at  London  on  24-hour  notice,  and 
without  sufficient  time  to  equip  himself 
properly  for  the  trip  into  tropical  India. 
The  Swaraj  movement  following  Ma¬ 
hatma  Gandhi’s  plan  of  “passive  resist¬ 
ance”  had  assumed  world-wide  news  im¬ 
portance.  Censorship,  combined  with  an 
almost  universal  bias  tow'ard  one  side  or 
the  other  among  the  working  newspaper 
men  of  India  had  made  it  difficult  to  ob¬ 
tain  full  and  accurate  reports  of  what 
was  taking  place. 

Six  days,  flying  in  the  tri-motored 
planes  over  the  once-a-week  lines  of  Im¬ 
perial  Airways  landed  Miller  at  Karachi 
— a  trip  which  by  boat  would  have  taken 
nearly  three  weeks.  Three  different 
kinds  of  incKulations  against  tropical 
diseases  were  required  before  Miller  was 
permitted  to  proceed  to  Bombay  from 
Karachi. 

While  at  Bombay  Miller  saw  and 
cabled  eye-witness  stories  of  the  native 
raids  on  the  salt  pans  at  Wadala  and 
Dharasana.  Some  of  his  graphic  descrip¬ 
tions  were  cut  by  the  censors.  One  story 
which  subsequently  arrived  at  London  by 
mail  was  killed  entirely  by  the  censor 
when  submitted  for  cabling. 

Writing  from  India  of  the  newspaper 
situation  there.  Miller  said: 

"The  internal  censorship  is  even 
stronger  than  ever,  and  one  by  one  the 
Swaraj  organs  which  have  been  unable 
to  scrape  up  the  money  to  put  up  the 
2,000  ruptes  security  are  being  shut 
down.  They  confiscate  the  presses,  which 
is  more  serious  than  merely  preventing 
publication,  because  it  prevents  the  paper 
re-starting  under  other  auspices.  It  is 
difficult  to  get  more  presses  in  India. 
Many  of  the  Swaraj  organs  closed  down 
immediately  when  the  press  restrictions 
were  start^. 

“It  is  nearly  impossible  for  anyone  to 
give  a  comprehensive  idea  of  what  is 
taking  place  aU  over  the  country.  The 
existing  press  is  so  comparatively  badly 
organized  that  only  the  biggest  happen- 


The  only  way  to  give  a  faint  idea  is  to 
compile  figures  of  arrests,  injuries,  kill¬ 
ings,  etc.,  from  the  existing  newspapers. 

“I  tried  this  just  before  I  left  Bombay. 
The  censor  refused  to  pass  the  cable, 
saying  it  was  ‘alarmist.’  I  explained 
that  it  was  merely  a  compilation  of  the 
items  which  had  appeared  in  the  most 
pro-British  paper  in  Bombay,  and  that  all 
the  separate  items  had  been  hitherto  cen¬ 
sored.  He  still  refused.  I  asked  if  he 
had  any  official  figures  which  disproved 
the  compilation.  He  said  there  were  no 
official  figures.” 

Miller’s  travels  through  India  took  him 
to  Calcutta,  Delhi,  Simla,  Lahore, 
Peshawar,  and  back  to  Delhi. 

“Practically  nobody,”  said  Miller  on 
his  return,  “travels  in  the  summer  in 
India.  The  heat  is  .actually  unbelievable. 
Thermometers  continuously  register  be¬ 
tween  110  and  114  in  the  shade.  During 
the  45  hour  trip  from  Bombay  to  Calcutta 
across  Central  India  I  had  to  lie  all  day 
in  my  underwear  with  two  fans  on  me, 
drinking  ice  water  every  few  minutes  and 
drenching  the  floor  of  my  compartment 
with  water  ai)out  every  quarter  of  an 
hour.  Regular  travelers  living  in  India 
carry  large  ice  lx)xes  which  they  put  on 
the  floor  open  and  let  the  fans  play  on 
them.  1  didn’t  have  an  ice  Ikix.  By  the 
time  I  reached  Calcutta  I  was  pretty 
weak  and  ill.  Then  came  an  even  worse 
trip  up  the  Ganges  plains,  with  dust  you 
could  cut  with  a  knife.  At  times  I  was 
the  only  first  class  passenger,  and  was 
often  entirely  alone  in  the  dining  car.” 

The  only  two  days  of  comfort  which 
•Miller  found,  he  .said,  were  at  Simla,  in 
the  mountains  of  northern  India.  There 
it  was  cool  in  the  day  time  and  chilly  at 
night.  An  interview  with  Lord  Irwin, 
the  viceroy,  rewarded  Miller’s  efforts  at 
Simla. 

The  return  from  India  by  plane,  as 
descril)ed  by  Miller,  furnished  several 
spots  of  excitement. 

“I  had  about  two  years’  growth  scared 
out  of  me  when  we  were  off  the  Persian 
coast  about  ten  miles  from  land.  We 
were  off  a  mountainous  coast  and  there 
was  no  landing  nlace  for  fifty  miles  in 
any  direction.  The  forward  engine  sud¬ 
denly  spluttered,  stopped  and  shot  gallons 
of  oil  all  over  the  plane,  through  the 
window  on  me,  on  the  pilots  and 
mechanics,  and  our  only  other  passenger. 


MICHIGAN  DAILIES  MEET 


Members  and  Wives  Attend  Summer 
Outing  at  Holland,  July  24—25 

Subordinating  business  problems  to 
social  pleasures,  members  of  the  Michi¬ 
gan  League  of  Home  Dailies,  with  their 
wives,  gathered  for  their  annual  sum¬ 
mer  frolic  Thursday  and  Friday  of  this 
week  at  Holland,  Mich. 

C.  A.  French,  publisher  of  the  Holland 
Evening  Sentinel,  was  responsible  for  a 
program  of  social  events  which  started 
with  a  dinner  on  Thursday  evening  given 
by  the  local  Chamber  of  Commerce. 

A  golf  tournament  occupied  the  at¬ 
tention  of  the  publishers  on  Friday  morn¬ 
ing  followed  by  a  short  business  session 
at  noon.  In  the  evening  the  newspaper 
men  and  their  wives  were  entertained  at 
a  dinner  at  which  former  Governor  Chas. 
S.  Osborne,  publisher  of  the  Sault  Ste. 
Marie  Nervs  spoke.  Mr.  Osborn  is  a 
candidate  for  the  nomination  for  U.  S. 
Senator  on  the  Republican  ticket  and 
will  oppose  Senator  James  Couzens  in 
the  September  primary. 

The  Michigan  League  of  Home  Dailies 
is  headed  by  Mark  P.  Haines,  publisher 
o^  the  Sturgis  Daily  Journal,  president; 
C.  E.  Garvin,  Petoskey  News,  vice-presi¬ 
dent;  and  H.  Edmund  Scheerer  of  Chi¬ 
cago,  secretary  and  treasurer. 


Ralph  Pulitzer,  formerly  president  of 
the  Press  Publishing  Company  and  editor 
of  the  New  York  World,  will  leave  soon 
with  Mrs.  Pulitzer  on  a  scientific  expedi¬ 
tion  to  Angola  (Portuguese  West 
Africa)  on  behalf  of  the  Carnegie 
Museum  of  Pittsburgh  to  collect  speci¬ 
mens  of  numerous  birds,  insects  and 
reptiles  of  Angola. 

After  the  Angola  collection  is  com¬ 
pleted,  in  six  weeks  to  two  months,  the 
expedition  will  proceed  through  Southeast 
Angola  and  Rhodesia,  unmapped  and 
scientifically  unexplored  country,  charting 
the  distribution  of  game  en  route. 

The  museum  has  lent  to  Mr.  Pulitzer 
the  services  of  Rudyard  Boulton,  its  as¬ 
sistant  curator  of  ornithology,  and  his 
wife,  who  is  an  expert  in  the  collection 
and  preservation  of  insects. 

According  to  Mr.  Boulton,  the  expedi¬ 
tion  will  make  an  excursion  which  no 
other  white  man  has  ever  attempted, 
down  the  Okavango  River,  through  the 
Chobo  swamp  to  Victoria  Falls,  where  it 
is  hoped  a  white  rhinoceros  will  be  found. 
A  diligent  search  will  also  be  made  for 
one  of  Africa’s  most  elusive  animals,  the 
giant  sable. 

The  members  of  the  expedition  will 
sail  from  New  York  Aug.  5  on  the 
Berengaria.  After  spending  a  little  more 
than  a  week  in  England,  they  will  sail 
from  Southampton  on  the  steamer 
Toledo,  which  will  take  them  to  Lobijo 
in  Angola  on  Sept.  2. 

Mr.  Pulitzer  has  visited  Africa  previ¬ 
ously  in  search  of  specimens.  Mrs. 
Pulitzer  is  the  former  Margaret  Leech, 
and  is  the  author  of  “The  Back  of  the 
Book”  and  “Tin  Wedding.”  In  the  field 
of  biography  she  collaborated  with  Hey- 
wood  Broun,  producing  “Anthony  Com¬ 
stock:  Roundsman  of  the  Lord.” 

Mr.  and  Mrs.  Pulitzer  returned  to  New 
York,  from  St.  Jean  de  Luz,  France,  July 
18,  aboard  the  Mauretania,  bringing  with 
them  the  body  of  their  16-months-old 
daughter  Marguerite  who  died  of  infantile 
paralysis  on  July  8.  Mr.  Pulitzer  had 
been  living  in  St.  Jean  de  Luz  for  his 
health.  His  brother,  Herbert,  present 
publisher  of  the  World  and  Evening 
World,  met  him  on  his  arrival. 


CABLE  RATES  DOWN 


FRIENDLY  IN  CALIFORNIA 

Edwin  S.  Friendly,  business  manager 
of  the  Sew  York  Sun,  left  for  a  vaca¬ 
tion  in  California,  July  18,  with  Mrs. 
Friendly  and  their  two  children.  He 
will  be  gone  about  seven  weeks.  Keats 
Speed,  managing  editor  of  the  Sun,  who 
has  been  spending  several  weeks  in  Eu¬ 
rope  with  Mrs.  Speed,  will  return  to  his 
desk  next  week. 


Two  Companies  Cut  Shanghai-London 
Charges  33  Per  Cent 

A  33-per  cent  reduction  in  press  cable 
rates  from  Shanghai  to  London,  to  be¬ 
come  effective  Aug.  1,  was  announced 
July  18  by  the  Danish  Great  Northern 
Telegraph  Company  and  the  Austral- 
asia-China  Telegraph  Company.  The 
reduction  will  cut  the  rate  from  one 
gold  franc  23  centimes  (about  25  cents) 
to  83  centimes  (about  16  2-3  cents)  per 
word. 

Indications  were  given  by  Commercial 
Pacific  Cables,  operating  trans-Pacific 
lines,  that  a  reduction  in  the  Shanghai- 
to-San  Francisco  full  press  rates  from 
1.45  francs  to  1.25  francs  would  soon  be 
made.  The  company  also  indicated  that 
the  Shanghai-New  York  rate  would  be 
cut  from  1.75  to  1.45  francs  and  the  de¬ 
ferred  press  rate  across  the  Pacific 
would  be  cut  in  greater  proportion. 


DIVELBISS  TRANSFERRED 

Frank  P.  Divelbiss,  of  Rudolph  Guen- 
ther-Russell  Law,  Inc.,  financial  advertis¬ 
ing  agency,  has  been  transferred  from 
the  New  York  office  to  the  Chicago 
office. 


MASON  GOING  TO  MAINE 

Julian  Mason,  editor  of  the  New  York 
Evening  Post,  was  to  leave  for  Bath, 
Me.,  July  25  where  he  will  spend  a 
month’s  vacation  with  his  family.  They 
will  stay  at  the  Small  Point  Club  near 
Bath. 


STAFF  HONORS  NASON 

Harrv  B.  Nason,  Jr.,  managing  editor 
of  the  Philadelphia  Evening  Ledger,  was 
presented  with  a  35  pound  birthday  cake 
by  his  staff  on  July  21,  his  35th  birthday. 


BROWN  AGENCY  APPOINTED 

E.  H.  Brown  Advertising  Agency  of 
Chicago  has  been  appointed  to  direct  the 
advertising  of  the  Southwestern  Wiscon¬ 
sin  Scenic  Association  whose  headquar¬ 
ters  are  at  Mineral  Point,  Wisconsin. 


THE  LOCAL  SOLICITOR’S  ROUND  TABLE 


When  Space  in  August  Is  Merchandised  on  the  Basis  of  Demand  and  Use — Value  of  Items  Properly 

Combined  Response  Runs  Up — A  Small  City  Suggestion 


So  FAR  as  newspaper  advertising  goes 
in  the  small  city  August  turns  the 
two  traditional  schools  of  small  store 
advertisers  into  three  schools.  If  busi¬ 
ness  is  fairly  easy  to  get  for  the  small 
local  paper  solicitor  the  addition  to  the 
classes  of  advertisers  is  an  advantage. 
Otherwise,  when  business  is  not  so  good 
from  the  merchants’  point  of  view,  the 
third  class  of  advertiser  is  a  stumbling 
block. 

The  two  traditional  types  are  respec¬ 
tively  :  ( 1 )  The  merchant  who  views  a 
certain  amount  of  space  per  day  and 
week  as  a  necessary  part  of  store  opera¬ 
tion  just  the  same  as  light,  delivery  serv¬ 
ice,  salespeople,  and  so  on,  and  who  runs 
his  regular  copy  no  matter  how  business 
shows  up  today  or  yesterday.  This  tyoe 
of  advertiser  does  not  need  to  be  sold 
either  on  the  use  of  space,  or  its  value, 
in  August.  He  needs  only  to  be  urged  to 
keep  up  a  certain  amount  of  linage. 

(2)  The  merchant  who  thinks  ex¬ 
penses  must  be  cut  to  fit  the  supposed 
slow-up  in  buying  activity  in  torrid 
weather,  no  matter  what  the  significance 
of  such  expense.  He  reduces  advertis¬ 
ing  just  as  certain  types  of  apartment 
house  superintendents  reduce  heat  April 
15  because  that  is  the  traditional  time 
to  cut  off  the  furnace  regardless  of  the 
vagaries  of  mid-April  weather.  It  may 
snow  April  15  but  that’s  when  every¬ 
one  turns  off  heat  and  so  off  it  goes. 
This  type  of  merchant,  no  matter  how 
consistently  he  believes  in  and  uses 
space  throughout  the  year,  must  be  re¬ 
sold  on  the  use  of  newspaper  advertis¬ 
ing  in  August.  That  is  the  month  every¬ 
one  expects  a  slump  and  he  therefore 
must  reduce  space  accordingly.  The  so¬ 
licitor  has  to  work  on  this  type  of  client 
to  re-educate  him  to  the  fact  that  a  pa¬ 
per  does  just  the  same  thing  for  him  and 
his  store  in  August  as  in  October. 

Then  there  is  a  third  type  of  August 
advertiser,  a  variant  of  number  two.  He 
believes  in  the  value  of  space,  knows  bet¬ 
ter  than  to  quit  using  it  entirely  but  has 
an  obsession  that  if  two  papers  have  been 
on  the  list  that  one  will  do  the  job,  or 
that  the  bulk  of  space  should  be  shifted 
to  one  paper,  four  fifths  of  the  linage, 
for  example,  until  “business  picks  up  in 
the  fall.’’ 

The  chart  this  week  is  designed  to 
help  the  small  paper  solicitor  deal  with 
all  three  types  in  the  August  manner, 
but  especially  the  third  kind,  because  if 
the  solicitor  happens  to  serve  the  paper 
that  gets  the  linage  cut  he  has  a  tough 
job  when  business  does  pick  up,  to  say 
nothing  of  his  August  job.  Also  the 
principle  of  most  value  in  working  with 
the  use-one-paper  type  of  advertiser  is 
a  good  one  to  use  on  the  two  other 
types. 

The  items  in  the  three  columns  are 
taken  out  of  three  last  year’s  advertise¬ 
ments  sent  in  by  a  solicitor  of  a  small 
town  newspaper.  The  advertisements 
were  accompanied  by  a  letter  in  which 
appeared  this  query ;  “What  amount  of 
business  should  a  merchant  with  a  good 
store  draw  on  Fridays  from  such  ad¬ 
vertisements  as  these  in  a  town  of  36,000 
city  population  with  about  20,000  trading 
population  in  a  15-mile  area,  no  close 
big  town  population,  and  his  the  leading 
store  as  to  width  of  stocks,  values  and 
quality?  Would  it  be  advisable  to  use 
these  last  August  advertisements  as  a 
solicitation  basis  for  this  coming  August, 
and  how  would  you  proceed  if  you 
were  here  in  my  place?” 

Ry  a  strange  coincidence  this  writer 
has  analyzed  several  sets  of  advertise¬ 
ments  for  this  particular  store  and  ex¬ 
actly  how  these  three  pieces  of  copy 
drw  in  normal  Augusts.  And  so  it  is  a 
pleasure  to  answer  this  query,  parti¬ 
cularly  so  since  the  store  and  paper  are 
typical  of  literally  hundreds  throughout 
the  middle  and  central  west  in  towns  of 
30.000  to  .50.0(K)  population. 

The  selection  in  column  two  is  a  typi¬ 
cal  Monday  advertisement.  It  draws 


several  classes  of  trade  (general  demand 
goods  cause  this)  in  relation  to  space 
and  circulation. 

Now  a  suggestion  for  next  week 
when  this  merchant  (and  scores  like 
him  are  called  on  by  earnest  space  sales¬ 
men:  Suggest  three  advertisements  a 
week  in  one  paper,  the  first  three  weeks 
in  August,  made  up  as  represented  by 
each  of  the  three  brackets  reading  left 
to  right  instead  of  up  and  down. 

In  this  way  the  first  advertisement 
will  be  all  universal  demand  goods  six 
items  each  of  personal-use,  family-use 
and  household-use.  The  second  will  be 
all  special  demand  goods,  three  each  of 
personal,  family  and  household.  And 
the  third  advertisement  will  be  all  gen¬ 
eral  demand  items  divided  as  to  us?  as 
in  the  other  two.  This  is  the  best  prac¬ 
tice  for  the  first  three  weeks  in  August 
and  these  items  or  typical  ones,  and  if 
consistently  run  will  beat  last  August  by 
at  least  8  per  cent  on  direct  returns  and 
as  high  as  3  per  cent  on  total  store  day 
because  the  brackets  are  made  out  to  fit 
•August  response. 


By  GUY  HUBBART 


IHEDULE  example:  Three  weekly  insertions  of  four  columns  in  one 
paper  of  12,000  circulation  serving  a  36.000  population. 

Col.  1  Col.  2  Col.  3  Col.  4 

Types  of  Personal-use  Family-use  Household-use 

Demand  Items  Items  Items 

I  1,  Silk  underwear  1.  Hammocks  1.  Electric  toasters 

2.  Dresses  2.  Swings  2.  Laundry  supplies 

3.  Hosiery  3.  Yard  chairs  3.  Clothes  hampers 

4.  Handbags  4.  Crass  rugs  4.  Curtains 

5.  Bathing  suits  a.  Window  shades  .5.  Electric  fans 

6.  Costume  jewelry  6.  Cretonnes  6.  Ice  tea  sets 

(Half  of  any  day’s  space  for  any  of  the  above) 

1.  Awnings  I.  Dishes 

2.  Colored  linens  2.  Cutlery 

3.  Children’s  clothes  3.  Bedding 

(One-fourth  of  any  day's  space  for  any  of  the  above) 

1.  Perfumery  1.  Toys  1.  Stationery 

2.  Cameras  2.  Infants’  clothes  2.  Oil  stoves 

3.  Optical  goods  3.  Auto  accessories  3.  Toilet  goods 

(One-fourth  of  any  day’s  space  for  the  above) 

Price  ranges  should  run  in  this  order  for  each  set  of  items  as  regards 
levels:  On  one-fourth  of  items,  upper  levels  to  $30;  on  one-fourth  of  items 
medium  levels  to  $12;  on  one-fourth  of  items  lower  levels  to  $3.50;  on  one- 
fourth  popular  levels  to  60  cents,  depending  on  sizes  of  items  as  to  whether 
they  are  big  unit  items  like  furniture,  rugs  and  so  on  or  lesser  units  like 
one  item  of  kitchen  utensils  or  little  items  like  a  dozen  sheets  of  writing 
paper  and  so  on.  The  point  is  prices  must  be  varied  enough  in  August  to 
attract  a  wide  variety  of  daily  shoppers  and  to  cover  a  wide  class  of  trade 
as  to  different  grades  of  values. 


Goods  in  univer¬ 
sal  demand . . . 


Goods  in  special 
demand . 


MORE  RADIO  REQUESTS 


Goods  in  general 
demand . 


Four  Newspapers  Seek  to  Make 
Changes  in  Present  Equipment 

(Special  to  Edito*  &  Publisher) 
Washington,  D.  C.,  July  24. — During 
the  past'  week,  four  newspaper  publishers 
asked  the  Federal  Radio  Commission  for 
modification  of  their  broadcasting  li¬ 
censes,  while  a  fifth  requested  a  new  sta¬ 
tion  license. 

The  Lansing  (Mich.)  State  Jourt^ 
asked  for  a  permit  to  erect'  a  new  station 
to  operate  on  a  frequency  of  880  kilo¬ 
cycles  with  100  watts  of  power  and  with 
unlimited  time  on  the  air. 

The  Memphis  (Tenn.)  Commercial 
Answering  the  query  about  using  these  Appeal,  operator  of  station  WMC,  asked 
solicita-  the  commission  for  authority  to  install 
tion  material — this  is  the  way:  50,000  watt  equipment,  change  the  fre- 

Notice  the  items  have  been  analyzed  so  quency  from  780  kilocycles  to  650  kilo¬ 
cycles  and  the  power  from  500  watts  at 
resented  and  the  type  of  use  each  item  night  and  1,000  watts  during  the  day  to 

50,000  watts  at  all  times. 

A  request  was  received  from  the  Chi¬ 
cago  Daily  News  for  permission  to  ex¬ 
tend  the  time  of  completion  of  an  experi¬ 
mental  station  to  Sept.  3,  was  received 
and  granted  immediately. 

The  Tampa  (Fla.)  Publishing  Com¬ 
pany,  operator  of  station  WDAE  asked 
for  a  license  to  operate  the  station  using 
a  new  transmitter  and  studio  equipment 
installed  by  permission  of  the  radio  com¬ 
mission. 

A  request  from  the  Capital  Times  Com¬ 
pany,  Madison,  Wis.,  seeks  an  extension 
of  time  in  which  to  move  station  WIBA 
and  change  its  equipment.  The  station 
was  formerly  operated  at  Bierot,  but  is 
being  moved  to  Madison.  At  present 
WIBA  uses  100  watts  of  power  on  1210 
kilocycles.  When  its  license  is  renewed 
it  will  operate  on  500  watts  of  power  and 
1280  kilocycles.  The  installation  was  to 
have  been  completed  on  August  3,  but  a 
request  is  made  for  a  change  in  this 
date  to  November  10,  next. 


about  $1,800  total  store  volume  of  which 

$700  comes  in  on  advertised  departments  advertisements  this  -August  as 
and  of  which  $300  average  is  direct  re-  tion  material— this  is  the  way: 
turns — volume  done  by  advertised  items. 

This  is  very  high  on  all  points.  as  to  bring  out  the  kind  of  demand  rep- 

In  column  three  is  a  mid-week  selec¬ 
tion.  It  draws  on  average  of  $1,500  for  represents. 

store  total ;  $450  for  advertised  depart-  Demand  links  the  copy  up  with  popu- 
ments,  and  $250  direct  items  returns.  lation  buying  activity  and  type  of  use 
This  is  average  action  and  would  run  indicates  the  drawing-power  of  the 
that  way  if  three  papers  were  used  be-  space  on  a  merchandising  basis.  There 
cause  Wednesday  is  an  off  day  in  this  are  12  items  in  the  first  advertisement, 
town  in  August  for  any  and  all  stores.  .Six  are  personal-use  items  in  universal 
The  column  four  selection  is  Friday  demand ;  three  are  in  special  demand  and 
for  Saturday.  It  draws  $2,400  total  three  in  general  demand.  Due  to  this 
store  volume;  $800  for  advertised  de-  distribution  the  advertisement  has  three 
partments  and  $500  direct  returns.  This  advantages:  it  draws  high  on  individual 
is  high  in  August  but  not  unusual  for  customers  (personal-use  items  do  this)  ; 
this  store  and  scores  like  it  when  times  it  draws  wide  on  transactions  (special 
are  normal.  demand  goods  do  this)  and  it  reaches 


BURLINGTON  (lA.)  GAZETTE  BUYS  PLANE 


MICHENER  HOST  TO  STAFF 

Members  of  the  Harrisburg  (Pa.) 
Telegraph  editorial  staff  were  dinner 
guests  of  General  Manager  .A.  R.  Mich- 
ener  at  the  Penn  Harris  Hotel  Monday 
evening,  July  14.  John  R.  Hood,  Har¬ 
risburg  correspondent  of  the  Associated 
Press  was  the  guest  of  honor.  Well¬ 
ington  G.  Jones,  dean  of  Harrisburg 
news  writers,  spoke  of  the  early  days  of 
newspapering  in  the  Capital  City, 

KAWALLE  SUCCEEDS  LUEBKE 

Carl  Kawalle  has  succeeded  Fred 
Luebke  as  president  of  the  company  pub¬ 
lishing  the  Manitowoc  (Wis.)  Tinws,  ^ 
Socialist  -  Progressive  daily;  Benjamin 
Hansen  has  resigned  as  circulation  man¬ 
ager. 


Photograph  shows  the  new  American  Eagle  plane  recently  purchased  by  the 
Burlington  (la.)  Gazette  for  use  by  the  editorial  and  circulation  depart¬ 
ments.  The  plane  carries  three  passengers,  is  powered  with  a  Kinnear  motor 
and  has  a  cruising  speed  of  110  miles  per  hour.  Joseph  H.  Coffin  is  publisher 
of  the  Gazette.  The  daily  recently  installed  a  flood-lighting  system  which 
brightly  illuminates  the  front  of  its  building  at  night. 
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Editor  &  Publisher  The  Fourth  Estate  for  July  26,  1  930 


NEW  LINAGE  STATISTICS  FOR  PUBLISHERS 

Editor  &  Publisher  Launches  Most  Comprehensive  Service  Ever  Given — Comparative  Figures  for 

Dailies  in  70  Cities  Show  11.6  Per  Cent  Loss  in  June 


most  informative  and  comprc- 

heJisive  monthly  tabulation  o£_  daily 
newspaper  linage  ever  published  is  ini¬ 
tiated  by  Editc«  &  Publisher  with  the 
listing  of  comparative  figures  for  June, 
1930,  and  June,  1929,  starting  on  the  op- 
jiosite  page  and  continuing  on  other  pages 
of  this  issue. 

Tlie  tables  which  have  been  published 
monthly  for  the  past  year,  showing  t'le 
daily  and  Sunday  totals  for  each  of  more 
than  70  cities  in  local  or  retail,  general 
or  national,  automotive,  financial,  legal, 
and  classified  linage  will  be  continued. 
They  will  be  supplemented,  with  tre¬ 
mendous  increase  in  their  utility  and 
accuracy,  by  tables  giving  the  same  infor¬ 
mation  for  individual  daily  and  Sunday 
newspapers,  compared  month  by  montli 
with  parallel  records  of  the  previous 
year.  In  addition  to  the  totals  of  ad¬ 
vertising  linage,  new  figures  show  the 
total  news  and  editorial  space  for  each 
newspaper  and  the  total  for  each  city, 
providing  information  on  the  total  size 
of  newspapers  and  comparative  standard 
proportions  of  advertising  to  editorial 
space  that  has  never  been  generally 
available. 

All  of  these  figures,  with  the  exceptions 
shown  in  the  footnotes  to  the  tables,  are 
compiled  especially  for  Editor  &  Pub- 
LiSHix  by  Media  Records,  Inc.  The 
linage  of  all  newspapers  and  of  all  cities 
is,  therefore,  classified  according  to  a 
uniform  breakdo  vn,  without  regard  to 
varying  local  customs  of  classifying  and 
charging  for  display  advertising.  The 
two  principal  classifications  of  display 
advertising  are  also  shown  under  the 
names  recommended  by  the  Association 
of  Newspaper  .Advertising  Executives — 
Retail,  for  the  advertising  of  local 
stores;  General,  for  the  advertising  of 
products. 

These  names  replace  the  outworn 
“Local”  and  “National,”  the  use  of  which 
has  led  to  great  confusion  not  only  in 
newspaper  organizations,  but  among  the 
buyers  of  daily  newspaper  space.  Other 
classifications  remain  unchanged,  both  as 
to  name  and  content. 

Automotive  advertising  does  not,  ac¬ 
cording  to  Media  Records,  fall  wholly 
into  either  the  Retail  or  the  General 
group,  and  is  therefore  given  a  separate 
listing.  Financial  advertising  is  similarly 
held  distinct  from  either  of  the  two 
major  groups  and  is  listed  separately. 

In  the  tabulation  which  follows,  space 
limitations  made  it  necessary  to  elimi¬ 
nate  the  classification  of  Legal.  The 
June  figures  for  Total  Advertising  will 
therefore  be  slightly  greater  than  the 
aggregate  of  Retail,  General.  Automotive, 
Financial,  and  Classified,  the  difference 
being  the  Legal.  In  future  tables,  this 
group,  which  is  of  minor  importance 
for  most  papers,  will  be  combined  with 
the  total  for  Classified  Advertising. 

Figures  for  New  York  and  Chicago 
newsiiapers  will  continue  to  be  furnished 
by  the  Advertising  Record  Company, 
recognized  as  the  “official”  measurement 
bureau  by  the  publishers’  associations  of 
those  cities.  These  figures  follow  in  the 
main  the  same  breakdown  as  Media 
Records’  tables,  except  that  Automotive 
and  Financial  advertising,  while  stated 
separately,  are  also  included  partly  under 
Retail  and  partly  under  General  adver¬ 
tising.  The  current  month’s  listing  does 
not  show  the  news  and  editorial  linage 
of  newspapers  in  these  cities,  but  it  is 
planned  to  include  these  totals  in  future 
tables. 

So  much  for  the  statistical  back¬ 
ground.  The  purpose  behind  this  new 
and  elaborate  tabulation  is  to  give  to 
people  concerned  with  newspaper  adver¬ 
tising  a  picture  of  business  value.  As 
stated  frequently  in  the  past,  this  pub¬ 
lication  has  no  concern  with  the  com¬ 
parative  records  of  individual  newspapers. 
The  comparative  element  in  linage  tab¬ 
ulations  has  an  important  interest  for 
newspaper  men,  as  between  newspapers 
in  the  same  city  and  market,  and  as  be¬ 


tween  their  own  newspajier  and  those 
similarly  situated  in  other  cities.  Vari¬ 
ations  in  gains  or  losses,  in  total  or  in 
classifications,  may  set  up  signals  pro¬ 
voking  inquiry  into  the  reasons  for  the 
variations  and  leading  to  their  correction. 
These  fluctuations  have  a  value  also  for 
the  alert  space-buyer,  who  may  find  in 
them  reasons  for  placing  or  withholding 
a  campaign  in  certain  localities.  With 
these  uses  of  its  figures,  the  editors  of 
this  publication  are  in  entire  sympathy, 
and  they  are  primary  reasons  for  pub¬ 
lishing  as  news  the  details  of  news¬ 
paper  advertising  linage. 

But,  it  cannot  be  too  often  stated  and 
emphasized  that  in  this  feature  of 
Editor  &  Pi  blishiji,  there  is  no  inten¬ 
tion  to  glorify  the  newspaper  carrying 
volume,  or  to  minimize  the  achieve¬ 
ments  of  the  newspapers  printing  less  ad¬ 
vertising  than  their  contemporaries.  For 
differences  of  that  character  there  are 
often  reasons  which  cannot  be  set  up  in 
a  table  of  linage  figures,  and  which  ha\e 
nothing  to  do  with  the  relative  value  of 
the  papers  concerned  for  specific  adver¬ 
tising. 

The  basic  reason,  then,  for  the  month¬ 
ly  devotion  of  a  dozen  pages  to  news¬ 
paper  statistics  is  that  new.spapers  may 
use  them  to  study  what  their  own  or¬ 
ganizations  and  that  of  their  competi¬ 
tors  are  doing.  A  newspaper  in  a  city 
of  150,000  population  may  find  for  in¬ 
stance  from  analysis  of  these  figures  that 
it  automotive  advertising  is  25  per  cent 
below  the  average  of  similar  linage  in 
cities  of  the  same  size.  It  may  find  that 
the  total  automotive  advertising  for  its 
city  is  below  the  average  city  totals  in 
the  same  population  class.  Perhaps  it 
already  knows  the  reason  for  the  condi¬ 
tion.  More  likely,  the  analysis  will  be 
the  first  knowledge  it  has  had  that  the 
condition  exists. 

The  same  analysis  may  be  applied  to 
any  other  classification,  and  the  obvious 
remedy  is  an  investigation  not  only  of 
the  paper’s  sales  methods,  but  of  busi¬ 
ness  conditions  within  the  industry  whose 
advertising  is  below  the  indicated  par. 
Possibly  the  investigation  will  justify 
the  low  level,  but  more  probably  it  will 
indicate  a  way  up  and  out. 

From  the  buying  end,  the  tabulation 
has  uses  of  eriual  merit,  especially  in  a 
period  when  business  is  below  the  nor¬ 
mal  level  of  recent  years.  The  quick 
liKation  of  spots  where  money  is  plenti¬ 
ful  is  aided  by  indices  like  the  adver¬ 
tising  of  local  retailers.  If,  at  a  time 
like  the  present,  the  retail  advertising 
for  a  certain  city  or  group  of  cities  in 
a  single  geographical  area  is  above  the 
normal  level  for  the  month  last  year, 
it  is  first-class  evidence  that  the  mer¬ 
chants  are  doing  business  there.  The 


alert  agency  will  not  need  a  heavy  sell¬ 
ing  campaign  by  newspapers  in  that 
area  to  convince  them  that  they  can 
ride  the  crest  of  the  buying  wave  by 
purchase  of  timely  and  adequate  space 
in  the  favored  region. 

The  retail  advertising  index  is  espe¬ 
cially  valuable  to  financial,  automotive, 
and  other  luxury  or  semi-luxury  adver¬ 
tisers,  and  according  to  some  analysts 
may  antedate  by  60  or  90  days  more 
positive  indications  of  gaining  prosper- 
ity. 

Detailed  information  supplementing 
these  major  totals  can  be  assembled  from 
their  own  reports  by  newspapers  and  by 
agencies  keeping  close  records  of  indus¬ 
trial  advertising  linage,  but  the  figures 
on  the  following  pages,  if  studied  for 
aspects  other  than  that  of  the  competi¬ 
tive  linage  race,  can  produce  revenues  for 
newspapers  and  results  for  advertisers 
impossible  of  achievement  in  the  absence 
of  such  information. 

The  added  column,  that  of  news  and 
advertising  space,  is  primarily  for  the 
benefit  of  publishers,  but  it  has  many 
collateral  uses.  Newspaper  executives 
for  the  first  time  have  the  opportunity 
of  comparing  their  own  editorial  space 
totals  with  those  of  other  cities,  for  the 
current  and  previous  years. 

On  the  whole,  the  table  reveals  that 
many  newspapers  gave  more  space  to 
news,  editorials,  and  features  in  June, 
1930,  than  they  did  in  June,  1929,  when 
the  total  advertising  was  about  13  per 
cent  greater.  No  better  proof  could  be 
found  of  the  general  optimism  of  pub¬ 
lishers.  In  the  face  of  nine  months' 
conversation  concerning  the  need  of 
economy  to  offset  the  loss  in  advertising 
revenues,  newspapers  are  shown  to  be 
holding  fairly  close  to  last  year’s  gen¬ 
erous  service  to  the  reader,  and  in  many 
cases  to  be  heaping  the  measure  to  over¬ 
flowing. 

But,  while  these  figures  indicate  that 
newsDaner  men  expect  the  business 
depression  to  be  of  short  duration,  they 
also  point  to  a  possible  avenue  of  econ¬ 
omy  in  case  the  optimistic  predictions 
are  not  fulfilled.  They  are  of  value  to 
space-buyers'  also,  from  both  sides  of  the 
economy  fence.  They  suggest  further  in¬ 
quiry  into  newspapers  depicted  as  giving 
less  than  the  average  service  to  readers 
as  well  as  on  those  whose  editorial  lin¬ 
age  is  far  above  the  general  proportions. 
Either  circumstance  may  lie  what  the 
space-buyer  needs  for  certain  clients. 

Incidentally,  the  editorial  linage  figures 
furnish  a  more  accurate  guide  to  news¬ 
print  requirements  of  the  country  than 
has  ever  been  available.  Most  calcula¬ 
tions  have  been  based  on  available  adver¬ 
tising  linage  figures,  with  the  estimate 
that  advertising  represented  between  50 


CHICAGO  LEADS  MADE  EASY 

-  By  ROBERT  SIBLEY  - 


IVOTE:  On  account  of  the  summer 
'  season  looming  up  kind  o’  dull,  I 
am  going  into  the  rubber  stamp  business 
on  the  side.  In  a  coupla  days  I  will 
have  my  first  set  of  rubber  stamps  to 
sell  to  Chicago  city  editors,  so  that  lead 
writing  there  will  become  entirely  auto¬ 
matic.  A  bang  of  the  pistol  will  be 
followed  by  the  bang  of  a  receiver  onto 
the  hook,  after  which  a  bang  on  a  rub¬ 
ber  stamp  will  be  follow’ed  by  a  bang 
on  a  piece  of  copy  paper.  And  lo!  a 
bang  up  lead  will  be  ready  for  the  com¬ 
posing  room. 

1.  Gangland  guns  spoke  again  in 
Chicago  today  and  Tony  Spigoni,  under¬ 
world  leader,  slumped  to  the  sidewalk 
as  dead  as  an  Aroostook  potato  sack. 
Police  were  seeking  to  link  the  killing 
with  a  similar  shooting  in  Miami,  Fla., 
in  1877. 

2.  With  a  rose  in  his  lapel  and  a 
whistle  on  his  lips,  Tony  Spigoni,  beer 
baron,  stepped  all  unknowingly  to  that 
intangible,  dread  bit  or  terrain  known  as 


“the  sjrot.”  A  machine  gun  cackled  from 
a  passing  touring  car,  heavily  curtained, 
and  Tony  dropped  to  a  conveniently  va¬ 
cant  spot  on  the  sidewalk.  Police  are  at¬ 
tempting  to  link  the  killing  with  Bugs 
Moran,  A1  Capone  and  Kit  Carter. 

3.  Tony  Spigoni  committed  his  last 
and  most  costly  error  yesterday.  He 
left  home  for  the  corner  pool  room  with¬ 
out  his  sub-machine  gun,  bullet  proof 
vest  and  body  guard.  Today  his  limp 
body  was  found  in  Peat  Meadow,  a  bullet 
through  his  medulla  oblongata,  and  be¬ 
side  him  the  ride  which  he  had  taken, 
the  latter  much  the  worse  for  wear. 
Police  are  trying  to  connect  him  with  an 
undertaker. 

4.  Gang  warfare  broke  out  again  to¬ 
night  on  the  east'  side  loop,  and  when 
the  smoke  had  cleared  away,  two 
civilians,  a  policeman  and  a  Spanish 
prisoner  were  dead  of  bullet  wounds. 
Police  sought  to  connect  the  shooting 
with  most  anything. 


and  60  per  cent  of  the  total  space.  While 
complete  tabulated  figures  are  not'  avail¬ 
able  for  this  month  on  the  news  and 
editorial  linage,  inspection  of  the  accom¬ 
panying  table  indicates  that  on  daily  news¬ 
papers  the  advertising  proportion  is  usu¬ 
ally  nearer  50  per  cent  than  60,  and  in 
many  cases  is  below  50  per  cent. 

The  Sunday  figures  show  that  editorial 
and  news  is  generally  well  over  50  per 
cent  of  the  total  space  and  in  some 
cases  tops  70  per  cent. 

For  June,  the  figures  show  total  adver¬ 
tising  of  168,919,011  agate  lines,  against 
191,222,786  lines  in  June,  1929.  These 
are  combined  daily  and  Sunday  figures 
and  the  loss  is  22,303,775  lines,  or  11.6 
per  cent. 

The  total  linage  in  daily  issues  was 
137,872,269  lines,  against  151,647,0^  lines 
last  year,  a  loss  of  13,774,819  lines,  or 
9  per  cent. 

Total  linage  in  Sunday  issue  was  31,- 
046,742  lines,  against  39,575,698  lines  last 
year,  a  loss  of  8,528,956  lines,  or  21.5 
per  cent'. 

Retail  linage,  daily  and  Sunday  com¬ 
bined,  totalled  86,865,004  lines,  against 
93,224,049  lines  last  year,  a  loss  of  6,359,- 
045  lines,  or  6.8  per  cent. 

Retail  advertising,  daily  only,  totalled 
71,131,548  lines,  against  74,980,197  lines 
last  year,  a  loss  of  3,848,649  lines,  or  5.1 
per  cent. 

Retail  advertising,  Sunday  only,  to¬ 
talled  15,733,456  lines,  against  18,243,852 
lines  last  year,  a  loss  of  2,510,396  lines, 
or  13.7  per  cent. 

General  advertising,  daily  and  Sunday, 
totalled  32,575,136  lines,  against  .35,974,- 
821  lines  last  year,  a  loss  of  3,399,685 
lines,  or  9.4  per  cent. 

General  advertising,  daily  only,  totalled 
27,7.30,743  lines,  against'  30,.369,212  lines 
last  year,  a  loss  of  2,638,469  lines,  or 
8.6  per  cent. 

General  advertising,  Sunday  only,  to¬ 
talled  4,844, .393  lines,  against  5.605,609 
lines  last  year,  a  loss  of  761,216  lines,  or 
1.3.5  per  cent. 

.Automotive  advertising,  daily  and  Sun¬ 
day,  totalled  11,939,030  lines,  against  17,- 
624,372  lines  last  year,  a  loss  of  5,685,342 
lines,  or  .32.2  per  cent. 

.Automotive  advertising,  daily  only,  to¬ 
talled  9,042,758  lines,  against  11.284,782 
lines  last  year,  a  loss  of  2,242,024  lines, 
or  19.8  per  cent. 

Automotive  advertising,  Sunday  only, 
totalled  2,8%,272  lines,  against'  6,339,590 
lines  last  year,  a  loss  of  3,443,318  lines, 
or  54.3  per  cent. 

Financial  advertising,  daily  and  Sun¬ 
day,  totalled  5,886,091  lines,  against  6.- 
949,899  lines  last  year,  a  loss  of  1,063,808 
lines,  or  15.3  per  cent. 

Financial  advertising,  daily  only,  to¬ 
talled  5,075,178  lines,  against  5,8^,546 
lines  last  year,  a  loss  of  754,368  lines,  or 
12.9  per  cent. 

Financial  advertising,  Sunday  only,  to¬ 
talled  810,913  agate  lines,  against  1,120,- 
353  lines  last  year,  a  loss  of  309,440  lines, 
or  27.6  per  cent. 

Oassified  advertising,  daily  and  Sun- 
diy.  totalled  28,438,860  lines,  against  34,- 
042,232  lines,  a  loss  of  5,603,372  lines, 
or  16.4  per  cent. 

Classified  advertising,  daily  only,  to¬ 
talled  21,799,.533  lines,  against  25.906,010 
lines  last  year,  a  loss  of  4,106,477  lines, 
or  15.8  per  cent. 

Classified  advertising,  Sunday  only,  to¬ 
talled  6,639,327  lines,  against  8,136,^2 
lines  last  year,  a  loss  of  1,496,895  lines, 
or  18.4  per  cent. 

Summaries  and  details  by  individual 
newspapers  start  on  opposite  page. 


INSURANCE  PLAN  GROWS 

Fifty  employes  have  become  members 
of  the  Chicago  Daily  News  Protection 
Plan  since  June  30.  The  enrollment  is 
now  more  than  1,000.  Five  death  claims 
have  been  paid  since  its  inception,  seven 
months  ago.  A  total  of  116  claims,  in¬ 
cluding  injuries  and  sickness,  have  been 
paid  to  date. 
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JUNE  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


RECAPITULATION — ALL  CITIES — JUNE,  1929-1930 


Retail  General  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  Edt'l 

Total  (DS).  1930  .  86,865,004  32,575,136  11,939,030  5,886,091  28,438,860  168,919,011  . 

,929  ! . 93.224,049  35,974,821  17,624,372  6,949,899  34  042,232  191,222,786  . 

GainorLoes  .  6,359, C45  3.399,685  5,685,342  1,063,808  5,603,372  22,303,775  . 

ToUl  dailiM,  1930 . 71,131,548  27,730.743  9,042,758  5,075.178  21,799.533  137,872,260  . 

,929  .  74,980,197  30,369,212  11,284,782  5,829,546  25,906,010  151,647,088  . 

GainorLoes .  3.848.649  2,638,469  2,242,024  754.368  4,106,477  13,774.819  . 

Total.  Sunday,  1930  ...15,733,456  4,844,393  2,896,272  810,913  6,639,327  31.046.742  . 

1929 . 18,243,852  5,605,609  6,339,590  1,120.353  8,136,222  39,575  698  . 

Gain  or  Lose .  2,510,396  761.216  3,443.318  309.440  1,496,895  8,528,956  . 

AKRON.  OHIO 

Total  (DS),  1930  .  1,414,368  307,455  141,089  63,261  385,770  2,365,901  2,117,208 

J929 .  1,949,772  323,634  207,371  80,722  556,464  3.166.948  2,162,996 

GainorLoes .  535,404  L  16.179L  66,282  L  17,461  L  170,694  L  801,047  L  45.788  L 

Total  dailiee,  1930 .  1,304,361  304,219  123,832  54,148  341.613  2,182,103  1,675,124 

1929 .  1,763,967  309,698  168,001  75,854  469,137  2,835,605  1,654,847 

GainorLoes .  459,606  L  5,479  L  44,169  L  21,706  L  127,524  L  653,502  L  20,277  G 

Times-Press  (e),  1930 .  587,679  116,151  53,905  26,273  145, 06C  943,480  769,919 

1929  .  797,643  107,945  60,421  32,014  179,688  1,189.504  762,257 

GainorLoes .  209,964  L  8,206  G  6,516  L  5,741  L  34.628  L  246,024  L  7,662  G 

Bncon-Journal  (e),  1930  . . .  716,682  188,068  69,927  27,875  196,553  1,238,623  905,205 

1929  .  966,324  201,753  107,580  43,840  289,449  1,646,101  892,590 

GainorLoes .  249,642  L  13,685  L  37,653  L  15,965  L  92,896  L  407,478  L  12,615  G 

ToUl  Sundays.  1930 .  110,007  3,236  17,257  9,113  44,157  183,798  442,084 

1929 .  185,805  13,936  39,370  4,868  87,327  331,343  508,149 

GainorLoes .  75,798  L  10,700  L  22,113  L  4,245  G  43, 170  L  147,545  L  66,065  L 

Times-I’ress  (S),  1930 .  110,007  3,236  17,257  9,113  44,157  183,798  442,084 

1929 .  185,805  13.936  39,370  4,868  87,327  331,343  508,149 

GainorLoes .  75.798  L  10,700  L  22,113  L  4,245  G  43,170  L  147,545  L  66,065  L 

ALBANY,  N.  Y. 

Total  (DS),  1930 .  1,141,449  548,444  203,349  82,784  322,379  2,533,857  3,587,516 

1929 .  1,168,299  628,510  224,665  110,753  341.043  2,743,217  3,551,599 

GainorLoes .  26,850  L  80,066  L  21,316  L  27,969  L  18,664  L  209,360  L  35,917  G 

Total  dailiee,  1930 .  969,844  422,915  152,318  66,014  276.955  2,123,465  2.508,341 

1929 .  1,004,225  472,737  144,797  84,927  293,663  2,269,971  2,434,275 

GainorLoes .  34,381  L  49,822  L  7,521  G  18,913  L  16,706  L  146,506  L  74,066  0 

Knickerbocker-Prese(m),1930  242,403  106,806  38,885  29,285  102,868  606,839  .739,149 

1929  .  304,536  126,107  41,053  38,021  109,791  770,163  655,139 

GainorIxies .  62,133  L  19,301  L  2,168  L  8,736  L  6,923  L  163,324  L  84,010  G 

News  (e),  1930  .  363,103  189,168  58,270  21,269  102,307  738,368  892,841 

1929  .  394,108  214,785  47,493  25,320  109,389  795,131  847,523 

GainorLoes .  31,005  L  25,617  L  10,777  G  4,051  L  7,082  L  56,763  L  45,318  G 

Tinue-Union  (e),  1930  .  364,338  126,941  55,163  15,460  71,780  778,258  876,351 

1929  .  305,581  131.845  56,251  21,586  74,483  704,677  931,613 

GainorLoes .  58,757  G  4,904  L  1,088  L  6,126L  2,703  L  73,581  G  55,262  L 

Total  Sunday,  1930 .  171,605  125,529  51,031  16,770  45,424  410.392  1,079,175 

1929 .  164.074  155,773  79,868  25,826  47,380  473,246  1,117,324 

GainorLoes .  7,531  G  30,244  L  28,837  L  9,056  L  1,956  L  62,854  L  38,149  L 

Knickerbocker  Press (S),1930  106,091  39,518  30,203  9,464  28,771  214,047  549,275 

1929 .  107,428  63,917  37,515  13.246  28,933  251,364  560,427 

GainorLoes .  1,337  L  24,399  L  7,312  L  3,782  L  162  L  37.317  L  11,152  L 

Times-Union  (S),  1930 .  65,514  86,011  20,828  7,306  16,653  196,345  529,900 

1929 .  56,646  91,856  42,353  12,580  18,447  221,882  556,897 

GainorLoes .  8,868  G  5,845  L  21,525  L  5,274  L  1,794  L  25,537  L  *26,997  L 

ALBUQUERQUE.  N.  M. 

Total  (DS).  1930  .  481,874  227,071  175,636  7,829  134,609  1,053,570  1,228,816 

1929  .  513,311  215,029  218,654  10,580  144,681  1.110,884  1,104,797 

GainorLoes .  31,437  L  12,042  G  43,018  L  2.751  L  10,072  L  57,314  L  124,019  G 

Total  daUiee,  1930  .  447,333  223,225  162,757  7,605  122,306  989,749  997,285 

1929  .  441,391  208,016  177,543  9,611  131,599  976,789  895,348 

GainorLoes .  5,942  G  15,209  G  15,786  L  2,006  L  9,293  L  12,960  G  101,937  G 

Journal  (m),  1930  .  142,862  83,885  56,830  2,048  49,132  336,435  278,320 

1929 .  132,040  81,684  59,165  2,553  51,052  329,713  255,689 

GainorLoes .  10,822  G  2,201  G  335  L  505  L  1,920  L  8,722  G  22,631  G 

Journal  (e),  1930 .  152,104  85,153  61,556  2,039  48,407  352,784  345,908 

1929 .  160,978  84,729  70,399  3,247  50,963  373,047  290,927 

GainorLoes .  8,874  L  424  G  8,833  L  1,208  L  2,556  L  20,263  L  54,981  G 

State  Tribune  (e),  1930 .  152,367  54,187  44,371  3,518  24,767  300,530  373,057 

1929 .  148,373  41,608  47,979  3,811  29,584  274,029  348,732 

GainorLoes .  3,994  G  12,584  G  3,608  L  293  L  4,817  L  26,501  G  24,325  G 

Total  Sundays,  1930  .  34,541  3,846  12,879  224  12,303  63,821  231,531 

1929  .  71,920  7,313  41,111  969  13,082  134,095  209,449 

GainorLoes .  37,379  L  3,167  L  28,232  L  745  L  779  L  70,274  L  22,082  G 

Journal  (S),  1930  .  34,541  3,846  12,879  224  12,308  63,821  231,531 

1929  .  71,920  7,013  41,111  969  13,082  134,095  209,449 

GainorLoes .  37,379  L  3,167  L  28,232  L  745  L  779  L  70,274  L  22.082  G 

ATLANTA.  GA. 

Total  (DS),  1930 .  1,286,855  590,938  185,298  54,320  415,131  2,538,468  4,906,230 

1929 .  1,520,663  638,875  249,971  53,684  476,749  2,964,077  4.306,100 

GainorLoes .  233.808  L  47,637  L  64,673  L  636  G  61,618L  425,609  L  600.130G 

Total  dailiee,  1930  .  950,971  444,351  121,743  45,977  275,835  1,844.657  2,784,065 

1929 .  1,094,378  466,620  123,884  45,424  312.061  2,066,319  2,288,976 

GainorLoes .  143,407  L  22,269  L  2,141  L  553  G  36,226  L  221,662  L  495,039  G 

Constitution  (m),  1930  .  310,176  152,765  44,949  24,217  98,049  630,697  748,843 

1929 .  342,681  156,880  40,961  25,631  108,650  697,562  720,352 

GainorLoes .  32,505  L  4,115  L  3,988  G  1,414  L  10,601  L  66,865  L  28,491  G 

Georgian  (e),  1930 .  142,877  97,720  25,187  9,343  57,514  337,554  1.100.362 

1929 .  197,808  85,468  33,317  7,706  52,107  376,670  798,009 

GainorLoes .  54,931  L  12,252  G  8,130L  1,637  G  5,407  G  39,116L  302,353  G 

Journal  (e),  1930 .  497,918  193,866  51,607  12.417  120,272  876,406  934,810 

1929  .  553,889  224,272  49,606  12,087  151,304  992,087  770,615 

GainorLoes .  55,971  L  30,406  L  2,001  G  330  G  31.032L  115,681  L  164,195G 

Total,  Sunday,  1930  .  335,884  146,587  63,555  8,343  139,296  693,811  2,122,215 

1929  .  426,285  172,255  126,087  8,260  164,688  897,758  2,017,124 

GainorLoes .  90,401  L  25,668  L  62,532  L  83  L  25,392  L  203,947  L  105,091  G 

Constitution  (S),  1930 .  156,993  29,169  18,648  1,288  45,311  251,491  605,874 

1929 .  169,953  32,714  35,075  2,567  47,124  287,554  600,610 

GainorLoes .  12,660  L  3,54SL  16,427L  1,279L  1,813L  36,063  L  5,264G 


ATLANTA — Continued 

Retail  General  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  Edt’l 

.American  (S).  1930 .  54,337  86,576  19,415  2,994  26,397  189,719  751,629 

1929 .  100,356  84,525  29,616  321  34,039  248,857  632,918 

GainorLoes .  46,019  L  2,051  G  10,201  L  2,673  G  7,642  L  59,138  L  118,711  G 

Journal  (S),  1930 .  124,554  .30,842  25,492  4,061  67,588  252,601  764,712 

1929 .  155,976  55,016  61.396  5,372  83,525  361,347  783,596 

GainorLoes .  31,422  L  24,174  L  35,904  L  1,311  L  15,937  L  108,746  L  18,884  L 

BALTIMORE,  MD. 

Total  (DS),  1930 .  1.928,353  809,163  215,859  103,069  713,320  3,787,811  4,890,855 

1929 .  1,806,105  898,845  276,431  137.558  740,960  3,887,162  4,621,297 

GainorLoes .  122,248  G  89,682  L  60,572  L  34,489  L  27,640  L  99,351  L  269,558G 

Total  dailiee,  1930 .  1,404.431  625,621  175.697  102.332  582,403  2,908.403  3,495,102 

1929 .  1,309,889  722,047  190,394  132,500  611,718  2,993,713  3,416,397 

Gainorixw .  94,542  G  96,426  L  14,697  L  30.168  L  29,315  L  85,310  L  78,705  0 

American-Newa  (e).  1930  ...  362,313  168,635  48,776  12,091  88,133  686,174  1,0)3.903 

1929  .  298.492  147,835  57,727  15,397  76,166  603,579  1,025,215 

Gain  or  Lose .  63.821  G  20,800  G  8,951  L  3,306  L  11,967  G  82,595  G  28,688  0 

Poet  (e),  1930 .  176,036  76,158  20,170  2,356  29,494  310,822  679,009 

1929 .  178,175  64,815  23.859  6,539  38,869  323,035  717,403 

Gain  or  Lose .  2,139  L  11,343  G  3,689  L  4,183  L  9,375  L  12,213  L  38,394  L 

Sun  (e),  1930  .  808,857  203,393  58,073  43,172  230,330  1,345,539  940,282 

1929  .  746,302  362,510  57,959  53,187  247,268  1,368,708  841,649 

GainorLoes .  62,555  G  59,117L  114G  10,015  L  16,928  L  23,169L  98,633  0 

Sun  (m),  1930  .  57,225  177,435  48,678  44,713  234,446  565,868  821,908 

1929  .  86,920  246,887  50,849  57,377  249,425  698,391  832,130 

GainorLoes .  29,695  L  69,452  L  2,171  L  12,664  L  14,979  L  132,523  L  10,222  L 

Total.  Sunday,  1930 .  523,922  183,542  40,162  737  130,917  879,408  1,395,753 

1929  .  496,216  176,798  86,037  5,058  129,242  893,449  1,204,900 

Gainorlxas .  27,706  G  6,744  G  45,875  L  4,321  L  1,675  G  14,041  L  190,853  G 

American-Newe  (S),  1930. ..  135,140  102,644  18,580  17  31.559  287.980  752,707 

1929  .  99.682  91,482  19.875  2,473  32.158  245,670  622,387 

GainorLoes .  35,458G  11,162G  1,295  L  2,456L  599  L  42,310G  130,320G 

Sun  (S),  1930  .  388,782  80,898  21,582  720  99,358  591,428  643,046 

1929  .  396,534  85,316  66,162  2,585  97,084  647,779  582,513 

GainorLoes .  7,752  L  4,418  L  44,580  L  1,865  L  2,274  G  56,351  L  60.533  G 

BIRMINGHAM,  ALA. 

Total  (DS),  1930 .  1,197,052  473,349  160,851  86,650  218,517  2,145,209  2,241,441 

1929 .  1,415,685  535,793  253,221  136,112  274,859  2,630,332  2,614,610 

Gain  or  Lose .  218,633  L  62,444  L  92,370  L  49,462  L  56,342  L  485,123  L  373,169  L 

Total  dailies,  1930 .  1,009,007  441,514  129,627  84,265  170,480  1,843,501  1,746,039 

1929 .  1,120,644  486,617  198,506  130,343  213,607  2,164,266  1,938,983 

GainorLoss .  111,637  L  45,103  L  68.879L  46,078  L  43,127  L  320,765L  192,944  L 

Age-Herald  (m),  1930  .  254,723  172,019  44,823  32,384  66.484  571, .580  594,315 

1929  .  300,274  195,732  83,852  52,345  82,111  715,544  717,420 

GainorLoes .  45,551  L  23,713  L  39,029  L  19,961  L  15,627  L  143,964  L  123,105  L 

News  (e),  1930  .  518,038  176,578  44,991  32,060  65,949  844,000  643,212 

1929  .  597,566  188,763  78,788  52,341  79,629  998,216  707,292 

GainorLoes .  79,528  L  12,185  L  33,797  L  20,281  L  13,680  L  154,216  L  64,080  L 

Poet  (e),  1930  .  236,246  92,917  39,813  19,821  38,047  427,921  508,513 

1929  .  222,804  102,122  35.866  25,657  51,867  450,506  514,291 

GainorLoss .  13,442  G  9,205  L  3,947  G  5,836  L  13,820  L  22,585  L  5,779  L 

Total  Sunday,  1930 .  188,045  31,835  31,224  2,385  48,037  301,708  495,402 

1929  .  295,041  49,176  54,715  5,769  61,252  466,066  675,627 

GainorLoes .  106,996  L  17,341  L  23.491  L  3,384  L  13,215  L  164,358  L  180,225  L 

.Age-Herald  (S),  1930 .  188,045  31,835  31,224  2,385  48,037  301,708  495,402 

1929  .  295,041  49,176  54,715  5,769  61,252  466,066  675,627 

GainorLoes .  106,996  L  17,341  L  23.491  L  3,384  L  13,215  L  164,358  L  180,225  L 

BOSTON,  MASS. 

Total  (DS),  1930  .  2,442,409  1,192.097  242,780  219,319  851,277  4,977,236  8,593,921 

1929  .  2,978,281  1,532,234  482,301  308.621  1,199,596  6,533,143  8,649,923 

GainorLoss .  535,872  L  340,137  L  239,521  L  89,302  L  .348,319  L  1,555,907  L  56.002  L 

Total  daUies,  1930 .  1,872,227  902,923  164,662  217.C83  483,374  3,669,623  6.033,423 

1929  .  2,464,757  1,202,454  294,725  305,301  730,735  5,029,885  5,646,049 

GainorLoss .  592,530  L  299,531  L  130,063  L  88,218L  247,361  L  1,360,262  L  387,374G 

Record  (m),  1930  .  89,443  21,782  1,408  222  4,579  131,777  588,315 

1929  .  74.433  19,934  256  594  6,094  114,953  500,544 

GainorLoss .  15.010  G  1.848  G  1,152  G  372  1,  1,515  L  16,824  G  87,771  G 

American  (e),  1930 .  195,864  135,673  21,844  4,229  47.905  405,603  966,730 

1929  .  233,879  96,310  23,180  4,058  40,432  397,939  814,294 

GainorLoes .  38,015  L  39,363  G  1,336  L  171 G  7,473  G  7,664  G  152,436  G 

Globe  (See  note),  1930  .  453,495  171,223  44,402  20,490  99,781  792,519  1,071,327 

1929  .  435,121  206,788  58,377  27,323  133,378  863,872  1,059,499 

GainorLoss .  18,374  G  35,565  L  13,975  L  6,833  L  33,597  L  71,353  L  11,828  G 

Herald  (m),  1930  .  509,990  216,777  44,386  95,475  132,472  999,657  1,075,315 

1929  .  521,931  228,535  57,668  124,703  163,608  1,098,589  1,081,090 

GainorLoss .  11,914  L  11,758  L  13,282  L  29,228  L  31,136  L  98,932  L  5,775  L 

Poet  (m),  1930  .  460,154  202,989  30,247  21,549  64,833  780,856  887,762 

1929  .  539,591  273,399  56,827  20,548  83,642  975,091  867.881 

GainorLoss .  79,437  L  70,410  L  26,580  L  1,001  G  18,809  L  194,235  L  19,881  G 

Transcript  (e),  1930 .  163.281  154,479  22,375  75,118  133,804  559,211  1,443,974 

1929  .  224,681  170,700  40,040  100,752  170,203  715,569  1,322,741 

GainorLoss .  61,400  L  16,221  L  17,665  L  25,634  L  36,399  L  156,358  L  121,233  G 

Total,  Sunday,  1930 .  570,182  289,174  78,118  2,236  367,903  1,307,613  2,560,498 

1929  .  513,524  329,780  187,576  3,320  468,861  1,503,258  3,003,874 

GainorLoss .  56,658  G  40,606  L  109,458  L  1,084  L  100.958  L  195,645  L  443,376  L 

Advertiser  (S).  1930  .  65,766  101,476  13,141  264  32,229  212,876  573,051 

1929  .  60,772  105,829  28,359  327  26,994  222,281  741,213 

GainorLoes .  4,994  G  4,353  L  15,218  L  63  L  5,235  G  9,405  L  168,162  L 

Globe  (S),  1930  .  256,516  47,412  24.491  644  167,155  496,218  637,230 

1929  .  225,499  47,742  71,090  954  227,087  572,422  760,330 

GainorLoss .  31.0170  330  L  46,599  L  310L  59,932L  76,204  L  123,100  L 

Herald  (S),  1930 .  153,431  89,660  24,511  1,066  108,610  377,278  643,091 

1929 .  136,783  120,583  49,137  1,297  118,756  426,678  669,049 

GainorLoss .  16,648  0  30,923  L  24,626  L  231 L  10,146  L  49,400  L  25,958  L 

Post  (S),  1930  .  94,469  50,626  15,975  262  59,909  221,241  707,126 

1929 .  90,470  55,626  38,990  742  96,024  281,877  833,287 

GainorLoss .  3,9990  5,()00L  23,015  L  4S0  L  36.115L  90,636L  126.156  L 

(.Continued  on  page  40) 
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Pittsburghers 

are 

Spenders  ! 

Consistent  spenders — big  spenders — sensible  spenders.  Not  spendtbrifts,  for  they 
have  money  in  the  bank.  But  they  are  buying  merehandise — and  buying  now. 
Charges  against  individual  Pittsburgh  bank  accounts  during  early  June  showed 
an  increase  of  7.5%  over  the  same  period  a  year  ago — the  country  as  a  whole 
showed  a  decrease.  This  is  not  unusual  for  Pittsburgh — it's  persistent.  A  steady 
spending  market. 

An  active,  sound,  responsive  market  for  manufacturers  who,  today  of  all  times, 
must  reap  full  returns  on  every  advertising  dollar  invested. 

There  is  only  one  medium  needed  to  reach  these  Pittsburgh  spenders — 
The  Pittsburgh  Press.  It  has  proved  so,  by  its  habit  of  producing  residts. 


The  Power  of  the  Press 
In  Pittshurgh 

48.1%  of  the  total  advertising  lineage  was  earrie<1  in 
The  Pittsburgh  Press  during  June.  It  led  in  27  «uit  of 
36  classiheations  and  earried  .3.5.5  exclusive  aeeoiints. 


Mrdiii  Records,  Inc.,  June,  exclusive  of  udverlisinn  in 
nationnl  magazine  distributed  with  other  Pittsburgh 
Sundtty  papers. 


The  Pittsburgh  Press 


A  Scripps  •  Howard  Newspaper 
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CORRECTIONS 


DURBAN  IN  LOGANSPORT 


Editor  &  Publisher  Readers  Are  Re¬ 
spectfully  Requested  to  Note  the 
Following  Errors  in  Our  Issue 
of  July  19 


"I  would  urge  all  of  you  to  have  the 
hope  and  confidence  that  there  is  in  your 
coniniuinty  a  deserving  group  interested 
in  a  clean  and  reliable  newspajK-r.  Keep 
tliat  in  miiKl  in  all  your  dealings  and 
you  will  win  the  kind  of  prosperity  you 
deserve.” 

Mr.  Wiley  was  asked  to  act  as  a 
prophet  relative  to  the  future  of  news- 
pajH-rs.  He  recalled  what  Charles  A. 
Dana  once  said  a  picture  could  never 
lake  the  place  of  a  printed  chronological 
record  of  what  happenetl.  He  niain- 
tainefl  that  this  .statement  of  two  genera¬ 
tions  ago  was  just  as  true  today,  and 
that'  the  newspaper  of  the  future  will 
t)e  in  its  essential  character  the  same  as 
that  of  today,  and  that  complete  and 
accurate  news  will  always  Ik*  indis- 
|ien  sable. 

The  two  as.sociations  held  separate 
sessions  Thursday  evening  and  Friday 
morning.  Frederick  H.  Keefe,  publisher 
of  the  Newburgh- Beacon  News,  was  a 
speaker  before  each,  describing  recent 
changes  in  the  New  York  liliel  laws 
which  make  prcnif  of  malice  an  import¬ 
ant  factor  in  determining  whether  an 
article  is  libelous. 

Discussions  of  news  values  and  of 
methods  of  training  editorial  staff  work¬ 
ers  occupied  much  of  the  time  of  the 
daily  publishers.  The  opinion  was  ex¬ 
pressed  that  many  small  dailies  arc  giv¬ 
ing  too  much  space  to  headlines,  one 
case  iKMiig  cited  where  heads  occupied 
12  jK-r  cent  of  the  space  in  a  paper  aiul 
local  news  only  10  pi-r  cent. 

\\ .  (iracey  of  the  (iciinv  Times 
reported  his  editorial  staff  had  found 
great  aid  in  the  replies  to  a  questionnaire 
designed  so  readers  could  tell  what  they 
l.ked  in  the  pajier.  The  questionnaire 
was  submitted  to  .MKI  renewing  subscrib¬ 
ers.  and  .Ml  to  (lO  per  cent  responded. 

The  i|uesti(m  of  whether  it  is  expedi¬ 
ent  for  a  newspaper  to  take  a  determined 
stand  on  such  controversial  topics  as 
prohibition,  brought  forth  heated  tlebate. 
h'ive  dries  and  two  wets  were  outspoken 
in  their  sentiments  that  a  determined 
stand  should  lie  taken.  .'\  great  majority 
favored  a  stand  in  favor  of  law  observ¬ 
ance. 

.'\t  the  sessions  of  the  New  Yiirk 
Press  .Association,  conducted  by  Presi¬ 
dent  F'loyd  B.  Miner,  considerable  dis¬ 
satisfaction  was  expressed  with  the  tac¬ 
tics  of  some  salesmen  who  have  ptit  out 
sjtecial  pages  or  sections  for  weekly  e<li- 
tors. 

Ine<)ualities  between  the  comiiensation 
insurance  rate  as  it  concents  small  weekly 
shops  attd  those  of  larger  concerns,  were 
brought  out  by  Merrit  Langdon  of  Bath. 
Mr.  l-^iiigdon  stated  that  a  survey  had 
Ix'en  made  and  replies  receive<l  from  100 
who  employ  an  average  of  ten  in  their 
shops.  .A  committee  was  authorized  to 
take  the  matter  up  with  the  state  de¬ 
partment  of  insurance  so  that  a  separate 
classification  of  the  small  shops  may  be 
made  and  ine<|ualities  in  the  insurance 
rate  he  avoided.  In  the  meantime  all 
weekly  publishers  were  requester!  to  an¬ 
swer  the  questionnaire  so  sufficient  ma¬ 
terial  for  proof  may  lie  submitted  to 
the  department. 


In  the  Fditok  &  Publish  i.k  tabulation 
of  circulation  averages  and  rates  of  Kng- 
lish  language  dailies  of  the  United  States, 
published  July  19,  several  unfortunate 
errors  were  made,  for  which  ajMilogy  is 
offered.  It  is  hoped  that  advertisers  and 
agencies  using  this  tabulation  will  note 
the  following  corrections : 

Page  12 — Ready  Reckoner  —  North 
Carolina.  The  number  of  morning 
papers  should  be  9.  instead  of  10,  the 
total  circulation  Ix'ing  189,694  instead  of 
19.1,739.  Evening  papers  should  number 
27,  not  25,  with  a  total  circulation  of 
183,8.55  instead  of  1.54,927. 

Page  56 — Dcs  Moines  (la.)  Het/ister 
and  Tribune.  The  Sunday  Hci/ister  and 
'The  liveiwHi  'Tribune  combination  rate 
should  read  65  cents  per  line  instead  of 
45  cents. 

Page  66 — \en.<ark  (N.J.)  liveniiu/ 
Xews.  The  5,0(X)  line  rate  should  read 
27  cents  per  line  instead  of  .019. 

Page  — Pittsburgh  (Pa.)  Sun-'Tcle- 
(/rabb.  The  5,(K)0  line  rate  should  rea<i 
40  cents  per  line  instead  of  49  cents. 


British  Newsboy  Who  Married  Heir¬ 
ess  Joins  Daily’s  Staff 

(By  telegraph  to  Kditor  \  I'chi.isiikr) 

1.(k;.a.nspokt,  I.nd.,  Inly  2.1. —  .Aliud 
Cecil  Durban,  English  new.shoy  who^e 
marriage  to  the  London  heiress,  .Mrs. 
N'ivienne  Huntingtim  Durban  c;mse<l  a 
sensation  in  England  several  months  ago. 
has  joined  the  circulation  staff  of  the 
Lof/ansbort  (Ind.)  Pharos-Tribuiu\  Tht 
couple  fled  from  England  to  Canada  be¬ 
cause  of  the  harr.'ige  of  inihlicily  created 
by  their  marriage.  Then,  when  the  lime¬ 
light  pursued  them  to  Canada  they  came 
to  Logansjiort. 

OPENING  BRANCH  OFFICE 

Hamilton-DeLisser,  Inc.,  on  Jul\  28 
will  ojK-n  a  Philadelphia  ollice  in  the 
Land  Title  Building  in  charge  of  Ral])li 
H.  Steen,  formerly  of  the  Phihtdclbhiu 
Puhlie  I.ediier. 


BUSINESS  STAFF  ENLARGED 

.\rthur  B.  Wasgatt.  for  the  past  sev¬ 
eral  .vears  automobile  advertising  man¬ 
ager  of  the  Mikeuukee  Journal,  has 
Ixen  appointed  manager  of  automotive 
advertising  of  the  .'fan  Traneiseo  li.vami- 
ner..  G.  W.  Diefenderfer  has  joiner! 
the  local  display  staff  of  the  Examiner. 


BLOCKI  WRITES  PLAY 

Fritz  Blocki,  Cbiea;io  lU'enin;/  Ameri- 
ean  theatrical  reviewer,  is  the  author  of 
a  play  called  “The  World  Between” 
which  has  been  accepted  for  production 
next  season  by  Chester  F'rskin,  director 
of  the  firm  of  Charles  Frohman,  Inc. 


T  N  the  reader's  se- 
lection  of  a  news¬ 
paper  also.  "It  is  taste!" 

He  chooses  according  to 
his  confidence  in  that  news¬ 
paper's  accuracy  and  edito¬ 
rial  scope,  which  explains  (he 
blanket  -  like  circulation  in 
Jacksonville  and  (he  wide 
spread  over  Florida  and 
South  Georgia  of  "Flor- 
UT//  I  ida's  Foremost  News- 

paper." 

®hc  5Floru'ia®unes-tluiDn 

JACKSONVILLE.  FLA. 


In  SEATTLE .  .  .  one  newspaper,  alone 

carries  a  greater  volume  of 

RADIO  ADVERTISING 

than  its  two  competitors,  combined! 

Because  Local  an(d  National  Radio  Advertisers,  alike,  have 
learned  from  experience  that  the  home-owned  Seattle  Times 
consistently  outpulls  the  local  Hearst  and  Scripps  newspapers, 
these  advertisers  as  consistently  place  upon  The  Times  the  major 
share  of  the  responsibility  for  RESULTS. 

TOTAL  RADIO:  FIRST  5  MONTHS  OF  1930  (DeLisser) 

Th«-  Seattle  Times  ( E.  &  S.» .  119,172  lines 

Post-Iiiielligencer  (Hears!:  M.  &  S. 1 .  7(1.342  ” 

.Sealde  Star  (Scripps:  E.  1 .  33.733  “ 

LOCAL  RADIO:  YEAR  1929  (Media  Records) 

The  Seattle  Times  ( E.  &  S.l .  KI,II3  lines 

Pos(-ln(elligeiirer  (Hearst:  M.  &  S.l .  ;19.291  " 

Seattle  Star  (Scripps:  E.1 .  26.1.") I 


DAILY  EDITOR  DOWNS  WEEKLY  RIVALS 
IN  SPELLING  BEE  AT  N.  Y.  OUTING 

Four-Syllable  Teasers  Share  Program  With  Libel,  News 
Values,  and  Insurance  Rates  in  Joint  Convention 
at  Lake  George 


D.AILN'  newsp.i|KT  editors  and  weekly 
newspaixr  editors,  grim  and  deter¬ 
mined.  hurled  four-syllable  words  into 
eacli  other  s  teeth  for  more  than  an  hour 
in  a  sixlling  match  at  the  annual  sum¬ 
mer  outing  of  the  New  York  Press 
.Vssuciation  and  the  New  ^  ork  .Asstxi- 
ated  Dailies,  held  July  17-19  at  the  Saga¬ 
more  Hotel,  l-ake  (ieorge. 

Such  words  as  "installation, 
calaiireate,”  "phenomenal,”  "isosceles." 
"inmieiido.”  and  "iiHKrulate”  laid  one  after 
another  low,  until  Jay  F7.  Kl(Kk  of  the 
Kinttston  Treeman  was  declared  the 
champion,  giving  the  match  to  the 
dailies.  His  prize  was  a  razor  set. 

.At  one  time  four  weekly  editors  re- 
niained  in  the  match  to  one  daily  man. 
hut  -Mr.  Klock  sixlled  down  all  his  op- 
ix.nents.  Floyd  Rich,  president  of  the 
weekly  men,  was  the  runner-up. 

Tlie  other  contestants  were;  Dailies — 
J.  Noel  Macy,  A.  P.  Irving,  Wallace 
Odell,  I.  Everiss  Ki-ssinger,  Fred  H. 
Keefe.  Charles  H.  Congdon.  (i.  B. 
Williams,  Henri  Hall,  W.  .A.  (iracey, 
and  Tom  Blaine. 

Weeklies — A.  L.  Itrainerd,  Jacob 
Strong,  (ieorge  J.  Measer,  R.  J.  Sjxxmer, 
llerln-rt  .Murray,  Rowan  Spraker,  Fay 
Parsons,  Grant  J.  Tefft.  and  (iordon 
King. 

•Arduir  P.  Irving  of  (ileus  F'alls  won 
the  silver  loving  cup  for  the  best  golf 
score,  defeating  Wallace  Odell  of  Tarry- 
(own.  who  lia(l  held  it  since  last  yea([. 

The  sixlling  match  followed  a  joint 
dinner  of  the  two  associations.  Speakers 
at  the  dinner  included  .Adolpli  S.  Ochs, 
publisher  of  the  Sew  York  Times:  D)uis 
Wiley,  hnsiness  (nanager  of  the  Times: 
and  Charles  H.  Jolinson,  director  of  the 
state  department  of  social  welfare.  Mr. 

( k'lis,  wlio  has  a  summer  home  at  l-ake 
(ieorge,  was  accompanied  by  Mrs.  Ochs. 
Fidwin  James,  1-ondon  corresjvtndent  of 
the  Times,  and  Mrs.  James,  and  -Mrs. 
.Norton  Weil  of  Cincinnati. 

“The  newspa]K*r  profession  is  the  most 
useful  one  in  the  world,”  said  Mr. 

( >chs.  who  was  called  on  to  sjK’ak  in¬ 
formally  although  not  on  the  program. 
“The  rewards  are  greater  than  in  any 
utlier  profession.  If  a  man  continues  to 
jnihlish  a  newspaper  and  preserve  his 
seIi-res|K-ct  he  occupies  an  unusual  posi¬ 
tion  of  respect  and  g<H»d  will  in  the 
community. 

"It  is  for  the  newspaper  man  to  give 
encouragement  to  every  noble  aspiration. 
He  should  realize  such  opportunities 
when  they  arise.  Through  his  many 
contacts  he  should  make  friends  of  those 
who  desire  to  do  the  right  thing.  It 
takes  patience,  and  only  the  deserving 
really  survive.  Be  sure  to  have  the  con¬ 
viction  that  what  you  are  doing  is  the 
right  thing  regardless  of  the  conse¬ 
quences. 

“I  brought  nothing  new  to  New  N’ork 
city.  If  you  will  go  hack  to  the  first 
newspaiKTs  in  New  'S’ork  you  will  find 
that  out  from  the  salutatory  contained 
in  each.  It  may  be  that  I  have  reminded 
some  people  of  the  things  a  newspaper 
ongbt  to  be.  There  are  too  many  today 
who  take  the  by-patbs :  they  deal  in 
inane  things  that  are  nothing  more  than 
rubbish. 


The  Observer  has  the  largest  CITY,  the  largest  SUBURBAN 
and  about  DOUBLE  the  TOTAL  circulation  of  any  other 
Charlotte  newspaper.  Practically  all  national  advertisers  have 
for  many  years  understood  that  by  “CONCENTRATING"  their 
advertising  in  The  Charlotte  Observer  they  can  and  do  FULLY 
rover  this  market  at  ONE  cost.  88^o  of  total  circulation  in 
city  and  suburban  territory,  90%  of  the  remainder  within  a 
two  hour  automobile  drive  of  Charlotte. 

MORE  THAN  4S,000  DAILY— MORE  THAN  50,000 
SUNDAY 

(The  Observer  is  a  member  of  the  Audit  Bureau  of  Circula¬ 
tions — The  last  audit  is  now  available  for  inspection.) 


NATIONAL  RADIO:  YEAR  1929  (Media  Records) 


The  Seattle  Times  ( E.  &  S.  t .  3(>4.28i>  lines 

Post-Intelligeneer  (Hearst:  M.  &  S. ( .  293,97(H'  “ 

Seattle  Star  (Srripps:  E. I .  ri(l,.>ll 

t  Includes  10.866  lines,  American  Weekly 


THE  SEATTLE  TIMES 

O’MARA  &  ORMSBEE.  National  He/tresvntittivo 
New  \  ork  Detroit  ('hirago  San  I'raiirix'o  Los  Angeles 
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GONZALES  CALLS  FOR  ENFORCEMENT  OF 
BOURNE  LAW  TO  PROTECT  FREE  PRESS 


In  Striking  Editorial,  Columbia  Editor  Says  That  Federal 
Government  Is  Not  Attempting  to  Curb  Violations — 
Agency  Demands  Space  on  News  Pages 


I 


{The  follmeiiig  editorial,  iirJteii  by 
II'.  /;.  Gonzales,  editor  of  ColuwoLi  (S. 
C. )  State,  recently  off  cared  in  taut 
newsf’af'cr. 

'l''HKKE  is  a  postal  law,  enacted  pri- 

manly  to  aid  in  the  suppression  of  the 
l^misiana  lottery,  which  forbids  the  cir¬ 
culation  through  the  mails  of  any  news- 
Iiaiier  carrying  an  advertisement  or  an¬ 
nouncement  of  lottery,  drawing  or  game 
of  chance. 

The  third  assistant  jxistmaster  general 
attended  the  meeting  of  Southern  pub¬ 
lishers  in  Ashville  recently  and  had  re¬ 
vealed  to  him  some  of  the  absurdities  to 
which  some  postmasters  go  in  applying 
this  law  as  well  as  some  of  the  glaring 
inequalities  in  the  definitions  by  them  of 
what'  constitutes  a  lottery.”  One  ixist- 
master  ruled  that  r  merchant  may  not 
offer  a  prize  to  one  of  the  first  ten  wo¬ 
men  who  enter  his  place  of  business  in 
response  to  an  advertisement  of  under¬ 
wear  ( if  there  is  now  any  such  thing  as 
underwear ) ,  hut  the  same  postmaster  pei  - 
mitted  a  newspaper  to  offer  prizes  to 
those  making  the  nearest  guess  to  the 
correct  figures  iif  a  town's  population,  as 
reported  by  the  census  officials — and  his 
stated  reason  for  permitting  the  latter  was 
that  stimulating  interest  in  the  census 
helped  the  government !  By  the  same 
rule  of  logic  a  lottery  conducted  for  profit 
by  the  United  States  government  should 
pass  the  acid  test. 

But  there  is  one  postoffice  law,  enacted 
to  promote  Iruiesty  in  journalism,  and  of 
infinitely  greater  importance  to  the  public 
than  whether  a  merchant  offers  a  prize 
of  a  pair  of  stockings  to  a  customer,  to 
which  the  p  stoffice  department  seems  to 
give  no  attention.  It  is  allowed  to  be  a 
dead  letter.  Here  is  that  law,  as  enacted 
in  1012: 

“That  all  editorial  or  other  reading 
matter  published  in  any  such  newspaiier, 
magazine  or  periodical  for  the  publica¬ 
tion  of  which  money  or  other  valuable 
consideration  is  paid,  accepted  or  promised 
shall  lie  plainly  marked  ‘advertisement.’ 
Any  editor  or  publisher  printing  e<litorial 
or  other  reading  matter  for  which  com- 
jiensation  is  paid,  accepted,  or  promised 
without  so  marking  the  same,  shall  upon 
conviction  in  any  court  having  jurisdic- 
toin,  be  fined  not  less  than  fifty  dollars 
($.s())  or  more  than  five  hundred  dollars 
($.s(X)).'’ 

What  is  the  plain  intent  of  that  law? 
It  is  to  protect  the  reader  of  newspapers 
from  imposition.  It  is  to  prevent  pub¬ 
lishers  from  inserting,  as  editorial  or 
news,  matter  which  is  not  editorial  or 
news,  but  which  is  intemled  unduly  to 
influence  the  reader  in  some  policy, 
scheme  or  product  because  the  matter 
ajqtears  as  “editorial”  or  “news”  when  as 
a  matter  c/f  act  it  is  advertising. 

Why  is  the  spirit  of  that  law  not  en¬ 
forced?  Because  it  is  evaded  by  a  tech¬ 
nicality,  and  tlnis  evaded  perhaps  a 
•  thousand  times  a  day  in  tlie  United 
States.  Generaiiv  hundreds  of  men  and 
agencies  are  paid  to  get  the  spirit  of  that 
law  violated  and  to  get  newsnaiK’rs  to 
commit  frauds  upon  their  readers.  In¬ 
directly  these  men  and  agencies  pay  the 
unethical  publishers  to  violate  the  spirit 
of  the  law  while  they  penalize  the  eth¬ 
ical  nublishers,  who  refuse  their  demands, 
by  the  application  of  the  Iwycott.  Here 
is  an  illustration  of  the  way  they  work. 
The  following  letter  from  the  agent  of 
a  concern  doing  nationwide  advertising 
on  a  large  scale  accomnani-s  matter 
which  is  advertising  but  which  it  is  de¬ 
manded  shall  be  served  to  the  readers 
as  editorial  or  news : 

“Inclosed  is  a  copy  of  a  publicity 
article  which  we  desire  that  you  run  in 
the  editorial  pages  of  your  paper. 
Please  understand  that  a  very  accurate 
card  index  system  is  maintained  in  the 

.^dvertising  Department  of  the  - 

- .  This  card  index  system  shows 

exactly  what  co-operation  each  news- 
pai)cr  extends  locally,  whether  it  be 


merchandising  the  advertising  on  sched¬ 
ule,  or  editorial  publicity. 

”K\e  cannot  stress  t(K)  much  the  imjxn- 
tance  of  running  this  publicity  story,  and 
furnishing  us  with  a  tear  sheet  as  proof 
<,t  insertion  of  the  story.  This  tear 
sheet  will  be  duly  record^  as  part  of 
local  co-operation  which  you  have  ex¬ 
tended.  Please  understand,  also,  that 
the  future  selection  of  newspapers  in 
each  market  will  be  made  entirely  from 
this  card  record  system,  and  we  are 
anxious  to  have  your  paper  well  repre¬ 
sented  on  our  card  system,  when  tlr.* 

next - advcrtisiinj  schedule  is 

ci'iisiclered.  All  tear  sheets  containing 
this  publicity  story  should  be  sent  our 
- office. 

“Vour  prompt  reply  to  this  letter  will 
be  appreciated.” 

\ot  all  these  demands  are  so  crude, 
but  some  follow  the  identical  formula. 
And  the  effort  to  dictate — with  the 
menace  of  an  upraised  financial  club — is 
persistent,  unsleeping.  Congress  has  “in¬ 
vestigated”  a  dozen  matters  not  so 
nK'iiacing  to  the  country  as  this  attenrnt 
to  destroy  the  ch.aracter  and  independ¬ 
ence  of  the  press.  If  a  newspaper  can 
l)e  controlled  in  one  way  it  can  be  con¬ 
trolled  in  others:  if  it  can  be  forced  to 
abandon  its  standards  of  honest  dealing 
in  one  respect  then  its  character  back  is 
broken. 

Why,  we  ask,  does  the  government 
take  no  interest  in  the  enforcement  of 
the  spirit  of  the  law  enacted  in  1922? 
That  law  was  passed,  presumably,  in  the 
interest  of  honest  Journalism.  It  is 
against  the  exercise  of  an  insidious  in¬ 
fluence.  Yet  it  is  violated,  with  aggra¬ 
vation,  when  those  wishing  songs  of 
praise  for  their  products  or  policies  sung 
in  editorial  or  news  columns  can  .say:  “I 
will  not  pay  you  directly  for  this,  as  that 
is  against  the  law,  but  I’ll  give  you  ad¬ 
vertising  in  compensation:  and  if  you 
don't  do  as  I  wish,  you  will  get  no 
advertising  from  us — and  so  will  lose 
$-1,000  to  $6,000  a  year.” 

The  State  is  not  guessing.  It 
Kxows.  And  all  the  influences  are 
not  as  far  away  as  Xew  York  and 
Chicago. 

Some  day  we  may  tell  the  whole  storv, 
including  an  estimate  of  the  annual  cost 
of  resisting  the  pressure  to  sell  a  news¬ 
paper’s  principles. 

Meantime,  what  thinks  the  govern¬ 
ment  at  Washington,  which  has  in  the 
last  quarter  century  enacted  numerous 
laws  for  the  regulation  of  newspapers, 
of  this  method  used  by'  some  businesses, 
to  dictate  to  and  contr.il  the  press? 

N.  Y.  PUBLISHERS  TO  MEET 

The  s'nmtrer  and  fall  meeting,  com¬ 
bined  of  fbe  Xew  ^  ork  State  Publishers 
.  ssiK'ipf ion,  will  !>('  lif'M  at  the 

Hfitel.  Cooperstown.  X.  Y.,  Sept.  5-7. 


I  302,7X5 

was  the  average  net  paid 
I  daily  circulation  of  The 
I  Baltimore  Sun  (morning 
and  evening  issues)  for 
i  the  month  of 

JUNE,  1930 

I  The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
ner  Sunday  for  the  month  of 
June,  1930,  was  199.068. 

Everything  in  Baltimore 
Revolvee  Around 

THE  Odmi  SUN' 

Morning  Evening  Sunda.v 


DAILY  “SCOOPED”  ON  CITY 
EDITOR’S  MARRIAGE 

WO  Cincinnati  newspaper  folk, 
both  on  the  staff  of  the  C.incin- 
nati  Post,  stole  a  march  on  their 
associates  last  week.  It  was  a 
quiet  afternoon  march,  following 
press  time  Friday,  July  18.  City 
Editor  Maurice  Henle  of  the  Po.st 
called  to  Elmer  Dressman,  his  pre¬ 
decessor  on  the  city  desk.  “Come 
take  a  walk  with  me  for  awhile,” 
he  said. 

As  they  sauntered  along  they 
were  joined  by  Miss  Anne  Gillen- 
berk,  society  editor  and  feature 
writer  of  the  Post.  “1  guess  I’ll 
walk  along  too,”  she  said. 

The  “walk”  led  to  the  court 
hou.se  an<l  from  thence  to  the 
home  of  a  nearby  priest  who  jier- 
formed  the  ceremony  that  made 
Miss  (Jillenheck  Mrs.  Henle  with 
Dressman  as  witness.  A  Times- 
Star  reporter  scooped  the  Post  on 
the  wedding  item  that  afternoon 
in  the  last  edition. 


BUYS  INTEREST  IN  DAILY 

.v.  li  on  .VlcCallum,  f.jrmer  associate 
of  Cecil  R.  Conner  in  operation  of  the 
Conner  .Advertising  .Agency  of  Denver, 
purchased  a  half-interest  in  the  Lamar 
{C<>\.)  Daily  .Vrti’.r,  it  was  announced 
Ibis  week  by  Frederick  M.  Betz,  editor 
and  owner.  Mr.  McCallum  will  take 
over  business  management  of  the  Xews, 
while  Mr.  Betz  will  lie  editor. 


RECEIVER  REPORTS 

l  inal  report  of  \V.  C.  Jarnagin,  re¬ 
ceiver  for  the  Des  .Moines  (la.)  Herald 
company,  was  filed  in  district  court  last 
week  and  hearing  set  for  July  26.  Claims 
of  $2.0  i.6()  have  been  paid,  including 
$.191  to  147  paper  carriers  and  $.f4f)..5.5  to 
d.'f  employes.  The  paper  was  organized  a 
ar  ago  but  never  reached  the  publica¬ 
tion  stage. 


LONG  SERVICE  RECORDS 

The  title  of  dean  of  Xew  England 
reixirters  is  in  dispute.  The  claim  of 
“Larry  Thyne  ot  Marlboro,  Mass.,  with 
5.5  years  of  news  hunting,  is  disputed  by 
the  Salem  Evening  Ncivs,  which  reports 
that  George  Granville  Putnam  of  the 
Salem  paper  is  in  his  ()2d  year  of  service. 
He  started  with  the  old  Salem  Register 
at  the  age  of  16  and  is  now  78  years 
old. 


LISTER  ON  VACATION 

Walter  Lister,  news  editor  of  the 
Sen.'  York  Telegram,  left  recently  with 
his  family  for  several  weeks’  vacation 
in  Ohio.  He  is  visiting  his  parents  just 
outside  Cleveland. 


PLANNING  COOKING  SCHOOL 

The  Augusta  (Ga.)  Chronicle  will  con¬ 
duct  a  four-day  School  of  Home  Eco¬ 
nomics  and  Domestic  Science  beginning 
week  of  -Aug.  18. 


all  the  counties  in  the  state 
of  lovva  the  most  widely  read 
Sunday  newspaper  is 


The  Des  Moines 
Sunday  Register 

More  than  200,000  Circulation 


First  in  Advertising 
in  Terre  Haute 

For  the  first  six  months  of  1930  the  advertis¬ 
ing  total  of  The  Terre  Haute  Star-Post,  six 
days  a  week,  was 

5,093,468  Lines 

or  42.7  per  cent  MORE  lines  of  advertising 
than  were  published  by  the  other  Terre  Haute 
paper. 

•Media  Records. 

Advertisers  in  The  Star-Post  Get  COMPLETE 
COVERAGE  of  the  Terre  Haute  Market. 

National  Representatives: 

KELLY-SMITH  COMPANY 
New  York  —  Chicago  —  Philadelphia 
Boston  —  Detroit  —  Atlanta 


Editor  &  Publisher  The  Fourth  Estate  for  July  26,  1  930 


21 


AGAIN! 

LEADERSHIP 

for  the  El  Paso  POST 


During  the  first  six  months  of  1 930,  the  El  Paso  Post  is — 


FIRST  in  Retail  (Local)  Display  Lineage 
FIRST  in  General  (National)  Display  Lineage 


(Media  Records,  Inc.) 


Post  (E)  Herald(E)  Times  (M)  Times  (S) 


Retail 

General 


1,452,456 

706,938 


1,424,547 

660,474 


641,500 

557,355 


575,408 

119,639 


El  Paso  Evening  Post 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 


SCRIP  PS.  HOWARD 
NEWSPAPERS 


230  PARK  AVENUE,  N.Y.C 


CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES  •  DALLAS 


MEMBER  OF  THE  UNITED 
PRESS---OF  THE  AUDIT 


BUREAU  OF  CIRCULATIONS 


MEDIA  RECORDS.  INC. 


PHILAURLPHI 


ME^RT 


14  Significant  and 

Surprising  Facts 

about  the  Spokane  Country 

•^LINCOLN 


For  Mar\etin^  Purposes— tntr 


THE  trough  between  the  Cascades  and  the  Rockies  spreads  an  en-  Wit 
ormous  vale,  the  size  of  France,  tilted  southwestward  to  meet  tht 
warm  Pacific  winds  Through  this  vale  flows  the  Columbia  River  and 
its  rushing  tributaries  Richly  blooming  valleys,  famous  throughout  the  world 
open  into  it.  and  more  than  seventy  lakes  of  dazzling  beauty  are  scattered  lil(«l?‘“^'[ 

I- _ u _ _  _ 1 _ _  •.i..  •...«uiCi  ...I.,...  rkit'rSncLili 


lambent  jewels  among  the  tumbled  velvet  and  silver  of  the  mountains  thii  i 
hem  it  in  i 


This  is  the  famous  Inland  Empire — the  Spokane  Country.  Heart  of  th(i£ Lmco 
cific  Northwest — "Lincoln.  The  50th  State  "  Onlv  a  eeneration  aeo  th(!S^thc 


Pacific  Northwest — "Lincoln.  The  50th  State  "  Only  a  generation  ago  th(!p^thc 
Spokane  Country  was  virtually  a  wilderness  But  it  has  shared  with  the  Olynfpcjp - 
Northwest  in  an  uninterrupted  growth  five  times  faster  than  the  natim  j'?  if 
as  a  whole.  ^  ** 


in  the  Urban  Heart  (‘Lincoln — The  50th  State’)  anti  Cultivate  the  Farm  Backbone  of  the  Prosperous  Pj 


—The  50th  State** 

Frequently  by  comparisons  we  are  greatly  assisted 
toward  reaching  more  profitable  conclusions  In  evalu* 
ating  markets.  lTierefore«  for  easy  comparison,  let  us 
think  of  the  Spokane  Country  Market  as  ‘‘LINCOLN 
— The  5#th  State.**  and  we  find  the  following  Interest* 
ing  facts,  based  upon  Information  compiled  by  na¬ 
tionally  recognized  market  authorities: 

(  Note  Figures  m  parentheses  iruitcate  author  f 
ties  upon  u>hich  facts  are  hased^see  footn^/tes  ) 

“State  of  Lincoln"  (The  Spokane  Country)  Leads  32 
States  in  per  capitrs  urban  spendable  income  (1)~ 
(Including  such  rich  sates  as  Iowa  Indiana.  Ohio  Mich¬ 
igan  Kansas,  and  Missouri) 

**State  of  Lincoln**  (The  Spokane  Country)  Leads  41 
States  in  percentage  of  pr)pulation  filing  income  tax 
returns  (2) — (Including  nearly  all  states  except  ^lifor- 
nia.  New  York,  and  Washington — part  of  latter  making 
up  our  State  of  LirKoln'  ) 

“State  of  Lincoln**  (The  Spokane  Country)  Leads  43 
States  in  per  capita  farm  sner>dah)e  income  (l)^(ln 
addition  to  states  enumerated.  irKludes  such  rich  mar¬ 
kets  as  Illinois.  Marvlarid  Minnesota  New  Jersey. 
New  York) 

“State  of  Lincoln"  (The  Spokar>e  Country)  Leads  37 
States  in  percentage  v^ired  homes  (4) 

“State  of  Lincoln**  (The  Spokar>e  Country)  Leads  32 
States  in  automc^iles  to  lamities  (I) 

“State  of  Lincoln**  (The  Spokane  0)unrrv)  Leads  25 
States  in  percentage  of  total  autos  over  $1  000  (1) 
*State  of  Lincoln**  (The  Spokane  Country)  Leads  84  of 
144  Major  American  Markets  Number  of  towns  over 
I  000  ()) 

“State  of  Lincoln”  (The  Spokane  Countr>)  Leads  22 
Statea  in  per  capita  savings  deposits  (3) 

“State  of  Lincoln"  (The  Spokane  Country)  Leads  14 
Statea  in  aggregate  number  of  telephones  (3) 

“State  of  Lincoln”  (The  Spokane  Oxintry)  Leads  14 
States  in  male  buyers  over  1 5  years  12  in  female  (3) 
“State  of  Lincoln”  (The  Spokane  Country)  Leads  14 
Statea  in  volurm;  retail  sales 

‘‘State  of  Lincoln*”  (The  Spokane  Cxiuntry)  Leads  13 
States  in  number  of  families.  (3) 

“State  of  Lincoln”  (The  Spokane  Cnuniry)  Leads  U  S 
Average  per  family  wealth  by  $3104 
“State  of  Lincoln”  (The  Spokane  Country)  Leads  II 
States  in  total  population  (3) 

(I)  Sales  Management  s  Markets  &  Media  Reference 
Number  (2)  John  H  Beal  (Advertising  Research.  Wash- 
iMon.  DC)  (3)  TKie  100.000  Croup  of  American  Cities. 
"A  Study  of  All  American  Markets  (4)  Sales  Management 

_ ;  :  ;.;i  ;r;  c_:..  _ —.t S-ate, 

Telephone  Co 
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—And  Here  is  What 

**LINCOLN 

—The  50th  State** 

(Spokane  Country) 

Contributes  to  a  Nation! 


lylO.of  all  the  Nation's  Wheat 
1/5  all  the  Nation's  Apples, 

1/3  of  all  the  Nation  s  Lead, 

1/4  of  all  the  Nation  s  Silver. 

1/8  of  all  the  Nation  s  Cold. 

Large  part  of  lumber  for  every  )rd 
frame  house  built. 

Large  part  of  wool  for  every  7th  woolen 
garment  in  the  U  S  . 

Over  $400,000  000  New  Wealth  Annually, 
Manufactured  Products — $150.000  000 

*«LINCOLN-The  50th  State** 

(The  Spokane  Country) 

Has  the  largest  lead^silver  mine  in  America. 

Has  the  largest  body  of  white  pine  in  the  world. 

Has  1-5  of  all  the  Nation  s  water  power  resources. 

Has  county  with  largest  wheat  pr^uction  in  America. 

Sells  its  famous  apples  in  all  markets  of  the  world. 

Is  richest  territory  in  natural  resources  in  Western 
Hemisphere 

Has  522  cities  towns— b4  over  I  000  population 

SPOKANE,  Capital  of  “LINCOLN— 
THE  50th  STATE” 

Is  the  hub  of  more  railway  mileage  than  any  point  west  of 
Omaha — 5  transcontinental.  12  branch  railroads. 

Now  enjoys  full  terminal  freight  rates — herice  distributing 
center  for  territory  with  half  population  of  Washington. 
Oregon.  Idaho  aixl  Montana. 

Is  home  of  the  Federal  Farm  Loan  Bank  for  the  Pacific 
Northwest , 

Has  branch  Twelfth  Federal  Reserve  Bank  and  Fedecsl 
Intermediate  Credit  Bank. 

Selected  by  Armour  &  Company  as  lexical  location  for  Far 
Western  packing  plant . 

Is  the  mining  capital  of  America. 

Is  one  of  the  most  important  lumber  manufacturing  centers 
in  the  Far  West , 

U  recall  metropolis  for  563,438  customers.  Buying  power 
35%  above  average. 

Has  7  hydro-electric  pleats  within  30  miles  of  city, 

I  Has  mart  electric  ranges  for  cooking  than  any  city  three 
times  Its  size  in  America. 

IHas  lowest  percentage  of  illiteracy  of  any  city  over  100.000. 

I  las  admittedly  one  of  America  s  finest  hotels — Davenport. 

Has  largest  publishing  plant  in  Far  West 
Climate:  C  S  Stewart  (retired)  U  S  Weather  Bureau. 

You  can  ix>t  place  your  finger  on  any  spot  on  the  mafi 
of^the  globe  which  has  an  all-round  healthier  climaio 
than>Spokane 


COWLES  PUBLICATIONS 


Washington  farmfr.  orb- 

CON  FARMER.  IDAHO  PARMER 
—Ovei  110.000  Nrt  Pitd  Orcuta* 
hen  L/Ndupl«atrd  with  Any 

Other  Str>cW  Firm 

with  Farm  Buy>nf  Po<*rt  41%  Above 
tb(  Nation**  Averatr 


i»-WL|R  SPOKt3!!N^Sv!ew^^^ 

MemPerr  of  Th*  CroyR  of  AmeHcwi  ClIiM 


ij^orlliHest  through  the  Spokane  Dailies  and  State  Farm  Weeklies — and  this  Great  Market  is  Largely  Yours!” 
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MERE  FILING  OF  SUITS  DOES  NOT  MAKE 
CHARGES  PRIVILEGED  AND  LIBEL  FREE 

Courts  Have  Made  a  Fine  Distinction  Between  Filed  Actions 
and  Those  Which  Have  Been  Made  the  Subject  of 
Judicial  Proceedings,  Writer  Finds 

By  LESLIE  CHILDS 


IT  goes  without  saying,  that  a  news- 
pai)er  is  privileged  to  publish  a  fair 
report  or  account  of  pending  litigation 
that  has  been  made  the  subject  of  judicial 
proceedings.  The  question  then  of  what 
constitutes  “judicial  proceedings,”  with¬ 
in  the  meaning  of  this  rue  of  privilege, 
is  of  great  importance  and  not  always 
easy  to  answer  offhand. 

However,  generally  speaking,  the  test 
of  whether  a  pleading,  or  other  docu¬ 
ment  filed  in  the  prosecution  of  litiga¬ 
tion.  has  Iteen  the  subject  of  judicial  pro¬ 
ceedings,  depends  upon  whether  it  has 
been  acted  upon  by  the  court.  Under 
this  rule,  it  is  clear  that  no  privilege 
attaches  to  the  publication  of  allegations 
made  in  a  pending  case,  merely  because 
they  have  been  filed  with  the  court. 
A  nice  point  here,  the  overlooking  of 
which  has  many  times  cost  newspapers 
much  grief,  and,  as  examples  of  judicial 
reasoning  on  the  question,  let  us  see. 

In  Lundin  v.  Post  Publishing  Comi 
panv,  217  Mass.  213,  not  a  recent,  but 
a  leading  case  on  this  question,  an  acticm 
was  brought  against  the  plaintiff  in 
which  it  was  averred  that  he  had  been 
guilty  of  an  assault  upon  a  woman.  The 
defendant  newspaper  published  the» 
statements,  preced^  by  the  usual,  “it 
was  alleged.”  At  this  time  the  charge 
had  merely  been  filed,  and  in  no  way 
brought  to  the  attention  of  the  court 
in  which  the  case  was  pending.  Follow¬ 
ing  this  the  plaintiff  brought  the  instant 
action  against  the  defendant  for  libel, 
and  in  upholding  the  right  of  the  plaintiff 
to  maintain  the  action,  the  court  reasoned 
as  follows : 

“It  is  not  open  to  dispute  that  a  fair 
report  in  a  newspaper  of  pending  judicial 
•proceedings  is  proper,  and  that  this  priv¬ 
ilege  extends  to  all  matters  which  have 
been  made  the  subject  of  judicial  pro¬ 
ceedings,  though  such  proceedings  may 
be  merely  preliminary  or  interlocutory, 
or  even  ex  parte.  *  ♦  *  But  this 

principle  is  limited  to  matters  _  which 
really  have  been  made  the  subject  of 
judicial  action. 

“It  docs  not  give  the  right  to  publish 
statements  made  in  declarations  or  other 
papers  filed  in  court  on  the  ground  merely 
that  they  have  been  placed  on  the  files 
of  the  court,  or  until  they  have  been 
brought  to  the  attention  of  the  court  and 
some  judicial  action  has  lieen  taken  upon 
them.  ♦  *  *  As  publishers  of  news 
and  items  of  public  importance  the  press 
should  have  the  freest  scope,  but  as  a 
scandal-monger  it  should  be  held  to  the 
most  rigid  limitation.  *  *  ♦ 

“It  is  necessary  to  the  ends  of  justice 
that  a  party  should  be  allowed  to  make 
his  charges  against  another,  for  ad¬ 
judication,  even  though  they  may  be  of 
a  libelous  character,  and  as  such  they  are 
privileged.  ♦  *  ♦  But  the  right  of  a 

party  to  make  charges  gives  no  right  to 
others  to  spread  them.  *  ♦  ♦ 

“The  averments  of  the  declaration 
mentioned  in  the  defendant’s  article  had 
not  been  made  the  subject  of  any  judi¬ 
cial  action  within  the  rule  which  we  have 
stated.  *  ♦  *  The  privilege  which  that 
woman  enjoyed  of  stating  her  charges 
against  this  plaintiff  for  the  purpose  of 
having  them  adjudicated  did  not  extend 
to  this  defendant  or  afford  it  any  defense 
for  the  publication  of  libelous  matter. 
•  *  ♦  The  article  in  question  charged 

the  plaintiff  with  a  criminal  offense.  It 
was  libelous  on  its  face  and  the  judge 
correctly  so  ruled.” 

So  much  for  the  foregoing  as  an  illus¬ 
tration  of  when  articles  based  upon  decla¬ 
rations  or  other  papers  filed  in  court  will 
not  be  privileged  because  published  be¬ 
fore  judicial  action  has  been  taken  there¬ 
on.  And  now  let  us  turn  to  a  case  of  the 
other  class  in  which  a  publication  of  this 
kind  was  held  privileged,  though  ot  a 
rather  small  margin  of  safety  for  the 
newspaper. 

Reference  is  here  made  to  Fitch  v. 


Daily  News  Publishing  Company,  a  re¬ 
cent  case  handed  down  by  the  Supreme 
Court  of  Nebraska,  and  reported  in  217 
N.  W.  947.  Here  the  plaintiff’s  wife 
filed  an  action  for  divorce  against  him 
in  which  sensational  charges  were  made, 
and  prayed  for  a  restraining  order  to 
prevent  the  plaintiff  from  molesting  her. 
Owing  to  the  prominence  of  the  parties, 
the  action  was  of  considerable  news 
value.  As  soon  as  the  managing  editor 
of  the  defendant  ascertained  that  the 
court  had  issued  a  restraining  order  based 
upon  the  complaint,  he  released  an  article 
restating  the  charges  in  the  complaint. 

Plaintiff  thereafter  instituted  the  in¬ 
stant  action  for  libel,  and  the  defendant 
pleaded  privilege  in  defense.  In  review¬ 
ing  the  record  and  in  finding  for  the 
defendant  the  court  said: 

"When  a  bill  has  been  filed  in  court 
and  acted  upon  by  the  judge,  it  has  been 
held  that  a  publication  of  the  contents 
of  such  bill,  if  it  is  a  fair  statement  of 
the  proceedings  had,  with  an  honest  view 
of  giving  information  to  the  general 
public,  and  will  not  tend  to  obstruct  the 
course  of  justice  or  interfere  with  a  fair 
trial,  is  then  not  a  libelous  publica¬ 
tion,  ♦  ♦  ♦ 

“While  the  evidence  *  *  *  is  not 
entirely  free  from  doubt,  yet  it  indicates 
that  the  *  *  *  News  had  a  carbon 

copy  of  the  petition  for  divorce  which 
had  been  filed  during  the  morning  of  the 
publication  *  *  *,  and  that  the  article 
claimed  to  be  libelous  had  been  set  up  in 
type  so  that  it  could  be  proof  read  in 
crude  form  during  the  noon  hour,  but 
its  publication  was  being  held  in  abeyance 
until  the  restraining  order  was  issued  Ijc- 
fore  it  would  be  released  for  printing,  and 
that  it  was  actually  released  at  2 :10  p.  m. 
and  appeared  on  the  front  page  of  the 
home  edition  which  went  to  press  about 
3  p.  m.  The  managing  editor  *  *  * 
testifying,  makes  answer  as  follows : 

“  T  instructed  the  city  editor  to  ascer¬ 
tain  whether  a  restraining  order  had  been 
issued  in  this  case  to  determine  whether 
or  not  this  was  merely  a  petition  which 
might  be  filed  and  hurriedly  withdrawn 
or  whether  it  was  in  good  faith,  ♦  ♦  ♦ 
When  I  ascertained  that  the  suit  was 
in  good  faith  *  ♦  *  I  instructed  them 
to  run  the  article  *  *  ♦ 

“And  the  court  concludes  that  fthe 
judge]  had  entered  the  restraining  order 
at  an  ex  parte  hearing  prior  to  the  pub- 


MINISTERS  WILL  EDIT 
WEEKLY  FOR  MONTH 

E.  DERTINGER,  editor  and 
•  publisher  of  the  Bushnell 
(Ill.)  Record,  a  weekly,  will  have 
his  first  vacation  in  14  years  during 
August.  He  has  turned  his  paper 
over  to  the  ministers  of  the  town 
and  they  will  alternate  in  publica¬ 
tion  of  the  weekly,  one  church 
having  complete  charge  for  one 
issue. 

Mr.  Dertinger,  who  is  one  of  the 
supreme  representatives  from  Il¬ 
linois  to  the  Knights  of  Pythias 
lodge  plans  to  drive,  with  his 
family,  to  the  Tampa,  Fla.,  con¬ 
vention. 


licatiun  of  the  article  in  question,  thereby 
under  the  rules  set  forth  making  the 
article  in  question  privileged.” 

In  the  light  of  the  facts  and  holdings 
of  the  foregoing  cases,  which  fairly  rep¬ 
resent  the  great  weight  of  authority  on 
the  question  in  hand,  it  is  obvious  that 
some  caution  should  be  exercised  in  pub¬ 
lishing  copy  from  court  files.  The  danger 
here  lies  in  overlooking  the  fact  that  the 
mere  filing  of  papers  in  aid  of  litigation 
will  not  per  se,  make  such  documents 
the  subject  of  judicial  proceedings. 

And,  as  illustrated  in  the  foregoing 
cases,  until  there  has  been  some  judicial 
action  taken  in  reference  to  papers  of 
this  kind,  no  privilege  may  be  claimed  by 
anyone  repeating  their  contents,  and  if 
statements  taken  therefrom  are  libelous 
liability  may  attach. 


PHOTOS  SOLD  REALTY  PAGE 

Deciding  that  prospective  home  buyers 
would  be  more  strongly  attracted  by 
pictures  of  homes  offered  for  sale  than 
by  mere  type  descriptions,  the  Bridge¬ 
port  (Conn.)  Times-Star  recently  ar¬ 
ranged  with  local  real  estate  dealers  for 
a  page  of  pictures  showing  the  best 
homes  they  had  for  sale.  The  Times- 
Star  handled  the  photography  and 
charged  the  dealers  a  flat  rate  to  cover 
the  space  and  the  art  work. 


SELLING  PUBLICITY  PICTURE 

A  photograph  showing  a  Bucyrus 
electric  excavating  shovel  at  work  in 
Kiruna,  I^pland,  has  been  “released” 
to  newspapers  by  the  Excavating  En¬ 
gineer  Publishing  (Company  of  South 
Milwaukee,  Wis.  The  photograph  for  the 
price  of  $1,  is  “exclusive  in  your  city.” 
Playing  upon  the  name  of  the  operating 
company  —  “T rafikaktiebolaget  (jranges- 
berg  Oxelosund” — the  engineering  jour¬ 
nal  tries  to  arouse  the  interest  of  editors. 


SPRlNGnELD  STATE  JOURNAL  IN  NEW  PLANT 


New  home  of  the  Springfield  (Ill.)  State  Journal,  recently  occupied  by  that 
newspaper.  Above  the  large  plate  glass  window  can  be  seen  baseball  bulletin 
hoard  giving  inning-by-inning  score  for  four  different  leagues.  Description  of 
plant  was  carried  in  July  12  issue  of  Editor  &  Publisher. 


MISTRIAL  DECLARED 
BASED  ON  EDITORIAL 

Judge  Holds  That  Statements  in 
Jamestown  (N.Y.)  Journal  Nulli. 
fied  Chances  of  a  Fair  Trial 
for  Counterfeiters 


Publication  in  the  Jamestown  (N.Y.) 
Journal  of  an  editorial  regarding  a  fed¬ 
eral  court  case  in  progress  in  that  city 
on  July  18,  was  held  sufficient  grounds 
for  dismissal  of  the  entire  proceedings. 
Justice  Simon  L.  Adler  of  the  federai 
court  heard  a  motion  of  attorneys  for 
ten  men  charged  with  counterfeiting,  that 
the  trial,  which  was  about  to  begin  after 
a  jury  had  been  selected,  lie  halted  at 
once.  The  lawyers  pointed  to  copies  of 
the  paper  in  the  hands  of  some  of  the 
jurors  to  prove  their  contention  that  the 
defendants  could  not  get  a  fair  trial 
under  the  conditions. 

The  justice  studied  the  editorial,  which 
bore  the  heading  “Counterfeiting  Offers 
Obvious  Attractions”  and  then  ruled  a 
mistrial,  setting  over  the  action  until 
next  September.  The  editorial  said,  in 
part : 

“Those  who  succeed  in  circulating 
spurious  notes  as  a  source  of  easy 
money  as  long  as  they  can  elude  de¬ 
tection,  and  since  money  can  buy  so  much 
that  it  is  conducive  to  enjoyment,  it  is 
no  wonder  that  the  glamor  of  this  crime 
makes  an  irresistible  appeal  to  certain 
types  of  men. 

“No  government  can  afford  to  be  len¬ 
ient  with  those  who  yield  to  the  tempta¬ 
tion  to  practice  this  type  of  theft. 

“They  commit  crimes  for  high  stakes, 
and  nothing  short  of  severe  penalty  will 
avail  to  counterbalance  the  attractiveness 
which  induces  the  crime.” 


BIDS  FOR  COLORADO  WOOD 


International  Tentatively  Awarded 

Contract  for  2,000,000  Cord* 

The  International  Paper  Company  of 
New  York  bid  $4,438,200  for  the  two 
million  cords  of  pulp  wood  in  the  San 
Juan  and  Rio  Grande  national  forests 
of  Colorado,  which  the  government  re¬ 
cently  offered  for  sale,  it  was  learned 
this  week. 

With  the  contract  tenatively  awarded 
to  that  concern  on  the  basis  of  their  bid, 
by  the  forest  service,  the  company  posted 
$75,000  as  a  guarantee  of  its  intention  of 
going  through  with  the  deal. 

Before  the  final  contract  is  signed  the 
company,  it  was  stated,  must  make  a- 
showing  of  financial  responsibility  and 
submit  to  the  forestry  service  its  plans 
for  the  use  of  the  timber  and  the  de¬ 
velopment  of  the  pulp  industry  in  Colo¬ 
rado. 

The  bid  was  made  by  the  International 
company  in  the  name  of  the  Trans- 
Mississippi  Development  company,  a 
subsidiary  organized  especially  for  the 
Colorado  project'.  The  sale  is  the  largest 
ever  held  in  the  United  States  of  govern¬ 
ment  timber. 

There  were  reports  that  there  may  be 
a  controversy  before  the  contract  is 
signed.  .Already  two  companies  that 
submitted  bids  have  indicated  they  may 
file  protests  with  the  government  against 
the  acceptance  of  the  International  offer. 

It  was  learned  that  the  Combined 
Locks  Paper  Company  of  Wisconsin, 
which  submitted  a  bid  through  its  sub¬ 
sidiary,  the  Colorado  Spruce  company, 
has  lieen  discussing  plans  for  a  paper 
mill  in  Colorado. 

Consolidated  Paper  Company  was  also 
reported  to  he  a  bidder. 


SPONSORS  ENDURANCE  CONTEST 

An  endurance  contest  for  outboard 
motor  boats  was  recently  sponsored  by 
the  Cleveland  Press.  The  contest,  held 
on  Lake  Erie,  started  with  three  small 
boats  manned  by  crews  of  two  and 
refueled  by  official  craft,  which  also 
passed  food  to  the  contestants  as  they 
cruised  slowly  about.  The  rules  pro¬ 
vided  the  boats  could  not  stop,  but  might 
.slow  down  their  speed  to  take  supplies 
aboard. 
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CAMPBELL  SOUP  SALES 
SHOW  BIG  INCREASE 


New»paper  Advertising  "Unquestion¬ 
ably  Helped”  to  Sell  48,500,000 
More  Cans  of  Tomato  Soup  in 
Past  Year,  President  Says 


The  Campbell  Soup  Company  of  Cam¬ 
den,  N.  J.,  making  its  first  use  of  news- 
napers  as  a  major  advertising  medium 
in  fifteen  years,  sold  48,500,000  more 
cans  of  tomato  soup  in  the  last  12 
months  than  in  any  previous  year.  This 
was  announced  this  week  by  Dr.  John 
T.  Dorrancc,  president  of  the  company, 
who  added:  “Our  increased  advertis¬ 
ing  during  1930,  especially  the  use  of 
newspapers  in  a  major  way,  unques¬ 
tionably  helped  to  obtain  this  additional 
volume.” 

The  “increased  advertising”  mentioned 
by  Dr.  Dorrancc,  consisted  of  a  $300,000 
campaign  in  67  newspapers  of  38  cities, 
covering  seventeen  weeks  beginning  in 
January  of  this  year.  “This  additional 
volume”  obviously  amounted  to  between 
$4,000,000  and  $5,000,000  at  retail  prices. 
While  the  company  has  been  a  heavy 
advertiser  in  magazines,  spending  in  the 
neighborhood  of  $2,000,000  annually  in 
that  medium  in  recent  years,  its  magazine 
advertising  was  not  increased  during  the 
recent  campaign. 

Harry  F.  Jones,  advertising  manager 
of  the  Campbell  Soup  Company,  agreed 
that  the  newspaper  advertising  deserved 
much  of  the  credit  for  the  gain  in  busi¬ 
ness.  He  pointed  out  that  his  company 
was  one  of  those  which,  despite  business 
conditions  at  the  beginning  of  1930,  in¬ 
creased  its  advertising  expenditure  in¬ 
stead  of  reducing  it. 

The  extra  production  of  tomato  soup 
was  based  on  an  excellent  tomato  crop 
in  1929,  which  caused  the  canning  of 
unprecedented  quantities  of  the  soup. 
If  present  expectations  of  another 
bumper  tomato  crop  are  borne  out,  the 
company  will  duplicate  its  newspaper 
campaign,  Mr.  Jones  said.  He  said 
that  this  cannot  be  decided  as  yet,  how¬ 
ever,  because  the  company  cannot  com¬ 
mit  itself  to  the  delivery  of  unusual 
quantities  of  soup  until  it  is  sure  of  its 
supply  of  raw  material. 

The  company  is  a  closely  held  cor¬ 
poration,  and  does  not  ordinarily  make 
public  reports  of  the  amount  of  business 
done. 

While  the  statement  dealt  with  tomato 
soup  alone,  it  is  stated  that  other  kinds 
maintained  their  sales  levels,  while  the 
company  increased  its  sales  of  canned 
spaghetti  and  baked  beans. 

“People  must  eat  even  in  less  pros¬ 
perous  times,”  said  the  statement  by  Dr. 
Dorrancc.  “The  only  difference  is  that 
greater  care  is  exercised  in  the  spend¬ 
ing  of  the  family  income.  In  the  same 
category  as  Campbell  saup(s  are  the 
other  staple,  known  grocery  products 
which  should  continue  to  be  in  greater 
demand  in  these  economy  times.  This 
augurs  well  for  the  future  business  of 
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both  the  wholesale  and  retail  grocer  dur¬ 
ing  the  coming  year. 

“Anticipating  even  greater  demand, 
we  are  planning  for  larger  output  of 
tomato  soup  this  coming  season.  With 
continued  favorable  growing  weather  we 
hope  our  increased  acreage  will  provide 
a  sufficient  supply  of  tomatoes  to  meet 
the  demand  of  the  public.” 

The  company  has  recently  put  into  op¬ 
eration  a  new  factory  at  Chicago. 

An  extensive  merchandising  program 
was  carried  on  in  connection  with  the 
newspaper  advertising. 


LIBEL  SUITS  FILED 


Two  Actions  for  $25,000  Each  Brought 
Against  Concord  (N.H.)  Daily 

Arthur  P.  Morrill  of  Concord,  N.  H., 
candidate  for  the  Republican  nomination 
for  Governor  of  New  Hampshire,  and 
George  _A.  Foster,  of  Concord,  have 
started  libel  proceedings  against  the  Con¬ 
cord  Daily  Monitor  and  Patriot  for  $25,- 
000  apiece,  basing  their  actions  on  an 
editorial  printed  July  12. 

The  plaintiffs,  members  of  a  real  estate 
and  insurance  firm,  allege  that  the  edi¬ 
torial  meant  that  their  firm  obtained  an 
illegal  profit  on  the  sale  of  land  to  the 
city.  Foster  is  speaker  of  the  New 
Hampshire  House  of  Representatives. 


TEXANS  HIT  “BIG  STICK” 
METHOD  OF  AGENCIES 


West  Texas  Press  Group  Passes  Reso¬ 
lution  Condemning  Practice  of 
Forcing  Publicity  by  Threats 
of  Cut  Copy  Schedules 


A  resolution  condemning  the  practice 
of  advertising  agencies  attempting  to 
force  publicity  into  the  news  columns  by 
threats  of  reprisal  through  advertising 
schedules  was  adopted  by  the  West  Texas 
Press  Association  at  the  recent  meeting 
of  that  organization  in  Abilene,  Tex. 

Following  is  the  text  of  the  resolu¬ 
tion: 

“Whereas,  it  has  been  revealed  that 
certain  newspapers  of  the  United  States, 
notably  in  California,  lately  have  re¬ 
ceived  offerings  of  publicity  for  news 
columns  from  two  advertising  agencies, 
coupled  with  which  were  bold  and  open 
threats  that  advertising  schedules  would 
be  withheld  unless  the  publicity  offered 
was  published,  free  of  charge,  and  de¬ 
manding  that  advance  assurance  to  that 
effect  be  given  by  the  publishers  to  the 
agencies. 

“Therefore,  be  it  resolved  by  the  West 
Texas  Press  Association,  that  we  protest 
at,  and  denounce,  the  practice  of  any 
and  all  agencies  attempting  to  streng¬ 


then  their  advertising  schedules  in  the 
news  columns  through  duress. 

“The  membership  of  this  associa¬ 
tion  commends  to  agencies  everywhere 
the  reasonable  policy  pursued  by  some 
of  the  larger  agencies  which  recognizing 
that  space  is  the  only  commodity  news¬ 
papers  have  to  sell,  in  most  cases 
specifically  state,  when  offering  their 
publicity,  that  it  is  submitted  only  on  its 
merits  as  news  and  without  having  any 
relationship  with  advertising  schedules.” 


FASHION  WRITER  WEDS 

Mrs.  Eleanor  Gunn  Lavendar,  who 
writes  fashion  articles  for  United  Fea¬ 
ture  S>ndicate  under  the  by-line,  Eleanor 
Gunn,  and  Edward  Manning  Ruttenber, 
columnist  of  the  Daily  News  Record, 
of  New  York,  were  married  July  14. 
The  ceremony  took  place  at  the  bride’s 
home  in  Westport,  Conn.  The  bride 
was  formerly  fashion  editor  of  Women’s 
Wear  Daily,  of  New  York. 


CONCORD  DAILY  SUED 

Arthur  P.  Morrill  of  Concord,  N.  H., 
has  begun  libel  proceedings  against  the 
Concord  Daily  Monitor  and  Patriot  for 
$25,000.  Similar  proceedings  against  the 
same  paper  have  been  started  by  George 
A.  Foster,  speaker  of  the  house  of  rep¬ 
resentatives.  The  suits  are  based  on  an 
editorial  that  appeared  in  the  July  12 
issue  of  the  paper. 
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sources,  is  unusually  stable  .  .  . 
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“LUCKY  BUTTON”  STUNT 
PRAISED  BY  DAILY 

Other  Hearst  Newtpapert  to  U»e 
Idea  Sponsored  by  New  York 
Journal  and  Sunday 
American 

The  “Lucky  Comic  Button”  contest 
conducted  during  the  past  two  months  by 
the  New  York  Evening  Journal  and  Sun¬ 
day  American,  in  which  nearly  $1,000  a 
day  is  given  away  in  merchandise  prizes, 
will  soon  appear  in  a  number  of  other 
Hearst  newspapers  throughout  the  coun¬ 
try,  Editor  &  Pubusher  was  informed 
this  week. 

This  contest  has  been  responsible  for 
a  gratifying  gain  in  circulation,  it  was 
said  at  the  Journal,  but  details  will  not 
be  given  out  during  the  absence  in  Peru 
of  Malcolm  S.  Lunn,  circulation  director 
of  the  Journal  and  American.  The 
Atlanta  Georgian  and  Sunday  American 
and  the  Detroit  Times  are  already  run¬ 
ning  the  contest. 

The  “Lucky  Button”  stunt  was  started 
in  May.  Arrangements  were  made  with 
sporting  goods  stores  and  toy  shops  by 
which  certificates  issued  by  the  Journal 
and  American  are  redeemed  for  mer¬ 
chandise.  Readers  of  the  papers  are 
given  buttons  at  branch  offices.  Each 
button  contains  a  number,  and  every  day 
200  numbers  are  printed  on  the  comic 
page.  They  are  strung  along  the  top 
borders  of  cartoons.  On  the  page  op¬ 
posite  the  numbers  are  listed  under  the 
amounts  they  call  for  as  prizes.  These 
range  from  $25  down  to  $2.  The  holders 
of  lucky  numbers  bring  their  buttons  to 
the  branch  office  nearest  them  and  are 
given  merchandise  certificates. 

Interest  is  kept  lively  by  a  serial  story 
carried  every  day  on  the  page  with  the 
numbers.  This  story  signed  by  “The 
Big  Button  Man”  is  a  satire  on  the  old 
paper  back  thrillers  and  tells  how  the 
Big  Button  Man  gets  out  of  numerous 
hair-raising  situations  by  the  luck  of 
Lucky  Comic  Buttons. 

A  daily  story  on  the  prize-winners  is 
also  carried  on  the  button  page. 

TEACHING  SWIMMING 

Philadelphia  Evening  Ledger  Giving 
Club  Pins  to  Those  Who  Learn 

A  “Learn  to  Swim”  campai^  has 
been  launched  by  the  Philadcll'hia  Eve¬ 
ning  Ledger  and  hundreds  of  boys  and 
girls  up  to  the  age  of  15,  have  been 
receiving  free  daily  instruction  at  the 
municipal  and  private  pools,  the  “grad¬ 
uates”  being  rewarded  by  “Fish  Club” 
and  “Dolphin  Club”  pins. 

George  Kearney  of  the  Public  Ledger 
promotion  department  and  Gene  Gad- 
dess  of  the  Evening  Ledger  editorial 
staff  were  in  charge  of  the  campaign 
and  had  the  cooperation  of  the  Philadel¬ 
phia  Playgrounds  Association,  the  Y. 
M.  C.  A.,  Y.  W.  C.  A.,  Red  Cross,  the 
Municipal  Bureau  of  Recreation  and 
other  organizations. 

Carriers  Make  Pleasure  Trip 

A  group  of  18  carrier  boys  of  the 
Richmond  (Va.)  Times-DispatchTecentiy 
were  given  an  excursion  to  Baltimore 
and  Annapolis  as  a  reward  for  good 
work.  The  boys,  coming  from  Staunton, 
Charlottesville,  Clifton  Forge,  Coving¬ 
ton,  Harrisonburg  and  Richmond,  gath¬ 
ered  in  Richmond  and  visited  the  state 
capitol.  Following  a  sightseeing  trip 
around  the  city,  they  took  ship  from 
West  Point  for  Baltimore.  The  next 
day  they  visited  Annapolis  and  toured 
Baltimore,  returning  to  Richmond  by 
steamer. 


Hixsou  Oa  Vacation 

Gus  Hixson,  circulation  manager  of 
tlie  Salem  (Ore.)  Morning  Statesman, 
with  his  family,  is  spending  a  vacation 
at  Agate  Beach  on  the  Oregon  coast. 


USING  SPEED  BOATS 

Chicago  Daily  News  Has  Three 
Rushing  Mats  to  Branch  Plant 

Three  speedy  Dodge  motor  boats  are 
now  in  use  carrying  the  mats  from  the 
Chicago  Daily  News  building,  400  West 
Madison  street  to  the  north  side  plant 
of  the  newspaper  at  2823  North  Oakley 
avenue. 

Roy  Dwyer,  Frank  Matsie  and  Paul 
Mayberry  pilot  the  craft,  which  have  dis¬ 
placed  the  automobiles  formerly  used,  up 
the  North  branch  of  the  Chicago  River. 

Running  time  is  now  thirteen  minutes 
which  is  just  a  little  faster  than  that 
made  with  the  automobiles,  but  increased 
safety  to  pedestrians  and  drivers  is  ac¬ 
complished  by  using  the  boats. 

2,100  ATTEND  PICNIC 

Grand  Rapids  Press  Carriers  Frolic  at 
37th  Annual  Outing 

Approximately  2,100  youngsters  frol¬ 
icked  at  Ramona  park.  Grand  Rapids, 
Mich.,  July  17  as  guests  of  the  Grand 
Rapids  Press  at  the  37th  annual  news¬ 
boys’  picnic  sponsored  by  that  newspa^r. 
In  the  group  were  350  boys  and  girls 
from  villages  and  towns  in  Press  terri¬ 
tory,  who  came  in  special  busses. 
Special  cars  provided  by  the  Grand 
Rapids  Street  Railway  Company  fur¬ 
nished  transportation  for  the  carriers  re¬ 
siding  in  Grand  Rapids. 

Although  the  affair  was  officially  des¬ 
ignated  as  a  “newsboy”  picnic,  provision 
was  made  to  care  for  about  150  “news- 
girls.”  George  Smith,  Press  circulation 
manager,  who  directed  the  picnic,  said 
the  girls  were  among  his  most  reliable 
and  conscientious  carriers. 

Six  Brothers  Carried  Papers 

Six  Kelley  brothers  have  established 
an  unusual  record  of  12  years’  continu¬ 
ous  newspaper  delivery  in  Brookfield, 
Mass.,  as  representatives  of  the  li’or- 
ccstcr  (Mass.)  Evening  Gazette.  The 
first  Kelley  to  carry  the  papers  was 
Joseph  A.,  now  assistant  state  editor  of 
the  Providence  Journal.  There  followed 
Robert,  John  P.,  Frank  E.,  Thomas  and 
Paul  Kelley.  The  Kielleys  boast  of 
never  having  missed  a  night  on  delivery. 

Carriers  To  Attend  Picnic 

Carrier  boys  of  the  Minneapolis  Trib¬ 
une  will  attend  a  picnic  at  Excelsior 
Amusement'  Park,  Minneapolis,  July  30. 
Arrangements  for  prize  contests  have 
already  been  completed.  Among  the 
features  of  the  program  will  be  a  wheel¬ 
barrow  race,  a  laughing  contest,  a  squat 
race,  a  shoe  race,  a  cracker  eating  con¬ 
test  for  small  carriers,  a  rooster  fight 
and  a  horseback  race.  Lunch  will  be 
served  at  the  park.  J.  E.  Medley,  circu¬ 
lation  manager,  is  in  charge. 

Newsboys  Present  Pageant 

Several  hundred  Boston  newsboys  un¬ 
der  the  auspices  of  the  Burroughs  News¬ 
boys’  Foundation,  Boston,  presented  the 
first  Tercentenary  pageant  on  Boston 
Common  Friday  evening,  July  18.  Hazel 
Albertson  directed  the  production,  as¬ 
sisted  by  Albert  H.  Davis  and  Vera  W. 
Hill.  The  title  of  the  pageant  was 
“The  Newsboy,”  and  the  tbeme  was 
carrying  of  news  since  the  beginning  of 
time. 

Gave  Swimming  Lessons 

The  Salt  Lake  Telegram  recently  ob¬ 
tained  the  cooperation  of  the  Red  Cross 
in  staging  a  “Learn  to  Swim”  cam¬ 
paign.  Free  instruction  was  given  1,000 
boys  and  girls  between  the  ages  of  10 
and  15.  Five  public  swimming  pools 
were  donated  for  the  lessons.  The  free 
lessons,  given  by  trained  Red  Cross 
teachers,  will  be  staged  annually. 

Lunn  Visiting  Pern 

Malcolm  S.  Lunn,  circulation  director 
of  the  New  York  American  and  Evening 
Journal,  sailed  for  Peru  last  week 
aboard  the  S.  S.  Santa  Clara.  He  will 
be  away  about  three  weeks,  visiting 
Lima  and  other  parts  of  the  South 
American  country. 


Holding  Outings  For  Readers 

The  Philadelphia  Record  recently 
played  host  to  about  25,tXX)  readers  at 
its  second  outing  at  Willow  Grove  Park. 
The  Record  is  supplying  $1  worth  of 
rides  and  admission  to  the  various 
amusements  through  a  daily  coupon  plan. 
The  third  outing  will  be  held  July  28. 

JUNIOR  OLYMPICS  END; 
WINNERS  ON  CRUISE 

Los  Angeles  Times  Provides  Cham¬ 
pion — Newspapers  in  12  States 
and  Hawaiian  Territory 
Take  Part 

Newspapers  in  twelve  states  and  the 
Territory  of  Hawaii  on  July  12  con¬ 
cluded  the  fourth  annual  “Junior  Olympic 
Games.”  The  national  finals  were  held 
at  Atlantic  City,  N.  J.,  and  occupied  the 
entire  week. 

Top  honors  in  the  meet  went  to  Cali¬ 
fornia  and  Hawaii,  the  Los  Angeles 
Times  providing  a  champion  for  the  third 
time.  The  Honolulu  Advertiser  returned 
the  junior  champion. 

The  games,  started  in  a  small  way  in 
1927,  have  grown  rapidly,  providing  boys 
less  than  16  years  of  age  with  a  program 
of  light  athletics,  based  on  the  pentathlon. 

Three  national  records  were  broken  at 
the  meeting  this  year.  The  baseball  was 
hurled  306  feet  for  a  new  record,  and  tiie 
junior  broad  jump  mark  was  set  at  8  feet 
4)4  inches. 

Winners  of  the  meet  this  year  sailed 
from  New  York,  July  19  for  a  cruise  of 
28  days  in  Latin-American  waters. 

Papers  joining  in  holding  the  meet  this 
season  were:  Honolulu  Advertiser,  Los 
Angeles  Times,  San  Diego  Tribune,  Salt 
I^ke  City  Deseret  News,  Phoenix  (Ariz.) 
Republican,  Oklahoma  City  Oklahoman, 
St.  Louis  Star,  Buffalo  Courier-Express, 
Toledo  Blade,  Pittsburgh  Post-Gazette, 
Lansing  Capital-News,  Youngstown  Vin¬ 
dicator,  Charlotte  Observer,  Asheville 
Citizen  and  Waterloo  (la.)  Courier, 

The  Junior  Olympic  Games  are  di¬ 
rected  nationally  by  Joseph  A.  Humph¬ 
reys,  Jr.,  of  Louisville,  Ky. 

DELIVERING  BY  PLANE 

Providence  Journal  and  N.  Y.  Herald 
Tribune  Serving  Block  Island 

The  Providence  Journal  this  summer 
is  continuing  airplane  delivery  of  its 
Sunday  editions  to  Block  Island,  offshore 
summer  resort.  The  service  was  started 
last  year  in  order  to  get  Sunday  morning 
papers  on  the  street  at  the  resort'  before 
steamers  dock  at  2  p.  m. 

Sunday  editions  of  the  Providence 
Journal  are  trucked  40  miles  to  Charles¬ 
town,  on  the  Rhode  Island  South  Shore, 
and  then  carried  by  plane  over  Block  Is¬ 
land  Sound  to  the  resort.  The  New  York 
Herald  Tribune,  has  also  started  a  simi¬ 
lar  Sunday  service  to  the  island  from  a 
Connecticut  shore  point. 

Paper  Obtain*  Injunction 

The  Common  Pleas  court  at  Columbus, 
O.,  has  granted  a  temporary  injunction 
against  the  police  department,  ordering  it 
not  to  interfere  with  the  sale  of  the 
Cleveland  Telegram  on  the  streets  of  Co¬ 
lumbus.  The  case  was  continued  until 
Aug.  4. 

Delivered  To  “Tree  Sitter” 

Newsboy  Angelo  Brusica  of  the  //ar- 
risburg  (Pa.)  Telegraph,  misses  no 
chance  for  prospects.  Calvin  Neill,  sit¬ 
ting  in  a  tree  near  the  State  Capitol,  in  an 
effort  for  the  national  tree-sitting  cham¬ 
pionship,  was  delivered  a  copy  of  the 
Telegraph  each  afternoon  by  Bruscia  in 
person. 

Carriers  At  Ball  Games 

A  party  of  23  carrier  boys  of  the  New 
Bedford  (Mass.)  Times  were  guests  of 
the  management  at  the  Boston  Braves- 
Chicago  Cubs  double  header  in  Boston 
July  20  and  attended  the  Metropolitan 
Theatre  afterwards.  John  Mackey,  Jr., 
of  the  Times,  was  in  charge. 


NEW  BEDFORD  DAILY 
IS  LIBEL  VICTOR 

Supreme  Court  Sustains  Mercury’* 

Plea  of  Abatement  in  Case 
Which  Ha*  Been  in  State 
Courts  Three  Years 

By  decision  of  the  full  bench  of  the 
Supreme  Court,  the  New  Bedford 
(Mass)  Mercury  is  victorious  in  a  libel 
suit  brought  against  it  by  George  J. 
Alpert,  New  Bedford. 

The  decision  ends  litigation  which  has 
extended  over  a  period  of  three  years. 

Mr.  Alpert  brought  the  case  before  the 
full  bench  after  Judge  Frederick  C. 
Greenhalge  in  superior  court  had  sus¬ 
tained  the  defendant  company’s  plea  in 
abatement.  He  first  brought  suit  against 
the  New  Bedford  newspaper  in  1927,  and 
on  Dec.  6,  that  year  his  counsel  discon¬ 
tinued  it  because  the  court  declined  to 
allow  him  to  have  a  trial  by  jury. 

The  same  day  he  brought  the  present 
suit.  The  full  court  said  he  had  a  right 
to  discontinue  the  first  suit,  but  declared 
that  the  discontinuance  on  Dec.  6,  1927, 
did  not  mean  that  the  first  suit  was 
ended  on  that  date,  because,  under  the 
rules,  it  did  not  go  to  judgment  until  the 
first  Monday  in  January,  1928.  Conse¬ 
quently,  the  court  says,  the  second  suit 
was  for  the  same  cause  of  action. 

“A  maneuver  here  undertaken  was 
justly  dealt  with  by  sustaining  the  plea 
in  abatement.” 

The  plea  in  abatement  had  asked  dis¬ 
missal  of  the  present  suit  on  the  grounds 
that  another  was  pending  for  the  same 
cause  of  action. 

The  full  court  also  handed  down  a  de¬ 
cision  on  the  motion  of  Alpert  to  dis¬ 
miss  the  judgment  vacating  the  first  suit. 

The  full  bench  now  sustains  the  ob¬ 
jection  of  the  Mercury  Publishing  Com¬ 
pany. 

The  full  court  says :  “Every  right  of 
the  plaintiff  as  preserved  in  this  case, 
came  on  for  trial.  His  purpose  in  dis¬ 
continuing  and  allowing  this  to  go  to 
judgment  was  to  overcome  the  decisiem 
of  the  court  in  denying  his  motion  for  a 
jury  trial.  It  was  an  adroit  contrivance 
designed  to  frustrate  an  adverse  de¬ 
cision  of  the  court  rendered  after  full 
hearing.  It  was  a  method  of  outwitting 
the  decision  of  the  judge  which  if  kept 
within  the  strict  bounds  of  the  law  can¬ 
not  be  prevented,  but  which  is  entitled 
to  no  aid  from  the  court,  either  in  its 
accomplishments  or  in  relief  against  its 
consequence. 

“The  fact  that  the  statutory  limit  has 
run  is  not  adequate  grounds  for  the  re¬ 
lief  now  sought.  That  result  has  come 
about  as  a  dir^t  consequence  of  his  own 
tactics  to  obtain  a  hypothetical  advantage 
of  position  in  contravention  of  a  de¬ 
cision  bv  a  judge.  There  has  been  no 
inadvertence,  but  simply  a  failure  of 
strategy.” 

EDITOR  REPUDIATES  “CRUSADE” 

Dr.  Sam  W.  Small  of  Atlanta  Con¬ 
stitution  Denies  Signing  Letter 

Dr.  Sam  W.  Small,  evangelist'  and  an 
associate  editor  of  the  Atlanta  Constitu¬ 
tion,  took  space  on  the  Constitution’s  edi¬ 
torial  page  this  week  for  a  signed  re¬ 
pudiation  of  the  “Caucasian  Crusade,” 
being  formed  along  the  lines  of  the  Ku 
KIux  Klan.  His  name  had  been  printed 
with  six  others  on  a  letter  widely  dis¬ 
tributed  to  prospective  members.  Or¬ 
ganization  of  the  “crusade”  was  revealed 
by  the  New  York  Evening  Post. 

Dr.  Small  said  in  his  explanation  that 
he  was  committed  “as  always,  to  the 
doctrine  of  white  supremacy,”  but  had 
not  signed  the  letter.  He  condemned 
commercialization  of  Caucasian  senti¬ 
ment  by  organizations  “at  so  much  a 
head.” 

ISSUED  QUAKE  EXTRA 

The  Boston  Traveler,  in  connection 
with  the  earthquake  in  Italy,  July  23,  is¬ 
sued  a  special  Italian  edition  whose  front 
page  carried  the  United  Press  story  of 
the  disaster  in  both  English  and  Italian. 
Copies  of  this  edition  were  rushed  to 
the  Italian  colonies  of  Greater  £k>ston. 
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oAlmost  a  Complete 
NEWSPAPER 

Composing  Room 

The  Linotype  with  wide  auxiliary 
magazines  can  handle  practically 
any  newspaper  type  requirement, 
whether  it  be  heads,  ads,  or  dis¬ 
play  matter  in  large  sizes.  You  can 
use  BIG  display  faces,  extended 
36  point  caps,  for  example,  or 
moderately  condensed  faces  up  to 
60  point  in  size. 

Some — not  all — of  these  faces  are 
reproduced  here.  And  please  re¬ 
member  that  all  Linotype  faces, 
regardless  of  size,  are  set  from 
ONE  keyboard  by  one  seated 
operator;  and  that  all  magazine 
changes  are  made  in  the  most  eco¬ 
nomical  way:  from  the  front  of 
the  machine.  Explanatory  litera¬ 
ture  will  be  sent  upon  request. 
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MERGENTHALER 

LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 
San  Francisco,  Chicago,  New  Orleans 
Canadian  Linotype,  Limited,  Toronto 

Repreientatives  in  the  Principal  Cities  of  the  World 


LiNOTTri  CLOiSTm  Bold  and  indicated  faces 


36  Point  Metromedium 


ION  HA  12 

36  Point  Metroblack 

ITION  12 

36  Point  Benedictine 

PE  COM  12 

36  Point  Benedictine  Book 

PE  COM  12 


36  Point  Narciss 


'E  COM  12 


36  Point  Bodoni 


E  COMP  12 


36  Point  Benedictine  Bold 


PE  CO  12 

36  Point  Bodoni  Bold 

E  COM  12 


36  Point  Cheltenham  Bold 


PE  CO  12 

36  Point  Century  Bold 

PE  COM  12 


36  Point  Gothic  No.  16 


»EC0M  12 

42  Point  Gothic  Condensed  No.  2 

IG  BEEN  THE  12 


54  Point  Gothic  No.  14 


6  BEEN  THE  12 

60  Point  Cheltenham  Bold  Condensed 

nONHlZ 


28 


Editor  &  Publisher  The  Fourth  Estate  for  July  26,  1  930 


DAILY  FIGHTS  SECRECY 
IN  DIVORCE  CASES 

Bozeman  (Mont.)  Chronicle  Appeals 
to  Supreme  Court  from  Decision 

Upholding  Right  of  Attorneys  to 
Withdraw  Complaints 

Montana  newspaperdom  is  awaiting 
with  keen  interest  the  outcome  of  an 
appeal  filed  in  the  supreme  court  of  the 
state,  from  an  order  of  the  district  court 
for  Gallatin  county,  denying  an  instruc¬ 
tion  to  its  clerk  to  make  available  to 
the  Bozeman  Chronicle,  a  daily,  the  com¬ 
plaint  in  a  divorce  action.  It  has  been 
customary  throughout  the  state  for  a 
number  of  years  for  counsel  for  plain¬ 
tiffs  in  such  actions  to  file  and  immedi¬ 
ately  withdraw  the  complaint,  thus  mak¬ 
ing  it  impossible  for  newspapers  to  ap¬ 
prise  their  readers  of  the  basis  for  the 
action. 

Such  a  petition  was  filed  with  the 
clerk  of  the  court  at  Bozeman.  The 
reporter  saw  the  record  of  filing  and 
asked  to  see  the  complaint,  only  to  be 
informed  that  it  had  b^n  withdrawn  bj 
counsel.  A  request  of  a  similar  nature 
direct  to  the  attorney  also  resulted  in 
a  refusal.  Hence  the  appeal  to  the  dis¬ 
trict  court  for  an  order  to  the  clerk 
and  counsel  to  make  it  available.  This 


being  denied,  appeal  was  taken  to  the 
supreme  court  of  the  state. 

In  the  brief  just  filed  with  the  higher 
body,  counsel  for  the  newspaper  sets 
forth  that  if  a  district  court  may  legally 
make  an  order,  oral  or  written,  to  pre¬ 
vent  publicity  of  court  proceedings,  it 
is  important  that  the  point  be  not  left  in 
doubt.  Continuing,  it  avers  that  if  such 
an  order  can  be  legally  made  with  ref¬ 
erence  to  the  complaint  in  a  divorce 
case,  why  not  with  reference  to  a  com¬ 
plaint  in  any  action  or  proceeding,  in 
the  discretion  of  the  court?  And  if 
that  can  be  done  some  of  the  district 
judges  will  want  to  do  it,  for  it  is  no 
secret  that  some  of  them  hold  and  be¬ 
lieve  that  divorce  proceedings,  at  any 
stage,  are  no  concern  of  the  public,  and 
that  publicity  for  such  proceedings  fre¬ 
quently  does  harm  and  never  any  good. 

Continuing,  the  appeal  sets  forth  that 
secrecy  in  marriage  and  in  divorce  is 
everywhere  condemned  as  a  menace  to 
the  social  order,  and  instead  of  invok¬ 
ing  new,  not  to  say  illegal  means  and 
methods  to  prevent  or  restrict  publicity, 
the  tendency  everywhere  is  to  enlarge 
and  facilitate  it.  It  declares  that  to 
the  press  of  the  state,  the  matter  is  al¬ 
most  vital  as  a  large  part  of  the  news 
comes  from  court  and  court  proceed-, 
ings.  If  access  to  the  records  is  to  be 
denied  newspapers  until  proceedings  with 
reference  thereto  are  had  in  open  court. 


or  until  parties  consent  to  publicity,  the 
much  vaunted  and  prized  “freedom  of 
the  press”  will  undergo  a  very  material 
curtailment. 

James  P.  Bole  is  editor  of  the  Chroni¬ 
cle. 


REMODELING  PLANT 

The  Corning  (N.Y.)  Evening  Leader 
on  July  24  began  work  of  remodeling 
its  building.  The  plant,  which  formerly 
was  housed  in  the  basement  and  first 
floor,  will  expand  to  include  the  second 
floor,  which  formerly  was  occupied  by 
Coming  Printing  Company,  a  subsidiary 
of  the  Evening  Leader. 


MUSE  HOST  TO  STAFF 

VV.  F.  Muse,  editor  of  the  Mason  City 
(la.)  Globe-Gazette  was  host  the  eve¬ 
ning  of  July  14  in  the  South  Shore  Coun¬ 
try  Club  in  Mason  City,  to  100  employees 
and  stockholders  of  the  paper,  and  their 
wives,  on  his  70th  birthday  anniversary. 
Lee  Loomis,  managing  editor,  extendi 
congratulations  in  behalf  of  the  guests. 


BONFILS  INDIAN  CHIEF 

Frederick  G.  Bonfils,  publisher  of  the 
Denver  Post,  recently  was  made  a  chief 
of  the  Sioux  Indian  tribe  of  South  Da¬ 
kota.  Few  white  men  have  been  accord¬ 
ed  this  honor  by  the  Sioux.  Calvin 
Coolidge  was  the  last  previous  one. 


$ 


ooner  or  later 


. .  youTl  have  to  recognize 
this  fact... 


"It  is  not  sufficient  for  the  newspaper 
to  get  the  advertiser;  it  must  also  get 
results  for  the  advertiser. 

"The  question  in  the  minds  of  the 
advertisers  is  how  to  use  a  newspaper 
to  secure  results;  and  the  newspaper 
must  be  ready  to  show  the  advertiser 
the  best  and  most  scientific  methods 
to  employ  in  order  to  get  the  greatest 
results. 

"Advertisers  have  a  right  to  demand 
an  analysis  of  the  buying  habits  of  a 
newspaper’s  readers.  You  are  not  buy¬ 
ing  space  scientifically  otherwise.” 

These  statements  were  made  in  talks 
before  a  recent  meeting  of  the  sales 


promotion  division  of  the  National 
Retail  Dry  Goods  Association.  Per¬ 
haps  this  sounds  like  a  big,  compli¬ 
cated  task  to  you,  but  in  reality,  it  is 
very  simple.  Knight  Service  covers 
every  phase  of  scientific  market  analy¬ 
sis,  sales  promotion,  space  selling  and 
training  of  your  sales  organization. 
We  handle  every  detail  completely  at  a 
cost  lower  than  you  could  do  it  your¬ 
self;  and  at  the  same  time,  assure  you 
of  an  unbiased,  accurate  report  which 
can  be  obtained  only  by  a  thoroughly 
trained  and  experienced  organization. 

May  we  show  you  proof  of  this 
statement? 


EMERSON  B.  KNIGHT,  INC. 

Certified  Market  Studies 


ARCHITECTS  AND  BUILDERS  BLDG. 
INDIANAPOLIS 


[HAIRBREADTH 

HARRY 

The  contest-winner  that  tickles 
the  ribs  of  Mother  Earth — From 
South  Africa  to  Hudson  Bay — 
From  Japan  to  Latin  America 


- ® - 

In  4-Cefer  Sunday  Paga  mud 
Daily  Strip 


“A  positive  MUST  feature  with 
us.” — Walter  M.  Harrison,  OKLA¬ 
HOMA  CITY  OKLAHOMAN. 

“The  best  comic  published  any¬ 
where,  barring  none.” — H.  M.  Crist, 
Managing  Editor,  BROOKLYN 
EAGLE. 

“In  a  survey  of  our  comics,  con¬ 
ducted  through  a  voting  contest  of 
readers,  HAIRBREADTH  HARRY 
ranKs  first.”  — MILWAUKEE 
JOURNAL. 

"On  three  occasions  during  the 
last  ten  years  I  ‘nigh-browed’ 
HAIRBREADTH  HARRY  out  of  the 
Ledger,  but  the  holler  was  always 
so  great  that  I  had  to  put  him 
back  and  have  reconciled  myself  to 
carrying  him  forever  and  a  day.” — 
L.  T.  Russell,  NEWARK  LEDGER. 

"We  believe  our  readers  turn  to 
HAIRBREADTH  HARRY  first.”— 
ST.  PAUL  PIONEER  PRESS. 

"Wedroppedthe  HAIRBREADTH 
HARRY  strip  for  a  short  time. 
Soon  a  loss  of  circulation  in  a  com. 
munity  in  which  we  had  been  sell¬ 
ing  a  paper  In  almost  every  home 
was  noted.  We  found  that  the 
young  folk  (and  perhaps  their  eld¬ 
ers)  were  actually  sore  because  we 
dropped  your  feature,  which,  of 
course,  explained  our  loss.  We  put 
HAIRBREADTH  HARRY  right 
back  again,  and  now  everybody’s 
happy.”^NEW  BRUNSWICK 
HOME  NEWS. 

"Many  readers  are  subscribing 
to  this  paper  to  get  this  comic 
strip  for  their  children.”  —  THE 
NIPPU  JIJI  (Japanese). 

"We  tested  out  our  strips  by 
having  thirty-five  of  our  newsboys 
ballot  on  their  respective  choice, 
and  thirty-one  placed  HAIR- 
BREADTH  HARRY  first."  —  RA- 
CINE  JOURNAL  NEWS. 


"The  Enterprise  conducted  by 
coupon  a  test  of  the  likabilityof  its 
features.  HAIRBREADTH 
HARRY  ran  second  to  SOME¬ 
BODY’S  STENOG.” — THE  BROCK- 
TON  ENTERPRISE. 


"We  use  your  comic  page, 
’HAIRBREADTH  HARRY,'  as  a 
front  on  our  24-page  comic  sec¬ 
tion.”— J.  A.  Abey,  UTICA  OB¬ 
SERVER-DISPATCH. 


"A  most  popular  feature  with 
Bur  readers.”  —  JOHANNESBURG 
(South  Africa)  SUNDAY  TIMES. 
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MEDIA 


RECORDS 


NEWSPAPERS 

AND 

NEWSPAPER 

ADVERTISERS 


MKSI  QUAK  lliK 
19U> 


MEDIA  RECORDS 

INCORPORATED 


Tenth  Volume  Media  Records 
Quarterly  Blue  Book,  now  print¬ 
ing,  will  reach  subscribers  this 
month  —  contains  complete  SIX 
MONTHS  Linage  Records  of 
Newspapers  and  National  Adver¬ 
tisers  in  Media  Records  cities. 


Accumulation  of  Standardized 
Records  establishing  true  trends 
and  ratios  enhances  value  of 
Media  Records  in  more  than  two 
hundred  newspaper  and  agency 
offices. 


1 


IOWA  MERGER 


CONSTRUCTION  WORK  STARTED  ON  NELSON  GALLERY  OF  ART 


years.  INDIANA  OUTING  AUG.  1-2 

Editors  of  weekly  newspapers  affiliated 
WADE  TAKES  NEW  POST  Indiana  Weekly  Press  Associa- 

J.  P.  Wade,  president  of  the  Louis-  tion  will  hold  their  annual  outing  Aug. 
iana  Press  Association,  has  joined  the  1  and  2  at  Purdue  University  at  La- 
Bogahisa  (La.)  Enterprise  as  associate  fayette,  E.  C.  Gorrell,  publisher  of  the 
publisher.  He  has  been  publisher  of  the  Pulaski  CounJy  Democrat  at  Winamac, 
Jena  (La.)  Times  for  three  years.  has  announced! 


VIRGINIA  PRESS  ELECTS  Harris,  managing  editor,  Norfolk  (Va.) 

jk  f>T^o  V  irginian-Pilot,  sncl  ofneers  of  the  rssO" 

ED\VARDS  PRESIDEINT  elation. 

C.  H.  Edwards,  of  the  Alta  Vista 
Journal,  was  elected  president  to  suc¬ 
ceed  H.  B.  Trundle,  of  Danville,  while 
J.  C.  Latimer,  Farmi'ille  Herald,  and 
George  O.  Green,  Clifton  Forge  Review, 
were  re-elected  secretary  and  treasurer 
respectively. 

New  members  accepted  into  the  asso¬ 
ciation  were:  Lawrence  Foreman,  South- 
Railroad  Magacine,  Atlanta,  Ga. ; 
BOTjamin  Bell,  Jr.,  Chesapeake  and  Ohio 
Lines  Magazine,  Richmond;  Thomas  E. 
Frank,  Warrenton  Democrat;  Merrell 
Clark,  South  Boston  Record- Advertiser ; 
L._  B.  Spillman,  IVaynesboro  News-Vir- 
gitiian;  Norman  R.  Hamilton,  Ports¬ 
mouth  Star,  and  G.  E.  Thompson, 
Tribune-Enterprise,  Chatham. 


Grumman  Cup  for  Best  Weekly 
Awarded  to  Onancock  Eastern 
Shore  News  at  Virginia 
Beach  Convention 


The  Virginia  Press  Association  opened 
its  regular  summer  session  July  17,  at 
the  Cavalier  Hotel,  Virginia  Beach,  Va., 
with  a  talk  by  the  state’s  Attorney  Gen¬ 
eral,  John  R.  Saunders.  The  speaker  ex¬ 
pressed  the  opinion  that  “it  is  the  right 
and  duty  of  the  citizen  to  criticise  public 
officers,  and  candidates  for  public  offices, 
and  that  proper  criticism  is  privileged 
and  imposes  no  liability  unless  express 
malice  is  shown.” 

William  L.  Mapel,  director  of  the 
Lee  School  of  Journalism,  Washington 
and  Lee  University,  made  a  reply  to  the 
statement  made  at  the  recent  meeting  of  Taxpayer  in  Maryland  Seek*  to  Bar 
the  American  S<^iety  of  Newspaper  F^i-  bounty  Copy  from  Paper 

tors  at  Washington,  that  schools  of  jour-  ^  ^ 

nalism  had  failed  in  their  purpose  to  train  A  rule  to  show  cause  why  an  injunc- 
practical  and  competent  newspaper  men.  tion  should  not  be  issued  against  the 
“The  question  is,  do  newspaper  editors  commissioners  and  treasurer  of  Mont- 
want  young  men  trained  in  the  funda-  gomery  county,  Maryland,  prohibiting 
mentals  of  reporting  and  copy  reading,  them  from  advertising  in  the  Maryland 
or  do  they  want  young  college  graduates  Nezos,  of  which  three  of  the  commission- 
who  will  develop  rar>>ft''''  into  reporters  ers  are  directors,  has  been  signed  by 
who  can  do  more  than  cover  every-day  Judge  Robert  B.  Peter,  sitting  in  equity 
happenings  around  the  town?”  he  asked,  court  at  Rockville.  Md. 

Continuing,  he  said.  “It  seems  to  me  The  court  order  sets  10  o’clock  July 
that  journalism  schools  should  train  men  30  as  the  limit  for  the  appearance  of  the 
as  law  schools  train  their  students  with  defendants  in  court, 
a  background  of  appropriate  subjects.”  The  issuance  of  the  order  nisi  was  on 
Henry  D.  Perkins,  managing  ^itor  of  the  petition  of  John  E.  Oxley,  one  of  the 
the  Norfolk  (\  a.)  Ledgdr-Dtspafeh.  attorneys  for  the  plaintiff,  Walter  W. 
Speaking  on  What  Is  News,  said  that  Moblev,  a  wealthy  taxpayer  of  Derwood, 
in  his  belief,  certain  matters  could  he  dis-  Md.,  and  followed  an  amendment  to  the 
jH'nsed  with,  such  as  murders,  crime  and  original  bill  making  the  Maryland  Pub- 
in  distant  cities.  fishing  Company,  publisher  of  the  Mary- 
The  meeting  was  called  to  order  by  News,  one  of  the  defendants. 

President  H.  B.  Trundle,  general  man- 

aper  of  the  Danville  Register  and  Bee.  -u/oitcc  cirrkiTirt  Kii-kx/ci 

In  the  afternoon  the  editors  were  the  WRITES  SEQUEL  TO  NOVEL 

guests  of  the  Norfolk  (Va.)  Virginian-  The  75,000  word  novel  “Three  Girls 
Pilot,  on  a  bus  trip  through  the  city.  Lost”  by  Robert  D.  Andrews  of  the 
The  Grumman  Cun.  emblematic  of  su-  Chicago  Daily  Ncivs  Midweek  Feature 
premacy  in  the  weekly  field,  was  awarded  section,  will  have  a  sequel,  “One  Girl 
at  a  dinner  Thursday  night  to  the  Eastern  Found”  soon.  The  first  novel  was  writ- 
Shore  Nen’s.  of  Onancock.  The  com-  in  three  weeks.  The  sequel  occupied 

mittee  of  judges  was  composed  of  Henrv  Andrews  only  ten  days.  The  first  novel 
D.  Perkins,  managing  ^itor.  Norfolk  has  been  syndicated  by  Bell  Syndicate 
(Va.)  Ledger-Dispatch;  Winder  R.  and  25,(K)0  book  copies  have  been  printed. 


WHAT  PRICE  QUALITY? 


In  Certified  Dry  Mats  quality  is  determined 
soley  and  alone  by  the  function  each  and 
every  mat  is  intended  to  perform. 

T o  make  only  the  best  mats  we  know  how 
and  to  maintain  the  lowest  price  consistent 
with  this  quality  standard  is  our  fixed  policy. 

No!  Certifieds  will  not  be  cheapened  in 
quality  to  sell  at  a  price. 

Why  not  try  a  case  of  500  Certifieds  in 
your  own  plant,  under  your  own  con¬ 
ditions  ?  You  will  find  that  while  the  initial 
price  may  be  high  the  final  cost  is  the  most 
economical,  and  that  quality  earns  its  price. 

Forget  price !  T ry  Certified  quality  I  It  pays. 


INJUNCTION  ASKED 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y 

For  dependable  sfereofyping  use  Cerfi^ed  Dry  Mats 

MADE  IN  THE  ak'..\. 
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More  Than  6096  of  the  Country's  Crude 
Oil  Output  comes  from  the  South 

I  vAST  year  the  South  produced  610,832,000  barrels  of  petro- 
leum,  which  is  over  60%  of  the  crude  oil  output  of  the  United 
States  and  more  than  40%  of  the  entire  oil  output  of  the  world. 

In  the  latter  part  of  1929  and  in  the  first  few  months  of  1930  there 
has  come  with  a  rush  the  development  of  natural  gas  by  the 
piping  of  gas  hundreds  of  miles  from  Southern  gas  fields.  The 
importance  of  natural  gas  for  fuel  cannot  be  over-estimated  and 
it  is  in  greater  supply  in  the  South  than  anywhere  else  in  the 
world. 

So  vast  is  the  quantity  that  America  s  foremost  capitalists  and 
the  great  oil  companies  are  pouring  millions  of  dollars  into  the 
development  of  natural  gas  for  use  thruout  the  South  and  for 
piping  of  natural  gas  even  to  the  Northwest. 


The  South’s  growing  buying  power  is  assuming  unlimited 
proportions.  National  advertisers  now  realize  that  no  national 
campaign  can  be  complete  without  including  the  strategic 
distribution  centers  of  the  South,  which  are  all  covered  and 
dominated  by  outstanding  daily  newspapers.  Those  dailies 
listed  below  are  the  leaders.  They  are  the  newspapers  to  use 
to  reach  the  great  Southern  Market. 


Circu¬ 

lation 

FLORIDA 

**Daytona  Beach  News-Journal . (ES)  5,607 

**Pensacola  News  and  Journal . (EAM)  16,370 

••Tampa  Tribune  (M)  35,211 . (S)  51,928 

t+Palm  Beach  Post  (M)  10,342 . (S)  10,571 


GEORGIA 

ttAugusta  Chronicle  . 

HAugusta  Chronicle  . 

••Augusta  Herald  . 

••Augusta  Herald  . 

••Macon  Telegraph  . 

••Macon  Telegraph  . 


NORTH  CAROLINA 


••Greensboro  Daily  News  . (M)  36,337 

••Greensboro  Daily  News . (S)  37,696 


.(M)  16,441 

.(S)  17,135 

.(E)  15,885 

.(S)  16,286 

(M)  28,535 

.(S)  29,081 


2,500  10,000 
Lines  Lines 


.06  .055 

.09  .09 

.13(.15S)  .13(.15S) 
.07t09S)  .07L09S) 


.06 

.06 

.06 

.06 

.05 

.05 

.05 

.05 

10 

.10 

.10 

.10 

.11  .10 

.11  .10 


Circu¬ 

lation 

SOUTH  CAROLINA 

••Columbia  State  . (M)  28,224 

••Columbia  State  . (S)  29,479 

••Greenville  News  ft  Piedmont . (MftE)  43,480 

••Greenville  News  . (S)  30,229 

••Spartanburg  Herald  and  Journal . (MftE)  16,497 

••Spartanburg  Herald  . (EftS)  20,405 

VIRGINIA 

••Newport  News  Times-Herald . (E)  9,101  i 

••Newport  News  Daily  Press . (SftM)  6,618  1 

tf Roanoke  Times  ft  World  News . (MftE)  35,997 

ttRoanoke  Times  . (S)  24,(K5 

••Staunton  News  Leader  (M),  Leader . (E)  7,542 


••A.  B.  C.  Publishers’  Statement,  March  31,  1930. 
ttGovemment  Statement,  April  1,  1930. 


2,500  10,000 

Lines  Lines 

.08  .08 

.08  .08 

.12  .12 

.10  .10 

.08  .08 

.09  .09 


.05  .05 


.11  .11 

.08  .08 

.045  .045 


PIONEERING 
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E  D  I 

COMPREHENSIVE  STATISTICS 

ITH  this  issue  Editor  &  Publisher  offers  to 
its  readers  a  new  service  in  newspaper  econo¬ 
mics.  On  other  pages  will  be  found  the  most 
comprehensive  analysis  of  newspaper  advertising 
volume  in  70  leading  cities  that  it  has  ever  been  our 
pleasure  to  supply  to  the  publishing  and  advertising 
field.  These  statistics,  especially  prepared  for  Editor 
&  Publisher  by  Media  Records,  Inc.,  show  linage 
totals  for  all  individual  daily  and  Sunday  newspapers 
in  those  metropolitan  centers,  with  a  breakdown  cov¬ 
ering  local  or  retail,  general  or  national,  automotive, 
financial,  legal  and  classified  advertising,  compared 
with  parallel  records  of  the  previous  year.  The 
audited  fact  about  the  fluctuations  of  linage  in  in¬ 
dividual  newspapers  is  thus  revealed  and  will  act  as 
a  dependable  guide  for  all  interested  in  the  subject, 
whether  buyers  or  sellers  of  space.  Another  novel 
feature  of  these  tables  is  the  item  showing  the  pro¬ 
portions  of  news  and  editorial  space  against  adver¬ 
tising  space  in  each  newspaper. 

Each  month  this  elaborate  analysis  of  the  current 
linage  situation  and  the  competitive  factors  will 
appear  exclusively  in  Editor  &  Publisher.  An  ex¬ 
planation  of  the  tables  on  page  14  of  this  issue  tells 
how  wide-awake  advertising  men  may  make  use  of 
the  new  figures. 

From  the  June  tabulation  we  learn  some  surprising 
facts.  For  instance,  the  proportion  of  advertising  to 
editorial  matter  is  near  to  50-50  on  daily  newspapers, 
while  on  Sunday  the  editorial  and  news  proportions 
run  from  50  to  70  per  cent.  Total  linage  in  the 
newspapers  of  70  cities  decreased  11.6  per  cent  in 
June,  1930,  as  compared  with  June  1929.  Our 
statistics  show  to  what  extent  the  depression  in  the 
automotive  industry  has  pulled  down  linage  totals. 
Financial  advertising  retrenchments  are  also  signifi¬ 
cant.  Retail  advertising  has  held  best,  decreasing 
only  5.1  per  cent  in  daily  newspapers  in  the  period. 
The  detailed  figures  give  newspaperdom  much  to 
think  about. 

Afost  of  the  troubles  that  journalism  en¬ 
counters  originate  among  men  who  beliei’e 
that  it  is  "only  a  money-making  business." 


JIM  LYNCH 

HE  passing  of  James  (familiarly  known  in 
newspaperdom  as  Jim)  Lynch  is  a  subject  of 
regret  among  a  large  number  of  newspaper  men, 
whether  of  the  editorial,  business  or  mechanical  de¬ 
partments.  For  many  years  he  was  the  able  Pres¬ 
ident  of  the  International  Typographical  Union,  a 
leader  of  the  labor  movement  who  commanded 
universal  respect.  He  was  a  man  of  positive  mind, 
but  responded  to  a  fixed  code  of  ideals.  Generally  he 
was  called  “conservative.”  He  believed  that  the  in¬ 
terests  of  employer  and  employe  were,  finally,  iden¬ 
tical.  He  asked  for  a  just  deal  and  for  progress  in 
industrial  relations.  He  was  the  leader  of  the  suc¬ 
cessful  fight  for  a  48-hour  week.  Mr.  Lynch  battled 
for  shop  conditions  which  made  life  pleasant,  health¬ 
ful  and  profitable  for  the  men  who  compose  our 
material  in  metal  and  his  influence  in  such  matters 
was  far-reaching  and  highly  beneficial  to  workers 
and  their  employers  alike.  As  a  man  he  was  cheer¬ 
ful,  candid  and  broad. 


Some  editors  seriously  exaggerate  the  caf'a- 
city  of  the  great  American  public  to  forget  or 
overlook  nnvspaper  faults. 


HISTORIC  NEWSPAPER  PASSES 

NEWSPAPER  that  has  been  continuously  pub¬ 
lished  for  111  years,  Neiv  Philadelphia  (O.) 
Advocate-Tribune,  ceased  publication  last  week. 
It  was  a  weekly  for  more  than  a  century  and  was  rich 
in  tradition.  Three  famous  newspaper  men  were 
cradled  in  that  office,  Joseph  Medill,  who  became  pub¬ 
lisher  and  editor  of  Chicago  Tribune;  Alex  Butts, 
who  became  associate  editor  of  Kansas  City  Star,  and 
James  B.  Morrow,  once  editor  of  Cleveland  Leader 
and  nationally  known  Washington  correspondent. 
The  Advocate-Tribune  merely  has  yielded  to  an  eco¬ 
nomic  condition.  It  was  edited  for  many  years  by 
Wilson  A.  Korns,  greatly  admired  by  contemporary 
journalists  in  Ohio  for  a  firm  and  kindly  policy.  It 
^ms  a  pity  that  a  newspaper  that  has  held  a  place 
in  the  affections  and  interests  of  a  community  for 
i^re  than  a  century  should  pass  from  view,  par¬ 
ticularly  at  a  time  when  journalism  is  at  the  peak 
of  its  usefulness. 


And  above  all  things  have  fervent  charity 
among  yourselves;  for  charity  shall  cover  the 
multitude  of  sins. — I  Peter,  IV;  8. 


FUTURE  NEWSPRINT 

UR  Washington  correspondent  interestingly 
tells  us  this  week  alxnit  Alaska  as  a  stupend¬ 
ous  reservoir  of  spruce  available  for  the  manu¬ 
facture  of  newsprint.  One  area  which  is  accessible 
to  water  transportation  can,  it  is  said,  produce  1,000,- 
000  tons  of  newsprint  yearly  and  in  perpetuity, 
assuming  of  course  that  there  are  reasonable  precau¬ 
tions  against  waste  and  sensible  reforestation. 

Alaska  may  easily  return  to  us  our  lost  balance  of 
production,  according  to  the  story  which  is  sponsored 
by  the  U.  S.  Forest  Service. 

Coincident  with  this  development,  which  bids  fair 
to  be  practical  since  at  least  two  great  newsprint 
industries  are  already  projected,  is  a  discouraging 
report  of  the  Department  of  Agriculture,  made  public 
this  week.  It  shows  that  111,175  acres  were  forested 
by  the  principal  agencies  engaged  in  reforestation  in 
the  United  States  in  1929.  The  total  acreage  set  out 
included  107,.5(X)  in  the  United  States,  2,0(X)  in  Hawaii 
and  1,500  in  Porto  Rico.  Approximately  31,500 
acres  were  planted  by  States  and  Territories,  5,900 
by  municipalities,  539  by  schools  and  1,500  by  “other 
organizations.”  Farmers  planted  24,500  acres,  the 
Forest  Service  18,000  acres  in  national  forests  and 
industrial  organizations  planted  only  25,000  acres. 

The  question  arises  why  it  is  that  industry,  which 
is  devastating  or  has  succeeded  in  devastating  the 
United  States  forest,  shows  so  little  interest  to  re¬ 
place  the  stock  for  future  generations.  Is  all  indus¬ 
try  as  short-sighted  about  this  as  has  been  the  news¬ 
paper  industry? 

Is  modern  business  geared  only  to  the  require¬ 
ments  of  the  day  and  hour? 


Whereas,  a  feiv  years  ago,  most  nen's paper 
offices  were  located  in  city  side-streets  and 
alleys,  in  1930  the  newspaper  office  is  the 
shenv-building  of  most  cities  and  towns. 


CAUSE  AND  EFFECT 

HE  rate  of  circulation  gain  among  newspapers 
of  the  United  States  was  low  in  the  six  months 
which  ended  March  21.  Editor  &  Publish ra 
statistics  show  it  to  have  been  the  lowest  ratio  of 
increase  in  ten  years. 

Why  should  this  be  true?  Arthur  Robb  asks  if 
the  saturation  point  has  been  reached. 

There  is  a  possibility  that  radio  news  service  may 
have  been  an  influence.  It  seeems  reasonable  to  sup¬ 
pose  that  the  day  and  night  flow  of  news  over  the 
air  might  some  time  have  a  result  in  circulation 
figures. 

In  the  East,  at  least,  this  flow  starts  right  after 
breakfast  daily  and  continues  until  all  of  the  impor¬ 
tant  announcements  which  the  newspapers  used 
to  make  have  been  shouted  into  the  public  ear  in 
advance  of  publication.  If  it  isn’t  Floyd  Gibbons, 
reeling  off  stuff  picked  up  at  random  from  evening 
newspapers,  all  in  the  interest  of  Literary  Digest,  it 
is  some  newspaper  that  is  giving  its  stuff  away  for 
promotion  purposes. 

Despite  arguments  to  the  contrary  EIditor  &  Pub¬ 
lisher  remains  convinced  that  the  act  of  the  Amer¬ 
ican  press  in  giving  its  news  service  to  the  people 
over  the  air  will  reflect  unfavorably  in  circulation 
statistics,  if  indeed  this  is  not  now  the  fact.  The 
busy  world  does  not  demand  a  double  telling  of  a 
stated  fact. 


As  IV.  S.  Gonzales  points  out,  all  free  com¬ 
mercial  publicity  violates  the  true  spirit  of  the 
Bourne  law  and  we  belike  that  if  this  evil  is 
not  soon  dealt  with  by  journalism,  the  govern¬ 
ment  will  take  a  hand. 


I  ^  L 

STANDARD  OIL  AND  THE  PRESS 

HE  Association  of  National  Advertisers,  it 
would  seem,  has  developed  a  plumed  knight- 
errant  to  crusade  for  decreased  newspaper  ad¬ 
vertising  rates.  All  dressed  in  the  armor  of  an  un¬ 
reasoning  demand  E.  B.  Loveland,  advertising  man¬ 
ager  of  Stanco,  Inc.,  a  Standard  Oil  subsidiary,  last 
week  announced  that  he  proposed  to  punish  the  daily 
press  of  this  country  for  four  months  (count  ’em) 
by  withdrawing  the  advertising  of  two  Stanco  prod¬ 
ucts,  “Nujol”  and  “Mistol,”  as  a  protest  against 
so-called  local  and  national  rate  differentials.  He 
denied  that  A.N.A.  officials  knew  of  his  project. 

The  thrust  of  the  gallant  defender  of  the  faith  is 
not  as  bold  as  it  might  appear  on  its  face.  Mr.  Love¬ 
land  is  a  judicious  battler  and  has  decided  not  to 
withdraw  newspaper  advertising  of  his  company’s 
active  prf»duct  “Flit”  at  the  peak  of  the  insect  season. 

“I  am  not  trying  merely  to  get  local  rates  for  our 
advertising,”  Mr.  Loveland  was  quoted  as  saying. 
“Some  newspapers  have  offered,  through  their  special 
representatives,  to  give  us  the  local  rate  if  we  would 
keep  it  quiet.  I  hate  to  give  business  on  a  secret 
basis ;  for  one  thing,  you  never  know  but  what  some 
other  fellow  is  getting  a  still  better  rate.”  He  went 
on  then  to  tell  about  his  successes  with  street  car 
cards  and  his  hope  to  make  a  success  of  a  magazine 
advertising  schedule. 

We  submit  his  interview  to  our  readers  with  the 
question  whether  it  sounds  like  fair  business  talk,  or 
a  piece  of  rate-breaking  propaganda.  Mr.  Loveland’s 
idea  appears  to  be  that  no  fair  discussion  of  the 
matter  is  possible.  Drastic  measures  must  be  re¬ 
sorted  to.  He  is  for  an  economic  reprisal.  He  drops 
all  newspaper  advertising  for  four  months,  for  these 
two  products,  just  to  show  newspaper  publishers  the 
depth  of  his  resentment. 

There  is  legitimate  theoretical  controversy  in 
progress  in  this  country  at  the  present  time,  largely 
stirred  up  by  the  A.N.A.,  whether  the  press  should 
charge  a  national  advertiser  more  for  space  than  the 
local  advertiser  is  charged.  The  matter  has  been 
debated  in  our  columns  for  months.  The  question 
really  is  35  years  old.  There  are  two  sides  to  it. 

For  instance,  it  usually  costs  a  deal  more  to  sell 
national,  than  local  advertising.  The  national  adver¬ 
tiser  gets  the  full  benefit  of  a  newspaper’s  circula¬ 
tion.  whereas  the  local  advertiser  may  only  receive 
benefits  from  a  section  of  a  circulation  territory.  The 
newspapers,  in  their  rate  structure,  support  the  valu¬ 
able  agency  and  national  representative  system.  Local 
advertising  is  often  more  desirable  material  to  print 
than  is  national — a  physic  for  instance.  The  adver¬ 
tising  rate  structure  has  been  long  in  building  and 
is  not  to  be  ripped  up  without  serious  consequences. 
Many  important  interests  are  involved  in  it.  It  is  a 
fact  that  newspaper  rates,  considering  what  the 
medium  delivers,  are  generally  too  low,  not  too  high, 
whether  for  local  or  national  or  both.  These  are 
some  of  the  considerations  on  the  side  of  the  press. 
The  national  advertiser  argues  that  he  is  entitled  to 
the  same  rates  that  the  local  advertiser  receives — 
that  advertising  is  advertising  and  never  mind  where 
it  comes  from  or  how. 

Editor  &  Publisher  willingly  has  opened  its 
columns  to  this  discussion,  believing  that  through 
dispassionate  debate  a  fair  adjustment  of  possible 
unfair  differentials  might  be  reached.  But  we  cer¬ 
tainly  look  with  disfavor  upon  Mr.  Ixiveland’s  idea 
of  an  advertising  withdrawal,  played  up  as  a  “pro¬ 
test.”  W'e  would  not  have  supposed  that  a  Rocke¬ 
feller  interest  would  open  war  on  the  newspaper 
press  with  general  arbitrary  demands  and  forfeits 
regardless  of  right  or  wrong.  The  interesting 
feature  of  Mr.  Loveland’s  position  is  that  he  has 
pulled  “Nujol”  and  “Mistol”  advertising  from  some 
newspapers  that,  according  to  his  own  statement,  have 
“little  or  no  difference  in  their  local  and  national 
rates.”  This  can  only  mean  that  he  is  a  crusader, 
not  out  for  business,  but  for  a  cause. 

He  probably  knows  a  lot  more  about  the  rate 
“differentials”  of  the  press,  than  of  the  medicine 
or  oil  business,  but  we  dare  say  that  investigation 
would  reveal  them  and  that  those  who  own  and 
operate  the  oil  business  would  be  able  to  justify  price 
differentials. 


The  unpleasant  part  of  the  game  of  news- 
lifting,  as  cribbing  magazines  discover,  is  that 
the  other  editor’s  errors  are  added  to  your  owtt. 
and  when  actionable  are  hard  to  explain. 
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PURELY  PERSONAL 


JEROME  D.  BARNUM,  publisher  of 
the  Syracuse  Post-Standard  and  presi¬ 
dent  of  the  Xew  York  State  Publishers 
Association,  is  on  a  two-month  tour  of 
Europe.  He  is  accompanied  by  Mrs. 
Barnum  and  their  two  children.  Mr. 
Barnum  plans  to  join  E.  H.  Butler  of 
the  Buffalo  Evening  News  in  Paris.  He 
expects  to  return  about  the  middle  of 
August. 

Edward  J.  Stackpole,  editor  and  pub¬ 
lisher  of  the  Harrisburg  (Pa.)  Tele- 
grafh  is  at  Blue  Sea  Lake  Club  in  Can¬ 
ada  for  a  few  weeks  vacation.  He  is 
one  of  the  founders  of  the  club. 

George  B.  Dolliver,  publisher  of  the 
Battle  Creek  (Mich.)  Moon-Journal  and 
most  worthy  grand  master  of  Michigan 
Masons,  laid  the  cornerstone  of  the  new 
$65(),0()()  Michigan  Masonic  home  at 
Alma  July  14.  Thousands  of  persons 
witnessed  the  ceremony. 

Edwin  H.  Brown,  former  Sioux  City, 
la.,  newspaper  man,  for  a  time  publisher 
of  the  old  Sioux  City  Telegram  and 
later  city  editor  of  the  Sioux  City  Jour¬ 
nal,  nearly  half  a  century  ago,  was  guest 
of  honor  at  a  dinner  given  by  veterans 
of  the  Journal  staff,  during  his  recent 
visit  to  Sioux  (Tity.  Mr.  and  Mrs. 
Brown,  now  residents  of  Stillwater, 
Minn.,  are  on  a  motor  tour. 

Robert  C.  Elliott,  editor  of  the  Salt 
Lake  Telegram,  and  his  family  are  oc¬ 
cupying  a  cottage  high  in  the  mountains 
during  the  summer.  It  is  only  a  30- 
minute  drive  from  the  city. 

Erwin  Funk,  editor  of  the  Rogers 
(Ark.)  Democrat  and  former  president 
of  the  National  FMitorial  Association, 
with  Mrs.  Funk  returned  July  16  from 
an  automobile  tour  which  included  at¬ 
tendance  at  the  Rotary  International  con¬ 
vention  at  Chicago,  and  the  National 
Editorial  Association  at  Milwaukee. 

Humphrey  J.  Desmond,  dean  of  Cath¬ 
olic  lay  editors  in  the  United  States,  re¬ 
cently  celebrated  his  50th  anniversary 
as  editor  of  the  Mihvaukee  (Wis.)  Citi¬ 
zen.  Mr.  Desmond  received  congratula¬ 
tory  letters  from  President  Herbert 
Hoover,  Ckdv.  Walter  J.  Kohler  and 
other  notables. 

George  H.  Speck,  for  40  years  editor 
and  publisher  of  the  Pemberville  (O.) 
Leader,  has  been  elected  president  of  the 
Pemberville  Exchange  Club. 

_  Vance  C.  McCormick,  owner  and  pub¬ 
lisher  of  the  Harrisburg  (Pa.)  Evening 
News  and  Morning  Patriot,  and  Mrs. 
McCormick  are  now  at  their  summer 
home  at  Northeast  Harbor,  Me.  Mr. 
and  Mrs.  McCormick  recently  became 
grandparents  when  a  daughter  was  born 
to  Mrs.  Spencer  G.  Nauman  at  the  Bryn 
Mawr  Hospital,  July  4.  The  Naumans 
will  occupy  the  McCormick  country  place 
near  Harrisburg— Cedar  Cliff  Farms. 

Robert  A.  Perry,  editor  and  publisher 
of  the  Sheboygan  Falls  (VV'is.)  Sheboy¬ 
gan  County  Nezt’S,  and  Mrs.  Perry  are 
parents  of  a  daughter,  born  July  16  in 
St.  Nicholas  hospital,  Sheboygan. 

Alanson  C.  Deuel,  president  of  the 
Niagara  Falls  (N.Y.)  Gazette,  has  been 
elected  to  the  directorate  of  the  Power 
City  Trust  Company,  formed  by  the 
merger  of  two  Niagara  Falls  banks. 

W.  S.  Reels,  editor  and  publisher 
of  the  Hopkinton  (la.)  Leader,  former 
mayor  of  the  town,  was  elected  presi¬ 
dent  of  the  Hopkinton  Community  at  its 
recent  annual  meeting. 


IN  THE  BUSINESS  OFFICE 

Merritt  f.  riblett,  business 

-*■  manager  of  the  Denver  Rocky 
Mountain  News,  has  been  elected  to  the 
board  of  directors  of  the  Chamber  of 
Commerce.  He  will  represent  the  Ad¬ 
vertising  club  of  Denver. 

W.  E.  Zuppan,  foreign  advertising 
manager  of  the  Ogden  (Utah)  Stan¬ 
dard  Examiner,  has  returned  from  a 
motor  tour  of  southern  Utah  and  Cali¬ 
fornia. 

Roy  I.  Wakeman,  general  manager 
of  the  Prcnndence  (R.I.)  New.s-Tribune, 
IS  on  vacation  in  New  Hampshire. 


H.  W.  Hoag  has  joined  the  financial 
division  of  the  local  display  advertising 
department  of  the  Chicago  Tribune. 

George  W.  Baker  has  joined  the  dis¬ 
play  advertising  staff  of  the  Big  Spring 
(Tex.)  Daily  Herald.  He  was  grad¬ 
uated  from  the  School  of  Journalism, 
University  of  Missouri,  in  June. 

T.  S.  Jewett,  Jr.,  national  advertising 
department,  Kansas  City  Star,  who  is  a 
major  in  the  military  intelligence  sec¬ 
tion  of  the  reserve  corps,  is  on  active  duty 
at  Fort  Leavenworth,  Kan.,  for  two 
weeks. 

Charles  Petersen,  formerly  of  the 
Worcester  (Mass.)  Post  and  New 
Haz’en  (Conn.)  Journal-Courier,  has 
joined  the  display  staff  of  the  Bridge¬ 
port  (Conn.)  Times-Star. 

William  C.  Scott  has  been  added  to 
the  layout  division  of  tlic  copy  and  art 
department  of  the  Chicago  Tribune. 

A.  A.  Campbell,  Salt  Lake  Telegram 
advertising  salesman,  has  returned  from 
an  automobile  tour  to  Bruce,  Zion  and 
Grand  Canyon  national  parks,  climaxed 
by  a  fishing  expedition  in  the  Jackson 
Hole  country  of  Wyoming. 

Wendell  Polk,  formerly  of  Fayette¬ 
ville,  Ark.,  has  joined  the  advertising 
staff  of  the  Pazvhuska  (Okla.)  Daily 
Jourtial. 

Silas  B.  I.  Duncan,  of  the  advertising 
force,  Wilmington  (Del.)  Every  Eve¬ 
ning,  has  been  elected  commander  of  the 
Department  of  Delaware  American 
Legion. 

LcRoy  McFaul  has  joined  the  metro¬ 
politan  advertising  staff  of  the  Chicago 
Tribune. 

William  J.  Montague,  display  advertis¬ 
ing  manager  of  the  Bridgeport  (Conn.) 
Times-Star,  spent  part  of  his  vacation 
on  a  boat  trip  to  ^iaine. 

W.  Allen  Underhill,  editor  and  busi¬ 
ness  manager  of  the  Corning  (N.Y.) 
Ez'cning  Leader,  is  spending  two  months 
in  Europe. 


IN  THE  EDITORIAL  ROOMS 

TYAVID  PATTEN,  managing  editor 
"  of  the  Proz’idence  Ez'cning  Bulle¬ 
tin,  returned  to  duty  this  week  after  a 
two  weeks’  cruise  to  the  West  Indies. 


Charles  Tulka,  24  year  old  newspaper 
reporter  of  Prague,  Czechoslovakia, 
who  is  touring  the  world,  visited  the 
offices  of  the  Chicago  Daily  News  re¬ 
cently  and  recounted  manv  incidents  of 
his  5(),000  miles  of  travel  thus  far. 


Lt.  Col.  Harold  F.  Moulton,  assistant 
managing  editor  of  the  Lynn  (Mass.) 
Daily  Evening  Item,  will  spend  two 
weeks  at  Camp  Devens  beginning  Aug. 


Constance  Wynn  has  been  transferred 
from  the  contest  to  the  editorial  staff 
of  the  Chicago  Daily  Illustrated  Times. 

Wilbur  A.  Bromage,  of  the  Prozndence 
Journal  and  Ez'cning  Bulletin  financial 


FOLKS  WORTH  KNOWING 


'p’RANK  FRANCIS,  one  of  the  most 
popular  newspaper  men  in  Utah,  has 
returned  to  the  Ogden  Standard-Ex¬ 
aminer  following 
his  tenure  as 
mayor  of  Ogden 
for  the  third  time. 
Mr.  Francis  has 
been  with  the 
Ogden  Slandaril 
and  later  the 
Standard  -  Exam¬ 
iner  for  nearly 
30  years.  A  na¬ 
tive  of  Nevada, 
he  was  repre¬ 
senting  the  San 
Francisco  Call 
when  he  visited 
Ogden  in  1895. 
He  met  the  late 
William  Glasmann,  then  the  publisher 
of  the  Standard,  and  was  made  manag¬ 
ing  editor,  a  position  which  began  his 
newspaper  career  in  Utah. 

He  was  editor  of  the  Standard  at  the 
time  he  left  his  editorial  desk  to  be 
mayor  of  Ogden  ft>r  the  first  time  in 
January,  1920.  At  the  completion  of 
two  terms  he  returned  to  the  newspaper, 
and  began  writing  his  column,  “News 
and  Views.” 

At  the  conclusion  of  his  third  term  as 
mayor  in  January,  1930,  Mr.  Francis 
joined  the  staff  of  The  U  esterner  of 
Salt  Lake  City,  from  which  position  he 
returned  to  his  old  home  on  the  Stand¬ 
ard-Examiner.  He  is  now  an  editorial 
writer  and  has  continued  his  “News 
and  Views”  column. 


staff,  is  spending  his  vacation  at  his  home 
in  Thompsonville,  Conn.,  and  in  Can¬ 
ada. 

George  Shreiber  of  the  Chicago  Eve¬ 
ning  Post  editorial  staff,  has  returned 
from  a  vacation  spent  in  Detroit  and 
nearby  Canadian  territories. 

Winfield  h'oster,  Frank  Honeywell  and 
Leo  Howard  of  the  Chicago  Daily  Illus¬ 
trated  Times  are  on  their  vacations. 

John  E.  Beckwith,  cartoonist  on  the 
Lynn  (Mass.)  Daily  Evening  Item,  will 
leave  July  26  with  his  family  for  a  mo¬ 
tor  trip  through  Virginia  and  a  visit  to 
Washington,  D.  C. 

R.  deB.  Wickersham,  a  graduate  of 
the  University  of  Michigan  this  year, 
has  succeeded  Gordon  Mallett  as  sports 
editor  of  the  Corning  (N.Y.)  Evening 
Leader.  Miss  Marion  Harriman,  a  teach¬ 
er  in  Buffalo,  N.  Y.,  and  formerly  a  re¬ 
porter  for  the  Leader,  is  again  on  the 
staff  for  the  summer.  Richard  Man¬ 
ning,  police  reporter,  is  back  at  his  desk 
following  a  vacation  motor  trip  through 
the  South. 

(Continued  on  next  page) 


YES,  ITS  HOT— 

Here  in  New  York  it  has  been  so  hot  that  subway 
victims  are  sagging  over  the  ropes  at  the  day’s  end. 

But  we  notice  that  they  manage  to  read  Ruhe  Gold¬ 
berg’s  strip  in  the  Evening  Journal. 

And  they  follow  Joe  Palooka  in  the  Mirror. 

You  should  see  the  commuters,  panting  for  breath,  and 
grinning  over  Will  Rogers  in  the  Times. 

Good  Features  Help  Circulation 

Notes  for  busy  editors:  When  you  come  to  New  York  to  cool  off, 
visit  us  and  share  our  breeze  on  the  twenty-second  floor  of  the  Times 
Building.  .  .  .  Clifford  McBride’s  tabloid  pantomine  page  has  just  begun 
publication  in  the  Sidney  (New  South  Wales)  Sun.  .  .  .  McBride,  by 
the  way,  lives  in  Pasadena.  .  .  .  Zoe  Berkley  is  going  to  London  for  a 
short  visit. 

The  McNaught  Syndicate,  Inc. 

v.  v.  McNirr  TIMES  BUILDING  Chailbs  V.  McAdam 

Pretident  NEW  YORK,  N.  Y.  General  Manager 


Announcing 
Our  Big  Feature 
of  the  Year 

A  Feature  That  Will  Go 
Big  for  Years  to  Come 

HOW  IT 
BEGAN 

By 

RUSS  MURPHY 


WE  ARE  this  week  making  a  gen¬ 
eral  offer  of  How  It  Began  to  all 
newspapers.  It  is  a  feature  that  we 
believe  is  going  to  be  a  “must”  in 
every  city  in  the  country.  It  goes  to 
the  first  paper  in  any  city  to  send  in 
its  order. 

HOW  IT  BEGAN,  by  means  of  daily 
.  cartoons,  tells  the  origins  of  all 
sorts  of  superstitions,  customs  and 
sayings.  It  meets  the  great  modern 
urge  for  information  and  it  creates 
sustained  excitement  by  the  dramatic 
force  of  its  presentation.  It  has  in  It 
something  of  the  same  appeal  as  “Ask 
Me  Another,”  with  the  added  pull  of 
stirring  cartoons.  It  supplies  the 
questioning  mind  with  something  of 
the  stimulation  of  cross-word  puzzles. 

HOW  IT  BEGAN  is  the  creation  of 
Russell  Murphy  of  Detroit.  Mr. 
Murphy  is  a  graduate  of  the  art  staff 
of  The  Detroit  News.  It  is  significant 
that  the  first  order  before  release  for 
HOW  IT  BEGAN  came  from  The 
Detroit  News  and  The  Detroit  News 
is  already  off  with  a  smashing  ad¬ 
vance  campaign,  featuring  large  col¬ 
orful  signs  for  trucks,  cards  for  street 
cars,  buses  and  window  displays, 
radio  announcements,  and,  most  im¬ 
portant,  excellent  “teaser”  advertis¬ 
ing  in  the  columns  of  the  paper. 

HDW  IT  BEGAN  is  ready  for  im¬ 
mediate  release  —  three-column 
mats  daily  and  promotion  mats.  The 
first  order  on  the  wire  from  your  city 
gets  it. 


United  Feature  Syndicate 

Metropolit2m  Newspaper  Service 

Monte  Bourjaily  Maximilian  Elser,  Jr. 

General  Manager  Vice-President 

63  Park  Row,  New  York,  N.  Y. 
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Street,  E.  Johnson,  Correspondent;  and 
Otto  L.  Bruns,  Western  Advertising 
Representative. 

San  Francisco  Office:  742  Market  Street, 
R.  J.  Bidwell.  Manager;  Los  Angeles, 
Times  Bldg.;  Seattle.  Stuart  Bldg. 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.N.P.A.”  service  numbers  last  two  Sat- 
urdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 
Market  Guide  containing  information  on 
1,40(1  new  paper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page  9  x  12  inches,  or  168 
agate  lines  (13  ems(  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  tl6  per  week,  earns 
as  low  a  rate  on  a  32-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 
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Miss  Christine  Chippendale  of  the 
society  staff,  Fall  River  (Mass.)  Herald 
Neu’s,  is  on  vacation  at  Karker  Heights, 
Tiverton,  R.  I. 

John  Rj  Hess,  Jr.,  sporting  editor  of 
the  Providence  (R.I.)  Evening  Bulle¬ 
tin,  has  accepted  an  appointment  as  cap¬ 
tain  in  the  United  States  Field  Artillery 
Reserve.  He  had  held  the  rank  of  cap¬ 
tain  in  the  Rhode  Island  National 
Guard. 

Donald  Albert  Voorhees,  wire  editor 
of  the  IVatcrbury  (Conn.)  Republican, 
and  a  second  lieutenant  in  the  355th  Field 
Artillery,  Officers’  Reserve  Corps,  has 
been  ordered  to  Ft.  Ethan  Allen,  Vt., 
for  two  weeks’  duty,  starting  August 
3. 

Jeff  H.  Keen,  dramatic  editor  of  the 
Philadelphia  Illustrated  News,  left  last 
week,  accompanied  by  Mrs.  Keen,  for 
Hollywood.  He  will  remain  until  Sep¬ 
tember  gathering  a  series.  In  his  ab¬ 
sence  James  Lambert  has  taken  over 
Keen’s  theatrical  pages  in  addition  to 
his  own  duties  as  city  editor. 

C.  William  Duncan,  of  the  Philadel¬ 
phia  Evening  Ledger,  has  canceled  a 
planned  European  trip,  to  fill  speaking 
engagements  before  Rotary  and  Kiwanis 
clubs  in  Ohio,  Indiana  and  Illinois. 

Lt.  Newton  S.  Courtney,  photographer 
for  the  Lynn  (Mass.)  Telegram-News, 
and  a  member  of  the  Massachusetts  Mil¬ 
itary  Reserve  forces,  has  just  returned 
from  camp  at  Fort  Ethan  Allen,  Vt. 

Lucy  .Seward  of  Richmond,  Mo.,  re¬ 
cently  was  named  .society  editor  of  the 
Littleton  (Col.)  Independent. 

Paul  J.  Frank,  assistant  state  editor  of 
the  ll'aterbury  (Conn.)  Republican,  who 
has  been  convalescing  at  his  home  in 
Boston  following  an  emergency  operation 
for  appendicitis  at  Waterbury  hospital 
several  weeks  ago,  has  returned  to  work. 

Charles  R.  Angell,  assistant  city  editor 
of  the  Grand  Rapids  (Mich.)  Press  and 
conductor  of  “Just  Folks,’’  editorial  page 
column,  has  returned  from  a  vacation 
spent  at  Diamond  lake. 

H.  T.  Craven,  dramatic  editor  of  the 
Philadelphia  Record,  sailed  recently  for 
I 'ranee.  Spain  and  Italy,  intending  to  re¬ 
main  abroad  until  the  opening  of  the 
regular  dramatic  season.  In  his  absence 
Mrs.  h-lsie  Finn,  movie  editor  of  the 
Record,  is  in  charge  of  the  dramatic 
pages. 

Frank  A.  Hunt,  city  editor  of  the  Salt 
Lake  Telegram,  spent  a  two  weeks’  va¬ 
cation  on  the  west  coast,  flying  to  San 
F'rancisco  and  taking  a  steamship  from 
there  to  Los  Angeles,  where  he  visited 
his  .son  l)efore  flying  back  to  Salt  Lake 
City. 

Philip  Hewitt,  reporter,  has  left  the 
staff  of  the  .Salt  Lake  Tribune. 

Patrick  S.  O’Dwjer,  formerly  of  the 
editorial  staff  of  Regina  (Sask.)  Leader- 
Post,  is  now  representing  McAinsh  & 
Co..  Ltd..  Toronto  book  distributors,  in 
Saskatchewan. 

Leslie  “Pep”  Young,  recently  a  desk 
man  with  the  Hartford  (Conn.)  Courant, 
has  joined  the  Hartford  Times. 

W.  A.  Copeland,  tri-state  editor  of 
the  .Memphis  Ezming  .dppeal,  is  making 
a  swing  through  Eastern  Arkansas  coun¬ 
ties  to  report  the  campaign  in  advance  of 
the  Democratic  state  primary  election 
Aug.  12. 

Paul  Voltz,  aviation  editor  of  the 
Philadelphia  Evening  Ledger,  has  re¬ 
turned  from  his  honeymoon- vacation,  an 
automobile  tour  to  Montreal  and  return. 

John  A.  Chisholm  and  Charles  D.  Mc- 
Namee,  news  and  associate  editor,  re¬ 
spectively,  of  the  Muskegon  (Mich.) 
Chronicle,  have  returned  from  vacatiems. 

Harold  Lara,  Rochester  (N.Y.) 
Times-Union  cameraman,  is  spending 
two  weeks  fishing  in  Canada. 

Jack  Moffitt,  moving  picture  editor, 
Kansas  City  Star,  made  a  quick  coverage 
of  a  group  of  feature  stories  in  Holly¬ 


wood  by  flying  out  and  back  on  the 
Western  Air  Express. 

H.  L.  Nicolet,  veteran  financial  page 
editor  of  the  Kansas  City  Star,  has  re¬ 
turned  from  an  extended  leave  of  ab¬ 
sence  and  resumed  his  place  at  his  desk 
for  the  remainder  of  the  summer.  After 
touring  the  East,  Mr.  Nicolet  spent 
several  weeks  at  Northern  Minnesota 
fishing  resorts. 

Lt.  Joseph  M.  Coburn,  labor  editor  of 
the  Lynn  (Mass.)  Daily  Evening  Item, 
has  returned  from  two  weeks  at  Fort 
Ethan  Allen,  Vt. 

Miss  Doris  Milligan,  formerly  city  hall 
reporter  with  the  Regina  (Sask.) 
Leader-Post,  is  now  free  lancing  at  Van¬ 
couver,  B.  C. 

Frederick  A.  Storm,  Rochester  (N.Y). 
Times-Union  political  writer,  has  re¬ 
turned  from  a  week’s  visit  with  his  par¬ 
ents  in  Baltimore,  Md. 

h'rancis  Bonne,  Rochester  (N.Y.) 
Times-Union,  assistant  city  editor,  has 
returned  from  a  two  weeks’  vacation  at 
Pultneyville,  N.  Y. 

Howard  Comstock,  city  editor  of  the 
Bridgeport  (Conn.)  Telegram,  is  spend¬ 
ing  his  vacation  at  his  home  in  Fairfield. 

John  Stempel,  of  the  editorial  staff, 
Nezv  York  Sun,  who  was  formerly  di¬ 
rector  of  publicity  at'  Lafayette  College, 
Easton,  Pa.,  visited  friends  in  Easton 
during  the  past  week. 

Heber  Smith,  who  went  from  copy  boy 
for  the  Salt  Lake  Telegram  to  repor- 
torial  positions  in  Montana,  Idaho  and 
Washington,  is  now  covering  police  for 
the  Salt  Lake  Tribune. 

Paul  Talmadge  has  been  placed  on  the 
copy  desk  of  the  Salt  Lake  Telegram  and 
John  Sharp  transferred  to  general 
reporting. 

Ellis  K.  Baldwin,  reporter  for  the 
Utica  (N.Y.)  Observer-Dispatch,  wrote 
the  words  and  music  for  the  song,  “I 
Lost  a  Wonderful  Sweetheart,”  which 
has  just  been  published. 

Lt.  George  E.  Sprague,  managing 
editor  of  the  Lynn  (Mass.)  Telegram- 
News,  will  leave  Saturday  for  two  weeks 
at  the  Hyannis,  Mass.,  airport. 

Fre<lerick  W.  Collins,  city  staff,  the 
Prozidcnce  Nezes-Tribune,  is  on  vaca¬ 
tion  in  New  York  City.  Kenneth  B. 
MacMullen,  slot  man  on  the  copy  desk 
of  that  paper,  returned  to  work  this 
week  after  a  vacation. 

Carroll  W.  Parcher,  columnist  and 
part  owner  of  the  Tujunga  (Cal.)  Rec¬ 
ord-Ledger,  has  returned  following  a 
vacation  in  New  York  City,  Washington, 

D.  C.,  and  other  eastern  cities. 

A1  Warden,  sports  editor  of  the  Ogden 
(Utah)  Standard-Examnier,  was  stunned 
by  lightning  on  the  Country  Club  golf 
course  recently,  during  a  sudden  and 
severe  storm. 

William  Brawders,  formerly  with  the 
Salem  (Mass.)  Tribune,  is  now  covering 
Salem  and  Peabody  for  the  Lynn 
(Mass.)  Telegram-News. 

Arthur  H.  Taylor,  editor  of  the  Hope- 
zvell  (Va.)  Nezes,  who  has  been  ill  in 
the  home  of  his  sister  in  Richmond,  Va., 
is  much  improved,  and  is  expected  to 
be  able  to  return  to  his  duties  shortly. 

Harry  Nash,  reporter  for  the  Norfolk 
(Va.)  Ledger-Dispatch  is  on  vacation  at 
Virginia  Beach. 

E.  B.  Schriftgiesser  of  the  editorial 
staff,  Boston  (Mass.)  Ez'cning  Tran¬ 
script,  is  conducting  a  column  on  yachts 
and  boating,  “The  Anchor  Watch.” 

Duncan  McPherson,  lodge  reporter  for 
the  Lynn  (Mass.)  Telegram-News,  is 
on  vacation  in  the  Maine  woods. 

Charles  Hoffman,  assistant  sports  edi¬ 
tor  of  the  Lynn  (Mass.)  Telegram- 
News,  is  on  a  motor  trip  through  New 
England. 

A1  Sleeman,  who  left  the  Toronto 
Daily  Star  to  take  a  trip  to  Europe,  has 
returned  to  Canada  and  is  now  with  the 
Vancouz’er  Daily  Province. 

Leo  E.  Murphy  has  been  appointed 
Malone,  N.  Y.,  representative  of  the 
Syracuse  Post-Standard,  succeeding  Roy 
G.  LaFave. 

Fred  S.  Mollenkopf,  city  editor  of  the 


Toledo  Blade,  is  in  Toronto  for  his  an¬ 
nual  vacation.  Urban  T.  Murphy,  as¬ 
sistant  city  editor,  is  filling  his  place. 

William  F.  Butler,  Rochester  (N.Y.) 
Times-Union  city  editor,  has  returned 
after  a  tour  with  his  family  through  the 
Adirondacks. 

Virginia  Ulrici  is  conducting  the 
“Shopping  With  Betty”  column  of  the 
Lynn  (Mass.)  Telegram-News,  formerly 
run  by  Bertha  McCarty,  now  society  edi¬ 
tor  of  the  paper. 

Oscar  Buttedahl,  graduate  of  the  jour¬ 
nalism  course  at  the  University  of  North 
Dakota  in  June,  is  reporting  on  the  .1/mo/ 
(N.D.)  News. 

Morris  Litman,  assistant  city  editor 
Philadelphia  Evening  Ledger,  and  Mrs. 
Litman,  are  parents  of  a  daughter. 

Frank  (Tutherell,  of  the  Norfolk  (Va.) 
Ledger-Dispatch  news  staff,  and  Mrs. 
Cutherell,  are  parents  of  a  daughter,  born 
Monday,  July  14. 

Harry  Trend,  a  student  at  Moravian 
College,  Bethlehem,  Pa.,  has  joined 
the  staff  of  the  Allentown  (Pa.)  .1/on^ 
ing  Call  for  the  summer  months. 

Edward  Martin  of  the  Toledo  Blade 
copy  desk,  is  on  his  vacation. 

Qyde  F.  Rex,  feature  editor  for  the 
Phalide'lphia  Ledger  syndicate,  left  last 
week  by  auto  for  Minneapolis  and  Madi¬ 
son,  Wis.,  to  visit  his  parents. 

Phil  LaMar  Anderson,  for  several 
years  with  Sioux  Falls,  S.  D.,  papers, 
and  more  lately  with  the  Associated 
Press  at  Chicago,  is  now  on  the  news 
staff  of  the  Rochester  (Minn.)  Post-Bul- 
l&tin. 

George  W.  Carpenter,  managing  edi¬ 
tor  of  the  Prozndence  Journal,  is  on  va¬ 
cation. 

Miss  Marguerite  M.  Kerns,  literary 
editor  of  the  Grand  \Rapids  (Mich.) 
Herald,  has  returned  from  a  vacation 
spent  in  California.  Miss  Kerns  was 
formerly  with  the  Christian  Science 
Monitor. 

C.  Budwell  (Bud)  Kingston,  radio 
editor  of  the  Bridgeport  (Conn.)  Sunday 
Herald,  has  resigned  to  become  vice- 
president  and  manager  of  the  Bridgeport 
Broadcasting  Companv,  operators  of  Sta¬ 
tion  WICC. 


FLASHES 


Paragraphers  never  need  fear  any  com¬ 
petition  from  Stalin,  the  bolshevik  dic¬ 
tator.  It  takes  him  seven  hours  to  make 
a  speech. — J.  R.  Wolf,  Milzvankee 
Journal. 


The  former  husband  of  Ruth  Elder  is 
going  to  marry  a  stenographer  who  has 
no  flare  for  publicity,  which  he  regards 
as  a  sign  of  domesticity.  And  that’s 
what  brough  her  publicity ! — Salt  Lake 
Tribune. 


We  challenge  anybody  to  quarrel  with 
this  epigram,  offered  by  Dean  Inge: 
“Socialism  will  only  be  possible  when  we 
are  all  perfect,  and  then  it  will  not  be 
needed.” — Toledo  Blade. 


We  can’t  quite  understand  Mr.  _Cool- 
idge.  A  few  months  ago  he  said  he 
wanted  to  be  known  as  “a  former  Presi¬ 
dent  who  tries  to  mind  his  own  business.” 
And  now  he’s  a  newspaper  man. — Russel 
Crouse,  Nezv  York  Evening  Post. 


A  politician  is  a  man  who  doesn’t 
know  what  he  stands  for  until  he  dis¬ 
covers  what  the  people  will  fall  for. — 
Richmond  Nezvs-Leader. 


If  these  vest- pocket-size  golf  links 
keep  on  spreading  and  taking  up  corners, 
this  country  is  going  to  be  confronted 
one  of  these  days  with  the  serious  prob¬ 
lem  of  where  to  put  its  filling  stations. 
—Columbus  Ohio  State  Journal. 


When  young  men  go  on  the  stage  or 
into  the  ^xing  game  they  pick  out  new 
names,  but  in  golf  there  are  a  couple 
of  young  fellows  who  get  by  fairly  well 
with  “Jones”  and  “Smith.” — Springfield 
(O.)  Daily  Nezvs. 
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WEDDING  BELLS 

MISS  GERTRUDE  LYNAHAN, 
former  feature  and  sports  writer 
for  the  Xcw  York  World,  to  Joel 
Grover  Sayre,  Jr.,  reporter  on  the  New 
York  Telegram,  at  Municipal  Building, 
New  York,  July  21. 

Miss  Floy  G.  Hisey,  of  the  editorial 
staff,  Toledo  News-Bee,  to  William 
W'ernert  in  Cathedral  Chapel,  Toledo. 
After  an  eastern  motor  trip  the  couple 
will  reside  in  Toledo. 

Saul  Strauss,  sports  reporter  of  the 
Cincinnati  Enquirer,  to  Miss  Dorothy 
Bell  of  Cincinnati,  recently. 

Carl  Wenzel,  Chicago  Daily  News,  ad¬ 
vertising  room,  to  Miss  Irene  Vozeh, 
July  12. 

Ben  W.  Sargent,  Chicago  Daily  News, 
merchandising  department,  to  Miss  Isa¬ 
bel  Wagner,  formerly  of  the  News 
classified  advertising  department,  recently. 

Donald  A.  Craig,  Jr.,  radio  editor  of 
the  Washington  Daily  News,  to  Miss 
Dorothea  E.  Houser,  in  Baltimore  Tues¬ 
day.  Craig  comes  from  a  newspaper 
family.  His  mother  is  Washington  cor¬ 
respondent  for  the  Portland  (Me.)  Press 
Herald  and  Express,  while  his  father  is 
on  the  staff  of  the  Washington  Star. 

Leon  D.  Chamberlain,  Superior  Court 
reporter,  Worcester  (Mass.)  Telegram, 
to  Mrs.  Harriet  Howard  of  Cambridge, 
in  the  rectory  of  St.  John’s  Church  at 
North  Cambridge,  July  19. 

Maurice  Henle,  city  editor  of  the 
Cincinnati  Post,  to  Miss  Anne  Hellen- 
beck,  society  reporter,  a  few  days  ago 
in  Cincinnati.  They  are  now  on  a  honey¬ 
moon  in  Canada. 

Robert  M.  Conkey,  of  the  Fullerton 
(Cal.)  Tribune,  to  Prue  Stark,  news 
^itor  of  the  Tribune,  last  week  in  Van 
Nuys,  Cal. 

Forest  L.  Glasco,  of  the  display  staff, 
Atlanta  Georgian- American,  to  Nettie 
E.  Tribble,  July  12,  at  Atlanta.  The 
couple  are  now  sojourning  in  the  moun¬ 
tains  of  North  Georgia. 


PRESS  ASSOCIATION  NOTES 

"DOBERT  J.  BENDER,  vice-president 
and  general  news  manager  of  United 
Press,  returned  this  week  from  a  month’s 
vacation  on  the  Pacific  Coast.  J.  H. 
Furay,  vice-president  in  charge  of  the 
foreign  department,  was  to  leave  Friday, 
July  25,  for  a  vacation  in  New  England. 

Southgate  Haynie,  recently  returned 
from  Shanghai,  China,  has  joined  the  cable 
staff  of  International  News  Service  in 
the  New  York  headquarters.  He  is  a 
graduate  of  Washington  University  in 
St.  Louis,  where  he  received  his  journal¬ 
istic  training. 

J.  Hernandez  Tamez  of  the  Mexico 
City  bureau  of  the  United  Press,  and 
Mrs.  Hernandez,  are  the  parents  of  a  son 
bom  in  Mexico  City  July  11.  Hernandez 
Tamez  formerly  was  New  York  corre¬ 
spondent  for  a  group  of  newspapers  in 
Mexico  and  other  Latin-American  coun¬ 
tries. 

Paul  T.  Glynn,  formerly  with  the 
Hartford  (Conn.)  Courant  and  the  Inter¬ 
national  News  Service  at  New  York  and 
Pittsburgh,  has  joined  the  staff  of  the 
Associated  Press  at  Pittsburgh. 

George  E.  Helmer  has  been  promoted 
from  bureau  manager  of  the  United 
Press  in  Salt  Lake  City  to  chief  of  the 
Seattle  bureau.  He  is  replaced  in  Salt 
Lake  by  Tom  B.  Malarkey,  transferred 
from  Butte,  Mont.  Helmer  formerly 
was  with  U.  P.  in  Butte  and  Phoenix, 
Arizona.  Malarkey  is  a  native  of  Ore¬ 
gon. 

R.  P.  Cronin,  correspondent,  for  the 
Associated  Press  in  Columbus,  O.,  is 
vacationing  with  his  family  at  Chau¬ 
tauqua  Lake,  near  Westfield,  N.  Y. 

Maurice  Hallgren,  of  the  Berlin 
office  of  United  Press,  has  been  trans¬ 
ferred  to  the  Washington  bureau,  where 
he  was  formerly  located.  No  successor 
has  yet  been  named  in  Berlin. 

Fred  M.  MacKenzie,  day  editor  of  the 
Ass^iated  Press  at  Pittsburgh,  is  vaca¬ 
tioning  with  his  family  at  northwestern 
Pennsylvania  resorts. 


HUGE  GLOBE  REVOLVES  IN  DAILY’S  LOBBY 


The  striking  lobby  of  the  new 
$10,000,000  plant  of  the  New  York 
Daily  News  with  its  huge  revolving  globe 
was  formally  opened  to  the  public  July 
2.3.  The  aluminum  globe,  12  feet  in  di¬ 
ameter  bearing  a  world  map  which  took 
six  months  to  complete,  was  started  in 
motion  at  a  private  showing  arranged  by 
Raymond  Hood,  architect,  the  day  before 
the  formal  premier. 

This  4,(X)0  pound  globe  is  mounted 
in  a  brilliantly  lighted  well  in  the  center 
of  a  rotunda,  which  is  vaulted  with  black 
glass.  From  the  top  of  the  dome  the 
“sun”  shines  down  on  the  “world”  while 
reflections  in  the  black  glass  canopy 
give  a  definite  impression  of  vast  space. 

Encircling  the  rotating  globe  in  the 
well  is  a  brass  railing  for  the  benefit  of 
visitors  who  want  to  watch  the  world 
go  around.  It  makes  a  complete  rota¬ 
tion  each  ten  minutes.  A  series  of  panel 
exhibits  extending  completely  around  the 
rotunda  supplements  the  world  exhibition 
as  follows: 

A  thirty  inch  mechanical  glass  globe 
utilizing  internal  illumination  to  show 
the  daily,  seasonal  and  annual  aspect  of 
the  earth  to  the  sun. 

Calendar  arrangement  showing  moon- 
rise  and  moonset  in  all  phases  and  at 


all  altitudes.  Daily  chart  of  the  move¬ 
ments  of  the  moon. 

Map  of  United  States,  Mexico,  West 
Indies  and  portions  of  Canada  showing 
railways,  time  zone  boundaries,  air  mail 
routes,  passenger  and  express  air  routes 
and  lighted  airways. 

Graphic  regional  plan  map  as  con¬ 
ceived  by  the  Russell  Sage  foundation 
for  future  development  of  the  New  York 
metropolitan  district. 

Standard  time  zone  clock  shewing 
simultaneous  time  in  the  24  zones,  indi¬ 
cating  principal  cities  in  each  zone  and 
denoting,  by  shading,  dawn,  dusk  and 
night  throughout  world. 

Weather  map  of  entire  northern 
hemisphere  showing  average  weather 
conditions  by  the  month  throughout'  and 
daily  weather  conditions  throughout  U. 

S.,  Europe  and  the  Atlantic  (Dcean. 

Daily  weather  bulletins  and  constant 
reports  as  recorded  on  the  roof  of  the 
News  building  as  to  barometer  and 
thermometer  readings,  rainfall,  wind 
direction  and  velocity  relative  humidity 
and  sunshine. 

Markings  inlaid  on  the  floor  show  the 
compass  point's  and  Great  Circle  dis¬ 
tances  from  that  exact  point  in  the  News 
building  to  the  principal  points  of  the 
world. 


ASSOCIATIONS 

FIR.ST  annual  golf  tournament  of  the 
Auvektisi.ng  Club  of  Denver  will  be 
held  at  the  Lakewood  Country  Club, 
Denver,  Aug.  1.  The  tournament  is 
open  to  any  member  of  the  club.  Mer¬ 
ritt  Riblett,  business  manager  of  the 
Rocky  Mountain  Neivs,  is  offering  a  sil¬ 
ver  cup  to  the  champion. 

Rural  Writers’  Club,  an  organiza¬ 
tion  of  country  correspondents  of  the 
Fayetteznlle  (Ark.)  Countryman,  has 
been  formed,  with  Mrs.  C.  W.  Carnes, 
president.  Miss  Wilma  Brooks,  recording 
secretary,  and  Mrs.  Willie  Johnson,  cor¬ 
responding  secretary. 

Members  of  the  Boston  Press 
Photograph  ms’  Association  were 
guests  of  Mayor  Andrew  Casassa  of 
Revere,  Mass,  at  a  dinner  and  entertain¬ 
ment  at  Revere  Beach  recently.  Presi¬ 
dent  Dick  Sears  and  Secretary  Louis 
Teton  were  in  charge  of  the  affair. 

San  Diego  (Cal.)  Press  Club  has 
elected  the  following  officers:  President, 
Frank  L.  Graham,  Tribune;  vice-presi¬ 
dent,  Don  S.  Cook,  Sun;  secretary,  John 
W.  Curley,  Tribune;  treasurer,  Alan  W. 
Hauser  Sun ;  librarian,  Spencer  Held, 
Tribune. 

Salem  (Ore.)  Woman’s  Press  Club 
held  a  special  summer  meeting  at 
Hager’s  Grove  July  20. 


SCHOOLS 

pEORGE  H.  THOMSON  has  been 
^  appointed  assistant  college  editor  at 
South  Dakota  State  College,  Brookings, 
to  succeed  W.  W.  Ellis,  who  resigned  to 
become  associate  editor  of  the  Eastern 
Farmers’  Exchange,  Springfield,  Mass. 
Thomson  is  a  graduate  of  the  department 
of  journalism.  University  of  Nebraska, 
and  has  been  employed  on  the  Rapid 
City  Journal  as  reporter  and  copy 
reader. 

New  quarters  are  being  prepared  at 
the  University  of  Arkansas,  Fayetteville, 
for  the  school  of  journalism,  university 
press  bureau  and  the  publications  office. 
Space  in  University  Hall,  formerly  used 
as  an  armory,  will  be  used_  for  the  pur¬ 
pose.  The  new  quarters  will  include  rooms 
for  two  journalism  laboratories. 

Seeking  ideas  for  the  supervision  of 
student  newspapers  and  for  the  teaching 
of  journalism  or  journalistic  writing,  55 
teachers  from  high  schools  and  colleges 
in  24  states  are  this  summer  enrolled  in 
the  special  summer  session  courses  of¬ 
fered  in  the  School  of  Journalism  of  the 
University  of  Wisconsin. 


William  F.  Clark,  formerly  with  the 
Binghamton  (N.Y.)  Sun  and  numerous 
papers  in  tiie  mid-west  and  northwest, 
has  joined  the  staff  of  the  Associated 
Press  at  Pittsburgh. 


NEW  PLANTS  AND  EQUIPMENT 

TVEWPORT  (R.  I.)  Daily  News  will 

'  on  Sept.  1  move  to  new  quarters,  oc¬ 
cupying  the  first  and  second  floors  of  the 
Sherman  building  in  Newport  with  the 
exception  of  one  store. 

Improvements  in  its  mechanical  de¬ 
partment  have  been  completed  by  the 
Faxettei'ille  (Ark.)  Democrat  at  a  cost 
of  $3,000. 

Delphi  (Ind.)  Journal,  a  weekly,  will 
move  its  plant  this  month  to  a  new  loca¬ 
tion,  where  it  has  purchased  a  new  two- 
story  building.  The  Journal,  with  equip¬ 
ment  l)ought  from  the  Indianapolis  Post, 
which  ceased  publication  two  years  ago, 
expects  to  have  one  of  the  most  up-to- 
date  weekly  newspaper  plants  in  the 
state. 

Big  Spring  (Tex.)  Daily  Herald  has 
announced  the  purchase  of  a  16-page 
Goss  rotary  press  and  another  Linotype. 
Installation  of  the  new  machinery  will 
take  place  at  once. 

CHANGES  OF  OWNERSHIP 

"DOBERT  GRIEBEL,  owner  of  the 
Guttenberg  (la.)  Press,  has  sold  his 
plant  to  John  Sikes,  Grey  Lake,  Ill.,  who 
will  take  possession  immediately.  Mr. 
Griebel,  who  has  operated  the  paper 
three  years  is  a  son  of  “Mike”  Griebel, 
for  half  a  century  well-known  newspaper 
man  in  that  vicinity,  and  he  has  a  brother, 


John,  who  publishes  the  Waukon  (la.) 
Democrat. 

Wilbur  Freeman  has  taken  over  the 
Mancos  (Col.)  Times-Tribune,  which 
was  published  for  several  years  by  R.  H. 
Brown. 

J.  B.  Snyder,  Jr.,  has  added  another 
to  his  string  of  weekly  newspapers  in 
Mississippi,  having  purchased  the  Water 
Valley  Yalobusha  County  Democrat. 
The  Snyder  group  now  includes  the  Sen- 
atobia  Democrat,  Tunica  Times,  Marks 
Gazette,  Oxford  Eagle  and  the  Yalo¬ 
busha  County  Democrat,  in  addition  to 
another  weekly  newspaper  at  Covington, 
Tenn. 

Jonesiille  (Mich.)  Independent,  one  of 
the  oldest  weeklies  in  southern  Michi¬ 
gan,  has  been  sold  by  E.  B.  Gregory,  edi¬ 
tor  and  owner  for  forty  years,  to  Richard 

T.  Baldwin,  former  editor  of  the  Albion 
(Mich.)  Daily  Record  and  other  news¬ 
papers. 

John  T.  Hoblett,  who  last  December 
sold  the  Silverton  (Ore.)  Appeal  to 
H.  T.  Allen  of  Deer  Lodge,  Mont.,  and 
bought  the  St.  Helens  Mist,  has  sold  the 
Mist  to  its  former  owner  and  has  again 
taken  over  the  Silverton  paper.  Mahlon 
Hoblett,  who  has  been  for  a  number  of 
months  at  Los  Angeles,  will  be  asso¬ 
ciated  with  his  father  in  the  publication 
of  the  Appeal. 

Dan  W.  Huffor  of  Brady  has  taken 
over  the  Karnes  City  (Tex.)  Citation, 
o^ed  by  August  C.  Dietze  for  2S  years. 
Since  Mr.  Dietze’s  health  failed  several 
years  ago  his  three  daughters  have  pub¬ 
lished  the  paper. 


PHOTO  STUDIOS  MERGED 


Kehoe  in  Charge  of  Combined  Depart¬ 
ments  of  New  York  Hearst  Dailies 

Announcement  was  made  this  week  of 
the  consolidation  of  the  photograph 
studios  of  the  New  York  American  and 
New  York  Evening  Journal.  Robert 
Kehoe,  manager  of  the  American’s  studio, 
was  placed  in  charge  of  the  combined 
departments.  Vincent  Palumbo  was 
formerly  manager  of  the  Journal  camera 
staff. 

The  change  follows  similar  arrange¬ 
ments  on  Hearst  morning  and  evening 
papers  in  other  cities.  Col.  Guy  T.  Visk- 
niskki,  business  manager  of  the  Journal, 
told  Editor  &  Pubusher.  A  change 
along  these  lines  was  recently  made  on 
the  Washington  Times  and  Washington 
Herald. 


COMPOSITOR  GOLF  WINNER 

John  Simmons,  of  the  Grand  Rapids 
(Mich.)  Herald  composing  room,  won 
the  Herald  golf  tournament  by  defeat¬ 
ing  Heinie  Martin,  sports  editor,  two 
up,  in  the  final  round  at  the  Kent  Country 
Club  July  18.  William  Julian  and  Ted 
Van  Dussen,  of  the  composing  room,  won 
consolation  honors. 


FORMING  BOWLING  LEAGUE 

Chicago  newspapers  will  form  a  bowl¬ 
ing  league  for  the  coming  seasoa  The 
papers  to  be  represented  arc ;  Daily 
News,  Tribune,  American,  Herald  and 
Examiner,  Post,  Daily  Times,  Abend- 
Post  and  Northcenter  News. 
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PHILADELPHIA  DAILY 
attacking  “QUACKS” 

Record  Obtain*  Forty  Warrant* 
Against  “Healer*”  for  Practicing 
Medicine  Without  a  License — 
Many  Leave  Town 


With  the  announced  intention  of 
“cleaniiiR  Philadelphia  of  medical  quacks 
and  unlicensed  practitioners”  the  Rec¬ 
ord,  one  of  the  David  Stern  group  of 
newspapers,  opened  a  campaign  last 
week  that  brought  quick  results.  With¬ 
in  nine  days  after  Andrew  McClean 
Parker,  star  reporter  for  the  Record 
had  written  a  signed  story  telling  of 
the  way  unlicensed  practitioners  of  this 
or  that  medical  cult  preyed  upon  the 
illiterate  and  gullible  the  following  re¬ 
sults  had  been  obtained; 

The  County  District  Attorney  had 
taken  notice  of  the  campaign  and  had 
assigned  his  own  detectives  to  aid  Rec¬ 
ord  investigators  and  had  assigned  an 
Assistant,  Byron  Hermes,  to  take  charge 
of  prosecutions. 

Nearly  40  warrants  charging  practice 
of  medicine  without  a  license,  obtaining 
money  under  false  pretenses  and  other 
charges  were  issued. 

At  one  hearing  before  a  magistrate 
28  “healers”  were  held  over  to  the 
grand  jury  in  bail  ranging  from  $500 
to  $1,000  and  prompt  indictments  and 
trials  were  promised  by  the  prosecuting 
attorney. 

A  hasty  exodus  of  so  called  “healers” 
from  the  city  was  reported  by  County 
Detectives  who  attempted  to  serve  war¬ 
rants. 

The  State  Health  Department  took 
notice  of  the  campaign  by  assigning  spe¬ 
cial  investigators  to  aid  the  Record 
force. 

Parker’s  signed  stories  were  headed 
“Bootlegging  the  Healing  Arts”  and 
called  attention  to  the  large  number  of 
“fakes”  existing  in  the  city.  Harry  L, 
Saylor,  managing  editor  of  the  Record, 
had  assigned  a  staff  of  investigators  to 
work  with  Parker,  after  each  had  been 
given  a  thorough  physical  examination 
by  reputable  physicians  and  had  been 
pronounced  physically  fit.  Both  men 
and  women  were  on  this  staff  and  in¬ 
cluded  Eugene  Kelly,  Edmund  O’Brien, 
Michael  Pollock,  Catherine  Donohue, 
and  Lillian  Pollock.  Charles  N.  Fry, 
chief  investigator  for  the  State  Board 
of  Medical  Education  and  Licensure, 
also  aided  the  Record  investigators. 

As  the  Record  investigators  went 
from  “healer”  to  “healer”  they  returned 
to  their  office  with  stories  of  reports  of 
many  weird  and  mysterious  diseases. 
These  reports  Parker  narrated  each  day 
until  the  prosecuting  official  of  Philadel¬ 
phia  county,  former  Judge  John  Monag¬ 
han,  stepped  in  and  ordered  warrants 
issued  on  the  strength  of  the  reports  of 
the  Record  investigators. 

“The  Record,”  said  Mr.  Saylor  to 
Editor  &  Publisher  “is  not  campaign¬ 
ing  against  any  special  branch  of  the 
medical  or  quasi-medical  profession.  But 
it  is  a  proved  fact  that  thousands  of 
illiterates  and  others  give  up  their 
money  and  health  yearly  to  these  human 
parasites. 

“One  of  the  strange  reactions  to  this 
movement  _  is  that  the  Record  has  been 
deluged  with  letters — a  majority  of  them 
criticizing  us.” 


BELOIT  PAPER  REVIVED 

The  Beloit  (Wis.)  Independent,  which 
suspended  as  a  tabloid  daily  eight  months 
^o,  was  resurrected  July  14  as  a  weekly, 
under  the  direction  of  its  former  editor, 
Blaine  Hansen.  Hansen’s  previous 
vigorous^  editorial  attacks  on  bootleggers 
resulted  in  their  bombarding  the  windows 
in  his  house  with  stones  on  several 
occasions. 


TAKING  FLYING  LESSONS 

Albert  H.  Stackpole,  associate  editor 
^d  columnist  of  the  Harrisburg  (Pa.) 
Telegraph,  took  the  first  flying  lessons 
at  the  recently  opened  Harrisburg  Air¬ 
port  and  is  writing  a  series  of  articles 
on  the  experiences  of  the  novice  pilot. 


&  Publisher  The  Four 


BRUNDIDGE  APPEARS  BEFORE 
GRAND  JURY 


(Continued  from  page  7) 


rackets  up  there,  but  to  say  that  I  or¬ 
ganized  the  town  is  to  be  foolish.’ 

“Oddly  enough,  this  man  has  more 
friends  than  enemies  in  Miami  and  Miami 
Beach,  and  those  who  would  like  to  see 
him  forced  out  of  his  retreat  seemingly 
are  in  the  minority.  On  every  hand  one 
hears,  ‘What  we  need  down  here  are  a 
dozen  more  Capones  who  will  spend  $10,- 
000  a  year  or  better.  Capone  behaves 
himself  and  is  a  good  citizen.’ 

“There  are  others,  however,  who  point 
to  the  fact  that  notorious  killers  fre¬ 
quently  visit  Capone  and  some  persons 
assert  it  was  Capone  who  put  up  the 
$10,000  cash  bond  for  ‘Crane  Neck’ 
Nugent,  killer  companion  of  Fred  Burke, 
which  Nugent  forfeited  recently. 

“Capone,  in  six  months,  has  become  a 
political  issue  down  here. 

“Capone  walked  to  the  front  gate  with 
the  writer,  where  a  sedan  was  waiting. 

“  ‘Remember  what  I  told  you  about 
those  fellows  your  paper  is  writing  up’, 
he  laughed,  as  we  shook  hands. 

“  ‘Every  racketeer  in  Chicago  not 
working  for  a  newspaper  is  tickled  pink 
at  what  you’ve  done.’ 

“One  of  Capone’s  right  hand  men 
drove  the  writer  back  to  his  hotel  and 
talked  with  him  there  far  into  the  night.” 

In  an  adjoining  column  of  the  Tribune 
under  the  heading  “Brundidge  Lies, 
Says  Capone;  Offers  To  Confront  Re¬ 
porter,”  an  Associated  Press  dispatch 
quoted  the  gang  leader  as  saying  that 
Brundidge  “deliberately  lied”  and  “faked 
the  interview.” 

The  following  day  the  Tribune  pub¬ 
lished  another  Brundidge  article  in  which 
the  St.  Louis  reporter  repeated  that 
Capone  had  told  him  he  would  deny  the 
interview.  This  was  followed  by  a  story 
from  the  St.  Louis  Star,  which  reads 
as  follows: 

“The  Chicago  Herald  and  Examiner 
yesterday  made  public  acknowledgment 
of  the  connection  of  Ted  Tod,  crime 
reporter  on  its  news  staff,  as  a  press 
agent  in  the  employ  of  the  ‘Bugs’  Moran- 
Zuta-Aiello  gang  interests  which  own 
the  Fairview  Kennel  Club. 

“The  day  before,  the  Chicago^  Times 
acknowledged  that  James  Murphy,  a 
veteran  police  and  crime  reporter,  had 
been  discharged  from  its  employ  after 
admitting  he  had  been  a  partner  in  a 
speakeasy  while  employed  as  a  reporter. 

“These  disclosures  followed  acknowl¬ 
edgment  by  the  Chicago  American  that 
Harry  Read,  city  editor  of  that  paper, 
was  in  the  party  of  A1  Capone  that  flew 
from  Miami  Beach  to  Havana,  Cuba,  in 
April,  1929.  Read  said  he  paid  all  of 
his  expenses  and  that  he  did  not  remain 
with  the  Capone  party  when  it  went  out 
to  see  the  sights. 

“Previously,  as  already  recorded,  Le- 
land  Reese,  crime  reporter  for  the  Chi¬ 
cago  Daily  News,  admitted  for  the  first 
time  that  Julius  Rosenheim,  assassinated 
last  February,  had  been  an  underworld 
stool  pigeon  for  him.  Harry  T.  Brun¬ 
didge  of  the  St.  Louis  Star  in  his  articles 
on  Chicago  gangland  and  its  relationship 
to  journalism  there,  disclosed  for  the  first 
time  that  Rosenheim  was  a  stool  pigeon 
for  the  Daily  News  reporter.  Later 
Reese  was  mysteriously  injured  near 
De  Kalb,  Ill.,  when  his  car  was  crowded 
from  the  road  by  unidentified  parties  in 
another  machine.  He  has  been  under 
guard  of  private  detectives  since.” 

The  Herald  and  Examiner  statement 
regarding  Ted  Tod  was  then  printed  in 
conclusion. 

Other  developments  in  the  Lingle  case 
overshadowed  by  the  war  of  words  in¬ 
clude  the  return  of  Frank  Foster,  indicted 
in  the  Lingle  murder,  because  he  was 
the  man  who  bought  the  pistol  with 
which  the  Tribune  reporter  was  slain. 
He  was  brought  into  Chicago  and 
mysteriously  questioned.  His  return  from 
Los  Angeles,  where  he  was  arrested  was 
guarded  and  carried  out  under  the  most' 
extreme  caution. 

The  results  of  the  questioning,  so  far, 
are  not  known. 
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HARTFORD: 

Now  FIRST  CITY  in 
Connecticut 


Capital  City  Passes  New  Haven  with  Phenomenal  Decade 
Growth  of  15.75% 


THE  HARTFORD  TIMES 

First  in  Advertising  Linage  in  Hartford 

First  in  Connecticut 

First  in  New  England 

Third  in  the  Six  Day  Field  in  the  United 
States— First  Five  Months  of  1930 


All  Planned  National  Campaigns  in  New  England  Now 
Naturally  Include  Hartford.  Reader  Response  and  Ad¬ 
vertiser’s  Service  Plus  Dominance  in  Coverage. 


THE  GANNETT  NEWSPAPERS 

Albany  Eveninc  New*  t:  Albany  Knickerbocker  Pres*  tt  Brooklyn  Dally  EafI* 
Olean  Herald  ::  Elmira  Star-Guette-AdvertUer  :s  Elmira  Sunday  Telegram 
Newburgh-Beacon  News  :>  Ithaca  Journid-Newa  :>  Malone  Telegram 
Ogdensburgb  Republican-Journal  ::  Rochester  Democrat  Sk  Chronicle 
Plainfield,  N.  J.,  Courier-News  :s  Rochester  Tlmes-Unioa 
Utica  Ohserver-Dlspatch  :t  Hartford,  Conn.,  TUnes 


Represented  by  J.  P.  McKlNNEY  A  SON— New  York— Chkago— ^Saa  Francisco 
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JUNE  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


Paper  and  year 

Total  (DS),  1830 .  1, 

1829 .  1 

Gain  or  Loea . 

Total  dailiea,  1930 . 1 

1929 .  1 

GatD  or  Loa . 

Courier-Exproi  (m),  1930... 

1929 . 

Gaio  or  Loaa . 

Ne«a  le),  1930 . 

1929 . 

Gain  or  horn . 

HiDia  (e),  1930 . 

1929 . 

Gainorixai . 

Total  Sunday,  1930 . 

1929 . 

Gain  or  Loaa . 

Courier-Expreaa  (S),  1830... 

1929 . 

Gain  or  Loaa . 

Tuna  (S),  1930 . 

1929 . 

Gain  or  loaa . 


(CoHtinued  from  page  15) 

BUFFALO,  N.  Y. 

General  Total 

(National)  AutomotiTe  Fuuucial  Claaaified  advertiaing 


Total  Sunday,  1930 _ 

Courier  Poat  (S),  1930. 


Gain  or  Loaa. 
Newe  (S),  1930. 

1929 . 

Gain  or  Loaa. 


,424,954 

521,307 

242,039 

78,886 

401,944 

2,706,928 

4,307,238 

,638,689 

666,791 

390,351 

157,710 

693,873 

3,495,108  4,545,886 

213,735  L 

145,484  L 

148,312  L 

78,824  L 

191,929  L 

788,180  L 

238,648  L 

,192,600 

454,163 

197,622 

77,759 

360,433 

2,320,354 

2,992,517 

,311,689 

555,218 

261,989 

155,378 

529,905 

2,861,774 

3.184,253 

119,089  L 

101,055  L 

64,367  L 

77.619  L 

169,472  L 

541,420  L 

191,736  L 

235,776 

108,174 

65,799 

44,080 

56,825 

532,118 

917,547 

226,107 

125,139 

58,431 

81,120 

88,979 

603,006 

959,993 

9,669  G 

16,965  L 

7,368 G 

37,040  L 

33,154  L 

70,888  L 

42,446 L 

695,925 

226,312 

100.843 

22,320 

246,356 

1,297,260 

1,176,950 

616,468 

272,628 

161,644 

47,177 

328,238 

1,436,199 

1,258,225 

79,457  G 

46,316 L 

60,701  L 

24,857  L 

81,882  L 

138,939  L 

81,275  L 

260,899 

119,677 

30,980 

11,359 

58,252 

490,976  898,020 

469,114 

157,451 

42,014 

27,081 

112,688 

822,569 

966,035 

208,215  L 

37,774  L 

11,034  L 

15,722  L 

54,436  L 

331,593  L 

68,015  L 

232.354 

67,144 

44,417 

1,127 

41,511 

386,574 

1,314,721 

327,000 

111,673 

128,362 

2,332 

63,968 

633,334 

1,361,633 

94,646  L 

44,429  L 

83,945  L 

1,205  L 

22,457  L 

246,760  L 

46,912  L 

178,085 

50,917 

28,073 

932 

22,668 

280,696 

605,824 

203,862 

75,547 

74,671 

1,560 

31,440 

387,179 

750,056 

26,7nL 

24,630  L 

46,598  L 

628L 

8,772  L 

106,483  L 

144,232  L 

54,269 

16,227 

16,344 

195 

18,843 

105,878 

708,897 

123,138 

36.(S6 

53,691 

772 

32,528 

246,155 

611.577 

68,869  L 

19,799  L  37,347  L 

CAMDEN,  N. 

677  L 

J. 

13,685  L 

140,277  L 

97,320  G 

436,824 

138,751 

61,642 

13,623 

115,155 

810,107 

1,037,370 

386,389 

131,422 

60,839 

13,623 

100,669 

737,054 

661,949 

386,389 

131,422 

60,839 

13,523 

100,669 

737,054 

661,949 

50,435 

7,329 

803 

14,486 

73,053 

375,421 

50,435 

7,329  803  . 

CANTON.  OHIO 

14,486 

73,063 

375,421 

959,246 

107,496 

138,162 

42,551 

264,849 

1,633,492 

2,068,503 

924,510 

229,380 

176,655 

56,543 

362,754 

1,783,210  2,239,165 

34,736  G 

31,884  L 

38.493  L 

13,992  L 

07,905  L 

149,718  L 

170,662  L 

8C8.242 

191,844 

98,227 

21,897 

198,422 

1,349,820 

1,350.678 

763,246 

208,362 

90,504 

35,560 

273,330 

1,404,243 

1,337,167 

44,966G 

16,518  L 

7,723  G 

13,663  L 

74.906  L 

54,423  L 

13,511  G 

248,860 

63,818 

13,449 

7,421 

66,976 

402,511 

644,883 

194,333 

49,780 

20,791 

20,069 

105,996 

398.249 

606,214 

54.5r  G 

4,038  G 

7,342  L 

12,648  L 

39,020  L 

4,262  G 

38,669  G 

659,382 

138,026 

84.n8 

14,476 

131,446 

947.309 

705,795 

568,913 

158,582 

69,713 

15,491 

167,334 

1,005,994 

730.953 

9,531  L 

20,556  L 

15,065  G 

1,015  L 

35.888  L 

58,685  L 

25,158  L 

151,004 

6,652 

39,935 

20,654 

66,427 

283,672 

717,825 

161,264 

21,018 

86,151 

20,983 

89.424 

378,967 

901,998 

10,260  L 

15,366  L 

46,216  L 

329  L 

22,997  L 

95,295  L 

184,173  L 

36,678 

1,139 

7,753 

8,962 

24,073 

78,605 

401,014 

42,013 

8,396 

20,262 

7,920 

24,288 

103,779 

463.563 

6,235  L 

7,257  L 

12,509  L 

1,042  G 

215  L 

25,174  L 

62,549  L 

114,326 

4,613 

32,182 

11,692 

42,354 

205,067 

316,811 

118,351 

12,622 

65,889 

13,063 

65,136 

275,188 

438,435 

4,025  L 

8,109  L 

33,707  L 

1,371  L 

22,782  L 

70,121  L 

121,624  L 

CHICAGO  • 


Total  (DS),  1930 . 3 

1929 . 8 

Gain  or  Loaa . 

Total  dailiea,  1930 . 3 

1929  . 3 

Gido  or  Loaa . 

Tribune  (m),  1930 . 

1929 . 

Gain  or  Loan . 

Herald-Examiner  (m),  1930. . 

1929 . 

Gain  or  Loaa . 

Newa  (e),  1930 . 

1929 .  L 

Gain  or  Loaa . 

American  (e),  1830 . 

1929 . 

Gain  or  Loan . 

Poet  (e).  1930 . 

1929 . 

Gain  or  Loan . 

Timea  (e),  1930 . 

Total,  Sunday,  1930 . 

1929 . 

Gain  or  Loaa . 

Tribune  (S),  1930 . 

1929 . 

Gain  or  Loaa . 

Herald-Examiner  (S),  1830.. 

1929 . 

Gain  or  Loaa . 


1,883,980  1 

,571,747 

287,372 

271,292 

891,627 

6,347.354 

).889,260  1 

,980,938 

516,747 

321,711 

1 

,200,525 

6,070.753 

5,310  L 

409,191  L 

229,375  L 

50,419 

L 

318,898  L 

276.601 

L 

1,245,179  1 

,252,625 

216,570 

262,295 

692.475 

6.190,279 

1,144,574  1 

.489,186 

330.497 

311,270 

927,783 

4,561,543 

100,605  G 

236,561  L 

113,921  L 

48,975 

L 

927,783  L 

628,736 G 

685,199 

361,193 

65,935 

108  499 

267,870 

1.314.262 

782,998 

470.668 

62.434 

142,084 

397,038 

1,650,704 

97,799  L 

109,475  L 

3,501  G 

33,585 

L 

129,168  L 

336,442 

L 

355,386 

136,623 

20,372 

31,684 

93,351 

585,360 

325.183 

178,636 

27,710 

22,093 

95,601 

599,420 

30,203  G 

42,013  L 

7,338  L 

9,591 

G 

2,250  L 

14,060 

L 

895,760 

319,631 

56.709 

50.843 

210,663 

1,426.054 

1,012,704 

404,085 

101,319 

62,361 

297,378 

1,714,167 

110.944  L 

84,454  L 

44,610  L 

11,518 

L 

86,715  L 

288,113 

L 

695.299 

242,746 

49,326 

17.996 

96,960 

1,035.005 

752,192 

299,910 

101,081 

13,811 

107,364 

159,466 

56,893  L 

57,164  L 

51,755  L 

4,185 

G 

10,404  L 

875.005 

G 

287.339 

113,631 

14.967 

48,219 

23.631 

424,601 

271,497 

135,887 

37,953 

70,921 

30.402 

437,786 

15,842  G 

22,256  L 

22,986  L 

22,702 

L 

6,771  L 

13,185 

L 

326,196 

78,801 

9,267 

5,054 

404,997 

638,801 

319,122 

70,796 

8,997 

199,152 

1,157,075 

744,716 

491,752 

186,250 

10,441 

272,742 

1,509,210 

105,915  L 

172,630  L 

15,454  L 

1,444 

L 

73,590  L 

352,135 

L 

448,966 

195,212 

45,940 

8,487 

162,621 

806.799 

516,579 

304,573 

126,030 

9.290 

223.615 

1,044.667 

67,613  L 

109,361  L 

80,090  L 

803 

L 

60,894  L 

237,868 

L 

189,835 

123,910 

24,856 

510 

36.531 

350,276 

228,137 

187.170 

60,220 

1,151 

49,227 

464,643 

38,302  L 

63,260  L 

35,364  L 

641 

L 

12.696  L 

114,267 

L 

*Official.  (See  text  on  page  14) 

CINCINNATI,  OHIO 


Total  (DS),  1930 .  1,376,044 

1929 .  1,640,627 


65,683  L  48,744  L  77,! 


Total  dailia.  1930 .  1,225,919 

1929 .  1,270,770 

Gu  or  Loaa .  44,8511 

Coinm.-Tribone  (m),  1930...  07,823 

1829 .  88,650 

GiunorLaaa .  9,373  ( 


28,761  L  75,125  0  128,084  L  163,867  L 


1,559  0  17,237  Q 


CINCINNATI — Continued 

Retail  General 

(Local!  (National)  Automotive  Financial 


r.1  ■<!  j  j  ^e»a 

Claaaified  advertising  and  Edtl 


Enquirer  (m),  1930 .  202,' 

1929 .  189,1 

Gain  or  Loaa .  12,' 

Poat  (e),  1930 .  326,: 

1929 .  341, ( 

Gain  or  Loaa .  14,1 

Tiinea-Star  (e),  1930 .  599, i 

1929 .  651,i 

Gaio  or  Loaa .  62,1 


Total  Sundays,  1930  .  349,125 

1929 .  360,857 


84,505 
86,488 
1,983  L 
167,110 
166,308 
802  0 
250,022 
291,735 
41,713  L 
83,732 
89,783 


15,453 
18,660 
3,207  L 
63,448 
57,852 
5,696 Q 
83,301 
116,010 
32,709  L 
28,153 
76,661 


126,806 
164,889 
38,083  L 
164,398 
208,961 
44,563  L 
142,775 
187,174 
44,399  L 
198,190 
263,785 


485,463 
496,484 
11,021  L 
752,533 
787,205 
34,672  L 
1,123,604 
1,271,985 
148,381  L 
686,857 
828,474 


1.095,464 
1,133,756 
38,292  L 
676.951 
616,582 
60,369  0 
1,164,545 
1,175,817 
11.272  L 
1.316,360 
1,159,152 


Gain  or  Loss . 

20,732  L 

6,051  L  48,508  L 

537  L 

65,595  L 

141,617  L 

157,214  0 

Comm.-Tribune,  1930. . . . 

38,429 

2,654 

514 

6,841 

14,239 

62,677 

500,410 

1929 . 

46,993 

8,417 

762 

6,733 

16,241 

79,504 

434,245 

Gain  or  Loaa . 

8,564  L 

5,763  L 

248  L 

108  G 

2,002  L 

16,827  L 

66,165  0 

Enquirer  (S),  1930. . 

.  310,696 

81,078 

27,639 

20,262 

183,951 

624,180 

815,956 

1929 . 

.  322,864 

81,366  75,899 

20,907 

247,544 

748.970 

724,907 

Gain  or  Loaa . 

.  12,168  L 

288  L  48,260  L 

645L 

63,593  L 

124,790  L 

91,049  0 

CLEVELAND,  OHIO 


ToUl  (DS),  1030 . 

1929 . 

Gain  or  Loss . 

Total  daiUes,  1930 . 

1929 . 

Gaio  or  Loan . 

Plain-Dealer  (m),  1930.. 

1929 . 

Gain  or  Loan . 

Newa  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Preas  (e),  1930 . 

1920 . 

Gain  or  Loaa . 

Total  Sundays,  1930.... 

1929 . 

Guo  or  Loaa . 

PIuo-Dealer  (S),  1930. . 

1929 . 

Gaio  or  Loaa . 

Newa  (S),  1030 . 

1929 . 

Gaio  or  Loan . 


.729,469 

715,725 

266,597 

92,277 

621,572 

1,438,171  i 

1,961.641 

,751,578 

773,725 

352,689 

109,070 

766,056 

3,767,889  1 

1,746,362 

22,109 

L 

58,000 

L 

86,092 

L 

16,793 

L 

144,484 

L 

329,718  L 

215,279  0 

,482,397 

594,283 

199,437 

86,681 

499,377 

2,874,706  i 

1,512,490 

,465,983 

625.006 

213,389 

103,216 

612,602 

i 

1  084,872  1 

1,426,848 

16,414 

O 

30,783 

L 

13,052 

L 

16,535 

L 

113,225 

L 

160, 166  L 

85,642  0 

333,703 

190,872 

73,721 

42,309 

215,131 

859.146 

860,053 

371,101 

208,522 

77,869 

50,144 

281,454 

994,542 

855,967 

37,398 

L 

17,650 

L 

4,148 

L 

7,835 

L 

66,323 

L 

135,396  L 

4.086  0 

399,101 

153,276 

52,961 

24,644 

72,682 

709,656 

879,685 

396.493 

141,029 

46,377 

27,886 

61,794 

681,085 

856,783 

2,608 

0 

12,247 

G 

6,584 

G 

3,242 

L 

10,8881 

Q 

28,571  G 

22,903  0 

749,503 

250,135 

72,755 

19,728 

211,564 

1,305,004 

772,752 

698.389 

275,515 

89,143 

25,186 

269,354 

1,359,245 

714,099 

51,204 

0 

25,380 

L 

16,388 

L 

5,458 

L 

57,790 

L 

53,341  L 

58,653  0 

247,072 

121,442 

67,160 

5,506 

122,195 

563,465  i 

1,449,151 

285,595 

148,659 

139,300 

5,854 

153,454 

733,017  I 

1,319,514 

38,523 

L 

27,217 

L 

72,140 

L 

*258 

L 

31,259 

L 

169,552  L 

129,637  0 

154,764 

99,095 

52,912 

3,867 

99,755 

410.393 

710,313 

174,200 

129,325 

94,055 

3,321 

126,761 

528,605 

599,718 

19,436 

L 

30,230 

L 

42,043 

L 

546 

G 

27.006 

L 

118,212  L 

110,595  0 

02.308 

22,347 

14,248 

1,729 

22,440 

153,072 

738,838 

111,395 

19,334 

44,345 

2,533 

26,693 

204,412 

719,796 

19,087 

L 

3,013 

G 

30,007 

L 

804 

L 

4,253 

L 

51,340  L 

19,042  0 

COLUMBUS,  OHIO 


Gain  or  Loaa.... 
Journal (S),  1930. 

1929 . 

Gain  or  Loss.... 


1,525,318 

418,111 

160,001 

154,555 

444,342 

2,729,717 

3,383,137 

1,633,129 

473.041 

224,658 

158,128 

582.642 

}, 106,378 

3.612,193 

107,811  L 

54,030 

L 

64,657 

L 

3,573  L 

138,300 

376,661 

L 

229,056  L 

1,289,674 

388,996 

118,202 

130,711 

340,625 

2,295,404 

2,180,636 

1.384.616 

434.238 

127,576 

125,984 

430,474 

2,637,627 

2,237,930 

94,942  L 

45,242 

L 

9,374 

L 

4.727  L 

89,849 

L 

242,223 

L 

57,294  L 

658,650 

212,888 

57,357 

44,821 

151,452 

1,123,772 

824,426 

678,246 

241,911 

65,072 

42,705 

195,474 

1,225,295 

918,693 

19.596  L 

29,023 

L 

7,715 

L 

2,116  L 

44,022 

L 

98,523 

L 

94.267  L 

518,741 

117,129 

35,220 

31,925 

118,729 

824,508 

769.036 

5n.861 

126,988 

44,903 

28,658 

142,926 

918,889 

698.346 

55,120  L 

9,859 

L 

9,683 

L 

3.267  0 

24,197 

L 

94,381 

L 

70,690  0 

112,283 

58,979 

25,625 

53,965 

70,444 

344,124 

587,174 

132.509 

65,339 

17,601 

54,621 

92,074 

393.443 

620,891 

20,226  L 

6,360 

L 

8,024 

0 

656  L 

21,630 

L 

49,319 

L 

33,717 L 

235,644 

29,115 

41,799 

23,844 

103,717 

434,313 

1,202,501 

248,513 

38.803 

97.082 

32,144 

152,168 

568,751 

1,374,263 

12,869  L 

9.688 

L 

55,283 

L 

8,300  L 

48,451 

L 

134,438 

L 

171,762  L 

163,643 

18.828 

31.752 

13,304 

81,133 

309,023 

673.656 

190,660 

21,107 

75,877 

18,066 

115,141 

420,851 

703,691 

26,717  L 

2,279 

L 

44,125 

L 

4,762  L 

34.008 

L 

111.828 

L 

30,035  L 

71,701 

10,287 

10,047 

10,540 

22.584 

125,290 

528,845 

57,853 

17.696 

21,205 

14,078 

37,027 

147,900 

670,572 

13.848  0 

7,409 

L 

11,158 

L 

3,538  L 

14,443 

L 

22,610 

L 

141,727  L 

DALLAS,  TEXAS 

ToUl  (DS).  1930 .  1,529,984  535,589  162,202  87,496 

1926 .  1,653,073  653,292  295,645  127,255 

Gaio  or  Loaa .  23.089  L  117,703  L  133,443  L  39,759  L 


2,889,458  3,103.980 

3,226,887  3,461,325 

I  337,429  L  357,3451 


185,480  656,730  3,263,461  4,804,332 

110,892  851,309  3.568,945  4,634,240 

74,588  G  164,679  L  305,484  L  170.002  G 

158,377  458,540  2,576,604  3.487.966 

83,252  587,524  2,740,471  3,475,088 


163,867  L  12.878  G 

215,004  551,006 

184,797  648,933 

30,207  G  2,073  G 


,212,619 

489,832 

109,708 

61,543 

423,546 

2,330,565 

2,278,624 

.193,424 

575,450 

147,382 

90,323 

446,282 

2,471,871 

2,483,642 

19,195  G 

85,618  L 

37.674  L 

28,780  L 

22,736  L 

141,306  L 

205,018  L 

219,402 

159,551 

36.866 

27,915 

130.183 

676,705 

707,867 

248,428 

214,292 

54,412 

41,598 

143,126 

704.657 

727,328 

29,026  L 

54,741  L 

17,556  L 

13,683  L 

12,943  L 

127,952  L 

19,461 L 

580,662 

178,699 

37,012 

12,733 

115,603 

925,535 

696,961 

589,153 

204,698 

39,664 

24,015 

115,982 

973,644 

747,994 

8,491  L 

25,999  L 

2,652  L 

11,282  L 

379  L 

48,109  L 

51,033  L 

150,717 

83,614 

24,537 

13.885 

133,008 

432,795 

618,914 

152,733 

82,969 

30.275 

14,332 

141,837 

427,168 

643,259 

2,016  L 

645  G 

6,738  L 

447  L 

8,829  L 

5,627  G 

124,345  L 

261,838 

67,968 

11,303 

7,010 

44,752 

395,530 

354.882 

203,110 

73,491 

23,031 

10,378 

45,337 

366,402 

365,061 

58,728  G 

5,523  L 

11,728  L 

3,368  L 

585L 

29,128  G 

10,1791 

317.365 

45,757 

52,494 

25,953 

115,300 

558,893 

825,356 

359,649 

77,842 

148,263 

36.932 

127,989 

755,016 

977.683 

42,284  L 

32.C85L 

95,769  L 

10,979  L 

12,689  L 

196,123  L 

152.327  L 

119,930 

34,711 

33,910 

17,210 

70.421 

277,981 

438.080 

136.663 

55,146 

90,482 

25,456 

84,384 

395.836 

543,883 

16,733  L 

20.435  L 

66,572  L 

8,246  L 

13,963  L 

117,855  L 

105,803  L 

197,435 

11,046 

18,584 

8,743 

44,879 

280,912 

387.276 

222,986 

22,696 

57,781 

11,476 

43,605 

359,180 

433.800 

25,551  L 

11,650  L 

39,197  L 

2,733  L 

1,274  G 

78,268  L 

46,524  L 

{Continued  on  page  42) 
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SUPREMACY 
AND  LEADERSHIP 


YEAR  AFTER  YEAR 


F<»r  Ivveiily-twu  und  one- 
half  years  the  Cinriiinati 
Tiiiies-Slar  has  heen  the 
advertisers’  first  liuy  in 
the  Ciiu-iniiati  market. 
\ear  after  year  more 
national  advertisers  have 
used  The  Times-Star  ex- 
elusively,  for  The  Times- 
Star  alone  produees  re¬ 
sults  at  minimum  cost. 


D  EPARTMENT  stores  in  Cincinnati  buy 
more  space  in  Cincinnati  papers  than  any  other 
five  classifications  of  advertisers — and  every 
department  store,  without  exception,  bought 
more  space  in  the  year  1929  in  The  Times-Star 
than  any  other  Cineinnati  jiaper.  The  Times- 
Star  carried  in  six  days  a  week  1,918,667  lines 
of  department  store  advertising  for  the  first  six 
months  of  1930 — a  lead  of  381,880  lines  over 
(Cincinnati’s  second  paper  (six  days  against 
seven). 

All  of  Cineinnati’s  department  stores,  with  one 
exception,  have  been  established  more  than 
25  years. 

Tlieir  iinanimoiis  selection  of  Tlie  Times-Star 
as  tlieir  principal  and  foremost  medinm  is  based 
on  results,  productivity  and  greater  sales  pm* 
advertising  investment. 

The  Times-Star  is  your  logical  medinm  on 
which  to  build  your  (Cineinnati  sales  structure — 
whetlier  the  business  barometer  stands  at  the 
peak  or  at  low  ebb. 


THE 


CINCINNATI  TIMES-STAR 


“THE  KEY  TO  THE  CITY" 


Eastern  Representative 
MARTIN  L.  MARSH 
60  E.  42ncl  Street 
New  York  City,  N.  Y. 


Western  Representative 
KELLOGG  M.  PATTERSON 


333  North  Michigan  Avenue 
Chicago,  Illinois 


1  9  3  0 


JUNE  LINAGE  COMPARED  WITH  1929 


(ContinurJ  from  paiie  40) 

DAYTON,  OHIO 


Pa|>er  aixi 

Retail 

(Jxicall 

General 

(Natbdiall  .\ut4>motive 

Financial 

('latwifictl 

Total 

advertising 

News 
and  Ivlt’l 

Total  (DS),  1930 

1,402,698 

485.094 

193,092 

93.930 

424  941 

3,187,229 

1V29  . 

1,437,378 

435,263 

263.148 

125,023 

546,533 

2,871,40.) 

3.382.489 

Gain  or  lam  . 

34,681  L 

49.831  G 

70,056  L 

31,093  L 

121,592  I. 

235,406  I. 

195,261.  I. 

Total  dailie!'.  1930 

1,153,887 

391.317 

129,259 

68.227 

328,712 

2,107,5.59 

2,155,497 

1929  . 

..  1,084,560 

378,969 

148,485 

88,226 

409.586 

2,173,887 

2,214,837 

(iHin  or  laOM  . 

69  327  G 

12,348  G 

19.226  L 

19,999  1. 

80,874  1. 

66,328  L 

59,340  L 

Journal  (m),  1930  .  . 

100,928 

75,762 

23,852 

18.535 

58,292 

287.983 

549,881 

1929  . 

103,456 

63,628 

18,738 

26,899 

81,552 

324,!«)8 

529,365 

(lain  or  Ixtas  . 

2,528  1. 

12. 134  G 

5,114  G 

8,364  L 

23,260  1. 

36.925  1. 

20,516  G 

Herald  (e).  1930  . 

494,596 

132.243 

45.9fi8 

26,051 

128,513 

845,642 

857,812 

1929  . 

471 .ooe 

103,241 

63.722 

29,912 

151,808 

84fi,92fi 

826,667 

(lain  or  Ixmp  . 

23,590  G 

29,002  G 

17.754  1. 

3,861  I. 

23,295  1. 

1,284  L 

.31. 145(1 

N>»b  (e),  1930 

.  558.363 

183,312 

59,439 

23,641 

141,907 

973,934 

747,804 

1929  . . 

510,098 

212,100 

66,025 

31  415 

176,226 

1,002,053 

858,805 

Gain  or  lam 

48,265  G 

28.788  L 

6,586  L 

7,774  L 

34.319  I. 

28  119  L 

111.001  I. 

l  otal  .Suialaya,  1930 

248,811 

93,777 

63,833 

25,703 

96.229 

528,441 

1,031,732 

1929  . 

352.818 

56,294 

114  663 

36,797 

1.36,947 

697,519 

1,167,652 

Gain  or  Ixtaa 

104,007  1. 

37,483  G 

.50.830  L 

11,094  I, 

40,718  I. 

169,078  1. 

135.920  L 

Journal  (S),  1930 

. .  108,979 

46.775 

33,954 

14,088 

46,893 

250.689 

495.677 

1929  . 

167,698 

34,170 

57,225 

15,.335 

68.555 

342,983 

610.065 

(jfcin  or 

58.719  I. 

12,605  G 

23,271  1. 

1,247  1. 

21.662  I. 

92.294  1. 

1 14.388  U 

Neva  fS),  1930  .  .  . 

139,832 

47,002 

29,879 

11,615 

49.336 

277,752 

536,055 

1929  . 

185,120 

22,124 

57,438 

21.462 

68.. 392 

.354,5.36 

.5.57..587 

(iait«'<»r  \jwm  .... 

45,288  1. 

24,878  G  27,559  1. 

9.847  I. 

19.6.56  1. 

76.784  I. 

21,. 532  1. 

DENVER,  COLO. 


Total  (US),  I«3C . 

low  . 

(iaiii  or  l/oae 
Total  dailira,  103(1 

1020  . 

(■aiii  or  1x168 . 

Koiky  Vtii.  News  (ni),  IWIO 

1020  . 

Gain  or  Ixw 

Poet  (e).  1030  . 

1020  . 

Total  (S),  1030 

Gain  or  law . 

1020  . 

Gain  or  laws . 

Kocky  Mtn.  Nea's  (S),  10.30 


888,027 
005,354 
107, .327  L 
711,488 
770.804 
05,3161. 
203,711 
220,  (r23 
16,312  L 
507,777 
5.56,781 
176,530 
40,004  L 
218,550 
42,011  L 
40,171 


350,844 
355,473 
4, .371  G 
300,207 
207,060 
11,238  G 
00,215 
87,882 
2,333  G 
218,002 
210,087 
50,637 
8.0a5G 
57,.5(M 
6,867  L 
24,573 


147,302 
232,240 
84.848  I. 
112,658 
117,281 
4,623  1. 
38,314 
42,242 
3.028  L 
74.344 
75,030 
34,734 
605  1. 
114,050 
80,225  I. 
8,233 


4(H>,.545  1.880,2<:S  3. 512. .386 

508,673  2,165,407  3,502,035 

1(;2.128I.  285,112  1. 

243.750  1,440,018 

314.371  1,. 573, 851 

71,612  1,  123,0.33  1, 

07.757  470.453 

151,223  .530,027 

.53,466  1.  60,474  1, 

146,002  070,465 

163,148  1. 033. 024 

162.786  430.377 

17,146  1.  54.450  L 

194.362  501,556 

31.516  1.  161,170  1. 

43.388  128.588 


285,112  1.  80,,540  I. 

1,440,018  2,016,473 

1,. 573, 851  2,rKH),30.5 

123,0.33  1.  16,078  G 

470.453  775,031 

.530,027  785,506 

60,474  I,  0,665  L 
070,465  1,240,542 

1,033.024  1,214.700 

430.377  1.405,013 

54,450  L  25.743  G 
501,556  1,.5'..2,.540 

161,170  1.  06,627  1. 

128.588  616,352 


(iaifi  or  IxMB . 

33,632  L 

12,174  01 

29,180  h 

336  G 

26,042  1, 

76. 367  L 

134.369  1 

Post  (S).  1930 . 

127,368 

26,064 

26,501 

2.344 

119.368 

.3(  1.78!, 

879, .561 

1929  . 

135,747 

45,105 

77,546 

3,301 

124.872 

38.)..571 

841.819 

Gain  or  leoas . 

8,379  U 

19,041  1, 

51,045  I, 

957  1. 

5.474  1. 

84,782  L 

37,742  G 

DES  MOINES,  IOWA 

Total  (I'M.  1120  .  .  . 

784,808 

370,153 

138,809 

43.333 

259,399 

l,0>(k).35() 

2,2.53,035 

1929  . 

634,318 

476,711 

210,880 

47,255 

321 .563 

1,7(8,301 

2,130,369 

Ciiiitrlisf  . 

150,490  G 

106,558  I, 

72,071  1- 

3,922  I, 

62,164  U 

101.945  I, 

122,  (MM)  G 

Total  dailicr,  lb30 . 

659.507 

310.263 

106,153 

37,725 

203,0)95 

1,327,050 

1,417,882 

1929  . 

512,029 

407,312 

132,013 

41,670 

251.826 

1,362.308 

1,431.604 

Gain  or  lam . 

147,478 G 

97,049  L 

25,860  L 

3.945  I, 

48,131  L 

35,2.58  L 

13,722  I. 

Kegirter  (m).  1130 . 

124,006 

152,764 

44,445 

18,150 

101,195 

449,355 

680.353 

1929 . 

74,141 

2(3,766 

57, .380 

20.60)3 

125,151 

497,648 

687,236 

Gain  or  Ixtas . 

49.865  G 

51,002  L 

12,9351, 

2,5131, 

23,956  L 

48,293  1. 

6,88:1  I. 

Trilwite-Capital  (e). 

535,501 

157,499 

61,708 

19.575 

102.50(1 

877,fi»5 

7:i7,.529 

1929  . 

437,888 

2G1,546 

74,633 

21,(07 

126,675 

864,66(1 

744,368 

(>ain  or  Iam  ...  . 

97,613  G 

46,047  I, 

12,925  1, 

1.432  L 

24,175  L 

13,035  G 

6,839  1. 

Total  Sundays,  lb3C 

125,301 

59,890 

32,6.56 

5,608 

55,704 

279.306 

815,153 

1929  . 

122.289 

69,399 

78,867 

5,585 

69,737 

345  993 

098,765 

Gain  or  Loss  . 

3.C12G 

9,509  L 

46,211  L 

23  G 

14,033  I. 

tifi.fi87  L 

136,388  0 

Reeiater  (S),  19.30 

125,301 

59,890 

32.656 

5,608 

55,704 

279,306 

815,153 

1929  . . 

122,289 

69,399 

78.867 

5,585 

69,737 

345.993 

(HI8.765 

Gain  or  lam . 

3,012  G 

9,509  L 

46,211  I, 

23G 

14,(03  L 

(Hi, (>87  L 

13(>,:i88  G 

DETROIT,  MICH. 

Total  IDS),  1930  . 

2,172,364 

849.032 

260,629 

150,240 

925.0).36 

4. 365.595 

5, 025, 200 

1929  . 

2,575.192 

983,086 

430,632 

174,245 

1.164,541 

5,336,427 

5,188,541 

Gain  or  Iamb  . 

402,828  L 

134.054  L 

170,003  I, 

24,005  I, 

238,905  L 

970,832  1, 

I63,:i;is  I, 

Total  dailies,  193C  .  . 

1.816,611 

628,820 

182,415 

111.364 

537.805 

3,284,709 

2,8()7..V12 

1929  . 

1.997,982 

711.467 

199,487 

125.365 

fi!ll,84fi 

3.734.501 

2,621.167 

Gain  or  Loas  . 

181.371  L 

82,647  L 

17.072  1, 

14,001  1, 

154,041  L 

449,792  1 

lSii.3ti5  G 

Free  Press  (m).  1930 

312,479 

176,244 

56.801 

0)3,860 

138.292 

749,199 

878.830 

1929  . 

301,560 

197,915 

70,274 

69,906 

189,981 

816.848 

87,8,358 

Gain  or  lam . 

10.919  G 

27,671  L 

13,473  L 

6,(M6  I, 

51,689  L 

87,fi4y  Ij 

472  G 

Sea'S  te),  1930 

.  1,066,291 

272,1.53 

76,166 

29,471 

295,084 

1.739,305 

9;H).165 

1929 

1,170,387 

352,494 

79,480 

34,732 

374,625 

2, 012. 3(H) 

938,434 

Gain  or  laoee 

104.0961, 

8(..341  U 

3,314  I, 

5,261  1, 

79.. 541  1, 

272.995  1. 

.32,269  1. 

Timm  (e),  1930 

437,841 

i86.423 

49,448 

18,033 

104,429 

796.205 

1,022,5:17 

1929 

526,035 

161,058 

49,733 

20,727 

127,240 

885.353 

801.:i75 

Gain  or  Ixies  . 

88  194  L 

25,365  G 

285  I, 

2,694  I. 

22.811  1, 

89,148  1. 

218  162 G 

Total  Sundays,  1930 

355,753 

220,212 

78.214 

38.876 

387.831 

1.080.88)) 

2,217  fi74 

1929  . 

577,210 

271,619 

231.145 

48,880 

472.695 

1.601,926 

2,567.374 

Gain  or  liose 

221 ,457  I, 

51,407  L 

152.931  L 

10. (XH  I, 

84.864  1, 

521.040  1. 

349,7(0  U 

Free  !*ref«  (S),  11130 

108,285 

68,148 

22,533 

20,067 

91,‘K)9 

310.942 

790.443 

19L9  . 

207.015 

78,886 

73.625 

21,966 

129,393 

511,006 

91().!H(8 

(jtiin  or  Ixtas . 

98,730  1, 

10,738  U 

51,092  I, 

1,899  L 

37.484 

200.0t)4 

120.465  I. 

Nea-s  (S),  1930 

174. .385 

54,003 

41,111 

11,549 

247, .586 

.528.6:14 

778,8)5 

1929  . 

250,890 

90,645 

103,284 

16,229 

276,014 

737,318 

943,076 

Gain  or  Loss 

76.505  L 

36.642  I, 

62,173  L 

4,680  I, 

2’8,428  L 

208,684  1. 

164.221  I. 

Timm  (S),  1930  . 

73,083 

98,061 

14,570 

7,260 

48.336 

241,310 

fi48.37ti 

1929  . 

119,305 

102,088 

54.236 

10.685 

67,288 

353,6(12 

713,390 

Gain  or  Iross . 

46,222  I, 

4,C27  U 

39.61)61, 

3,425  L 

18,952  L 

112,292  L 

65,014  L 

How  About .  .  . 

Fort  Worth? 


Retail  hii8iiie88  iiiereased 
81%  in  four  years.  Popula¬ 
tion  .'>1.2%  in  five  years. 
.More  than  2^5%  of  Fort 
Worth  families  earn  ineoines 
of  S  1,800  or  more — more 
than  (loiil)le  the  national 
average!  .Spendable  ineonie 
is  S200  a  year  above  the  aver- 
ajje  for  the  nation.  The 
easiest  plaee  to  sell  is  where 
they  have  the  money  to  buy. 


West  Texas? 


W-ki..  T™; 


Always  tbe  jjreatest  cattle 
eoiintry  of  the  worbl,  one  of 
the  greatest  cotton  areas,  and 
the  ontstanilin^  oil  produc¬ 
ing  country  of  the  world — 
new  wealth  pours  into  this 
j:r«*at  ni*w  country  in  un- 
emlin^  millions. 
Oil  alone  brings 
$1,000,000  new 
wealth  every  day  to 
West  Texas.  West 
itorv  Texas  has  tbe  money 
to  buy  .  .  .  whose 
gocnls? 


THE 


Star^Telegram? 


125,000 

Net  l*aid  Cirriilalion 
Dailv  or  Siindav 


One  paper  t4>  eikver  this  city 
that  is  the  iiiarki't-plaee  for 
the  whole  of  vast  Vk  est  Texas 
— the  same  paper  to  cover 
wealthy  Vi’est  Texas  itself.  No 
W4unler  the  Star-Telegram  anil 
Reeonl-T4*legram  leads  the 
State*  in  national  ailvt^rtising 
lineage!  Vi'hat  a  eomhination 
— far  above  average  buying 
power;  ime  outstanding  news* 
pap4*r  of  I'oneentrateil  reach¬ 
ing  p4>wer. 


Fort  Worth  Star  Telegram 

Fort  fDorib  RccorD-lFeiegratn 


\MO\  (i.  (  AKTKK 
*r<'-i(l)'nt  iind  l*iilillNlii>r 


.\.  I..  SMI  3I.\X 

5  ice-ercHiilcnl  iiiid  .\dv.  OlD-rtor 


('.harlor  MrmiMT.  .'\iidit  Itiirraii  i>r  t'irriilalion. 


(CoHUnucil  or.  ptii/r 
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ADVERTISING'S  EFFICIENCY 

FOR 

HOME  ELECTRIC  APPLIANCES 

From  figures  recently  released  by  the  National  Electric  Light  Asso¬ 
ciation*  over  26  million  more  units  of  household  electrical  appli¬ 
ances  such  as  flatirons,  cleaners,  toasters,  washers,  fans,  perco¬ 
lators,  heaters,  sewing  machines,  refrigerators,  ranges,  ironers, 
etc.,  were  used  in  American  homes  during  1929  than  during  1928. 
An  increase  of  72.3%.  For  such  appliances  national  advertisers 
made  the  following  appropriations  for  advertising  space  during 
1929  and  1928  respectively: 

Per  Cent  of 

1929  1928  Increase  Increase 

♦♦Newspapers  $9,415,000  $7,685,000  $1,750,000  22.5% 

♦♦♦Magazines  9,530,183  8,738,378  791,805  9.1% 

Totals  $18,945,183  $16,423,378  $2,521,805  15.3% 


Note  that  by  increasing  22.5%  in  newspapers,  and  91  %.in  mag¬ 
azines,  sales  were  so  increased  that  72.3%  more  of  these  u  its 
were  in  use  in  homes  at  the  close  of  1929  than  at  the  same  time 
in  1928. 

Publishers  of  newspapers  will  be  interested  to  know  that  Editor 
Publisher  reached  executives  who  invested  99.2%  of  the 
1929  known  newspaper  appropriations  for  such  advertising. 

Likewise,  they  will  notice  that  the  trend  was  toward  larger 
propriations  for  newspapers.  Many  publishers  will  decide  to 
join  the  300  leading  newspapers  of  America  in  the  consistent 
campaigns  of  promotion  they  are  running  in 

Editor  &  Publisher 

*Quotcd  in  June  10th.  1^29,  issue  of  Trends  and  Indications,  published  by 
Dorrance,  Sullivan  H  Co.,  Inc.,  Advertising  Agents,  New  York. 

**American  Newspaper  Publishers'  Association,  Bureau  of  Advertising. 

***C'owell  Publishing  Company,  “National  Markets  and  National  Adver¬ 
tising,  1930,’’  pp.  117,  119  and  122. 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


Editor  &  Publisher  The  Fourth  Estate  for  July  26,  1  930 
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JUNE  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


{Continued  from  patje  42) 

EASTON,  PA. 


ReUil 

General 

ToUl 

News 

I'  ;.|>er  and  year 

(IxKall 

(Natiunall  .\utoinntive 

Financial 

Claasthed 

advertising 

and  Edt'l 

Total  daily,  10.30  . 

419,14(1 

102.702 

64,525 

15.321 

68.0,58 

692  5.50 

723,357 

1029  . 

407,074 

124.101 

03,124 

.30,034 

77,68,3 

841,108 

708,077 

(lain  or  Ixna . 

77,028  1, 

21.300  L 

28  ,500  1, 

14.713  L 

8,725  L 

148,648  L 

15.280(1 

Kxi>re(*  (cl,  10.30 

410,140 

I(l2,7(r2 

64.52,5 

15. .321 

(>8,958 

602,. 8W! 

723, .3.57 

1020  . 

407.074 

124.101 

03,124 

30,034 

77,683 

841,108 

708,077 

(■ailt  or  IxNW 

77,028  1, 

21 ,3'.«l  1, 

28,.5'.W  1, 

14,713  1, 

8,725  1. 

148,648  1, 

15,280(1 

EL  PASO,  TEXAS 

ToUl  (I)S),  1030  . 

04(1,844 

336,382 

130,327 

18,, 546 

2,37,040 

1,380. .500 

1,5.57,754 

1929 . 

604,601 

421,780 

263,058 

20,637 

206.204 

1.. 583.858 

1,389,670 

(Htin  or  l>on  . . 

23,757  L 

85,308  L 

124,631  L 

2,C91  L 

31,65.5  G 

203,2.59  L 

168,075  G 

Total  dailice,  1030 . 

533,025 

317,646 

112,028 

16,761 

200,534 

1,195,955 

1,350,695 

1920  . 

546,400 

405,387 

200,722 

17,717 

170,740 

1,365,475 

1,219,124 

(jrain  or  Lose . 

13,384  I, 

87.741  1. 

07,604  L 

956  L 

29,704  G 

160,520  L 

131.571  G 

Timee  im),  1930. . 

101.335 

88,207 

23,7.58 

5,2,52 

71,7,58 

294,. 507 

332,132 

1920  . 

106.760 

141, .345 

43, ,561 

4,624 

58,473 

356,816 

366,103 

(lain  or  Loan  . 

5,425  I, 

53,048  L 

10,803  L 

628  G 

13,285  G 

62,300  I, 

33,971  L 

Herald  (e),  1930 . 

210,8.56 

106,545 

55.068 

6,811 

8C,761 

469,360 

408,546 

1020  . 

210,428 

157,208 

102,707 

7,414 

60,()9C 

5.30, .339 

472,823 

Gain  or  Iom.  . . 

0,428  G 

50,753  I, 

47,6,30  1, 

(023  L 

20,071  G 

60,079  L 

25,723  G 

I’cft  (e),  1030 . 

211,8.34 

122,804 

33,202 

4,608 

57,015 

432.088 

520,017 

1029 . 

220,221 

106,744 

63,4,54 

5,670 

6fl,.577 

469, .320 

386,108 

Gain  or  Ixaw . 

17..387  I, 

lO.OrOG 

30,252  I, 

081  L 

3.562  L 

37,232  L 

139  810  G 

Total  Sundays,  1031 . 

107.810 

18.736 

27,209 

1.785 

28,415 

184,644 

207,0.50 

1929  . 

118.102 

16..303 

54.236 

2,020 

26. 554 

218.383 

170,555 

Gain  or  Ixim . 

10.373  I, 

2,. 34.3  G 

26.037  1. 

1 . 1.3  5  L 

1,861  G 

.33.739  L 

36„VI4  G 

Tim**  (S),  1030  . 

107.810 

18,736 

27,2m 

1.785 

28,415 

184.644 

207,050 

1020  . . 

118,102 

16..303 

.54,2.36 

2.020 

26,.5.54 

218,383 

170,.5.5.5 

Gain  or  Ixjw . 

10.373  1, 

2.. 34.3  G 

26,0,37  I. 

1 . 135  I, 

1.861  (1 

33,730  I, 

36, .504  G 

ERIE,  PA. 

ToUl  (I>S),  1!.3C  . 

715.437 

248.624 

1(5,  (8)2 

22,.500 

274,4(:(l 

1.4(H>.01.5 

2. .544, 300 

Total  dailies,  1930  . 

*K»«.i73 

2.30,(01 

87,7,53 

20..V38 

240,766 

1,204,. 506 

2,058.331 

DisT'atrh-Herald  (e),  1031 

.345,815 

125.805 

31 ,548 

6,165 

116,287 

645,652 

052,732 

Times  (e),  10.30 . 

,320,.3.58 

113.7(81 

.56.2ft5 

14. .37.3 

124,470 

648.044 

1,105,500 

Total  Sundays,  1030  . 

49.2t>4 

0.(.2.3 

18,200 

2,a52 

.83,604 

112,310 

485,078 

Disitatch-Herald  (S).  H'30 

40,264 

0,023 

IK.  2(19 

2,0.52 

.83,604 

112.310 

485,078 

EVANSVILLE,  1 

IND. 

ToUl  (USi,  1030  . 

807,021 

314.315 

173,802 

,50.028 

2‘J0.32J 

1  ,*)8T,()8t) 

1,060.41.3 

Total  dailies,  1930 

682.115 

301.750 

146,701 

43.170 

182,244 

1,375.477 

1,273.045 

Courier  (m),  1930 . 

277.002 

115.021 

.V5.230 

16.087 

63,043 

.535,611 

485,245 

Journal  'e),  193(* . 

101,005 

101. («2 

,54,, 577 

14.605 

t)0.(K)‘l 

341.803 

307.375 

Hr«a  (el,  1930  . 

303,118 

84,806 

36,725 

12,388 

5'.),  102 

408,066 

300,425 

Total  Sundtys,  iy3C 

215,806 

12.. 5.56 

27,011 

16.7.58 

38.078 

310.200 

606  .368 

Courier  (S),  1030  .  . 

115,3.37 

8,«LM 

14.3(HI 

10.448 

20,116 

168.804 

3.30,554 

I’rces  (SI,  1030 

3,  •132 

12,642 

6.310 

17.*«i2 

141,315 

3.56.814 

FALL  RIVER.  MASS. 

Total  daily,  1930  ... 

27.3,  (i;»8 

128, .526 

,53.627 

0,510 

45,066 

.540.843 

6.54,320 

1029 . 

2(19. 9t>l 

1.32,. 52(1 

88,080 

11.170 

3<).H25 

55(),515 

001.065 

Gain  or  Ixws . 

12,677 G 

3.004  L 

3.5,3.53  L 

1,660  1. 

0,341  (1 

15,672  L 

247,645  I, 

Hrrald-Ne»i  (c),  1930 

273.6.38 

128,. 526 

53,627 

0,510 

45,066 

.540,843 

654.32(1 

1020  . 

2ti(l.9»il 

1.32, .52’0 

8K.9S(J 

11.170 

36,625 

.556,515 

001,06.5 

Gain  or  Ixiss 

12,677  G 

3,004  1, 

35.353  1. 

1  ,(>1)0  L 

0..341  G 

15,672  1, 

247.645  L 

FT.  WAYNE,  IND. 

ToUl  (1)S).  1030  .  . 

802,130 

237.222 

117,366 

26,000 

251.805 

1.. 543, 266 

1.023.180 

1920  . 

051,404 

284.0,58 

1,57,480 

24,880 

342,715 

1,785,651 

2,102.425 

Gain  or  Loss . 

.50.3.V51, 

47,736  1, 

40.120  1. 

1.201  G 

00,820  I, 

242,385  L 

179,236  I. 

Total  dailies,  1930 . 

785,021 

227.105 

92,211 

16,564 

209,991 

1,340.542 

1,514. .525 

1920  . 

828.831 

24)9.191 

112,1,37 

17,033 

2()7,97t) 

1.518.865 

1.674,003 

(jain  or  Ixms . 

43.810  I. 

41.006  1. 

10,026  1. 

460  I, 

,57.085  I, 

160.323  L 

1.50, .568  1, 

Joumal.tlaaette  (m',  10.30 

284,0,58 

78.657 

27,, 540 

4.807 

102,. 576 

.VIS, 712 

631 .001 

1020  . 

282,103 

04,386 

23,9«(l 

S.O'.ll 

137,027 

557,734 

661,060 

Gain  or  Ixwa . 

1,0.55(1 

15.720  1. 

3, ,540  (1 

MKN  1. 

34.451  1, 

40,022  L 

20,078  1, 

News-Sentinel  (e),  1930 

.5(XI.063 

148., 5.38 

(i4 .  fi7 1 

11,667 

107.415 

840,830 

882,534 

1929  . . 

.546.728 

174,80,5 

88.146 

11.042 

130,040 

061,131 

1.012,124 

Gain  or  Loss  . 

45.765  1, 

26,267  I, 

23  475  I, 

625  G 

23,534  L 

120,.301  t 

120,500  I, 

Total  Sundays,  1930 

107.118 

10,027 

25.140 

0.526 

41,004 

103,724 

408,664 

1920  . 

122,663 

15,767 

45.34.3 

7,8,56 

74,730 

266.786 

428,332 

Gain  cm-  lioss  . 

15,545  L 

5.74(1  I, 

20,104  1- 

1.670  G 

32.885  1, 

73,062  I, 

10,678  1, 

Journat-(jajtetto  ('S),  1930 

107,118 

10,027 

25,140 

0.526 

41,004 

103,724 

408,664 

1029  . 

122,663 

15,767 

45,343 

7.856 

74.730 

266,786 

428,332 

(iiain  or  Iamn 

15. 545  1, 

5,740  I, 

20,104  I, 

1,670G 

32,835  1, 

7.3,032  L 

10,6:18  I, 

FT.  WORTH,  TEXAS 

ToUl  (DSl,  1030 

820.737 

430.666 

164.;630 

40,621 

2»i9.770 

1.730,336 

2.IH:).(M9 

192<»  . 

705,761 

5(81.177 

105,606 

27.9()l 

2'.'8„57.5 

1,808,357 

2,210.485 

(iiatn  or  Ixms  . 

24.076  (i 

i  126.511  1, 

31,3,57  1, 

12.660  G 

28, 865  1, 

l.V.1,021  1. 

31.445  1, 

Total  dailifv,  1930 

681,160 

•UKI  iOi 

120,615 

30. 050 

227,878 

1,172.471 

1 .788.866 

1020 

616,435 

.512.385 

122,8.52 

18,428 

2.50.247 

1  ,.5.32.084 

1,78 6. 0S2 

(jair  or  l/aw 

64.734  (1 

;  112,381  I, 

(i.Ttvt  G 

11,622(1 

22,360  I, 

60.513  I. 

2.784  G 

Herord-Teleftran*  (m),  1^  30 

1(81.415 

1,54.715 

47,417 

9,78fi 

73.39H 

332,817 

673.485 

192*1 

10(1, ‘:52 

211.194 

47,025 

3,001 

(M»,(>I3 

463,51(1 

t>S4.9t)3 

Gaiii  or  Ixiss 

<1.  ItlS  G  5f».479  1. 

.508  1, 

.5,7'J'>G 

17,215  L 

7(1.611  1, 

1  1.478  1, 

Star  Te’ptrrain  <r>.  1930 

262.401 

1,50.388 

.*>2.(»7(i 

9.K95 

74,001 

560.411 

(KD.tnl 

1‘..20 

257.016 

2(^.».4418 

47,254 

4,105 

8tl  392 

t)(U.(>49 

615,268 

Gain  or  Ixks 

5,385  ( 

;  .5o,(i8';  1, 

5,422  G 

i  5,702  (1 

14,401  1 

,  40,238  1 

,  11,607  1, 

I’rees  'e),  1930 

.312,3.53 

S.5.iMll 

20.. 522 

10., 367 

79.480 

510,21.3 

51l,7‘>0 

1020 . 

250,167 

01,723 

27.673 

10,3,32 

70,242 

4.50.825 

485,851 

Gain  or  Ixiea . . 

.W.186G  5.822  1, 

1,849  (i 

1  35  G 

0,247  G  50,388  G  25  860  G 

ToUl  Sundays,  1030  _ 

1.30. .568 

39,4>«2 

34,724 

10,571 

41,802 

266.865 

306,174 

1029 . 

170.326 

.VI.  702 

72,844 

0,5,33 

48.328 

.365,.373 

433,403 

Gain  or  Ia)6s . 

30,758  1,  14,1.30  1. 

,  38  120  1 

1,038  ( 

;  6,436  1 

1,  08.5t8  1 

1,  37,220  L 

Ster  Tele.  &  Her.  (S).  mo  130.508  3».Wi2  34.724  I0..571  41,802  266.8«.5  300,174 

1920 .  179.320  53,792  72,844  9,533  48,328  3()5,.373  433,403 

GeinorLoBB  .  39,758  L  14,131  1  ;'8,120I,  1.038G  (i,43t)L  98,508  L  37,229  L 


FREEPORT  AND  HEMPSTEAD,  L.  1. 


Retail 

(reneral 

Total 

I*ai>er  and  year 

( Local  1 

(National!  Automotive 

Financial 

('laasified 

adveriisiiift 

and  Fdt'l 

ToUl  (IXSl,  19.30 

330,522 

62.184 

06,751 

i4,6ta 

134,662 

06.5, 107 

031,367 

ToUl  dailies,  1030 

.330,522 

62,184 

90, 751 

14. oca 

134.662 

065,107 

031,367 

Review  (e),  1930 

207,128 

41,828 

.57,970 

o.iita 

87.'l()l 

718  283 

.5,55, '.104 

Star  (e>,  1930 

12.3.304 

20.3.56 

38,772 

4,608 

4t),7(il 

246,824 

375,373 

GLENS  FALLS,  N.  Y. 

Total  (|)S|,  1030 

248,. 526 

.50.778 

71.404 

22.864 

.VI. 816 

461,280 

1.685,7.50 

Total  dailies.  1930 

248, .520 

.50,778 

71,404 

22,864 

.VI. 816 

461,280 

3.685,7.50 

I’net-Star  (m),  1030  . .  . 

248,526 

.50,778 

71,404 

22,864 

.V).816 

461.280 

3.685,7.50 

HARRISBURG, 

PA. 

ToUl  (I)S),  1030  . 

409,843 

225,419 

117,216 

15,007 

113.1.55 

1,005,042 

1.1,57,416 

1029 . 

615,957 

224,421 

191. G20 

16,235 

120,680 

l,200,4a5 

1,310,667 

Gain  or  Iairs . 

116,114  I, 

098  G 

73,813  L 

1,228  L 

7,534  L 

203,463  L 

162,251  L 

ToUl  dailies,  1030  . 

400,84.3 

225,419 

117.216 

15,007 

113.1.55 

1,00.5,042 

1.1.57,416 

1020  . 

61.5,0.57 

224,421 

191,020 

16,2.35 

120,68:) 

1,200,405 

1,3 10, 667 

Gain  or  l/jss  . 

116,114  I, 

008  G 

73,813  L 

1,228  L 

7.. 534  L 

203,46;i  L 

162,251  1, 

•Patriot  (m),  10.30 . 

335.100 

130..3.33 

65,.T32 

10.644 

(a.  647 

620,. 524 

476,045 

1920  . 

39.3,073 

146.270 

116,656 

10,404 

66,620 

7.50,245 

570,782 

Gain  or  Iaiss  .  . . 

57,064  I, 

1.5,(:37  1, 

51,324  I, 

150  G 

2,073  L 

120,721  L 

102.8.37  L 

Telegraph  (e)  103C . 

164.734 

05,086 

51,884 

4..3(a 

49,. 508 

.385,418 

680.471 

1020 

222,884 

78.151 

74,37.3 

5,741 

,54, 0^(0 

4.50,160 

730,885 

Gain  or  Ixiss . 

.58,1.50  L 

16.035  G 

22.480  L 

1,378  L 

4. .561  L 

73,742  L 

.50.414  I, 

(‘Note;  The  KveniiiK 

News  carries 

the  same  amount  of  advertisinK  as 

the  Morning  Patriot.) 

HARTFORD,  CONN. 

Total  (l)Sl,  1036 

1,360,403 

36(3,2.51 

108,50‘.l 

231,484 

267.233 

2,458,057 

2,. 500, 051 

1020  . 

1,360  4.54 

370,462 

255,. 584 

281.163 

208,132 

2.603,460 

2,717,003 

Gain  or  Loss  . 

30  G 

7,211  L 

.57.075  I, 

40,7():i  1, 

30,800  L 

144,512  I, 

117,052  I, 

Total  dailies,  1930 

1.002,003 

205,856 

140,710 

166,428 

236,067 

1,070,2.32 

2, 028. 0)7 

1020 

1.121,367 

326.403 

168,710 

263,114 

265,850 

2,113,540 

2,002,823 

(lain  or  Iamr  . 

28,464  L 

30,, 547  L 

10.(XHI  I, 

36,686  L 

28,883  1. 

143,308  L 

()-l .  S5t)  L 

Conrant  (m).  1930 . 

221,704 

84  21.3 

37,880 

01,060 

76.482 

.524.346 

!a3,77.5 

1020  . 

2.54, .535 

•HI,  165 

20,771 

no,. 505 

86,376 

.508,, 542 

020,018 

('ainorlxiss  . 

.32,741  L 

11,0.52  1. 

S.IO'.I  G 

28.. M5  1, 

0,804  L 

74,106  L 

4,7.57(1 

Times  fe),  11*30 

871,100 

211.643 

11,8.3(1 

75, .368 

160.485 

1,445,886 

i,(m.),i92 

1020 . 

866,772 

230,238 

1.38,03.) 

83,510 

170,474 

1,514,008 

1,163,805 

Gain  or  Iaisr  . 

4,337  G 

18, .505  L 

27.100  L 

8,151  L 

18,080  L 

60,112  L 

68,613  L 

Total  Sunday,  I93(* 

276,, 500 

67,395 

48,700 

(i5 , 0i)t) 

30 .  'JtW) 

488,725 

570  084 

1020  . 

248,147 

44,050 

86.874 

78,070 

32,282 

480,920 

625,081 

Gain  or  Ia)ss . 

28,443  G 

2.3,336  G 

38,075  L 

13,023  L 

2,016  L 

1,204  L 

.54,0)6  L 

Conrant  (S).  1930 

276,500 

67,305 

48,716) 

()5,05() 

.30,266 

488,725 

.570,081 

1929 

248.147 

44.C.50 

86,874 

78,070 

32,282 

48,1,020 

625,  (ISO 

Gain  or  lx)ss 

28.443  G 

23  336  G 

38.075  L 

13.023  1, 

2,016  1, 

1,204  L 

,54,o;i6  L 

HOUSTON,  TEXAS 

Total  (I>4l.  103(1 

1,463.658 

4K7,t)4t) 

160,302 

03,038 

.532,352 

2.778,0 1(1 

3,278.177 

1020 

1,606,865 

523,7.53 

240,374 

02,505 

607,317 

3,172,773 

3,255,027 

Gain  or  Ix)ss 

227,207  1. 

.36.107  L 

70,082  L 

1,343  G 

74,965  I 

304.682  L 

22.2.V)(; 

Total  dailies,  I93(» 

1,037.5,53 

414  6.57 

101,626 

66,743 

407,408 

2,085,025 

2,1.50,028 

1020 

1.163.153 

438,844 

128,. 543 

40,001 

477,086 

2  271,212 

2,177.880 

GainorlAKss. 

05,600  L 

24,187  L 

26.017  L 

16,842  G 

60,588  L 

186,187  L 

27,8.52  L 

('hroniele  (el,  1930 

431,711 

104,327 

46.872 

21,6<I8 

100,48(1 

803,645 

739,370 

1020 

305,. 354 

223,654 

51,464 

16,161 

221,828 

012,630 

723.075 

Gain  or  Iams  . 

36.357  G 

20.327  L 

4.. 502  1, 

5,5.37  G 

31. .348  I 

18,;)85  I 

15.404  G 

l*oflt  L)i'*j)atch  (m),  1930 

321,582 

136.304 

35,4(0) 

33, .377 

136,113 

671,383 

813,2,50 

1020  . 

3t>8,3t)3 

135,677 

32.086 

2o,922 

166,865 

7:«.064 

800,6.30 

Gain  or  Ia)8s 

46,781  1. 

627  G 

3  374  G 

6.455  G 

30,752  1 

62, .581  I 

3, 6-20  (1 

IVess  (e),  1930 

314.260 

84,026 

10,204 

11.668 

80,005 

510,007 

5'J7,300 

1020 

300.436 

70,513 

44,00,3 

6,818 

88.3'3.3 

624,618 

644,275 

Gain  or  Iajas 

85,176  L 

4,513  G 

25,600  L 

4,8.VIG 

7,488  1 

104.621  I 

4i)  87(i  L 

Total,  Sunday*.  1930  . 

306.105 

72,989 

(i7,7t)() 

27,105 

124,8.54 

603,  oia 

1,128,140 

1020 

527,712 

84,909 

111,811 

42,604 

130,231 

001.. 560 

1,078,047 

Gain  or  Iaiss  . 

131,607  I 

11.020  1, 

44.065  1. 

15,409  L 

5,377  1 

208,405  I 

.50, 102  G 

('hroniele  (Si,  1930 

..  104,672 

43,362 

20,308 

10,065 

71,118 

351,224 

.506,077 

1929  . 

234,500 

40,446 

61,827 

26,372 

76,847 

4.50,078 

512.740 

Gain  or  IxiM . 

30,018  1 

6,084  I. 

32,420  L 

15,407  L 

5,720  I 

08,854  1 

l),()72  L 

l*ost  Disi  ateh  (S*,  1930 

.  201,4,33 

20.627 

.38.368 

16,236 

53,736 

.341,841 

622,  (i72 

1020  . 

203,122 

3.5.4(a 

.VI,  (MM 

16,322 

,53,384 

451,482 

565.208 

Gain  or  Iaiss . 

01,680  I 

5.836  1. 

11,636  I, 

02  1. 

352  G  100,641 

.56,774  (1 

The  ^Publisher’s  Pudding  Problem 

T'his  and  many  other 
f  successful  newspaper 

1  plants  have  been  eco- 

nomically  planned  by 
I  our  organization,  ex¬ 

perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
m  science  of  building. 


HOUSTON 


1 


JUNE  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


INDIANAPOLIS.  IND. 

Retail  General  Total  News 

[(Local)  (National)  Automotive  Financial  Claaeified  advertiaing  and  Edt'l 

1,279,104  568,829  198,952  80,451  484,114  2,627,975  2,7(»,426 

1,593,421  585,658  303,489  139,196  621,926  3,257,428  3,018.084 

314,317  L  16.829  L  104.537  L  58,745  L  137,812  L  629,453  L  308,658  L 

1.076,418  516,165  166,217  79,779  407,110  2,261,924  2,179,259 

1,304,492  518,550  213,356  138,637  526,677  2,715,312  2,234,339 

228,074  L  2,385  L  47,139  L  58,858  L  119,567  L  453,388  L  55,080  L 

626,078  279,544  85,937  26,569  218,128  1,240,195  833,390 

732,246  308,485  148,092  54,140  282,407  1,528,562  868,120 

106,168  L  28,941  L  62,155  L  27,571  L  64,279  L  288,367  L  34.730  L 

190,050  144,781  38,066  36,781  123,054  538,821  758,979 

233,548  125,512  29,428  62,740  149,027  607,925  783,745 

43.498  L  19,269  G  8,638  G  25,959  L  25,973  L  69,104  L  24,766  L 

260.290  91,840  42,214  16,429  65,928  482,908  586,890 

338,698  84,553  35,836  21,757  95,243  578,825  582,474 

78.408  L  7,287  G  6,378  G  5,328  L  29,815  L  95,917  L  4,416  G 

202,686  52,664  32,735  672  77,004  366,051  530,167 

288.929  67,108  90.133  559  95,249  542,116  783,745 

86,243  L  14,444  L  57.398  L  113  G  18,245  L  176,065  L  253,578  L 

202,686  52,664  32,735  672  77,004  366.051  530,167 

288.929  67,108  90,133  559  95,249  542,116  783,745 

86,243  L  14,444  L  57,398  L  113  G  18,245  L  176,065  L  253,5:8  L 

JACKSONVILLE,  FLA. 

621,074  295,277  82,748  26,160  211,793  1,330,464  1,960,493 

736,823  318,146  157,349  24,007  243,996  1,522,316  2,110,005 

115,749  L  22,869  L  74,601  L  2,153  G  32,203  L  191,852  L  149,512  L 

483,552  276,118  62,460  24,720  167,615  1,107,620  1,390,223 

600,415  279.072  97,943  21,835  187,195  1,228,286  1,506,102 

116,863  L  2,954  L  35,483  L  2,885  G  19,580  L  120,666  L  115,879  L 

246,102  96,491  24,451  8,040  81,250  540,726  623,352 

274,476  82,350  47,371  6,t00  86,518  528,761  595.608 

28,374  L  14,141  G  22,920  L  2,040  G  5,268  L  11,965  G  27,744  G 

237,450  179,627  38,009  16,680  86,365  566,894  766.871 

325,939  196,722  50,572  15,835  100,677  699,525  910,494 

88,489  L  17,095  L  12,563  L  845  G  14,312  L  132,631  L  143,623  L 

137,522  19,159  20,288  1,440  44,178  222,844  570,270 

136.408  39,074  59,406  2,172  56,801  294,030  603,903 

1,114  G  19,915  L  39,118  L  732  L  12,623  L  71,186  L  33,633  L 

137,522  19,159  20,288  1,440  44,178  222,844  570.270 

136.408  39,074  59,406  2,172  56,801  294,030  603,903 

1,114  G  19,915  L  39,118  L  732  L  12,623  L  71,186  L  33,633  L 

KANSAS  CITY.  MO. 

1,355,767  698,757  197,272  81,680  717,596  3.057.116  2,847,413 

1,426,328  820,549  318,060  160,883  808,004  3,539.539  2,943,927 

70,561  L  121,792  L  120,788  L  79,203  L  90,408  L  482,423  L  96,514  L 

1,041,359  589,719  138,437  57,252  548,568  2.378,970  1.833,361 

1,085,446  670,402  154,960  76,980  620,219  2,561,728  1,881,769 

5,913  0  80,683  L  16,523  L  19,728  L  71,651  L  182,758  L  48,408  L 

199,701  98,388  18,336  9,279  88,724  415,710  660,642 

221,131  105,588  24,211  11,799  114,761  478,883  707,743 

21,420  L  7,200  L  5,875L  2,520  L  26,037  L  63,173  L  47,101  L 

392,514  243,469  58,854  24.036  227,513  *947,540  558,456 

374,722  284,681  63,548  32,847  248,756  1,005,723  575,118 

17,792  0  41,212  L  4,694  L  8,811  L  21,243  L  58,183L  16.662L 

449,144  247,862  61,247  23,937  232,331  1,015,720  614,263 

439,603  280,133  67,201  32,334  256,702  1,077,122  598,908 

9,541  G  32,271  L  5,954  L  8..397L  24,371  L  61,402  L  15,355  G 

314.408  109,038  58,835  24,428  169,028  678,146  1,014.052 

390,882  150,147  163,100  83,903  187,785  977,811  1,062,158 

76,474  L  41,109  L  104.265  L  59,475  L  18,757  L  299,665  L  48,106  L 

77,271  20,086  8,839  6,173  30,114  143.687  468,837 

99,220  37,196  48,496  30,795  39,349  255,924  557,257 

21,949  L  17,110  L  39,657  L  24,622  L  9,235  L  112,237  L  88,420  L 

237,137  88.952  49,996  18,255  138,914  534,459  545,215 

291,662  112,051  114,604  53.108  148,436  721,887  504,901 

54.525  L  23.999  L  64,606  L  34.853  L  9,522  L  187,428  L  40,314  G 

KNOXVILLE,  TENN. 

766,120  317,087  122,155  48,174  130.874  1,392,097  1,655,836 

778,862  280,614  184,195  62,965  183,105  1,501,897  1,716,170 

12,742  L  36,423  G  62,040  L  14,791  L  52,231  L  109,800  L  60,3.34  L 

507,710  235,021  75,408  35,336  94,297  955.242  1,034,869 

516,563  238,769  101,927  53,121  126,926  1,019,082  1,041.534 

8.853  L  3,748  L  26,519  L  17,785  L  32,629  L  93.840  L  6,665  L 

229,126  96,809  35,949  16,333  42,701  426,697  518,877 

314,356  93,129  51,509  28,766  59,926  557,480  522,938 

85.230L  3.680Q  15.560L  12,433  L  17,225L  130.783  L  4,061  L 

278,584  138.212  39,459  19,003  51,596  528,545  515,992 

202,207  145,640  50,418  24.355  67,000  491,602  518,596 

76,377  G  7,428  L  10,959  L  5,352  L  15,404  L  36,943  G  2.604  L 

258,410  82,016  46,747  12,838  36,577  436,855  620,967 

262.299  41,845  82,268  9,844  56,179  452,815  674,636 

3,889  L  40,171 G  35,521  L  2,994  Q  19,602  L  15,960  L  53,669  L 

164,059  65,610  27,742  12,380  15.580  285,572  292,977 

159,362  15,786  47,475  8,230  21,473  252,634  309.513 

4,697  G  49,824  G  19,733  L  4,150  G  5,893  L  32,938  G  16,536  L 

94,351  16,406  19,005  458  20,997  151,283  327,990 

102,937  26,059  34,793  1,614  34.706  200,181  365,123 

8,586  L  6,653L  15.788L  1,1S6L  13.709  L  48,898L  37,133  L 

LOS  ANGELES,  CAL. 

2,766.856  1,014,781  311,161  295,312  1,210,697  5,602,360  6,525.607 

.  2,954,424  1,095,130  494,219  403,782  1,480,164  6,429,070  6,981,489 

187.568  L  80,349  L  183,058  L  108,470  L  269,467  L  826,710  L  455,882  L 

.  2,138,443  865,662  232,983  282,669  936.325  4,459,635  5,109,207 

.  2,243,324  927,458  336.106  378,245  1,172,370  5,058,854  5,263,534 

104,881  L  61,796  L  108.123  L  95,576  L  236,045  L  599.219  L  154,327  L 

282,118  190,385  40,978  65,080  307,091  885,682  1,024,831 

325,598  222,983  57,624  92,420  381,600  1,080,325  1,061,378 

43,480  L  32,598L  16,646L  27,390L  74,509L  194,643  L  36,547L 


LOS  ANGELES— Continued 

Retail  Oeneral  Total  Newa 

(Local)  (National)  Automotive  Financial  Claaaified  advertiaing  and  Edt’l 

155,423  48,950  20,889  9,980  49.816  285,018  460,081 

167,212  56,201  25,316  8,80J  64,700  322,229  481,319 

11,789L  7.251L  4.447  L  I.ISOQ  14,881L  37.191L  23!7i5a 

389,698  157,646  50,091  r25.319  382,611  1,056.132  1,130,324 

424,497  180,491  56,432  176,228  411,301  1,249,895  1,089,922 

34,799  L  22,845  L  6,341  L  50,90)  L  78,6)8  L  198,768  L  40,402  0 

340,385  137,922  48,157  43,929  55.856  626,429  923,677 

374,087  160,805  94,079  56,682  73,664  759,561  986,875 

33,702  L  22,8&8L  45,922  L  12,753  L  17,808  L  133.132  L  63,198  L 

735,067  255,827  60,523  30,333  161,716  1,243.677  991,827 

723,686  238.587  77,551  33.002  212,376  1,285,266  1,133,979 

11,381  0  17,240G  17,028  L  2,669  L  50,660  L  41,589  L  142,152  L 

235.752  74,932  12,365  8,078  29,235  362,677  578,464 

228,244  68,391  25.104  11,113  28,726  361,578  558,061 

7,508  G  6.541G  12.739  L  3.015L  509G  1,099  0  20,403  0 

628.413  149,119  78,178  12,643  274,372  1,142.725  1,416.400 

711,100  167,672  158,113  25,537  307,794  1,370,216  1.717,955 

82,687  L  18,553  1.  79,935  L  12.894  L  33,422  L  227,491  L  301,555  L 

300,456  104,554  50,714  5,438  130,001  591,163  674,226 

331.299  110,457  89,612  12,343  152,169  695,880  747,385 

30.843  L  5,903  L  38,898  L  6,905  L  22.168L  104,717L  73,159L 

327,957  44,565  27,464  7.205  144,371  551,562  742,174 

379,801  57,215  68,501  13.194  155,625  674,336  970.570 

51.844  L  12,650L  41.037  L  5,989L  11.254L  122.774  L  228,396L 


Paper  and  year 

Total  (DS),  1930 . . 

1929 . 

Gainer  Loan . 

Total  dailiea,  1930 — 

1929  . 

Gain  or  Loan . 

N'ewa  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Star  (m/,  1930 . 

1929 . 

Gain  or  Loaa . 

Tunea  (e),  1930 . 

1929  . 

Gain  or  Loaa . 

Total,  Sunday,  1930.. 

1929  . 

Gain  or  I.,o68 . 

Star(S),  1930 . 

1929 . 

Gain  or  Loaa . 


Paper  and  year 

111.  News  (m),  1930 _ 

1929 . 

Gain  or  laea  . 

Timee  (m),  1930 . 

1929 . 

Gain  or  Loaa . 

Expreaa  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Herald  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Record  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Total  Sundaya,  1930. . 

1929 . 

Gain  or  Ixiaa . 

Examiner  (S),  1930  .. 

1929 . 

Gain  or  Loaa . 

Timea  (S),  1930  . 

1929 . 

Gain  or  Loaa . 


Total  (D6),  1C30 . 

1929 . 

Gain  or  Loaa . 

Total  dailiea,  1930 . . 

1929 . 

Gain  or  Loaa . 

Journal  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Timea-l'nion  (m),  1930. 

1929 . 

Gain  or  Loaa . . 

Total  Sunday,  1930. . . 

1929 . 

Gain  or  Loaa . 

Timea-l'nion  (S),  1930.. 

1929 . 

Gain  or  Loaa . 


LOUISVILLE,  KY. 

1,463,068  560,542  164,455  144,176  330,076  2,677,560  3,301,588 

1,510,936  601,205  239,320  156,547  433,688  2,956,030  3,925,412 

47,868  L  40,663  L  74,865  1.  12,371  L  103.612L  278,470  L  623,824  L 

1,060,315  504,609  123,281  104,803  286,619  2,094,676  2,266.810 

1,075,242  534,597  155,720  102,775  361,714  2,244,089  2,692,077 

14,927  L  29,988  L  32,439  L  2,028  75.095  L  149,413  L  425,267  L 

383,917  204,124  50.053  33,357  121,683  794,188  640,994 

281,727  227,277  62,169  32,867  157,574  762,557  707,459 

102,190  G  23,153  L  12,1161.  490G  35,891  L  31,631  G  66,465  L 

505,717  210,754  49,936  41,279  125,771  937,931  861,764 

491,032  228,482  63,428  33,581  158,829  979,545  1,047,679 

14,685  G  17,728  L  13,492  L  7,698  G  33,058  L  41,614  L  185,915  L 

170  681  89,731  23,292  30,167  39,165  362,557  764.052 

302,483  78,838  30,123  36,327  45,311  501,987  936,939 

131,802  L  10,893  G  6,831  L  6,160  L  6,146L  139,430  L  172,887  L 

402,753  55,933  41,174  39,373  43,457  582,884  1.034.778 

435,694  6)i,608  83,600  53,772  71,974  711,941  1.233.335 

32.941  L  10,675  L  42,426  L  14,399  L  28,517  L  129,057  L  198,557  L 

(Cimltnued  on  page  46) 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loaa . 

Total  dailia,  1930 . 

1929 . 

Gain  or  Loaa . 

Courier  Journal  (m),  1930 

1929 . 

Gain  or  Loaa . 

Timea  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Herald  Poet  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Total  Sundaya,  1930 . 

1929 . 

Gain  or  Loaa . 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loaa . 

Total  daUim,  1930 . 

1929 . 

Gain  or  Loaa . 

Journal  Peat  (e),  1930. 

1929 . 

Gain  or  Loaa . 

Timea  (m),  1930 . 

1929 . 

Gain  or  Loaa . 

Star  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Total  Sundaya,  1930. . . 

1929 . 

Gain  or  Loan . 

Journal  Poat  (S)  1930. 

1929 . 

Gain  or  Loaa . 

Star  (8).  1930 . 

1929 . 

Gain  or  Loaa . 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loaa . 

Total  dailiea,  1330  . 

1929 . 

Gain  or  Loaa . 

Journal  (m),  1930 . 

1929 . 

Gain  or  Loaa . 

Naaa-Sentinel  (e),  1930. 

1929 . 

Gain  or  Loaa . 

Total  Sundaya,  lt30. . . . 

1929 . . 

Gain  or  Loaa . 

Journal  (S).  1930 . 

1929 . 

Gain  or  Loes . 

Newa-Sentinel  (S),  1930. 

1929 . 

Gain  or  Ixea . 


Six  Years’  Continuous  Use  and  No  Trouble 


Janesville  Daily  Gazette  says: — 

“The  Cushman  motors  which  were  installed  here  in  1924  are  still 
in  use  and  have  given  entire  satisfaction  from  the  time  of  installa¬ 
tion.  When  we  are  in  need  of  additional  motors  you  will  hear 
from  us.” 

Use  Only  Cushman  Motors: — 

“We  have  all  Cushman  motors  on  our  machines  and  if  we  ever 
have  need  of  any  we  will  order  Cushmans  because  we  have  no 
trouble  with  them.” 

Daily  American  Tribune,  Dubuque,  la. 


Total  (DS).  1930. 

1929 . 

^u  or  Lom  . . 
Total  dailia,  1931 

1929 . 

^orLoa.. 
tumioer  (m),  H 

1929 . 

C*)®  or  Lom.  . 


CUSHMAN  ELECTRIC  COMPANY 

CONCORD,  N.  H. 


Member,  Better  Business  Bureau 


JUNE  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


(Continued  from  page  45) 

LOUISVILLE — Continued 

Retail  General  Total  Newa 

(Local)  (National)  Automotive  Financial  Clamified  advertising  and  Edt’l 

290,583  35,137  34,177  18,090  30,697  408,771  540,051 

281,708  51,161  68,8C7  25,718  55,275  482,777  606,371 

8,875 G  16,024  L  34,630  L  7,628  L  24,578  L  74,006  L  66,320  L 

112,170  20,796  6,997  21,283  12,760  174,113  494,727 

153,986  15,447  14,793  28,054  16,699  229,164  626,964 

41,816  L  5,349  G  7,796  L  6,771  L  3,939  L  55,051  L  132,237  L 

MANCHESTER,  N.  H. 

233,506  115,681  52,278  13,497  42,879  461,588  532,341 

192,655  112,284  96,786  11,417  47,440  463  402  * 

40,851 G  3,397  G  44,508  L  2,060  G  4,561  L  1,814  L  . 

233,506  115,681  52,278  13,497  42,879  461,588  532,341 

192,655  112.284  96,786  11,417  47,440  463,402  * 

40,851  G  3,397  G  44,508  L  2,080G  4,561  L  1,814  L  . 

233,506  115,681  52,278  13,497  42,879  461,588  532,341 

192,655  112,284  96,786  11,417  47,440  463,402  * 

40,851  G  3,397  G  44,508  L  2,080  G  4,561  L  1,814  L  * 


MINNEAPOLIS.  MINN. 

Retail  General 

(Local)  (National)  Automotive  Financial 

1,440,992  499,692  145,972  109,022 

1,487,664  602,991  223,228  83,189 

46,672  L  103,299  L  77,256  L  25,833  G 
1,316,175  400,000  97,300  103,610 

1,299,369  482,034  106,731  78,970 

16,806 G  82.034  L  9,431  L  24,640 G 

537,309  183,690  45.315  35,001 

520,710  224,411  41,002  32,350 

16,599  G  40,721  L  4,313  G  2,651  G 
479,446  119,063  40.704  44,799 

477,579  162,714  45,598  32,152 

1,867  43,651  L  4,894  L  12,647 G 

299,420  97,247  11,281  23,810 

301,080  94,909  20,131  14,468 

1.660  L  2,338  G  8,850  L  9.342  G 
124,817  99,692  48,672  5,412 

188,295  120,957  116,497  4.219 

63,478  L  21,265  L  67,825  L  1,193  G 
59,391  30,872  19,783  2,287 

95,735  57,727  58.018  1,994 

36,344  L  26,855  L  38,235  L  293  G 
65,426  68,820  28,889  3,125 

92,560  63,230  58,479  2,225 

27,134  L  5,590  G  29,590  L  900  G 


ToUl 

Classified  advertising 
468,637  2,732.964 

536,132  2,987,273 

67,495  L  254,309  L 

322,253  2,307,971 

360,991  2,382,078 

38,738  L  74,107  L 

90,887  892,381 

117,5C7  937,074 

26,620  L  44.693  L 

152,324  837,969 

174,562  892,934 

22,238  L  54,965  L 

79,042  577.621 

68,922  552,070 

10,120  G  25,551  G 

146,384  424,993 

175,141  605,195 

28,757  L  180,202  L 

59,796  172,145 

76,704  290,241 

16,908  L  118,096  L 

86,588  252,848 

98,437  314,954 

11,849  L  62,106  L 


Paper  and  ,vear 

Total  (Dg),  1930 . 

1929 . 

Gain  or  Loss . 

Total  dailies,  1930 _ 

1929 . 

Gain  or  Loss . 

Journal  (e),  1930 . 

1929 . 

Gain  or  Lose . 

Tribune  (e),  1930 _ 

1929 . 

Gain  or  Loss . 

Star  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Total  Sunday,  1930. . 

1929 . 

Gain  or  Loss . 

Journal  (s),  1930 . 

1929 . 

Gain  or  Loss . 

Tribune  (S),  1930 _ 

1929 . 

Gain  or  Loss . 


Paper  and  year 
Courier-Journal  (S),  1930. 

1929 . 

Gain  or  Loss . 

Herald  Poet  (S), . 

1929 . 

Gain  or  Lose . 


MEMPHIS.  TENN. 

1,107.608  569,536  181,668  69,368  375.549  2,317,547  2,495,164 

1,223,425  554,903  286,573  90,672  391,057  2,565,025  2.470,886 

115,817  L  14,633  G  104,905  L  21,304  L  15,508  L  247,478  L  24,278  G 

873,346  524,853  153,035  66,820  300,412  1,932,024  1,960,904 

963,876  499,592  212,394  88,124  307.305  2,089,318  1,910,967 

90,530  L  25,261 G  59,359  L  21 ,304  L  6,893  L  157,294  L  49,937 G 

265,711  191,355  43,746  26,566  123,678  652,396  601,210 

318,931  194,679  66,535  33,355  128.383  745,618  613,408 

53,220  L  3,324  L  22,789  L  6,789  L  4,705 L  93,222  L  12,198  L 

249,161  194,754  52,905  25.377  122,291  647.354  723,602 

243, C46  169,454  74,922  32,038  126,256  651,971  640,045 

6,115  G  25,300  G  22,017  L  6,661 L  3,965  L  4,617  L  83,557  G 

358,474  138,744  56,384  14,877  54,443  632,274  636,092 

401,899  135,459  70,937  22,731  52,666  691,729  657,514 

43.425  L  3,285G  14,553  L  7,854L  1,777  G  59,455  L  21,422  L 

234,262  44,683  28,633  2,548  75,137  385,523  534,260 

259,549  55,311  74,179  2,548  83,752  475,707  559.919 

25,287  L  10,628  L  45,546  L  .  8,615  L  90, 184  L  25,659  L 

234,262  44,683  28,633  2,548  75,137  385,523  534,260 

259,549  55.311  74,179  2,548  83,752  475,707  559,  19 

25,287  L  10,628  L  45.546  L  .  8,615  L  90,184  L  25,659  L 

MILWAUKEE.  WIS. 

1,478,021  634.238  175,182  74.021  542,006  2,933,158  4,616,636 

1,550,567  642,722  270,273  76,192  649,046  3,232,857  4,353,676 

72,546 L  8,484  L  95,091  L  2,171  L  107,040  L  299,699  L  262,960  G 

1,220,680  459,074  120.738  68,108  382,303  2,280,443  3,313,620 

1,253,470  448,418  128,617  67,642  447,934  2,389,971  3,098.357 

32,790L  10,656  G  7,879L  466  G  65,631  L  109.528  L  215,263G 

135,561  59,218  21,460  26,281  70,747  316,269  998,627 

148,811  67,400  11,178  27,335  76.812  335,395  899,450 

13,250  L  8,182L  10.282G  1.054L  6.065L  19,126L  99.177G 

646,681  224,898  56,501  27,153  184,867  1,140,721  727,156 

648  634  231,939  72,581  31,271  239,057  1,224,209  768,610 

1,6S3L  7,041L  16.060  L  4.118L  54,19CL  83.488  L  41,454  L 

119,361  48,809  5,974  3,048  43,488  236,283  615,021 

79,194  29,179  3,224  1,896  36,805  171,241  670,617 

40,167G  19,630G  2,750G  1,152G  6.683  G  65,042  G  55,596L 

319,077  126,149  36,803  11,626  83,201  587,170  972,816 

376,831  119,900  41,634  7,140  95,260  659,126  759,680 

57,754  L  6.249  G  4,831  L  4.486G  12,059  L  71,656  L  213,136G 

257,341  175,164  54,444  5,913  159,703  652,715  1,303,016 

297,097  194,304  141,656  8,550  201,112  842,886  1,255,319 

39,756L  19,140L  87,212L  2,637  L  41,409L  190,171L  47,697G 

94,444  93,709  19,052  1,058  36,763  245,131  618,463 

114,082  93,866  44,872  3,578  40,259  296,824  685,057 

19,638  L  157  L  25,820  L  2,520  L  3,496 L  51,693  L  66,594  L 

162,897  81,455  35,392  4,855  122,940  407.584  684,553 

183,015  100,438  96,784  4,972  160,853  546,062  570,262 

20,118L  18,983  L  61,392L  117L  37,913L  138,478L  114,291G 


Total  (DS),  1930 . 

1929 . 

Gain  or  Lose . 

Total  dailies,  1930 . . 

1929 . 

Gain  or  I.o8s . 

Comm.  .Appeal  (m),  1930. 

1929 . 

Gun  or  Loss . 

Evening  Appeal  (e),  1930. 

1929 . 

Gain  or  Loss . 

Press  Scimitar  <'e),  1930. . 

1929 . 

Gain  or  Loss . 

Total  Sundays,  1930 . 

1929 . 

Gain  or  Loss . 

Comm.  .Appeal  (S),  1930. 

1929 . 

Gain  or  Lose . 


Total  (DS),  1930  . . 

1929 . 

Gain  or  Lose . 

Total  dailies,  1930. . . 

1929 . 

Gain  or  Loss . 

Sentinel  (m),  1930. .. 

1929 . 

Gain  or  Lose . 

Journal  (e),  1930 _ 

1929 . 

Gain  or  Loan . 

Leader  (e),  1930.... 

1929 . 

Gain  or  Loss . 

Wisconsin  News  (e) . 

1929 . 

Gain  or  Lose . 

Total  Sundays,  1930 

1929 . 

Gain  or  Loss . 

Sentind  (S),  1930. . . 

1929 . 

Gainer  Loss . 

Journal  (S),  1930 _ 

1929 . 

Gain  or  Loss . 


THE  BELL  TELEPHONE  SYSTEM  IS  ORGANIZED  TO  GIVE  CONSTANTLY  IMPROVED 
SERVICE  .  .  .  QUICK.  ACCURATE,  EASY  TO  USE 


What  you  want  of  the  telephone 
it  is  our  business  to  give 


//«  Advertisement  of  the  American  Telephone  and  Telegraph  Company 


Laboratories  are  engaged  in  research 
that  improves  the  material  means 
of  telephony.  The  Western  Electric 
Company,  with  plants  at  Chicago, 
Kearny,  N.  J.,  and  Baltimore,  special¬ 
izes  in  the  manufacture  of  precision 
telephone  equipment  of  the  highest 
quality.  From  its  warehouses  all 
over  the  country,  it  supplies  the  mil¬ 
lions  of  delicate  parts  for  Bell  System 
apparatus. 

The  operation  of  the  System  is 
carried  on  by  24  Associated  Com¬ 
panies,  each  attuned  to  the  area  it 
serves.  The  staff  of  the  American 
Telephone  and  Telegraph  Company 
is  continually  developing  better  meth- 
cxls  for  the  use  of  these  operating 
companies. 

Your  telephone  service  today  is  better 
than  ever  before.  The  organ- 
ized  effort  of  the  Bell  System 
I  ^  is  directed  toward  making  it 
V  L)  even  better  tomorrow. 


When  you  order  a  telephone,  you 
want  it  put  in  promptly.  During  the 
last  five  years  the  average  length  of 
time  needed  to  have  a  telephone  in¬ 
stalled  has  been  cut  nearly  in  half. 

You  want  quick  and  accurate  ser¬ 
vice,  free  from  trouble.  Good  as  the 
service  was  five  years  ago,  today 
there  are  a  third  less  troubles  per  tele¬ 
phone.  During  this  same  period  there 
have  been  marked  increases  in  the 
already  high  percentage  of  perfectly 
transmitted  conversations. 

When  you  make  a  toll  call,  you 
want  a  prompt,  clear  connection.  Five 
years  ago  70  per  cent  of  all  toll  and 
long  distance  calls  were  handled  while 
the  calling  person  remained  at  the 
telephone.  Today  all  but  a  very 
small  per  cent  are  handled  this  way. 

The  Bell  System  is  organ- 
ized  to  give  constantly 
improved  service.  Several  mf  I 
thousand  persons  in  the  Bell 
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JUNE  LINAGE  COMPARED  WITH  1929 


The  Minneapolis  Journal 

Minneapolis,  Minn. 


MONTGOMERY,  ALA. 


Retail  General  Total  News'’ 

(Local)  (National)  .Automotive  Financial  Classified  advertising  and  Edt'l 

366,606  184,018  60,192  7,891  56,693  682,228  1,250,393 

453,544  208,713  73,810  16,431  62,024  823,950  1,198,814 

86,938  L  24,695  L  13,618  L  8,540  L  5,331  L  141,722  L  51,579  G 

277,889  174,285  50,954  7,693  37,877  555,071  981,126 

354,707  188,060  50,796  13,782  39,649  656,211  952,660 

76,818  L  13,775  L  158  G  6,089  L  1,772  L  101,140  L  28,466  G 

120,160  91,948  29,686  7,233  16,904  268,771  443,799 

147,406  105.486  17,316  9,666  17,929  303.537  408.703 

27,246  L  13,538  L  12,370  G  2,433  L  1,025  L  34,766  L  35,096  G 

157,729  82,337  21,268  460  20,973  286,300  537,327 

207,301  82,574  33,480  4,116  21,720  352,674  543,957 

49,572  L  237  L  12,212  L  3,656  L  747  L  66,374  L  6,630  L 

88,717  9,733  9,238  198  18,816  127,157  269,267 

98,837  20,653  23,014  2,649  22,375  167,739  246,154 

10,120  L  10,920  L  13.776  L  2,451  L  3,559  L  40,582  L  23,113  G 

8,717  9,733  9,238  198  18,816  127,157  269,267 

98,837  20,653  23,014  2,649  22,375  167,739  246,154 

10,120  L  10,920  L  13,776  L  2,451  L  3,559  L  40,582  L  23,113  G 

NASHVILLE,  TENN. 

'593,298  386,006  144,740  35,972  196,078  1.369,512  2,187,011 

796,173  324,709  214,432  41,344  245,272  1,640,392  1,990,869 

202,875  L  61,297  G  69.692  L  5,372  L  49, 194  L  270,880  L  196,142  G 

391,107  274,350  90,679  26,847  139,562  935,543  1,238,034 

600,166  245,241  130,895  33,932  171,408  1,199,038  1,158,776 

209,059  L  29,109  G  40,216  L  7,085  L  31,846  L  263.495  L  79,258  G 

170,734  157,591  41,474  13,767  56,394  444,712  666,261 

278,574  144,381  69,474  13,130  77,601  589,785  646,356 

107,840 L  13,210  G  28,000  L  637  G  21,207  L  145,073  L  19,905 G 
220,373  116,759  49,205  13,080  83,168  490,831  571.773 

321,592  100,860  61,421  20,802  93,807  609,253  512,420 

101,219  L  15,899  G  12,216  L  7,722  L  10.639  L  118,422  L  59,353  G 

202,191  111,656  54,061  9,125  56,516  433,969  948,977 

196,007  79,468  83,537  7,412  73,864  441,354  832,093 

6,184  G  32,188  G  29.476  L  1,713  G  17,348  L  7,385  L  116,884  G 

109,470  55,233  23,947  7,734  27,548  224,128  499,621 

108,127  37,542  38,329  2,983  34,330  221,587  429,309 

1,343  G  17,691  G  14,382  L  4,751  G  6.782  L  2,541  G  70,312  G 

92,721  56,423  30,114  1,391  28,968  209,841  449,356 

87,880  41,926  45,208  4,429  39,534  219,767  402,784 

4,841 G  14,497 G  15,094  L  3,038  L  10,566  L  9,926  L  46,572  G 


Paper  and  year 

Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  dailies,  1930 . 

1929 . 

Gain  or  Loss . 

Advertiser  (ml,  1930.... 

1929 . 

Gain  or  Loss . 

Journal-Times  (e),  1930. 

1929 . 

Gain  or  Loss . 

Total  Sunday,  1930. . . . 

1929 . 

Gain  or  Loss . 

Advertiser  (el,  1930 ... . 

1929 . 

Gain  or  Loss . 


THE 

JOURNAL 


THE 

JOURNAl 


Gets  Your  Extras 
m  the  Corners  First 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  dailies,  1930 — 

1929 . 

Gain  or  Loss . 

Banner  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Tenneesean  (m),  1930. 

1929 . 

Gain  or  Loss . 

Total  Sunday,  1930. . 

1929 . 

Gain  or  Loss . 

Banner  (S),  1930. . 

1929 . 

Gain  or  Loss . 

Tennessean  (S),  1930. . 

1929 . 

Gain  or  Loss . 


Every  minute  counts  when  extras 
come  oiF  the  presses — and  motorcycle 
delivery  equipment  saves  many  min' 
utes  in  rushing  bundles  to  the  stands. 

Traffic  jams  mean  little  to  the  Harley' 
Davidson  Package  Truck.  It  weaves 
swiftly  through  traffic  that  would 
hold  up  a  car  or  truck  many  mim 
utes.  Its  49-'inch  tread  and  6o'inch 
wheelbase  make  it  very  easy  to 
park.  It  can  always  be  swung 
right  into  the  curb  to  deliver  J 
bundles  to  the  busiest  corners.  I 

I  Equipped  with  our  Newspa'  I 
\  per  Special  body,  your  Pack'  m 

I  age  Trucks  will  attract  attem  ■ 

I  tion  everywhere — the  most 

■  effective  kind  of  advertising.  H 

B  Let  your  local  Harley'David' 
mk  son  dealer  demonstrate.  7V[o 

obligation.  Phone  him  today.  mm 


NEWARK,  N.  J. 

(otal  (D6),  1930 .  1,768,481  532,561  175,394  69,616  442,198  3,135,986  3,970,723 

1929 .  1,930,593  493,253  297,891  104,750  593,755  3.644,945  . 

Gninorlxm .  162,112L  39.308G  122,497  L  35,134  L  151,557  L  508,659L . 

roUl  dailies,  1930 .  1,488,166  458,754  149,749  44,072  403,284  2,632,968  2,974,103 

1929 .  1,583,813  423,383  227,586  60,025  546,075  3.016,373  . 

Gainorloee .  95,647  L  35,371  G  77,837  L  15,953  L  142,791  L  383,405  L . 

xdger  (m),  1930 .  170,723  45,484  9,381  6,492  35,045  284,478  768,000 

1929 .  190,743  30,304  12,290  6,259  52,780  363,690  . 

Gain  or  Loss .  20,020  L  15,180  G  2,909  L  767  L  17,735  L  79.212  L  . 

\'ews  (e),  1930  .  826,074  285,876  111,233  29,151  301,013  1,597,693  1,343,031 

1929  .  823,496  306.388  173,192  43,934  401,811  1,806,145  .......... 

Gain  or  Loss .  2,578  G  20,512  L  61,959  L  14,783  L  100,798  L  208,452  L . 

>tar  Eagle  (e),  1930  .  491,369  127,394  29,135  9,429  67,226  750,797  863,072 

1929 .  569,574  86,691  42,104  9,832  91,484  846,638  . 

Gain  or  Loss .  78,205  L  40,703  G  12,969  L  403  L  24,258  L  95,741  L  . 

rotal  Sunday,  1930  .  280,315  73,807  25,645  25.544  38,914  503,018  996.621 

1929 .  346,780  69,870  70,305  44,725  47,680  628,572  . 

Gain  or  Lose .  66,465  L  3,937  G  44,660  L  19,181  L  8,766  L  125,554  . 

'all  (S),  1930  .  207,621  69,393  22,749  25,544  30,221  413,098  539,277 

1929 .  249,472  66,971  59,598  44.415  35,530  504,647  . 

GainorLoes .  41,851  L  2,422G  36,849  L  18,871  L  5,309  L  91,549  L  . 

edger  (S),  1930 .  72,694  4,414  2,896  .  8,693  89,920  457,344 

1929 .  97,308  2,899  10,707  310  12,150  123,925  . 

Gain  or  Loss .  24,614  L  1,515  G  7,811  L  310  3,457  L  34,005  L . 

New  lineage  for  1929  not  available. 


NEW  BEDFORD,  MASS. 

487,059  163,335  90.817  22,605  92,012  870,262  1,999,500 

538,817  181,737  152,014  21  263  182  908  1,088,365  1,933,975 

51,758  L  18.402  L  61,197  L  1,342  G  90,896 L  218,103  L  65,525  G 

431,374  158,683  77,655  19,226  82,631  •  783,883  1,489,676 

479,439  173,288  121,771  18,714  169,702  974,540  1,410,672 

48,065  L  14,605  L  44,116  L  512  G  87,071  L  190,657  L  79,004 G 

198,693  65,948  38,328  10,015  32,767  353,543  760,852 

208,076  96,808  44,144  11,185  47,458  417,490  727,524 

9,383  L  30,860  L  5,816L  1,170L  14,691  L  63,947  L  33,328G 

232,681  92,735  39,327  9,211  49,864  430,340  728,824 

271,363  76,480  77,627  7,529  122,244  557,050  683,148 

38,682L  16.255  G  38,300L  1,682  G  72,380L  126,710L  45,676G 

55,685  4.652  13,162  3,379  9.381  86,379  509,824 

59,378  8,449  30,243  2,549  13,206  113,825  523,303 

3,693L  3,797L  17.081L  830G  3,825  L  27,446L  13,479L 

55,685  4,652  13,162  3,379  9,381  86,379  509,824 

59,378  8.449  30,243  2,549  13.206  113,825  523,303 

3,693L  3,7g7L  17,081  L  830G  3,825  L  27,446L  13,479  1. 


HARLEY'DAVIDSON 


Total  (DS).  1930.... 

1929 . 

Gain  or  Loss . 

Total  dailies,  1930... 

1929 . 

Gain  or  Ixns . 

Standard  (e),  1930. . 

1929 . 

Gain  or  Loes . 

Times  (e),  1930 . 

1929 . 

GainorLoes . 

Total  Sundays,  1930. 

1929 . 

Gain  or  Loes . 

SUndard  (S),  1930. . 

1929 . 

Gain  or  I/« . 


Mail  the  Coupon 

—  for  illustrated  literature  showing 
the  'Hewspaper  Special  and  other 
bodies  on  our  improved  1930  chassis. 


HARLEY-DAVIDSON  MOTOR  COMPANY 
Dept.  E.  P.  ,  Milwaukee,  Wit. 

Interested  in  the  Package  Truck  for  the  newspaper  business. 
Send  literature. 


NEW  ORLEANS,  LA. 

Total  (DS),  1930 .  1,612,061  642,137  163,048  131,131  400,175  3,057.911  4,160,537 

1039 .  1,803,289  746,695  228,110  138,052  503.290  3,552,349  4,293,682 

GmhotLoss .  191.228L  104,558  L  65,062  L  6,921L  103,115L  494,438L  133,145L 

Total  dailies,  1930 .  1,162,646  578,763  117,416  106.303  282,695  2,342,951  2,795,612 

1929 .  1,260,731  642,075  120,622  92,550  346,656  2,573,077  2,657,458 

GainorLoes .  98,085  L  63,312L  3,206L  13,753  G  63,961L  230,126L  138.154G 

'Dineo-Picayune(m),1930...  497,905  223,398  41,061  42,952  142,585  963,552  941,991 

'929  .  491,780  267,567  43,459  36,252  182,154  1,034,063  887,330 

GainorLoes .  6,125G  44,169  L  2.398L  6,700  G  39.569L  70,511  L  54,661  G 

(Continued  on  page  48) 


Name. 


JUNE  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


NIAGARA  FALLS,  N.  Y. 

Retail  General  Total  News 

(Looal)  ((National)  Automotive  Financial  Clauified  advOTtising  and  Edt* 

482,311  75,718  75,004  7,648  44,034  696,063  893.698 

508.180  89,504  79,662  11,876  93,700  794,714  840,214 

25,869  L  13.785  L  4,658  L  4,228  L  49,666  L  98,651  L  53.485 Q 

482,311  75,719  75,004  7,648  44,034  696,063  893,699 

506.180  89,504  79,662  11,876  93,700  794,714  840,214 

25,869  L  13.785  L  4,658  L  4,228  L  49,666  L  98,651  L  53.485  0 

OAKLAND,  CAL. 

1,076.384  272,764  124,331  58,910  504,834  2,312,651  3,046,345 

1,152,607  287,604  156,779  77,540  528,161  2,540,397  3,049.880 

76,523  L  14,840  L  32,448  L  18,630  L  23,327  L  227,746  L  3.535  L 

648.233  262,452  86,980  58,592  397,434  2.028,323  2,309,111 

984,736  281,577  92,741  72,066  416,973  2,184,175  2,296,888 

36,503L  16,125L  5.761  L  13,474  L  16.539L  155,852L  12.223Q 

436,103  86,580  48,873  26,694  113,264  968,693  978,115 

476,876  82,355  47,844  31,663  135,044  1.086,699  982.079 

40,773  L  4,225G  1.029  G  4,969L  21,780L  118,006  L  3,964L 

512,130  175,872  38,107  31,898  284,170  1,059,630  1.330,996 

507,860  199,222  44,897  40,403  281,929  1,097,476  1,314,809 

4,270G  23.350  L  6,790  L  8,505  L  2,241G  37,846L  16,1870 

128,151  10,312  37,351  318  107,40(7  284,328  737.234 

168,171  6,027  64,038  5,474  111,188  356,222  752,992 

40.020  L  4,285  G  26.687L  5,156L  3,788  L  71,894L  15,758L 

128,151  10,312  37,351  318  107,400  284,328  737,234 

168,171  6.027  64,038  5,474  111,188  356,222  752,992 

40,020  L  4,285G  26,687  L  5,156L  3,788  L  71,894L  15,758L 

OKLAHOMA  CITY,  OKLA. 

963.070  458,241  178,916  54,029  422,033  2,098,099  2,304,590 

1.009.423  537,179  236,909  63,490  508,575  2,357,873  2,164,250 

46.353  L  78,938  L  57,993  L  9,461  L  86,540  L  259,774L  140.340  0 

820,271  418,138  143,221  45,933  352,498  1,799,920  1,817,552 

868,313  488,168  168,644  53,378  419,517  2,000,297  1,676,049 

48.012L  70,030  L  25,423  L  7.445L  67,019L  200,377L  141,503  0 

239.181  147,050  38,398  12,151  130,484  576,500  625,652 

222,071  195,779  50,787  17,939  151,875  640,533  573,843 

17. HOG  48.729  L  12,389L  5.788  L  21.361L  14,033  L  51.809Q 

338.928  159,605  47,307  14,606  131.810  701,445  584,580 

354,353  203,924  65,321  17,812  151,428  792,989  548.232 

15.425  L  44,319L  18,0141,  3,206L  19,618L  91,544  L  36,348  0 

242,162  111,483  57,516  19,176  90,204  521.975  607,320 

291,889  88,465  52,536  17,627  115,214  566,775  553,974 

49.727L  23,018G  4,980G  1,549  0  26,010  L  44,800L  53,346  0 

142,799  40,103  35.695  8,096  69.537  298,179  487,038 

141,110  49,011  68.265  10,112  89,058  357,576  488,201 

1,6890  8.6C8L  32.670  L  3,016L  19,521  L  59,397L  1,163L 

142,799  40,103  35,695  8,096  69,537  298,179  487,038 

141,110  49,011  68,265  10,112  89,058  357,576  488,201 

1,689  0  8,908  L  32,570  L  2,016L  19,521  L  59,397  L  1,163  L 


CCoHtutued  from  page  47) 

NEW  ORLEANS— Continued  • 

Retail  General  Total  News 

(Lo.al)  (National)  Automotive  Financial  ClaaiOed  advertising  and  Edt'l 

133,540  107,637  21,270  19,743  48,162  380,418  620,776 

183,224  114,654  15,040  19,056  60,178  465,385  581,232 

49,684  L  7,017  L  6,230  0  687  G  12,016  L  84,967  L  39,544  0 

315,787  137,953  31,786  22.371  54,525  577, 9C6  485,267 

331,356  145,286  33,717  18,302  67,114  609,452  479,408 

15.569  L  7.333L  1  031 L  4,069  0  12,589  L  31,546L  5,8590 

215.414  109,775  23,299  21,237  37,423  421,075  747,578 

254.371  114,568  28,406  18,940  37,210  464,177  709,488 

38.957  L  4,793  L  5,107L  2,2970  2130  43,102L  38,090  0 

449.415  63,374  45,632  24,828  117,480  714,960  1,364,925 

542,558  104.620  107,488  45,502  156,634  079.272  1,636,224 

03,143  L  41.246L  61.856  L  20,674  L  36,154  L  264,312  L  271.299  L 

222,427  47.280  32.958  11,539  82,494  404.867  596,215 

291,477  72,628  66.538  22,167  106,277  571,922  665,230 

69,050  L  25,348  L  33,580  L  10,628  L  23,783  L  166,1551,  60,015  L 

107,398  6.956  8,012  7,137  17,530  150.252  352,663 

103,377  7,466  21,216  14,182  23,030  178,122  542,080 

4,0210  510L  13,204  L  7,045  L  6.400  L  27,870L  189,417  L 

119,590  9,138  4,662  6,152  17,456  159,841  416.C47 

147,704  24,526  19,734  0,153  26.427  230,128  428,914 

28,1141,  15,388  L  15,072  L  3,001  L  8,971  L  70,287  L  12,867  L 

NEW  YORK* 

7,923,281  3,465,874  383,679  844,563  1,618,417  13,796,228  . 

8,767.803  3,990,671  701,457  1,163,249  2,140,902  16,154,105  . 

844,522  L  524,799  L  317,778  L  318,686  L  522,485  L  2,357,877  L . 

6.321,703  2,478,598  261,027  805,392  1,030.690  10,457,824  . 

6,822,854  2,673,854  343.026  1,091,866  1,456,810  11,778,435  . 

501,151  L  195,256  L  81,999  L  286,474  L  426.120  L  1,320,611  L . 

770,504  269,216  29,241  240,409  214,462  1,254,182  . 

928.349  376,732  42,801  356.966  253,262  1,558,343  . 

157,845  L  107,516  L  13,560  L  116.557  L  38  800  L  304.161  L . 

520,949  248,007  32,524  130,412  88,422  857,378  . 

642,850  281,787  39,676  179,891  103,600  1,028.237  . 

121.901  L  33,780  L  7,152  L  49,479  L  15,178  L  170,859  L  . 

143.668  128,961  9,471  33,193  280,671  595,964  . 

198,859  121,100  4,508  49,163  375,091  748,721  . 

55.191  L  7,8610  4,963  G  15,970  L  94,420  L  153,757  L . 

194,135  87,118  2,550  35.430  110,840  430,073  . 

219,725  89,211  3,973  50,518  118,755  482,182  . 

25,590  L  2.093L  1.423  L  15,088  L  7,915  L  52,109L . 

567,835  147,448  6,716  14,041  736,040  . 

468,083  167,611  8,711  10,885  655,290  . 

99,752  0  20,163  L  1,995  L  3,156  0  .  80,750  0  . 

174,670  72,652  3,298  2,743  12,993  266,356  . 

135,447  48,068  1,079  5,662  8,622  198,878  . 

39,223  0  24,584  0  2,219  0  2,919  L  4,371  L  67,478  0  . 

776.641  274,603  21,482  28,399  2.921  1,104,046  . 

766,039  236.440  41,028  35,191  2,935  1,080,633  . 

10,602  0  38.163  0  19.546  L  6,792  L  14  L  23,413  0  . 

881,964  314,218  29,679  92,960  12.290  1,331,111  . 

981,914  455,115  71,664  128,425  16,698  1,663,816  . 

99,950  L  140,897  L  41,985  L  35,465  L  4,408  L  332,703  L . 

567,797  183  801  10,080  22,281  29,107  813,016  . 

613,127  182,512  11,737  17.660  3,458  828.494  . 

45.330L  1,2890  1,707L  4,621  0  25,649L  15.478L . 

228,975  125,279  8,971  80,354  1,876  445,455  . 

313,882  156,514  19,431  111,187  2,220  603,234  . 

84,907  L  31,235  L  10,460  L  30,833  L  344  L  157.779  L . 

195.159  89,938  28,694  2.526  36,348  352,665  . 

232,111  86,809  24,596  2,593  40,618  386.727  . 

36,952  L  3,129  0  4,098  0  67  L  4.270  L  34,052  L  . 

233.794  110,160  33,448  33,252  153,284  563,938  . 

219,036  112,221  36,358  33,897  172.120  573.632  . 

14.758  0  2,061  L  2,6iaL  645  L  18,836  L  9,694  L . 

592.792  263,486  31,981  43,620  25,263  957,142  . 

576,622  225,316  16,391  55,558  277,100  1,150,987  . 

16,1700  38,1700  15,5900  11,938L  251,837L  193,845L  . 

219,167  55,085  6,674  16,329  25,291  322,546  . 

250,709  62,798  10,038  25,947  33,798  383,290  . 

31,542L  7,713L  3,364  L  9,618  L  8.507  L  60,644  L  . 

253,653  108,626  6,268  19  443  39,922  427,912  . 

276,101  71,980  11,035  28.323  48,533  435.972  . 

22,448  L  36.646  G  4,767  L  8,880  L  8,611  L  8,060L . 

NEW  YORK  (SUNDAY)* 

Times  (S),  1930  .  414,451  285.497  26,725  22,370  215,835  964,878  . 

1929  .  498,585  352,433  81,515  38,279  253,099  1,223,911  . 

OainorlAMS .  84,134  L  66,936  L  54,790L  15,909  L  37,264  L  259,033  L  . 

Herald  Tribune  (S),  1930....  271,850  210,912  15,370  5,863  77,946  581,941  . 

1929  .  317,842  282,661  63,335  14,858  81,096  759,792  . 

GainorLoH .  45,992  L  71,749  L  47,965  L  8,995  L  3,150L  177,851  L  . 

World  (S),  1930 .  134,847  126,934  13,322  1,087  127,138  403,278  . 

1929  .  215,524  159,974  35,891  3,781  157,821  572,991  . 

Gain  or  Iamb .  80,677  L  33,040  L  22,569  L  2,744  L  30,683  L  169,713  L . 

American  (S),  1930  .  317,290  173,118  32,981  5,101  50,236  578,726  . 

1929 .  392,272  225,107  62,833  8,705  52,479  741,396  . 

GainorLcae .  74,982  L  51,989  L  29,852  L  3,604  L  2,243  L  162,670L . 

News  (S),  1930  .  274,391  33,271  3,304  558  .  311,524  . 

1929  .  250,694  41,382  10,826  1,212  .  304,114  . 

GainorLocs .  23,6970  8,111L  7,522  L  654  L .  7,4100 . 

Broold}-n  Times  (8),  1930. . .  18,662  11,549  6,701  1,377  13,718  52,007  . 

1929  .  33.870  26,198  25.447  1,298  16.460  103,273  . 

GainorLcMs .  15.208L  14,649L  18,746  L  79G  2,742  L  51,273  L . 

Brooklyn  Eagle  (S),  1930...  170,087  145,995  24,249  2,865  102,854  446,050  . 

1929  .  236,162  229,062  78,584  3,248  123,137  670,193  . 

OainorLon .  66,075  L  83,067  L  54,335L  383  L  20,283  L  244,143  L  . 

Total  Sunday,  1930 .  1,601,578  987,276  122,652  39,171  587,727  3,338.404  . 

1929 .  1,944,949  1,316,817  358,431  71,383  684,092  4,375,670  . 

OainorLon .  343,371  L  329,541  L  235,799  L  32,212  L  96,365  L  1,037,266  L . 

*  Official.  (See  text  on  page  14) 


Paper  and  year 

Tribune  (m),  1930 . 

1929  . 

Gain  or  Iamb . 

Item  (e),  1930 . 

1929  . 

Gain  or  Lon . 

States  <e),  1930 . 

1929  . 

Gain  or  Iamb  . 

Total  .Sundays,  1930 

1929  . 

Gain  or  Iamb . 

Timee-Picayunc  (S).  1930 

1929  .  . . 

Gain  or  Iamb . 

Itejn-Tribune  (S),  1930. . . 

1929  . 

Gain  or  Lon  .  . 

Stain  (8),  1930  . . 

1929 . 

Gain  nr  Lon . 


ToUl  (DS),  1930 . 

1929 . 

Gain  or  Iamb . 

Total  dailin,  1930 . 

1929 . 

Gain  or  Loss . 

Post  Enquirer  (e),  1930) 

1929  . 

Gain  or  Lon . 

Tribune  (e),  1930 . 

1929 . . 

Gain  or  Lon . 

Total  Sundays,  1930 _ 

1929 . 

Gain  or  Lon . 

Tribune  (,S),  1930 . 

1929 . 

Gain  or  Lon . 


Total  (DS),  1930  . 

1929  . 

Gain  or  Iamb . 

Total  dailin,  1930  . 

1929  . 

Gain  or  Iamb . 

Timn  (m),  1930 . 

1929 . 

Gain  or  Iamb  . 

Herald-TribunF  im),  1930 

1929  . 

Gain  or  Lon . 

World  (m),  1930  . 

1929 . 

Gain  or  Lon . 

American  (m),  1630 . 

1929 . 

Gain  or  Iamb . 

News  (m).  1930  . 

1929  . 

Gain  or  Lon . 

Mirror  (m),  1930 . 

1929 . 

Gain  or  Lon . 

Journal  (e),  1930 . 

1929 . 

Gain  or  Lon . 

Sun  (e),  1930 . 

1929 . 

Gain  or  Lon . 

Evening  World  ,  1930 - 

1929 . 

Gain  or  Lon . 

Poet  (e),  1930 . 

1929 . 

Gain  or  Lon . 

Gnphir  (e),  1930 . 

1929 . 

Gain  or  Lon . 

Telegram  (e),  1930 . 

1929 . 

Gains  or  Lon . 

Brooklyn  Eagle  (e),  1930  . 

1929 . 

Gain  or  Lon . . . 

Standard  I'nion  (e),  1930. 

1929 . 

Gain  or  Lon . 

Brooklyn  Timn  (e),  1930. 

1929 . 

Gain  or  Lon . . 


Total  (DS),  1930 . 

1929 . 

Gain  or  Lon . 

Total  dailin,  1930. . . . 

1929 . 

Gain  or  Lon . 

Oklahoman  (m),  1930. 

1929 . 

Gain  or  Lon . 

Timn  (e),  1930 . 

1929 . 

Gain  or  Lon . 

News  (e),  1930 . 

1929 . 

Gain  or  Lon . 

Total  Sundays,  1930. . 

1929 . 

Gain  or  Loss . 

Oklahoman  (8),  1930. 

1929 . 

Gain  or  Lon . 


Morley  Mats  are  properly  condi¬ 
tioned  for  shrinkage  as  specified 
by  customers.  They  come  to  you 
ready  to  mold.  No  oil,  powder, 
facing  or  other  treatment  is  re¬ 
quired.  Variation  in  thickness  is 
kept  within  limits  not  maintained 
by  any  other  makers  of  mats. 
Try  Morley  Mats ! 
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JUNE  LINAGE  COMPARED  WITH  1929 


OMAHA,  NEB. 


Retail 

General 

Total  News 

Piper  and  year 

(Looal) 

(National)  . 

Automotive 

Financial 

Claasi6ed  |  advertising  and  Edt’l 

IV^al  (DB).  1930 . 

889,553 

410,604 

131,627 

34,015 

270,941  1,759,049  2,973,239] 

1»2« . 

914.358 

494,535 

195,627 

27,410 

311,520  1,055,402  2,680,0701 1 

Gaiaor  Loee . 

34.805L 

74,931  L 

64,OOOL 

6.605G 

40,579  L  196,353  L  293,169  G 

Total  dailiei,  1930 . 

663,480 

304.645 

86.588 

22,425 

172,950  1.263.358  1,795,455 

1929 . 

616,325 

355,460 

91,168 

22,696 

191.061  1,288,662  1,497,743 

GainorLoa . 

47,155  G 

50,815 L 

4,580L 

271  L 

18,111  L  25,304  L  297,712  G 

Bae-Newe  (e),  1930 . . 

.  261,691 

114,125 

20,367 

5,709 

62,307  473,993  949,153 

1929 . 

239.863 

130,159 

28,322 

6,722 

65,867  482,587  733,959 

Gain  or  Loee . 

21,828  0 

16,084  L 

7,955  L 

1,013  L 

3,560  L  8,594  L  2t5,194G 

World-Herald  (e),  1930.... 

401,789 

190,520 

66,221 

16,716 

110,643  789,365  846,302 

1929 . 

376,462 

225,301 

62,846 

15,974 

125,194  806,075  763.784 

Gain  or  Ixmb . 

25.327 G 

34,781  L 

3,375 G 

742  G 

14,551 L  16,710  L  82,518 G 

Total  Sundays,  1930  . 

226,073 

114,959 

45,039 

11,590 

97,991  495,691  1,177,784 

1929 . 

.  298,033 

139,075 

104,459 

4,714 

120,459  666,740  1,182,327 

Gain  or  Loss . 

71,960  L 

24,116L 

59,420L 

6,876 G 

22,468  L  171,049  L  4,543  L 

Bee-News  (S),  1930 . 

73,059 

76,302 

17,584 

2,284 

31,397  200,665  620,720 

1929 . 

111,847 

85,050 

40,514 

1,052 

46,116  284,579  601,127 

Gain  or  Loss . 

38,788  L 

8,748  L 

22.930L 

1,232  G 

14,719  L  83,914  L  19,593  G 

World-Herald  (S),  1930. . . 

153,014 

38,657 

27,455 

9,306 

66,594  295,026  557,064 

1929 . 

186,186 

54,025 

63,945 

3,662 

74,343  382,161  581,200 

Gain  or  I^ee . 

33, 172 L 

15,368  L 

36,490 L 

5.644G 

7.749  L  87,135  L  24,136  L 

PERTH  AMBOY, 

N.  J. 

Total  city,  1930 . 

293,340 

61,045 

40,720 

11,740 

42,418  463,023  709,708 

Newt  (e),  1930 . 

293,340 

61,045 

40,720 

11,740 

42,418  463,023  709.708 

PHILADELPHIA, 

,  PA. 

Total  (D6),  1930 . 

3,068,143 

1,244,896 

317,756 

282,606 

986,894  6,085,473  7,740,689 

1929 . 

3.076,138 

1,393,162 

525,725 

299.508 

1,376,984  6,831,180  7,321,347 

Gain  or  Loss . 

12.005  G 

147,266  L 

207.969  L 

16,908  L 

390,090  L  745,707  L  419,342  L 

Total  dailies,  1930 . . 

2,533,791 

985,997 

242,907 

280,073 

739.554  4,947,438  5,428,102 

1929 . 

2,591,101 

1,097,914 

361,558 

294,378 

976,243  5,481,857  5,203,224 

Gain  or  Loss . 

57,310  L 

111,917  L 

118,651  L 

14,305  L 

236,689  L  534,419  L  224,878  G 

Bulletin  (e),  1930 . 

910,149 

328.160 

85,735 

33,224 

252,165  1,612,104  864,177 

1929 . . 

919,086 

323,541 

126,517 

36,072 

297,697  1,706,251  858.708 

Gain  or  Lose . . 

8,937  L 

4,619  G 

40,782  L 

2,848  L 

45,532  L  94,147  L  5,469  G 

Inquirer  (m),  1930 . 

354,810 

147,201 

51,116 

45,214 

174,717  784,311  1,029,810 

1929 . 

444,009 

194,153 

60,339 

49,133 

246,686  1,041,573  985,915 

Gain  or  Lose . 

89,199  L 

46,952  L 

9,223  L 

3,919  L 

71,969  L  257,262  L  43.895  G 

News  (e),  1930 . 

314,552 

75,998 

9,051 

2,579 

6,303  445,693  515,771 

1929 . 

289,025 

62,359 

17,617 

5,245 

5,972  451,402  478,927 

Gain  or  Loss . 

25,527  Q 

13,639  G 

8,566  L 

2,666  L 

331  G  5,709  L  36,844  G 

Public  Ledcer  (e),  1930 _ 

440,980 

223,437 

42,073 

'  85,660 

97,546  891,162  985,398 

1929 . 

452,364 

260,176 

89,879 

•88,771 

190,055  1,081,605  921,099 

Gain  or  Loss . 

11.384  L 

36,739  L 

47,806  L 

3,111  L 

92,509  L  190,443  L  64.299  G 

Public  Ledger  (m),  1930. . . 

236.713 

119,025 

35,052 

91,357 

84,242  645,171  1,136,270 

1929 . 

225,724 

160,027 

47,077 

94,623 

139.028  680,370  1,136,956 

Gain  or  Lobs . 

10,989  G 

41,002  L 

12,025  L 

3,266  L 

54,786  L  35,199  L  686  L 

Record  (m),  1930 . 

276,587 

92,176 

19,880 

22,039 

124,581  568,997  896,676 

1929 . 

260,893 

97,6.58 

20,129 

20.534 

96,805  520,656  821,619 

Gain  or  Lose . 

15,694  G 

5,482  L 

249  L 

1,505G 

27,776 G  48,341 G  75,057  G 

Total  Sundays,  1930 . 

554,352 

258,899 

74,849 

2,527 

247,340  1,138,035  2.312.587 

1929 . 

485,037 

294,248 

164,167 

5,130 

400,741  1,349,323  2,118,123 

Gain  or  Loss . 

69,315  G 

35,349  L 

89,318  L 

2,603  L 

153,401  L  211,288  G  194,464  G 

Inquirer  (S)  1930 . 

302,583 

86,033 

30.387 

1,377 

135,521  555,941  726,735 

1929 . 

263,925 

98,175 

67,903 

2,306 

215,710  648,019  730,973 

Gain  or  Loss . 

38,658  G 

12,142  L 

37,516  L 

929  L 

80,189  L  92,078  L  4,238  L 

Public  Ledger  (S),  1930. . . . 

117,729 

118,862 

32,585 

1,139 

59,315  329,630  689,176 

1929 . 

126,945 

136,060 

73,737 

1,814 

111,699  450,255  740,572 

Gain  or  Lobs . . 

9,216  L 

17,198  L 

41,152  L 

675  L 

52,384  L  120,625  L  51,396  L 

Record  (8),  1930 . 

134,040 

54,004 

11,877 

11 

52,504  252,464  896,676 

1929 . 

94,167 

60,013 

22,527 

1,010 

73,332  251,049  646,578 

GainorI.oee . 

39,873  G 

6,009  L 

10,650  L 

999  L 

20,828  L  1,415  G  250.098  G 

PHOENIX,  ARIZ. 

Total  (DS),  1930 . 

638,573 

209,401 

139,350 

38,587 

227,331  1,257,064  1,782,440 

1929 . 

660,000 

217,538 

211,083 

20,198 

289,895  1,422,059  1,708,921 

Gain  or  Loss . 

21.427  L 

8,137  L 

71,683  L 

18,389 G 

62,564  L  164,995  L  73,519  G 

Total  dailies,  1930 . 

565.880 

199,117 

98,289 

34.236 

181,178  1,082,139  1,319,399 

1929 . 

576,429 

207,269 

130,019 

17,370 

233,743  1,186,987  1,266,264 

Gain  or  Loss . 

10,549  L 

8,152  L 

31,730  L 

16,866 G 

52,565  L  104,848  L  53,135  G 

Bepubliran  (m),  1930 . 

337.825 

127,611 

56,563 

19,343 

132,167  675,969  723,178 

1929 . 

336.842 

143,624 

68,327 

10,396 

160,143  726,330  691,762 

Gain  Lo« . 

983  G 

16,013  L 

11,764  L 

8,947  G 

27,976  L  50,361  L  31,416  G 

Gasette(e),  1930 . 

228,055 

71,506 

41,726 

14,893 

49,011  406,170  596,221 

1929  . 

239,587 

63,645 

61,692 

6,974 

73,600  460,657  574,502 

Gain  or  Loss . . 

11,532  L 

7,861  G 

19,966  L 

7,919  G 

24,589  L  54,487  L  21,719  G 

Total  Sunday*,  1930 . . 

72,693 

10,284 

41,061 

4.351 

46,153  174,925  463.041 

1929 . 

83,571 

10,269 

81,014 

2,828 

56,152  235  072  442.657 

Gain  or  Lobb . 

10,878  L 

15  G 

39,953  L 

1.523(1 

9,199  L  60, 147  L  20,384  G 

Repuhlican  (8),  1930 . . 

72,693 

10,284 

41,061 

4.351 

46,153  174,925  463,041 

1929 . 

83,571 

10,269 

81,014 

2.S28 

56,152  235,072  442,657 

Gain  or  Loss . 

10,878  L 

15  G 

39,953  L 

1,523  G 

9,999  L  60,147  L  20,384  G 

PITTSBURGH, 

PA. 

Total  (Dfi),  1930 . 

.  2,404,826 

669,816 

220,376 

108,633 

544,295  4.066,530  4,851,025 

1929 . 

.  2,356,506 

796,255 

306,744 

110,470 

650,341  4,348,439  4,717,473 

Gain  or  Loss . 

48.320  G 

126,439  L 

86,368  L 

1,837  L 

106,046  L  281,909  L  133,552  G 

Total  dailies,  1930 . 

.  1,993,927 

510, 197 

155,857 

105,255 

340,681  3,224,466  3,291,156 

1929 . 

.  1,899,972 

601,914 

172,798 

106.335 

406  024  3,314,733  3,259,316 

Gain  or  Loss . 

93,955G 

91,717  L 

16,941  L 

1,080  L 

65.343  L  90,267  L  31,840  G 

Post Gasette  (m),  1930  ... 

.  302,937 

131,121 

60,584 

55,823 

73,234  676,322  1,145,470 

1929 . 

343,082 

167,238 

72,163 

51,340 

84,671  778,490  1,108,394 

Gain  or  Loss . 

40, 145  L 

36,117  L 

11,579  L 

4,483  G 

11,437  L  102,168  L  37,076  G 

Pis*  (o),  1930 . 

941,601 

236,224 

58,164 

26.661 

187,563  1,484,734  983,215 

1929 . 

932,081 

301.654 

68,877 

35,314 

213,998  1,576,347  1,089,902 

Gain  or  Loss . 

9,520  G 

65,430  L 

10,713  L 

8,653  L 

26,435  L  91,613  L  106,687  L 

ftin  Telegraph  (e),  1930  . . . 

.  749,389 

142,852 

37,109 

22,771 

79,884  1,063.410  1,162,471 

1929 . 

624.809 

133,022 

31,758 

19,681 

107,355  959,896  1,061,020 

Gain  or  Loss . 

124,580  G 

9,830  G 

5,351 G 

3,090G 

27,471  L  103,514  G  101,4510 

(Continued  on  page  50) 


TO  EXPAND  PLANT 

Plans  are  being  made  by  the  Chtcin- 
nati  Post  to  add  two  stories  to  its  build¬ 
ing  on  Post  Square.  The  editorial 
rooms  have  been  much  cramped  and 
the  two  added  floors  will  give  both  the 
editorial  staff  and  the  compositors  larger 
quarters.  Construction  will  start  shortly. 


ADVERTISING  “AUTOGART” 

Advertising  for  the  Autogart,  a  new 
sock  for  men  produced  by  the  Hole- 
proof  Hosiery  Company,  has  been  begun 
by  retailers  in  many  cities.  The  com¬ 
pany  itself  will  conduct  a  magazine 
campaign  later.  The  sock  has  an  elastic 
top  to  make  a  garter  unnecessary. 


rv  ■//:Z 


To  Newspaper 
Publishers 

Several  years  ago  I  learned  that  I 
had  been  talking  with  considerable  effect 
for  several  years  to  a  man  whose  name  even 
I  did  not  know.  He  was  a  newly  promoted  Ex¬ 
ecutive  in  what  I  regard  to  be  the  largest 
soap  company  in  America, 

One  morning  he  walked  into  our  ' 
office  and  said:  have  been  leading  the 

advertising  of  your  newspaper  since  I  was  a 
cub  in  the  Advertising  Department  of  our 
company,  and  I  have  often  thought  I'd  like 
to  meet  you.  1  decided,  however,  that 
when  I  did  call  there  would  be  an  order  in 
my  pocket  for  you.  I  am  Mr. —  of  the — 
company,  and  here  is  a  schedule  fo”'  c0,000 
lines 


vVell ,  it  turned  out  to  be  a 
pleasant  morning. 

This  one  order  paid  for  our  year's 
advertising  expenditure,  and  proved  to  us 

the  value  of  fifty-two  silent  "weekly 

interviews . " 

* 

,  As  Special  Newspaper  Peprcsenta- 

tives  we  will  write  the  advertising  which 
is  calculated  to  help  us  to  sell  space  in 
the  limited  num.ber  of  mediums  v.e  wish  to 


re oresent . 


Woolworth  Tower 
Fov  Yoi-k  City 


L 
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JUNE  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


(^Continued  from  page  49) 


RICHMOND  VA. — Continued 


PITTSBURGH— Continued 

Retail  General  Total  News  ^ 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advotising  and  Edt'l 

Total  Sundays,  1930 .  410,899  159,619  64,519  3,378  203,614  842,064  1,559,869 

1929  .  456,534  194,341  133,946  4,135  244,317  1,033,706  1,458,157 

GainorLoss .  45,635  L  34,722  L  69,427  L  757  L  40,703  L  191,642L  101,7120 

Press  (S),  1930  .  218,411  53,029  31,407  1,757  128,314  432,953  842,036 

1929  .  246,352  81,632  62,883  2,643  154,308  548,218  885,245 

GainorLoss .  27,941  L  28,603  L  31,476  L  886  L  25,994  L  115,265  L  43,209  L 

Sun  Telegraph  (S),  1930 _  192,488  106,590  33,112  1,621  75,300  409,111  717,833 

1929 .  210,182  112,709  71,063  1,492  90,009  485,488  572,912 

GainorLoss .  17,694  L  6,119  L  37,951  L  129 G  14,709  L  76,377  L  144,921  0 

PORTLAND,  ORE. 

Total  (DS),  1930 .  1,407,503  486,953  160,184  110,354  540,021  2,709,411  3,500,289 

1929 .  1,298,272  546,880  262,679  77,162  600,229  2,790,877  3,680,050 

GainorLoss .  109,231  G  59,927  L  102,495  L  33,192  G  60,208  L  81,466  L  179,761  L 

Total  JaiBes,  1930 .  1,220,761  441,622  96,476  99,856  380,678  2,243,548  2,521,373 

1929 .  1,114,991  496,313  141,356  71,742  419,111  2,248,816  2,598,285 

GainorLoss .  105,770  G  54,691  L  44,880  L  28,114  G  38,433  L  5,268  L  76,912  L 

Ortgonian  tm),  1930 .  229,290  138,011  36,093  42,840  172,162  621,479  738,580 

1929  .  225,853  186,480  35,406  36,330  194,150  680,889  641,588 

GainorLoss .  3,437  G  48,469  L  687  G  6,510  G  21,988  L  59,410  L  96,992  G 

Journal  (e),  1930  .  391,056  175,444  32,576  28,247  104,409  732,127  660,777 

1929, .  334,665  178,488  48,530  17,747  122,275  702,328  658,576 

GainorLoss .  56,391  G  3,044  L  15,954  L  10,500  G  17,866  L  29,799  G  2,201  G 

Near  (e),  1930  .  236,577  76,587  12,740  12,195  44,995  383,639  463,124 

1929 .  232,067  67,839  26,515  6,067  28,992  361,582  496,151 

GainorLoss .  4,510G  8,748G  13,775  L  6,128G  16,003  G  22,057  G  33,027L 

Telegram  (e),  1930  .  363,838  51,580  15,067  16,574  59,112  506,303  658,892 

1929  .  322,406  63,506  30,905  11,598  73,694  504,017  801,970 

GainorLoss .  41,432  G  11,926  L  15,838  L  4,976  G  14,582  L  2,286  G  143,078  L 

Total  Sundays,  1930 .  186,742  45,331  63,708  10,498  159,343  465,863  978,916 

1929 .  183,281  50,567  121,323  5,420  181,118  542,061  1,081,765 

GainorLon .  3,461  G  5,236  L  57,615  L  5,078  G  21,775  L  76,198  L  102,849  L 

On«onian  (S),  1930 .  120,597  32,865  40,619  6,355  104,204  304,757  542,997 

1929 .  130,162  40,149  77,179  2,921  113,674  364,275  618,844 

Gain  or  Lorn .  9,565  L  7,284  L  36,560  L  3,434  G  9,470  L  59,518  L  75,847  L 

Journal  (S),  1930 .  66,145  12,466  23,089  4,143  55,139  161,106  435.919 

1929  .  53,119  10,418  44,144  2,499  67.444  177,786  462,921 

GainorLoss .  13,026  G  2,048  G  21,055  L  1,644  G  12,305  L  16,680  L  27,002  L 

PROVIDENCE,  R.  I. 

Total  (DS),  1930 .  1,374,151  417,517  193,459  119,355  437,905  2,634,610  3,985,558 

1929 .  1,288,689  421,909  253,747  103,448  509,285  2,618,267  3,784,282 

Gain  or  Lon .  85,462  G  4,392  L  60,288  L  15,907  G  71,380  L  16,343  G  201,276  G 

Total  dailies,  1930 .  1,175,880  359,167  140.402  115,787  378,646  2,261,051  2,823,374 

1929 .  1,080,097  361,219  149,666  97,343  444,374  2,172,944  2,612,516 

GainorLoss .  95,784  G  2.052  L  9,264  L  18,444  G  65,728  L  88,107  G  210,858  G 

BuUetin  (e),  1930  .  762,833  200,537  80,333  45,335  182,835  1,283,958  1,048,567 

1929  .  701,852  217,217  98,017  38,660  216,481  1,282.065  883,128 

Gainorlxns .  60,981  G  16,680  L  17,684  L  6,675  G  33,646  L  1,893  G  165,439  G 

Journal  (m).  1930 .  142,387  82,486  35,177  55.145  185,407  528,795  974,207 

1929 .  136,913  69,992  32.024  47,458  216,805  526,959  990,298 

GainorLon .  5,474  G  12,494  G  3,153G  7,687  G  31,398L  1.836G  16,091  L 

News  (S).  1930 .  270,660  76,144  24.892  15,307  10,404  448,298  800,600 

1929 .  241,331  74,010  19,625  11,225  11,088  363,920  739,090 

Gain  or  La* .  29,329  G  2,134  G  5,267  G  4,082  G  684  L  84,378  G  61.510  G 

Total  Sunday,  1930 .  198,271  58,350  53,057  3.568  59,259  373,559  1,162,184 

1929  .  208,593  60,690  104,081  6,105  64,911  445,323  1,171,766 

Gain  or  Lon .  10,322  L  2,340  L  51,024  L  2,537  L  5,652  L  71,764  L  9,582  L 

Journal  (S),  1930 .  168,434  57.265  48,892  3,504  57,428  336,440  771,609 

1929 .  184,200  58,458  89,984  5,717  63,495  402,765  716,181 

Gain  or  Lon .  15,766  L  1,193  L  41,092  L  2,213  L  6,067  L  66,325  L  55,428  G 

Tnbune  (S),  1930  .  29,837  1,085  4,165  64  1,831  37,119  390,575 

1929  .  24,393  2,232  14,097  388  1.416  42,558  455,585 

Gain  or  Lo* .  5,444  G  1,147  L  9,932  L  324  L  415  G  5,439  L  65,010  L 

.  READING,  PA. 

Total  (DS),  1930 .  759.001  200,206  133,448  47,292  198,225  1,397,891  1,596,573 

1929 .  766,954  234,053  200,683  56,528  219,464  1,554,725  1,439,256 

Gain  or  Lon .  7,953  L  33,847  L  67,235  L  9,236  L  21,239  L  156,834  L  157,317  G 

Total  dailio,  1930 .  703,992  189,703  119,382  45,597  175,868  1,294,092  1,397,761 

1929  .  694,951  217,709  164,152  54,736  193,152  1,401,214  1,250,292 

GainorLoss .  9,041  G  28,006  L  44,770  L  9,139  L  17,284  L  107,122  L  147,469  G 

Eagle  (e),  1930  .  342,133  113.561  51,365  23,120  88,272  647,404  613,666 

1929 . 354,475  153,729  88.195  29,610  100,365  761,391  594,645 

Gain  or  Lo* .  12,342  L  40,268  L  36,830  L  6,490  L  12,093  L  113,987  L  19.021  G 

Tim*  im).  1930  .  361,859  76,242  68,017  22,477  87,596  646,688  784,095 

1929 .  340,476  63,980  75,957  25,126  92,787  639,823  655,647 

GainorLon .  21.383  G  12,262  G  7,940  L  2,649L  5,191L  6,865G  128,4480 

Total  Sunday,  1930  .  55,009  10,503  14,066  1,695  22,357  103,799  198,812 

1929  .  72,003  16,344  36.531  1,792  26,312  153,511  188,964 

Gain  or  Lo* .  16,994  L  5,841  L  22,465  L  97  L  3,955  L  49,712  L  9,848  G 

Eagle  (S),  1930  .  55,C09  10,503  14,066  1,695  22,357  103,799  198,812 

1929 .  72,003  16,344  36,531  1,792  26,312  153.511  188.964 

GainorLon .  16,994  L  5,841  L  22,465  L  97  L  3,955  L  49,712  L  9,848  G 

RICHMOND.  VA. 

Total  (DS),  1930 .  958,119  304,705  118,437  91,788  326,407  1,809,001  2,046,440 

1929 .  1,012,547  380.242  170.9n  88,324  365.216  2,035,999  2,080,634 

Gun  or  Lon .  54,428  L  75,537  L  52,540  L  3,464  G  38,809  L  226,998  L  34,194  L 

Total  duli*.  1930  .  774,748  271,125  98,576  75,474  268,816  1,497.869  1,576,340 

Total  dailies,  1929  .  774,725  332.131  119,996  74,262  296,939  1,615,567  1,564.234 

GainorLon .  23G  61,006  L  21,420L  1,212G  28,123L  117,698L  12,106G 

News-LeSMler  (e),  1930 .  522,002  161,645  61,547  42,917  152,004  941,587  877,587 

1929 .  521,147  208,176  93,899  37,219  164,897  1,029,100  830,999 

Gun  or  Lon .  855  G  46,531  L  32,352  L  5,698  G  12,893  L  87.513  L  46,588  G 

TW-D^patch  im),  1930...  252.746  109,480  37,029  32,557  116,812  556,282  698,753 

1929 .  253,578  123,955  26,097  37,043  132,042  586,467  733.235 

GainorLon .  832L  14,475L  10,932G  4.486L  15,230L  30,185L  34.482L 


Retail  General  •  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  Edt'l 

Total.  Sunday,  1930 .  183,371  33.580  19,861  16,314  57,591  311.132  470,100 

1929  .  237,822  48,111  50,981  14,062  68,277  420,432  516,400 

GainorLon .  54.451L  14,531  L  31.120L  2.252G  10,686L  109.300  L  46.3001, 

■nmes-Ifispatch  (S),  1930...  183,371  33,580  19,861  16,314  57,591  311,132  470.103 

1929  .  237,822  48,111  50,981  14,062  68,277  420,432  516,400 

GainorLon .  54,451  L  14,531  L  31.120  1,  2.252  G  10,686  L  109,300  L  46.300  L 

ROCHESTER,  N.  Y. 

Total  (D3),  1930 .  1,546,336  515,662  209,297  93,715  531,114  2.946,530  3,810,419 

1929 .  1,745,030  517,051  277,801  163,480  556,929  3  317,502  4,378.421 

GainorLon .  198,694  L  1,389  L  68,504  L  69,765  L  25,815  L  370,972  L  568.002  1, 

Total  dailin,  1930 .  1,368,936  410,198  149.171  84,841  389,100  2,452,575  2,792,170 

1929 .  1,510,695  395,436  162.000  119,711  386,553  2,631,496  3,147,763 

GainorLon .  141,759  L  14,762  G  12,829  L  34,870  L  2,547  G  178,921  L  355.5931, 

Dem.  &  Chronicle  (m),  1930)  347,126  121,834  46,183  33,327  250,270  802,823  928.478 

1929  .  421,408  97,034  47.824  56,205  236,933  865.574  1.C47.833 

GainorLon .  74,282  L  24,800  G  1,641  L  22.878  L  13,337  G  62,751  L  119,35>l, 

Journal  (e),  1930 .  369,179  93,182  50,299  17,731  68,098  641,965  813,507 

1929  .  429,518  81,033  21,847  20.266  67,619  663,393  936,486 

GainorLoss .  60,339  L  12,149G  28,452G  2,535  L  479G  21,42gL  122.979  1. 

Timn  Union  (e).  1930  .  652,631  195,182  52.689  33,783  70,732  1,007.787  1,050, Ig.'i 

1929  .  659,769  217,369  92,329  43.240  82,001  1,102,529  1,163,444 

GainorIxHs .  7.138L  22,187  L  39.640  L  9,457L  11,269  L  94,742L  113.259  1. 

Total,  Sunday,  1930 .  177,400  105,464  60,126  8,874  142,014  493,955  1,018,249 

1929 .  234,335  121,615  115,801  43,769  170,376  686,006  1,230,658 

GainorLon .  56,935  L  16,151  L  55.675  L  34,895  L  28.362  L  192,051  L  212,409  1. 

Dem.  &  Chronicle  (S),  1930.  114.080  26,809  27,102  5,192  117  405  290,588  487,232 

1929 .  130,759  33,076  74,165  29,175  127,509  394.684  640,603 

GainorLon .  16,679  L  6.267L  47.063  L  23.983L  10.104L  104.096L  153,371  1. 

American  (S),  1930  .  63,320  78.655  33.024  3,682  24,609  203,367  531,017 

1929 .  103,576  88,539  41,636  14,594  42,867  291,322  590,055 

GainorLon .  40,256  L  9,884  L  8.612  L  10,912  L  18,258  L  87,955  L  59,038  L 

ROCKFORD,  ILL. 

Total  (DS),  1930  .  951,107  303,958  134,728  37,896  374,497  1,820,622  2,279.123 

1929 .  1.044,282  302,249  204,466  40,183  466,972  2,072,282  2,401,934 

GainorLon .  93,175  L  1,709  G  69,738  L  2,287  L  92,475  L  251,660  L  122,811  L 

Total  dailin,  1930 .  862,266  289,446  121,094  32,698  325,521  1,649,461  1,953,546 

1929  .  918.014  287,390  160,097  31,938  410,109  1,821,611  2,085,768 

GainorLon .  55,748  L  2,0.56  G  39,003  L  760  G  84,588  L  172, 150  L  132,222  L 

Register  Gasette  (e),  1930  ..  372,850  96,765  48.744  13.584  141,999  682,819  834,776 

1929  .  400,433  102,772  71,136  13,344  174,316  768,407  818,794 

GainorLon .  27.583  L  6,007  L  22,392  L  240  G  32,317  L  85,588  L  15,982  0 

SUr(m).  1930 .  123,070  83,893  35,664  7,021  98,209  350,006  477,870 

1929 .  153,454  89,463  31.337  5,320  118,635  400.924  557,891 

GainorLon .  30,384  L  6,570  L  4,327  G  1,701  G  20,426  L  50,858  L  80,0211. 

Republic  (e),  1930 .  366,346  109,788  36,686  12,093  85,313  616,576  640,90(1 

1929  .  364,127  95,155  57,624  13.274  117,158  652,280  709,083 

GainorLon .  2,219  G  14,633  G  20,938  L  1,181  L  31,845  L  35,704  L  68,183  L 

Total  Sundays,  1930 .  88,841  14,512  13,634  5,198  48,976  171,161  325,577 

1929 .  126,268  14,859  44,369  8,245  56,863  250,671  316,166 

GainorLon .  37,427  347  L  30,735  L  3,047  L  7,887  L  79,510  L  9.411  G 

Star  (S),  1930  .  88,841  14,512  13.634  5,198  48,976  171,161  325,577 

1929 .  126,268  14,859  44,369  8,245  56,863  250,671  316,166 

GainorLon .  37.427  L  347  L  30,735  L  3,047  L  7,887  L  79,510  L  9,411  L 

SALT  LAKE  CITY,  UTAH 

Total  (DS),  1930 .  1,045,028  364.162  162,951  53.909  295,000  1,937,919  3,168,741 

1929 .  1,245,685  437,200  266,612  37.553  351,054  2,364,857  3.205,547 

GainorLon .  200,657  L  73,038  L  108,661  L  16,356  G  56,054  L  426,938  L  36,806  L 

Total  dailin,  1930  .  796,263  319,149  116,323  39,378  224,148  1,510,572  2,300,596 

1929 .  924,040  357,735  156,831  28,628  274,649  1,765,536  2,243,435 

GainorLon .  127,777  L  38,586  L  40,508  L  10,750  G  50.501  L  254,964  L  57,1610 

Tribune  (m),  1930 .  301  269  164,063  53,376  18,866  135,447  680,632  743,818 

1929 .  374,761  196,705  69,217  15,004  142,573  815,594  760,156 

GainorLon .  73,492  L  32,642  L  15,841  L  3,862  G  7,126  L  134,962  L  16,338  L 

Deseret  News  (e),  1930  .  233,038  86,753  32,488  12,814  45,728  413,664  810,346 

1929  .  292,405  99,394  54,437  8,369  71,492  529,467  862,518 

GainorLon .  59,367  L  12,641  L  21,949  L  4,445  G  25,764  L  115,803  L  52,172  L 

Telegram  (e),  1930  .  261,956  68,333  30,459  7,698  42,973  416,276  746,432 

1929 . 256,874  61,636  33,177  5,255  60,584  420,475  620,761 

GainorLon .  5,082  0  6,697  0  2,718  L  2,443  G  17,611  L  4,199  L  125,671  0 

Total.  Sunday,  1930 .  248,765  45,013  46,628  14,531  70,852  427,347  868,145 

1929  .  321,645  79,465  109,781  8,925  76,405  599,321  962,112 

GainorLon .  72,880  L  34,452  L  63,153  L  5,606  G  5,553  L  171,974  L  93,967  L 

Tribune  (S),  1930  .  202,126  36,689  39,412  10,447  56,147  345,920  548,467 

1929 .  259,398  58,563  82,449  6.298  57,728  467,180  592,279 

GainorLon .  57,272  L  21,874  L  43.037  L  4,149G  1,581  L  121,260  L  43,812  L 

Telegram  (S),  1930  .  46.639  8,324  7,216  4,084  14,705  81,427  319,678 

1929  .  62,247  20,902  27,332  2.627  18,677  132,141  369,833 

GainorLon .  15,608  L  12,578  L  20,116  L  1,457  G  3,972  L  50.714  L  50,155  L 

SAN  ANTONIO,  TEXAS 

Total  (DS).  1930 .  1,175,969  559,480  145,955  113,273  493,941  2,498,324  3.720,766 

1929 .  1,362,550  663,710  279,855  129,295  604,409  3,073.090  3,476,989 

GainorLon .  186,581  L  104,230  L  133,900  L  16,022  L  110,468  L  574,766  L  243,777  0 

Total  dailin,  1930  .  816,802  446,439  84,830  95,320  382.529  1,833,947  2,474,844 

1929 .  901,026  532,872  136,960  105,535  463.488  2,167,983  2,327,819 

GainorLon .  84,224  L  86,433  L  52,130  L  10,215  L  80,959  L  334,036  L  147,025  0 

Expren  (m).  1930 .  156.906  141,059  17,835  49,805  149,872  517,016  857,563 

1929 .  181  862  181,566  45  473  60.918  186,421  662,133  812,750 

GainorLon .  24,956  L  40.507  L  27,638  L  11,113  L  36,549  L  145,117  L  44,813  0 

News  (e),  1930  .  400,140  149,286  24,964  12,529  149,608  740,989  888,545 

1929 .  418,915  193,239  53,730  13,673  182,034  879,064  873,378 

GainorLon .  18,775  L  43,953  L  28,766  L  1,144  L  32,426  L  138,075  L  15,167  0 

Light  (e).  1930 .  259,756  156,094  42,031  32,986  83,049  575,942  728.736 

1929  .  300,249  158,067  37,757  30.944  95,033  626,786  641,691 

GainorLon .  40,493  L  1,973  L  4,274  G  2,042  G  11,984  L  50,844  L  87.045]l< 


JUNE  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


SAN  ANTONIO — Continued 

Retail  General  Total  Kews 

(Local)  (National)  Automotive  Financial  Classified  advertising  and  EdtT 

359,167  113,041  61,125  17,953  111,412  664,377  1,245,922 

461,524  130,838  142,895  23,760  140,921  905,107  1,149,170 

102,357  L  17,797  L  81,770  L  5,807  L  29,509  L  240,730  L  96,752  G 

202,721  21,650  35,548  10,062  73,353  344,069  554,151 

272,704  36.615  67,646  15,255  91,911  487,988  532,118 

69.983  L  14,965  L  32,098  L  5,193  L  18,558  L  143,919  L  22,033  G 

156,446  91,391  25,577  7,891  38,059  320,308  691,771 

188,820  94,223  75,249  8,505  49,010  417,119  617,052 

32,374  L  2,832  L  49,672  L  614  L  10,951  L  96,811  L  74.719  Q 


SEATTLE — Continued 

Retail  General 

(Local)  (National)  Automotive  Financial 
498,777  202,825  49,719  46,517 

520,399  221,162  65,725  61,457 

21.622  L  18,337  L  16,006  L  14,940  L 

248,818  134,632  68,423  4,774 

252,835  147,118  143,333  7,035 

4,017  L  12,486  L  74,910  L  2,261  L 

80,114  94,514  34,564  2,034 

107,846  108,936  75,164  3,456 

27,732  L  14,422  L  40,600  L  1,422  L 

168,704  40,118  33,859  2,740 

144,989  38,182  68,169  3,579 

23,715  G  1,936  G  34,310  L  839  L 


Total  News 

Classified  advertising  and  Edt'l 

231,665  1,029,705  990,477 

239,473  1,108,296  1,054,185 

7,808  L  78,591  L  63,708  L 

190,537  647,367  1,341,742 

199,901  750,222  1,622,547 

9,364  L  102,855  L  280,805  L 

60,234  271,643  620,632 

61,370  356,772  812,100 

1,136  L  85.129  L  191,468  L 

130,303  375,724  721,110 

138,531  393.450  810.447 

8.228  L  17,726  L  89,337  L 


Paper  and  year 

Times  (e),  1930 . 

1929 . 

Gain  or  Lose . 

Total,  Sunday,  1930 . 

1929 . 

Gain  or  Loss . 

Poet-Intelligencer  (S),  1930. 

1929 . 

Gain  or  Loss . 

Times  (S),  1930 . 

1929 . 

Gain  or  Loss . 


Paper  and  year 
Total,  Sunday,  1930.. 


SAN  DIEGO,  CAL. 


SOUTH  BEND,  IND. 

982,055  279,939  154.657  47,018  243.398  1,723,653  2.414,038 

1,134,143  263,374  211,776  60,007  298,330  1,985,940  2,332,910 

152,088  L  16,565  G  57,119  L  12,989  L  54,932  L  262,287  L  81,128  G 

811,669  259.561  114,964  28,787  183,363  1,414,920  1,679.655 

918,979  236,804  125,823  42,317  226,602  1.568  835  1,598,791 

107,310  L  22.757  G  10,859  L  13,530  L  43,239  L  153,915  L  80,864 G 

403,815  124,569  58,096  14,727  93,444  703.139  892,977 

435,650  114,007  64.498  21,659  116,128  761,752  846,249 

31,835  L  10,562  G  6.402  L  6,932  L  22,684  L  58,613  G  46,728  G 

407,854  134,992  56,868  14,060  89,919  711,781  786,678 

483,329  122,797  61,325  20,658  110,474  807,083  752,542 

75,475  L  12,195  G  4,457  L  6,598  L  20,555  L  95,302  L  34,136  L 

170,386  20,378  39,693  18,231  60,035  308,733  734,383 

215,164  26,570  85,953  17  690  71,728  417,105  734,119 

44,778  L  6,192  L  46,260  L  541 G  11,693  L  208,372  L  264  G 
83,083  11,982  17,932  8,506  31,704  153,207  335,751 

107,219  16,615  47,234  8,177  37,471  216,719  317,429 

24,136  L  4.633  L  29,302  L  329  G  5,767  L  63,512  L  18,322  G 

87,303  8,396  21,761  9,725  28.331  155,526  398,632 

107.945  9.955  38,719  9,513  34.257  200,389  416,690 

20,642  L  1,559  L  16,958  L  212  G  5,926 L  44,863  L  18,058  L 

SPOKANE,  WASH. 

905,172  340,502  112,056  75,015  317,872  1,771,837  1,764,541 

931,506  392,811  187,471  93,830  406,032  2,039,204  1,868,435 

26  334  L  52,309  L  75,415  L  18,815  L  88,160  L  267,367  L  103.894  L 

803.612  325,004  88,312  49,958  275,492  1,562,526  1,378,798 

808.946  361,567  129,231  65,411  351,880  1,743,316  1,436.593 

5,334  L  36,563  L  40,919  L  15,453  L  76,388  L  180.790  L  57,795  L 

157,434  120,532  24,864  22,799  110,261  442,660  500,140 

141,471  132,337  30,895  32,077  142,609  488,931  522,762 

15,963  G  11.805  L  6,031  L  9,278  L  32,348  L  46,271  L  22,622  L 

(Continued  on  page  52) 


Gain  or  Loss . 

Total  dailies,  1930. . . 

1929 . 

Gain  or  Loss . 

Union  (m),  1930. . . . 

1929 . 

Gain  or  Loss . 

Sun  (e),  1930 . 

1929 . 

Gainorlxiss . 

Tribune  (e),  1930. . . 

1929 . 

Gain  or  I/Oss . 

Total,  Sunday,  1930. 

1929 . 

Gain  or  Loss . 

Union  (S),  1930 . 

1929 . 

Gain  or  lees _ 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  dailies,  1930 . 

1929 . 

Gain  or  Loss . 

News  Times  (e),  1930. 

1929 . . 

Gain  or  Loss . 

Tribune  (e,,  1930 . 

1929 . 

Gain  or  Loss . 

Total,  Sunday,  1930.. 

1929 . 

Gain  or  Loss . 

News  Times  (S),  1930. 

1929 . 

Gain  or  Loss . 

Tribune  (S),  1930. . . . 

1929 . 

Gain  or  Loss . 


SAN  FRANCISCO,  CAL. 

1,530,855  737,621  246,318  210,701  969,307  3,800,092  6,125,086 

1.611,506  778,089  347,839  234,825  919,140  3,956,833  6,079,875 

80,651  L  40,468  L  101,521  L  24,124  L  50,167  G  156,741  L  45,211  G 

1,184,460  603  577  157,842  203,749  735,195  2,989,488  4,653,481 

1,208,966  624,047  182,491  229,491  665,389  2,975,788  4,429  481 

24,506  L  20,470  L  24,649  L  25,742  L  69,806  G  13,700  G  224,000  G 

195,034  105,165  36,096  93,601  184,976  711,263  1,187,914 

195  475  118,700  40,921  107,943  198,536  724,468  1,311,514 

441  L  13,535  L  4,825  L  14,342  L  13,560  L  13,205  L  123,600  L 

269,777  177,757  37,640  58,840  258,782  806,033  1,092,378 

310,867  207,892  40,609  76,309  294,530  931,636  1,123,239 

41,090  L  30,135  L  2,969  L  17,469  L  35,748  L  125,603  L  30,861  L 

392,688  196,852  47,085  29,117  105,753  773,495  1,267,654 

390,705  196,949  60,60C  24,166  49,400  722,106  1,100,969 

1,983  G  97  L  13,515  L  4,961  G  56,353  G  51,389  G  166.585  G 

326,961  123,803  37,021  22,191  185,684  698,697  1,105,635 

311,919  100,506  40,361  21,083  122,923  597,578  893,759 

15,042  G  23,297  G  3,340  L  1,108G  62,761  G  101,119G  211,876G 

346,395  134,044  88,476  6,952  234.112  810,604  1,471,605 

402,540  154,042  165.348  5,334  253,751  981,045  1,650,394 

56,145  L  19,998  L  76,872  L  1,618  G  19,639  L  170,441  L  178,789  L 

105,850  29,920  38,554  3,477  105,676  283,901  782,240 

118,290  39,654  63,038  3,459  106,252  330.693  853,611 

12,440  L  9,734  L  24,484  L  18  G  576  L  46,792  L  71,371  L 

240,545  104,124  49,922  3,475  128,436  526,703  689,365 

284,250  114,388  102,310  1,875  147,499  650,352  796,783 

43,705  L  10,264  L  52,388  L  1,600  G  19,063  L  123,649  L  107,418  L 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  dailies,  1930 . 

1929 . 

Gain  or  Loss . 

Chronicle  (m),  1930. . . 

1929 . 

Gain  or  Loss . 

Examiner  (m),  1930. . . 

1929 . 

Gain  or  lees . 

Call-BuUetin  (e),  1930. 

1929 . 

Gain  or  Loss . 

News  (e),  1930 . 

1929 . 

Gain  or  Loss . . 

Total.  Sunday,  1930. .. 

1929 . 

Gain  or  Loss . 

Chronicle  (S),  1930. . . 

1929 . 

Gain  or  Lose . 

Examiner  (S),  1930.... 

1929 . 

Gain  or  lees . . 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  dailies,  1930 . 

1929 . 

Gain  or  Loss . 

Spokes-Rcview  (m),  1930 

1929 . 

Gain  or  less . 


XjjcC  l.ic'Uirc 


I .  ,  IMtti 


llOO 


SCRANTON,  PA. 

1,282,504  269,946  135,997  59,875  126,140  1,949,673  2,515,376 

1,344,794  283,142  198,569  64,850  158,620  2,165,742  2,597,004 

62,290L  13,196L  62.572L  4,975  L  32,480L  21,069  L  81.628  L 

1,088,227  249,156  120,403  56,222  124,734  1,692,280  2,182,096 

1,160,539  269.955  174,320  60,152  150,124  1,910.736  2,284,663 

72,312  L  20,799  L  53,917  L  3,930  L  25,390  L  218,456  L  102.567  L 

294,306  52,046  44.358  21,328  39,578  474,632  784,141 

313,656  62,124  48,712  19,943  51,197  528,984  782,555 

19,350L  10,078  L  4.354L  1,385G  11,619L  54,352L  1,586G 

202,290  26,345  8,183  12,467  28,832  302,045  589,459 

241,140  25,371  25,570  14.196  32.510  369,441  710,240 

38,850  L  674G  17.387L  1.729  L  3,678L  67,396L  120,781  L 

591,631  170,765  67,862  22,427  56,324  915,603  808,496 

605,743  182,460  100,038  26,013  66,417  1,012,311  791,868 

14,112L  11.695  L  32,176L  3.586L  10,093  1.  96,7C8L  16,628G 

194,277  20,790  15,594  3,653  1,406  257,393  333,280 

184,255  13,187  24.249  4,698  8.496  255,006  312,341 

10,022  G  7,603  G  8,655  L  1,045  L  7.090L  2.387  G  20,939  G 

194,277  20,790  15,594  3,653  1,406  257,393  333,280 

184,255  13,187  24,249  4,698  8,496  255,006  312.341 

10,022  G  7,603  G  8.655L  1,045L  7,090  L  2.387  G  20,939G 


ToUl  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  dailies,  1930.... 

1929 . 

Gain  or  Loss . 

Republican  (m),  1930. 

1929 . 

Gain  or  Loss . 

Sun  (e),  1930 . 

1929 . 

Cain  or  Loss . 

Times  (e),  1930 . 

1929 . 

Gain  or  lees . 

Total,  Sunday,  1930.. 

1929 . 

Gain  or  leeS . 

Scrantonian  (8),  1930. 

1929 . 

Gain  or  less . 


“But  We  Have  Come  Back  to 
Wood  Dry  Mats  — ” 

Many  stereo  foremen  frankly  tell  us  that 
they  have  tried  other  makes  of  dry  mats. 
"But,”  they  all  agree,  "we  have  come  back  to 
Wood  Dry  Mats  because  they  give  us  the  best 
results  and  are  the  most  dependable.” 

We  specialize  in  meeting  the  needs  of  those 
publishers  who  use  dry  mats.  Let  us  prove  to 
you  that  the  name  Wood  stands  for  the  best  in 
dry  mats. 


SEATTLE,  WASH. 

Total(DS).  1930 .  1,282,349  570,359  175,202  113,050  679,080  2,832,222  3,941,251 

1920 .  1,318,891  618,172  285,136  138,388  702,495  3,073,216  4,338,200 

Gain  or  Lew .  36,542  L  47,813  L  109,934  L  25,338  L  23,415  L  240,994  L  396,949  L 

Total  dailit*.  1930 .  1.033,531  435,727  106,779  108,276  488,543  2,184,855  2,599,509 

1929 .  1,066,056  471,054  141,803  131,353  502.594  2,322,994  2.715.653 

GainorLoBB .  32,525  L  35,327  L  35,024  L  23,077  L  14,051  L  138,139  L  116,144L 

PoBt-lnteUigencer  (m),  1930  .  236,236  138,438  26,104  47,302  154,636  6C6.781  958,927 

1929  .  242,277  141,545  35,602  47,963  154,697  622,226  1,015,806 

Gain  or  Lobs .  6,041  L  3,107  L  9,498  L  661 L  61  L  15,445  L  56,879  L 

Star  (e),  1930 .  298,518  94,464  30,956  14,457  102,242  548,369  650,105, 

1929  .  303.380  108.347  40,476  21,933  108,424  592,472  645,662] 

GainorLoBB .  4,862  L  13,883  L  9,520  L  7,476  L  6,182  L  44,103  L  4,443  G 
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Retail 

General 

Total 

News 

Retail 

General 

Total 

Paper  and  year 

(Local) 

(National)  Automotive 

Financial 

Clanified 

advertising 

and  Edt’l 

Paper  and  year 

(Local) 

(National)  Automotive 

Financial 

Clanified 

advertising 

and  Edtl 

Cbnnirle  (e),  1930 . 

458,276 

131.571 

38,662 

15,585 

115,461 

764,916 

509,416 

Total  (DS).  1930 . 

734,123 

349,100 

137,137 

48,407 

402,090 

1,677,972 

2.044.857 

1929 . 

494,727 

155.853 

61,887 

21,821 

151,458 

892,516 

515,723 

1929 . 

834,516 

371,185 

212,389 

58,365 

459.629 

1,948  163 

2,281,742 

Gain  or  Los . 

36,451  L 

24,282  L 

23,225  L 

6,236 L 

35,997  L 

127,600  L 

6,307  L 

(jain  or  Lon . 

100,393  L 

22,085L 

75,252  L 

9.958L 

67,539 L 

270,191  L 

236.885 L 

Pre»  (e).  1930 . 

187,902 

72,901 

24,786 

11,574 

49,770 

354,950 

369,242 

Total  dailin,  1930 . 

648,432 

344.030 

91.472 

43,862 

334,753 

1,469,664 

1.590,836 

1929 . 

172,748 

73,377 

36,449 

11,513 

57,813 

361,869 

398,108 

1929 . 

731,071 

354,928 

133,025 

53,921 

379,118 

1,664,142 

1.713,739 

GainorLoae . 

15,154  G 

476  L 

11,663  L 

61  G 

8,043  L 

6,919  L 

28,866  L 

Gain  or  Lon . 

82,639  L 

10,898  L 

41,553  L 

10,059  L 

44,365  L 

194,478  L 

122,903L 

Total,  Sunday,  1930 . 

101,560 

15,498 

23,744 

25,057 

42,380 

209,311 

385,743 

Ledger  (m),  1930 . 

40,790 

125,639 

22.283 

13,370 

117,790 

320,463 

503.363 

1929 . 

122,560 

31,244 

58,240 

28.419 

54,152 

295,888 

431,842 

1929 . 

60,850 

122,938 

30,396 

20,452 

144,615 

380  851 

499,005 

Gain  or  Loos . 

21,000  L 

15,746  L 

34,496  L 

3,362  L 

11,772  L 

86,577  L 

46,099  L 

Gain  or  Lon . 

20,060  L 

2,701 G 

8,113  L 

7,062 L 

26,825  L 

60,388  L 

4.358G 

Bpokea-Revier  (S),  1930. . . . 

101,560 

15,498 

23,744 

25,057 

42,380 

209.311 

385,743 

News  Tribune  (e),  1930 . 

374,803 

130,801 

27,043 

18,101 

118,090 

670,418 

561,008 

1929 . 

122,560 

31,244 

58,240 

28,419 

54,152 

295,888 

431,842 

1929 . 

407.578 

147.928 

32,871 

24,123 

150,125 

762.837 

403,857 

Gain  or  Lom . 

21,000  L 

15,746  L 

34,496  L 

3,362  L 

11,772L 

86,577  L 

46,099  L 

Gain  or  Lon . 

32,775  L 

17,127  L 

5,828 L 

6,022  L 

32,035  L 

92,419  L 

167,1510 

Tinon  (e),  1930 . 

232.839 

87,590 

42,146 

12.391 

98,873 

478,783 

526,465 

irtiiifQ  Mn 

1929 . 

262,643 

84,062 

69,758 

9,346 

84,378 

520,454 

810,877 

• 

Gain  or  Lon . 

29.804  L 

3.528  G 

27,612 L 

3.045G 

14,495  0 

41,671  L 

284,412 L 

Total  (D6),  1930 . 

1,832,990 

755,961 

186,503 

136,752 

666,327 

3,590,345 

4,167,667 

Total,  Sunday,  1930 . 

85,691 

5,070 

45,665 

4,545 

67,337 

208,308 

454,021 

1929 . 

2,056,972 

873,784 

311,985 

150,657 

845,588 

4,248.645 

4,517,093 

1929 . 

103,445 

16,257 

79,364 

4,444 

80.611 

284,021 

568.003 

Gain  or  Lon . 

223,982  L 

117.823  L 

125,482  L 

13,905  L 

179,261  L 

658,300  L 

349,426  L 

Gain  or  Lon . 

17,754  L 

11, 187  L 

33,699  L 

101  G 

13,174  L 

75,713  L 

113,982  L 

Total  dailin,  1930 . 

1,514,086 

620,931 

127,454 

131,673 

365,844 

2,771,725 

3,097,783 

Ledger (S),  1930 . 

85,691 

5,070 

45,665 

4,545 

67,337 

208.308 

454,021 

1929 . 

1,628,355 

726,758 

160,598 

143,591 

465.854 

3,133.639 

3,316,417 

1929 . 

103,445 

16,257 

79,364 

4.444 

80,611 

284,021 

568,003 

Gain  or  Lon . 

114,269L 

105,827  L 

33,144  L 

11.918  L 

100,010  L 

361,914  L 

218.634  L 

Gain  or  Lon . 

17,754  L 

11,187L 

33,699  L 

101 G 

13,174  L 

76,713  L 

113,982  L 

Globe-Demorrat  (m),  1930 . , 

266,964 

187,565 

49,868 

88.350 

86,083 

681,382 

786,425 

1929 . 

297,041 

248,260 

65,560 

88,865 

117,251 

818,956 

884,419 

llliKKt  HAUTE, 

IND. 

Gain  or  Lon . 

30,077  L 

60,695  L 

15,692  L 

515  L 

31,168L 

U7,574  L 

97,994  L 

Total  (DS),  1930 . 

994  816 

258,579 

148,997 

32,908 

208,553 

1,666,370 

1,967,663 

PoiUDiepatch  (e),  1930 . 

733,916 

232,980 

49,806 

21.319 

153,330 

1,193.353 

978,897 

1929 . 

890,816 

244.001 

167,316 

33,647 

208,527 

1,654,843 

1,955,962 

1929 . 

747.890 

281,794 

40.747 

31,300 

190,113 

1,293,297 

980,696 

Gain  or  Lon . 

104,000  0 

14,578  G 

18,319  L 

744  L 

26  0 

101,527  G 

11,7010 

Gain  or  Lon . 

13,974  L 

48,814  L 

9.C59G 

9.981  L 

36,783  L 

99.944  L 

1,799  L 

Total  daUin,  1930 . 

813,112 

231,483 

102,379 

24,417 

161,776 

1,345,652 

1,409,749 

Star  (e).  1930 . 

331,258 

124,468 

17,902 

11,654 

74.704 

561,948 

649,428 

1929 . 

730,864 

221,392 

80,468 

24.988 

148,094 

1,216,309 

1,397,052 

1929 . 

384.337 

134,391 

31  283 

12,589 

101.006 

665,242 

696,596 

Gain  or  Lon . 

82,248  G 

10,091  G 

21,9110 

571  L 

13,682  0 

129.343  G 

12,697  0 

Gain  or  Lon . 

53,079  L 

9,923  L 

13.381 L 

035L 

26,302  L 

103,294  L 

47, 167  L 

Poet  (e).  1930 . 

260,108 

71,777 

37,539 

11,222 

63,927 

448,001 

475,976 

Timn  (e),  1930 . 

181.948 

75,918 

9,878 

10,350 

51,727 

335,042 

683,033 

1929 . 

127,955 

48,669 

19,672 

6.312 

46,173 

251,829 

445,288 

1929 . 

199,087 

62,313 

23,008 

10,837 

57,484 

356,144 

754,707 

Gain  or  Lon . 

132,148  0 

23,108  0 

17,867  G 

4,910  G 

17,764  G 

196,172  G 

30.688  0 

Gain  or  Lon . 

17. 139 L 

13,605  G 

13,I30L 

487  L 

5,757  L 

21,102  L 

71,674  L 

Star  (m),  1930 . 

221,390 

63,351 

23,689 

5,595 

53,666 

371,093 

393,699 

Total,  Sunday,  1930 . 

318,904 

135,030 

59,049 

5,079 

300,483 

818,620 

1.069,884 

1929 . 

257,636 

83,847 

29.124 

8,737 

51,066 

433,453 

421,932 

1929 . 

428,617 

147,026 

151,387 

7,066 

379,734 

1,115,006 

1,200,676 

Gain  or  Lon . 

36,246 L 

20,496  L 

5,435  L 

3.142L 

2,600  0 

62,360  L 

28,233  L 

Gain  or  Lon . 

109,713  L 

11,996L 

92.338  L 

1,987 L 

79,251  L 

296,386  L 

130.792  L 

Tribune  (e),  1930 . 

331,619 

96.355 

41,151 

7,600 

44,183 

526,558 

540,074 

Globe-Democrat  (S),  1830. . 

103,147 

62,733 

28,344 

2,523 

93,850 

290,672 

538,140 

1929 . 

345,273 

88,876 

31,672 

9.939 

60,855 

531.027 

529,832 

1929 . 

139,430 

73,262 

69,869 

2,666 

122,745 

406,511 

621,918 

Gain  or  Lon . 

13,654  L 

7,479  G 

9,479  0 

2,339  L 

6,672  L 

4,469  L 

10,242  0 

Gain  or  Lon . 

36,283  L 

10,529  L 

41,525  L 

143  L 

28,895  L 

117,839  L 

83.778L 

Total,  Sunday,  1930 . 

181,704 

27,096 

46,618 

8,486 

46,777 

310,718 

557,914 

Poat-Diepatefa  (S),  1930 . 

215,757 

72,297 

30,705 

2,556 

206,633 

527,948 

531,744 

1929 . 

159.952 

22,609 

86.848 

8,659 

60,433 

338,534 

558,910 

1929 . 

289,187 

73.764 

81,518 

4,400 

256,989 

706,495 

578,758 

Gain  or  Lon . 

21,752  G 

4,487  G 

40.230  L 

173  L 

13,656  L 

27,816  L 

996  L 

Gain  or  Lon . 

73,430  L 

1,467 L 

50,813  L 

1,844  L 

50,356  L 

178,547  L 

47,014  L 

Star  (S),  1930 . 

84,665 

9,070 

23,577 

6,090 

23.642 

147,081 

361,491 

1929 . 

79,144 

8,194 

45,933 

2,825 

34,061 

170,190 

326,209 

ST.  PAUL.  MINN. 

Gain  or  Lon . 

5,521  G 

876  G 

22,356L 

3,265 G 

10,419  L 

23,109  L 

35,282  0 

Tribune  (S),  1930 . 

97,089 

18,026 

23.041 

2,396 

23,135 

163,637 

196,423 

Total  (DS),  1930 . 

1,127,762 

515,207 

135,548 

69,146 

318,444 

2,179.169 

2,667,688 

1929 . 

80,808 

14,415 

40,915 

5,834 

26,372 

168,344 

232,701 

1929 . 

1,146,288 

624,732 

219,053 

71,260 

349,835 

2,425,052 

2,952,547 

Gain  or  Lon . 

16,231 G 

3,6110 

17,874  L 

3,438  L 

3,237  L 

4,707  L 

36,278  L 

Gain  or  Lon . 

18,526  L 

109,525  L 

83.505  L 

2,114  L 

31,391 L 

245,883  L 

284.859  L 

Total  dailin,  1930 . 

985,583 

439,682 

112,494 

63,913 

241,357 

1,856,044 

1,642,372 

1929 . 

980,351 

542,667 

147,060 

63,271 

266.392 

2,013  473 

1,768,482 

Total  (DS),  1930 . 

1,194,254 

349,531 

182,737 

85,496 

388  784 

2,219,201 

2,689,663 

Gain  or  Lon . 

5,232 G 

102,985  L 

34,566  L 

642  G 

25,035  L 

157,429  L 

126,110  L 

1929 . 

1,530,329 

396,293 

208,776 

89,932 

521,230 

2,777,443 

2,949.187 

Pioneer-Pren  (m),  1930 _ 

287,128 

161,210 

44,440 

26.737 

92,294 

614.307 

461,937 

Gain  or  Lon . 

336,075  L 

46,762  L 

26,089  L 

4,436  L 

132,446 L 

558,242  L 

259,524  L 

1929 . . 

287,669 

203.921 

58,899 

26,674 

101,884 

681,782 

597,687 

Total  dailin,  1930 . 

947,898 

335,718 

164,345 

73,745 

349,327 

1,889,432 

2,176,181 

Gain  or  Lon . 

541  L 

42,711  L 

14,459  L 

63G 

9,590  L 

67,475  L 

135,750 L 

1929 . 

1,213,089 

374.257 

174,839 

75,025 

469,886 

2,337,979 

2.371,618 

Diqiatch  (e),  1930 . 

410,115 

166,098 

44,365 

27,092 

93,073 

746,163 

630,024 

Gain  or  Lon . 

265,191 L 

38,539 L 

10,494  L 

1,280  L 

120.659  L 

448,547 L 

195,437  L 

1929 . . 

403,788 

205,971 

57,967 

26,785 

103,299 

799,230 

654,436 

Timn  (m),  1930 . 

114,532 

41,540 

10,178 

24.538 

39,384 

237,280 

717,172 

Gain  or  Lon . 

6,327 G 

39,873  L 

13,602  L 

307  G 

10  226  L 

53,067  L 

24,412  L 

1929 . 

144,607 

38,640 

7,374 

26,716 

41,209 

277,012 

683,242 

New*  (e),  1930 . 

288,340 

112,374 

23,689 

10,084 

55,990 

495,574 

550.411 

Gain  or  Lon . 

30,075  L 

2,900G 

2,804  G 

2.178L 

1,825  L 

39,732  L 

33,930  0 

1929 . 

288,894 

132.775 

30,194 

9,812 

61,209 

532,461 

516.359 

Blade  (e),  1930 . 

546,572 

196,265 

98,897 

28,240 

184,713 

1,063,907 

803,760 

Gain  or  Lon . 

554L 

20,401  L 

6.505  L 

272  G 

5,219  L 

36,887  L 

34,052  G 

1929 . 

658,873 

230,441 

118,667 

28,712 

227,420 

1,273,667 

998,^83 

Total,  Sunday,  1930 . 

142,179 

75,525 

23,054 

5,233 

77,087 

323,125 

1.025.316 

Gain  or  Lon . 

112,301  L 

34,176 L 

19,770  L 

472  L 

42,707  L 

209.760  L 

195,223  L 

1929 . 

165,937 

82,065 

71,993 

7,989 

83,443 

411,579 

1,184,065 

News  Bee  (e),  1930 . 

286,794 

97,913 

55,270 

20,967 

125,230 

588,245 

655.249 

Gain  or  Lon . 

23,758  L 

6,540  L 

48.939  L 

2,756  L 

6,356  L 

88,454  L 

158,749 L 

1929 . 

409,609 

105,176 

48,798 

19,597 

201,257 

787,300 

689,393 

Pioneer-Pren  (S),  1930 . . . . 

88,522 

61,554 

15,915 

3,657 

51,634 

221,307 

587.371 

Gain  or  Lon . 

122,815  L 

7,263  L 

6,472  G 

1,370  G 

76,027  L 

199,055  L 

34.144  L 

1929 . 

112,563 

69,887 

50,801 

6,308 

54,015 

293,574  • 

727,645 

Total,  Sunday,  1930 . 

246,356 

13.813 

18,392 

11,751 

39,457 

329,769 

513,482 

Gain  or  Lon . 

24,041 L 

8,333  L 

34,886 L 

2,651 L 

2.381 L 

72,267  L 

140,274  L 

1929 . 

317,240 

22,036 

33,937 

14,907 

61,344 

439,464 

577,569 

News  (S),  1930 . 

53,657 

13,971 

7,139 

1,576 

25,453 

101,818 

437,945 

Gain  or  Lon . . 

70,884  L 

8,223  L 

15,545  L 

3,156  L 

11,887  L 

109,695  L 

64.087 L 

1929 . 

53,374 

12,178 

21,192 

1.681 

29,428 

118,005 

456,420 

Timn  (S),  1930 . 

246,356 

13,813 

18,392 

11,751 

39.457 

329,769 

513,482 

Gain  or  Lon . 

283G 

1,793  G 

14,053  L 

105  L 

3.975  L 

16,187  L 

18,475  L 

1929 . 

317,240 

22,036 

33,937 

14,907 

51,344 

439,464 

577,569 

Gain  or  I.on . 

70,884  L 

8,223  L 

15,545  L 

3,156L 

11,887  L 

109,695  L 

64.087  L 

SYRACUSE,  N 

.  Y. 

TRENTON,  N 

.  J. 

Total  (DS),  1930 . 

1,204,630 

438,988 

225,473 

85,548 

370,532 

2,366,225 

4,116,790 

Total  (DS),  1930 . 

469,550 

151,845 

66,031 

24,916 

81,264 

824,475 

989,849 

1929 . 

1,262,617 

528,353 

287,416 

89,970 

448.179 

2,668,674 

4,346,401 

1929 . 

556,681 

161,278 

123,320 

46,411 

108,644 

1.024,579 

969,668 

Gain  or  Lon . 

57,987  L 

89,365  L 

61,943  L 

4,422  L 

77,647  L 

,  302,449  L 

229,611  L 

87,131  L 

9.433  L 

57,289  L 

21,495  L 

27,380  L 

200, 104  L 

20, 187  Q 

Total  dailin,  1930 . 

1,057.487 

325.090 

166,494 

66,607 

280,549 

1,937,281 

2,345,652 

390,880 

142,284 

48,302 

14,865 

63  oil 

688,941 

649,279 

1929 . 

1,063.489 

376,938 

166.177 

63,868 

348.324 

2.070,662 

2,318,180 

1929 . 

444,475 

151,644 

94,073 

32,512 

83,758 

834,139 

647,774 

Gain  or  Lon . 

6,002  L 

51,848  L 

317  G 

2,739  G 

67,775  L  133,381  L 

27,472  G 

53,595  L 

9,360 L 

45,771  L 

17,647  L 

20,747  L 

145,198  L 

1,505  0 

Herald  (e),  1930 . 

419,716 

107,408 

58,461 

14,723 

106,125 

715,390 

825.573 

390,880 

142,284 

48,302 

14,865 

63,011 

688,941 

649.279 

1929 . 

399,449 

137,060 

60,489 

17.596 

122,951 

745,512 

825,172 

1929 . 

444,475 

151,644 

94,073 

32.512 

83,758 

834.139 

647.774 

Gain  or  Lon . 

20,267  G 

29,657  L 

2.028  L 

2,875  L 

16.826L 

30.122  L 

401 G 

53,595  L 

9,360 L 

45,771  L 

17,647 L 

20,747  L 

145,198  L 

1,505  0 

Journal  (e),  1930 . 

386.412 

131,875 

61,320 

18,593 

71,035 

681,193 

884,146 

78,670 

9,561 

17,729 

10,051 

18,253 

135,634 

340,570 

1929 . 

391,395 

136,894 

61,975 

13,308 

78,834 

707,305 

822,040 

1929 . 

112,206 

9,634 

29,247 

13,899 

24,886 

190,440 

321,888 

Gain  or  Lon . 

4.983  L 

5,019  L 

655L 

5,285  G 

7.799  L  26.112  L  62. 106 U 

33,536  L 

73L 

11,518  L 

3,848 L 

6,633  L 

54,906L 

18,682  0 

Poet  Standard,  1930 . 

251.359 

85,812 

46,713 

33,291 

103,389 

540,698 

635,933 

78,676 

9,561 

17,729 

10,061 

18,253 

135,534 

340,570 

1929 . 

272.645 

102,984 

43,713 

32,962 

146,539 

617,845 

670,968 

1929 . 

112,206 

9,634 

29,247 

13,899 

24,886 

190,440 

321,888 

Gain  or  Lon . 

21,286 L 

17,172  L 

3,000G 

329  G 

43,150  L  77.147L  .35,035L 

33,536  L 

73L 

11.518L 

3.848  L 

6.&33L 

64  906L 

18,682  L 

Total,  Sunday,  1930 . 

147,143 

113,898 

58,979 

18,941 

89,983 

428,944 

1,771,138 

1929 . 

...  199,128 

151,415 

121,239 

26.102 

99,855 

598,012  2,028,221 

TULSA.  OKLA. 

Gain  or  Lon . 

51.985L 

37.517 L 

62,260  L 

7,161  L 

9,872  L 

169,068  L 

257,083  L 

Herald  (S),  1930 . 

63,625 

19,280 

28,376 

7.9C4 

36,390 

155,575 

602,120 

Total  (DS).  1930 . 

...  1,007.828 

312,225 

181,657 

68,669 

335,823 

1,908.792  2,293,272 

1929 . 

79,738 

36,385 

61,959 

11,309 

43,912 

233,416 

774,894 

1929 . 

...  953,287 

345,913 

245,471 

85,954 

368,002 

2,002,828  2.408,493 

Gain  or  Lon . 

16.113L 

17, 105  L 

33.583  L 

3,405L 

7,522  L 

77,841 L 

172,774  L 

Gain  or  Lon . 

54,5410 

33.688L 

63,814  L 

17,285  L 

32,179  L 

94,036L  115,221  L 

Amerioan  (S),  1930 . 

37,167 

76.868 

16,380 

1,826 

22  063 

154,304 

614,964 

Total  dailies,  1930 . 

...  706.541 

276.7C4 

126.441 

34,464 

264,029 

1.404,460  1,262,455 

1929 . 

46,646 

82.940 

23.732 

2,789 

21,754 

177,861 

584,025 

1929 . 

...  706,327 

292,256 

142,666 

28.581 

285.078 

1,458,492  1,346.358 

Gain  or  Lon . 

9,479 L 

6,072  L 

7,352  L 

963L 

309  G 

23,557  L 

30,939  0 

Gain  or  Lon . 

5,786 L 

15,552  L 

16.225  L 

5,883  G 

21,049  L 

54,032  L  83.903  L 

Post  Standard  tS),  1930. 

46,351 

17,750 

14,223 

9,211 

31,530 

119,065 

554,054 

Tribune  (e),  1930 . 

...  393,172 

126,842 

58,617 

11,524 

119,194 

710,402  600.074 

1929 . 

72,744 

32,090 

35.548 

12,004 

34,189 

186,735 

669.302 

1929 . 

...  369,532 

123,171 

62,014 

11,836 

129,401 

697.462  627,496 

Gain  or  Lon . 

26.393  L 

14,340  L 

21,325  L 

2.793  L 

2,659L 

67,670  L 

115,248  L 

Gain  or  Lon . 

23,640  0 

3,671 G 

3,397  L 

312  L 

10,207  L 

12,940 G  27,422  L 
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JUNE  LINAGE  COMPARISONS  FOR 


TULSA — Continued 

Retail  General  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  Edt'I 

Vorld  (m),  1930  .  307,369  149,862  67,824  22.940  144,835  694,058  662,381 

J929 .  336,795  169,085  80,652  16.745  155,677  761,030  718,862 

or  Lon .  29,426  L  19,223  L  12,828  L  6,195  G  10,842  L  66,972  L  56.481  L 

Total,  Sunday,  1930  .  307,287  35,521  55,216  34,205  71,794  504,332  1,030.817 

1929 .  246.960  53.657  102,805  57,373  82,924  544,336  1,062,135 

GtinorLon .  60,327G  18,136L  47,589  L  23,168  L  11,130L  40,004  L  31,318L 

Tribune  (S),  1930 .  113,533  18,093  25,444  18,867  29,687  205,717  449,504 

1929 .  105,520  19,992  48,940  25,211  33,226  233,116  486,472 

GainorLoes .  8.013G  1,899L  23,496L  6,344  L  3,539  L  27,399  L  36,968  L 

World  (S),  1930 .  193,754  17,428  29,772  15,338  42,107  298,615  581,313 

1929 .  141,440  33,665  53,865  32,162  49,698  311,220  575.663 

Gain  or  Lou .  52,314  G  16,237  L  24,003  L  16,824  L  7,591  L  12,605  L  5,650  G 

WASHINGTON,  D.  C. 

Total  (DS),  1930  .  2,141,704  773,265  279,224  79,206  645,667  3,984,532  6.147.481 

1929  .  2,288,221  746,528  362,255  167,666  678.217  4,307,136  5,916,569 

Gain  or  Lon .  146,517  L  26,737  G  83,031  L  88,460  L  32.550  L  322,604  L  230,912  0 

Total  dailin.  1930 .  1,533,892  565,299  216,560  70,773  510.024  2,961,582  4,232,851 

1929 .  1.537,324  546,995  218,063  152,866  522,854  3.042.274  3.982,672 

GainorLon .  3.432L  18,304G  1.503  L  82,093  L  12,830L  80,692  L  250,1790 

Herald  (m),  1930 .  101,357  67,644  8,976  11,310  71,092  282,160  985,181 

1929  .  79,983  31,669  15,005  20,442  81,121  246,280  843,059 

GainorLon .  21 ,374  G  35,975  G  6,029  L  9,132L  10.029  L  35,880  G  142,122  0 

Sews  (e),  1930  .  93,564  51,533  16,703  1.229  83.05C  247.883  472.778 

1929 .  108,260  37,101  23,553  5,313  44,736  220,632  480.205 

GainorLon .  14,696L  14,432G  6,850L  4,084  L  38,3140  27.251G  7,427  L 

Timn  (e),  1930  .  341,442  147,321  66,765  5,211  71.250  632.804  972.430 

1929 .  298,631  142,089  71,027  15.894  81,842  611,770  807,380 

GainorLon .  42,811G  5,232  G  4,262L  10.683L  10,592  L  21,034  0  165,050G 

Port  (m),  1930  .  142,357  83.218  34,272  25.787  71,395  363,758  810,323 

1929 .  179,260  100,133  32,863  50,722  65,837  440,762  777.547 

GainorLon .  36,903  L  16  915L  1,409  G  24,935  L  5,558  0  77,004  L  32,776G 

Star(e),  1930 .  855,172  215,583  89,844  27.236  213,237  1,434.977  992,139 

1929 .  871,190  236,003  75,615  60,495  249,318  1,522,830  1,074,481 

GainorLon .  16,018  L  20,420  L  14,229  0  33,259  L  36,081  L  87.853  L  82,342  L 

Total,  Sundays,  1930  .  607,812  207,966  62,664  8,433  135.643  1,022,950  1,914.630 

1929  .  750,897  199,533  144,192  14,800  155,363  1,264,862  1,933,897 

GainorLon .  143,085  L  8,433  G  81.528  L  6.367L  19,720L  241,912L  19.267L 

Herald  (S),  1930 .  108,248  100.421  14,094  1,617  21,176  245,556  585,017 

1929 .  141,471  102,080  23.779  1,546  24,565  293,518  553,179 

GainorLon .  33,223L  1.659  L  9.685  L  71 G  3.389  L  47,962  L  31,8380 

Port(S).  1930 .  161,709  38,035  12,249  3,120  28,164  243,624  612,556 

1929  .  220,725  30,093  40,354  8,934  31,089  331,195  636,680 

GainorLon .  59,016 L  7,942  G  28,105  L  5,814  L  2,925  L  87,571  L  24,124  L 

Star  (8),  1930 .  337,855  69.510  36,321  3,696  86,303  533,770  717,057 

192* .  388,701  67.360  80,059  4.320  99,709  640,149  744,038 

GninorLon .  50,846  L  2,1500  43,738  L  624  L  13,406  L  106,379  L  26,981  L 

WESTCHESTER  COUNTY  GROUP 

June  1929-1930 

Total  (DS) .  2,576,650  567,929  386,375  192,525  631.894  4,499,657  6,260.051 

.Mamaroneck  Timn  (e)....  134,328  46,954  18,449  8,473  14,376  239,226  302,759 

Mt  Vernon  Argus  (e) .  422,637  65,371  44,082  23,404  52,256  624,369  691J672 

N.  Rochelle  Standard  (e)..  353,897  62,672  41,710  31,148  65,409  569,071  674,993 

dnining  Citiaen-Sentinel  (e).  107,346  49,246  20,533  2,802  29.797  218,287  474,350 

Portchnter  Item  (e) .  269.389  51,958  39,218  10.917  58,084  443,957  518!777 

Tarrytown  News  (e) .  211,605  49,908  36,520  18,216  27,275  349,777  487,085 

Yonkers  Herald  (e) .  230,361  60,157  39,049  20,293  90,155  455,047  971,364 

Yonkers  Statesman  (e) .  160,925  50,269  17,813  22,835  114,152  387,872  879,814 

White  Plains  Pren  (e) .  209,429  63,734  52.860  29,868  64.447  428,761  582.493 

White  Plains  Reporter  (e)..  476.733  67,660  76,141  24,569  115,943  783,290  676,744 

WICHITA,  KANS. 

Total  (DS),  1930  .  944,759  391,218  166,756  59,096  589,202  2,163,964  2,135,454 

Total  daUin,  1930 .  671,129  322,992  77,928  28.037  488,095  1,599,821  1,433.969 

319.496  131,882  28.832  12,325  116,041  619,446  580,109 


MISS  SNYDER  HONORED  GIVES  PARTY  FOR  STAFF 


NEWSPAPERS  IN  PRINCIPAL  CITIES 


WICHITA— Continued 

Retail  General  Total  Nows 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  Edt'I 

Eagle  (m),  1930  .  205,772  115,528  26,460  10,820  185.951  545.110  459,515 

Eagle  (e),  1930 .  145,861  75,582  22,636  4,892  186,103  435,265  394,345 

Total,  Sunday,  1930  .  273,630  68,226  88,828  31,059  101,107  564,143  701,485 

Beacon  (SI,  1930 .  141,693  35,500  46,950  20,141  46.501  291,993  428,054 

Eagle  (S),  1930 .  131.937  32,726  41,878  10,918  54,606  272,150  273,431 

WINSTON-SALEM,  N.  C. 

Total  (DS),  1930  .  264,822  127,149  47.944  15,945  37.980  497.879  978,135 

1929 .  298,085  124.329  70.126  11,695  44,701  554,917  1,128,237 

GainorLon .  33,263  L  2,820  G  22, 182  L  4,250  G  6.721  L  57,C38L  150,102  L 

Total  dailin,  1930  .  239,406  123,385  42,736  14,445  29,377  452,887  537,665 

1929  .  267,772  111,942  51.784  11,297  34,688  482,905  617,265 

GainorLon .  28,366L  11,443G  9.048  L  3,148G  5,311L  30,018L  79.600L 

Twin  City  Sentinel  (e),  1930.  239,406  123,385  42,736  14.445  29.377  452.887  537,665 

1929  .  267,772  111.942  51,784  11,297  34,688  482.905  617,265 

GainorLon .  28,366L  11.443  G  9,048  L  3.148G  5,311  L  30,C18L  79,600L 

Total,  Sunday,  1930  .  25,416  3,764  5.208  1,500  8,603  44.992  440,470 

1929 .  30,313  12,387  18,342  398  10,013  72,012  510,972 

GainorLon .  4.897  L  8.623L  13,134L  1,102G  1.410L  27,020  L  70.502L 

Journal-Sentinel  (S),  1930...  25,416  3,764  5,208  1.5C0  8.603  44.992  440,470 

1929  .  30,313  12.387  18,342  398  10,013  72,012  510,972 

Gainorlam .  4,897  L  8,623  L  13,134L  1.102G  1.410L  27,020  L  70,502L 

YOUNGSTOWN,  OHIO 

Total  (DS),  1930 .  1,008,544  288,038  133.326  52,555  238,191  1,733.231  1,995,610 

1929 .  1,046.458  283,027  192,363  40,073  266,239  1  853,522  2,069,248 

Gainorlxws .  37,914L  5,011G  59,037L  12.482G  28,048L  120.291L  73.638L 

Total  daUin,  1930  .  923,195  270,963  109,211  41,554  209,445  1,566,945  1,521.092 

1929  .  959,121  263,727  135,806  31,482  232,952  1,648,426  1.577,737 

Gainorlxm .  35,926L  7,236  G  26,595L  10.072  G  23,507  L  81,481L  56,645  L 

Vindicator  (e),  1930  .  482,192  146,(13  48.257  17.187  106,799  809,710  765,209 

1929  .  492,047  141,040  57,812  13,222  110,139  831,529  789,760 

GainorLon .  9,855  L  4,973  G  9.555  L  3,965G  3.340L  21,819L  24,551  L 

Telegram  (e),  1930  .  441,003  124  950  60,954  24,367  102,646  757,235  755,883 

1929  .  467,074  122,687  77,994  18,260  122,813  816,897  787,977 

GainorLon .  26.071  L  2,263  G  17,040  L  6,107  G  20,167  L  59,662  L  32,094  0 

Total,  Sunday,  193C .  85,349  17,075  24,115  11.001  28,746  166,286  474,518 

1929  87,337  19.300  56,557  8,591  33.287  205,096  491,511 

Gainorl/ws .  1,988  L  2,225  L  32,442  L  2.410G  4,541L  38,810L  16,993L 

Vindicator  (S),  1930  .  85.349  17,075  24,115  11,001  28,746  166,286  474,518 

1929  .  87,337  19,300  56,557  8,591  33,287  205,096  491,511 

Gainorlaw .  1,988  L  2,225  L  32,442  L  2.410G  4.541  L  38,810L  16,9931. 

WORCESTER,  MASS. 

Total  (DS),  1930  .  1,211,976  392,334  196,781  55,134  313.982  2,198,578  3.474,550 

1929 .  1,220.548  452,360  272,106  53,440  323,816  2,347,945  3,329,745 

GainorLon .  8,572  L  60,026  L  75,325  L  1,694  G  9.834  L  149,367  L  144,805  0 

Total  dailin,  1930 .  1,080.928  373,237  171,286  50,590  264,068  1,968,435  2,854,821 

1929 .  1.073,667  433,752  209,815  47,874  271  635  2,062,370  2,738,074 

GainorLon .  7,261  G  60,515  L  38,529  L  2,716  0  7,567  L  93,935  L  116,747  0 

Telegram  (m),  1930  .  350,214  141,898  59,518  18.522  101.352  682,031  885,389 

1929  .  334,091  182,470  74,010  19,009  105,763  725,725  821,923 

GainorLon .  16,123  G  40,372L  14,492L  487  L  4,411L  43,694  L  63.466  0 

Gantte  (e),  1930  .  410,478  147,401  66,893  20,297  105,305  760,226  1,045,350 

1929  .  372,520  183.260  89,500  21,075  107,649  781,273  1,052,400 

GainorLon .  37,958  G  35,859  L  22,607  L  778  L  2,344  L  21,047  L  7,050  L 

Poet  (e),  1930  .  320,236  83,938  44,875  11,771  57.411  526,178  924.082 

1929  .  367,056  68,022  46,305  7,790  58,223  555,372  863,751 

GainorLon .  46,820L  15,916G  1,430L  3,981G  812L  29,194  L  60,331  0 

Total,  Sunday,  193C .  131,048  19,097  25,495  4,544  49,914  230,143  619,729 

1929 .  146,881  18,608  62,291  5,566  52,181  285,575  591,671 

GainorLon .  15.833  L  489  G  36,796  L  1,022  L  2,267  L  55.432  L  28,058  0 

Telegram  (Si,  1930 .  131,048  19,097  25,495  4.544  49.914  230,143  619,729 

1929 .  146,881  18,608  62.291  5.566  52,181  285,575  591,671 

GainorLon .  15,833  L  489  G  36,796  L  1,022  L  2.267  L  55,432  L  28,058  0 


PUBLISHING  FIRM  SOLD  COLBERT  TO  GRINNELL 


King  Feature*  Staff  Gives  Surprise 
Party  to  Accountant 

Miss  Pauline  Snyder,  of  the  office 
staff  of  King  Features  Syndicate,  was 
the  honored  guest  at  a  surprise  testi¬ 
monial  luncheon  party  at  the  Cafe  Bona¬ 
parte  Tuesday,  July  l.\  in  celebration 
of  her  reaching  her  majority  as  an  em¬ 
ploye  of  VV^illiam  Randolph  Hearst. 
Miss  Snyder  on  July  15,  1909,  joined 
the  ranks  of  the  accounting  department. 

.\mong  those  attending  were  four  who 
ante-dated  Miss  Snyder  in  the  Hearst 
employ.  These  are  Jack  I.ait,  Sunday 
editor  of  International  P'eature  Service, 
"alter  Howey,  managing  director.  In- 
^rnational  News  Photos,  Charles  I). 
Batwell  and  Samuel  S.  Paquin,  all  of 
whom  entered  the  service  nearly  30 
^ars  ago  as  members  of  the  staff  of  the 
Chicago  America}!. 

Those  who  made  brief  after-luncheon 
mlks  included  General  Manager  J.  V'. 
Connolly,  Jack  Lait,  Dr.  .Alexander 
Black,  William  Smith,  C.  D.  Batwell, 
S.  S.  Paquin  and  Arthur  E.  Pfrom- 
mer,  chief  accountant. 

G.  S.  Hopkins,  business  manager  of 
International  News  Photos,  was  toast¬ 
master. 


Members  of  the  editorial  staff  of  the 
Qiiitu'y  (Ill.)  Herald-Whig,  and  their 
families  were  guests  July  15  of  Charles 
F.  Eichenauer,  editor-in-chief,  and  his 
sister.  Miss  Amelia  Eichenauer,  at  a 
garden  party  at  their  home. 


NEWSPAPER  POST  FORMED 

New  York  Group  Start  Press  Branch 
of  American  Legion 

The  first  Newspaper  Post  of  the  Vet¬ 
erans  of  Foreign  Wars,  in  New  York  was 
formed  July  16,  and  officers  officially 
elected. 

The  officers  are  as  follows : 

Commander,  Col.  W.  E.  Grove,  Bar¬ 
ron  Collier  organization ;  Senior  Vice¬ 
commander,  Major  O.  H.  Saunders,  U. 
S.  A.;  Junior  vice-commander,  Paul  Wil¬ 
liams,  Daily  Mirror;  Quartermaster,  John 
Fisk ;  Officer  of  the  Day,  (^orge  Finley ; 
Advocate,  Charles  Pemburn ;  Trustees, 
Major,  J.  O.  Adler,  Wells  Hawks,  Ed¬ 
ward  N.  Jackson.  The  Post  appointed  as 
Adjutant,  Major  James  F.  Loughborough 
and  as  Patriotic  Instructor,  Sylvester 
Sullivan. 


Foreign  Representation  Business  Also 
Included  in  Chalmers  Sales 

F.  G.  Ortega,  A.  J.  Chalmers,  and 
E.  L.  Hall  who  for  many  years  have 
been  actively  associated  with  the 
Chalmers  Publishing  Company  of  516 
Fifth  avenue.  New  York,  purchased 
ownership  and  control  of  all  of  the 
holdings  of  this  company  from  the 
former  owner,  James  P.  Chalmers. 

The  company  publishes  the  Spanish 
magazine,  Cine-Mwidial,  as  well  as  sev¬ 
eral  technical  books.  It  also  controls 
Chalrruers-Ortega,  a  publisher^’  repre¬ 
sentative  business  acting  as  executive 
U.  S.  representatives  for  a  large  list 
of  Latin-.\merican  newspapers  and 
magazines. 

The  new  officers  will  be:  F.  G.  Or¬ 
tega.  president;  A.  J.  Chalmers,  vice- 
present;  E.  L.  Hall,  secretary  and 
treasurer. 


DAVIS  IN  BUFFALO 

Clyde  Davis,  former  news  editor  of  the 
.Seattle,  (Wash)  Post  Intelligencer,  has 
taken  a  similar  post  cm  the  Buffalo 
Times. 


Herschel  M.  Colbert,  desk  man  and 
editorial  writer  on  the  San  Angelo 
(Tex.)  Standard-Times,  has  been  named 
head  of  the  department  of  journalism 
of  Grinnell  College,  Grinnel,  Iowa,  for 
the  coming  year.  He  takes  the  place 
of  Wayne  Gard  who  resigned  to  join 
the  editorial  staff  of  the  Des  Moines 
(la.)  Register  and  Tribune.  Colbert 
is  a  graduate  of  the  school  of  journalism 
at  the  University  of  Missouri  and 
served  on  the  staff  of  the  Chicago 
Herald  and  lixaminer. 


NEW  DEMOCRATIC  ORGAN 

With  the  purpose  of  “reinvigorating 
the  Democratic  party  in  Michigan,”  Dr. 
Frank  C.  Jarvis,  of  Grand  Rapids,  has 
started  an  eight  page  paper  called  the 
.Michigan  Democrat.  Jarvis  is  owner 
and  publisher  of  the  new  political  paper. 


NEW  NEWSPAPER  SERVICE 

.American  Newspaper  Service,  1401 
East  63rd  street,  Chicago,  has  been 
granted  an  Illinois  charter  to  operate  a 
literary  and  mechanical  service.  Nellie 
P.  Burkhardt,  Ruth  C.  Pamp  and  David 
L.  Ettelson  are  the  incorporators. 
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MISS  KATHERINE  LECKIE 

Death  of  Prominent  Chicago  and  New 
York  Newspaper  Woman 

iSpecioJ  to  Editok  &  Pubusbes) 

Chicago,  July  23. — Miss  Katherine 
Leckie,  once  prominent  newspaper  re¬ 
porter  of  Chicago  and  latterly  of  New 
York,  died  on  Monday  at  the  home  of  her 
brother,  William  H.  Leckie,  4512  N. 
Racine  avenue,  this  city.  She  had  been 
in  failing  health  and  recently  returned  to 
Chicago  from  New  York,  hoping  to 
recuperate.  Thirty  years  ago  Miss 
Leckie  started  her  newspaper  career  as 
a  regular  assignment  reporter  for  the 
Chicago  City  News  Association.  She 
was  one  of  the  first  women  to  undertake 
regular  news  work.  She  became  star 
feature  writer  for  the  Chicago  American 
and  Mr.  Hearst  transferred  her  to  New 
York  Evetting  Journal.  For  several 
years  Miss  Leckie  covered  many  of  the 
most  important  stories  for  that  news¬ 
paper.  Subsequently  she  engaged  in 
magazine  and  special  writing. 

Scores  of  veteran  New  York  and  Chi¬ 
cago  newspajier  people  remember  her  as 
a  woman  of  unusual  personal  charm, 
extraordinary  writing  ability  and  tireless 
zeal  in  behalf  of  worthy  cau.ses,  particu¬ 
larly  the  welfare  of  the  blind,  sick,  poor 
and  oppressed.  Thanks  largely  to  pub¬ 
licity  supplied  by  Miss  Leckie  a  home 
was  established  in  New  York  for  the 
care  of  blind  babies.  Later  she  aided 
with  publicity  the  ca'use  of  the  adult 
blind.  Considerable  of  her  activity  was 
in  behalf  of  Irish  freedom,  although  she 
was  of  Canadian  parentage.  She  fought 
many  years  for  equal  rights,  both  eco¬ 
nomic  and  political,  for  women.  Her 
sympathetic  nature  and  dauntless  spirit 
kept  her,  throughout  a  quarter  of  a  cen¬ 
tury  of  writing  experience,  the  active 
friend  of  the  friendless  and  defender  of 
the  defenseless.  Miss  Leckie  was  the 
daughter  of  the  late  William  A.  and 
Evelyn  McKee  Leckie. 

PHILIP  J.  REID 

Former  Detroit  Free  PreBt  Managing 
Editor  Diet  After  Long  IllneBS 

Philip  J.  Reid,  who  was  managing 
editor  of  the  Detroit  Free  Press  for  22 
years  prior  to  his  retirement  in  1926,  died 
suddenly  at  his  home  in  Detroit  Monday 
evening,  July  21.  Heat  was  given  as  the 
direct  cause  of  death  although  Mr.  Reid 
had  been  in  failing  health  for  more  than 
four  years. 

Mr.  Reid's  wide  acquaintance  in  De¬ 
troit  for  more  than  40  years,  his  en¬ 
couragement  of  young  w'riters  to  develop 
their  talent  and  his  scholarly  ability 
made  him  one  of  the  best  known  news¬ 
paper  men  in  the  city.  Even  his  long 
illness  and  failing  eyesight  failed  to  dim 
Mr.  Reid’s  enthusiasm  for  newspaper 
work,  and  his  last  few  months  were  spent 
in  research  preparing  for  the  approach¬ 
ing  centennial  of  the  Free  Press. 

^Ir.  Reid  was  born  at  Providence. 
R.  I.,  65  years  ago.  He  was  graduated 
from  Brown  University  with  a  law  de¬ 
gree  in  1887. 

ELMER  E.  CRITCHFIELD 

Elmer  E.  Critchfield,  president  of  the 
First  National  Bank  of  Wheaton,  Ill., 
and  chairman  of  Critchfield  &  Co.,  ad¬ 
vertising  concern,  at  14  East  Jackson 
boulevard,  Chicago,  died  suddenly  in  his 
home  in  Wheaton,  of  a  heart  attack,  July 
19.  Mr.  Critchfield  returned  Thursday 
from  an  automobile  trip  through  the 
south  and  southwest  and  it  is  believed 
that  fatigue  and  the  heat'  induced  the 
attack.  He  was  69  years  old.  Mr. 
Critchfield  was  for  nearly  40  years  iden- 
tifi^  with  the  advertising  business  in 
Chicago,  having  founded  the  company  of 
which  he  was  chairman  at  his  death. 

STANLEY  RUSHTON 

Stanley  Rushton,  47,  newspaper  writer 
of  Philadelphia,  died  at  Meriden,  Conn., 
July  22.  He  had  undergone  an  operation 
ten  days  previously.  He  is  .survived  by 
his  sister,  Mrs.  G.  Arthur  Hill,  and  two 
brothers,  Edwin  and  Lewis  Rushton  of 
Philadelphia. 


JOHN  E.  MONK 

Member  of  New  York  Time*  Wash* 
ington  Staff  Dies  at  55 

John  Edward  Monk,  well-known 
writer  on  politics  and  economics  and  a 
member  of  the  Washington  bureau  of 
the  New  York  Times,  died  at  Garfield 
Hospital,  Washington,  July  20. 

He  had  been  preparing  tables  of  rates 
in  the  new  tariff  act  for  a  story  in  the 
Times  when  he  suffered  an  attack  of 
bronchitis.  He  seemed  to  be  recovering 
and  was  taken  to  the  hospital  July  19 
for  an  X-ray  examination. 

The  immediate  cause  of  his  death  was 
said  to  be  a  hemorrhage  resulting  from 
an  abcess  of  the  lung. 

Mr.  Monk  was  born  in  Cohoes,  N.  Y., 
55  years  ago  and  came  to  Washington 
as  a  boy.  He  had  been  in  newspaper 
work  since  1895.  In  1897  he  was  as¬ 
sistant  correspondent  of  the  Milwaukee 
Sentinel  and  later  became  correspondent 
of  the  St.  Paul  Pioneer  Press  and  St. 
Paul  Dispatch.  In  1904  he  became  as¬ 
sociated  with  the  Washington  bureau  of 
the  New  York  Sun.  Lately  he  has  been 
covering  the  Senate  and  the  United 
States  Supreme  Court. 

He  is  survived  by  his  wife,  Anna 
Tripp  Monk,  three  children,  George, 
Margaret  and  John  E.,  Jr.,  a  sister.  Miss 
Ella  Monk,  and  a  brother,  Fred  Monk, 
all  of  Washington. 

HENRY  S.  HARRISON 

Author  of  “Queed  *  and  Former  Rich¬ 
mond  Editorial  Writer  Dies 

Henry  S,  Harrison,  author  of  “Queed,” 
and  other  works,  and  former  chief  edi¬ 
torial  writer  of  the  Richmond  (Va.) 
Timcs-Dispatch,  died  in  Atlantic  City, 
N.  J.,  July  14.  He  was  50  years  old. 
The  cause  of  death  was  peritonitis.  He 
had  undergone  an  operation  for  appendi- 
cifis. 

Mr.  Harrison  was  born  at  Sewanee, 
Tenn.,  February  12,  1880.  His  lather, 
Caskie  Harrison,  was  noted  as  an  edu¬ 
cator,  and  was  the  founder  of  the  Brook¬ 
lyn  I.atin  School. 

From  the  Brooklyn  I.atin  School  the 
.son  went  to  Columbia  University,  where 
he  received  his  Bachelor’s  degree  in  1900. 

few  years  later  he  went  to  Richmond 
and  began  his  newspaper  work  on  the 
Times-Dispatch. 

After  serving  as  book  reviewer  and 
columnist,  he  became  chief  editorial  writer 
of  that  newspaper.  At  the  same  time 
he  began  writing  fiction,  and  in  January 
1910,  resigned  to  devote  himself  exclu¬ 
sively  to  literary  work.  Making  his  home 
in  Qiarleston,  W.  Va.,  he  published,  under 
the  pen  name,  Henry  Second,  his  first 
novel,  “Captivating  Mary  Carstairs,”  and 
almo.st  before  this  had  appeared  in  print 
had  finished  his  “Queed,”  based  on  the 
love  story  of  a  spoiled  society  beauty  and 
a  doctor  of  the  slums  in  a  Southern  city. 

LEVI  WILCOX 

Funeral  services  were  held  July  23  for 
I^evi  Wilcox,  53,  for  many  years  a  sports 
writer  for  the  Philadelphia  Inquirer.  He 
was  widely  known  among  dog  fanciers 
and  also  covered  soccer,  polo  and  swim¬ 
ming.  He  died  July  19.  A  widow  and 
five  children  survive. 

O^bttuari) 

MI.  I'RAZER,  68  for  20  years  pub- 
•  lisher  of  the  Beaver  (Utah) 
Weekly  Press  and  for  12  years  mayor 
of  the  city,  died  recently  in  Madison, 
Wis.,  while  visiting  a  daughter.  Burial 
was  in  Salt  Lake  Cit}'. 

John  R.  Laidlaw,  68,  died  at  his 
home  in  Chicago,  Julv  20.  He  had  been 
connected  with  the  Frederick  H.  Levey 
Ink  Company  for  26  years.  He  was  a 
member  of  the  Southmoor  Country,  De¬ 
troit  VV'’heelman  and  Hamilton  clubs  and 
various  Masonic  organizations. 

James  McCormick,  79,  former  news¬ 
paper  editor  and  publisher  at  Princeton, 
Ind.,  died  July  10  at  his  home  in  Louis¬ 
ville,  Ky.  He  is  survived  by  one  son, 
Williard,  superintendent  of  the  Louisville 
Herald  composing  room. 


William  F.  Slattery,  former  night 
man  in  the  advertising  department  of 
the  Boston  Transcript,  died  at  the  Bos¬ 
ton  City  Hospital  last  week  following 
a  brief  illness.  Mr.  Slattery  was  50 
years  old. 

Willis  T.  Baker,  of  Arlington 
Heights,  Mass.,  for  nearly  two  score 
years  an  employe  of  the  Boston  Tran¬ 
script,  died  recently  at  the  age  of  73 
years.  His  wife,  a  son  and  a  daughter 
survive.  His  son-in-law,  A.  William 
Butterman  is  in  the  Transcript  business 
department. 

Hvrum  D.  Jacobs,  70,  veteran  Salt 
Lake  City  Deseret  News  circulation 
representative,  was  found  dead  in  bed 
at  his  Salt  Lake  City  apartment  recently. 
He  was  a  resident  of  Salt  Lake  40  years 
and  was  once  with  the  Herald-Republi¬ 
can. 

John  T.  Beem,  89,  editor  of  the  Du- 
quoin  (111.)  Tribune  for  more  than  60 
years,  died  July  12  in  his  home.  He  was 
a  veteran  of  the  Civil  war  coming  to 
Duquoin  shortly  after  that  war,  estab¬ 
lishing  the  Tribune,  a  weekly. 

Holt  Holli.nger,  manager  of  co-op¬ 
erative  advertising  for  the  Kelvinator 
Corporation,  of  Detroit,  and  formerly 
advertising  manager  of  the  Leonard  Re¬ 
frigerator  Company,  Grand  Rapids,  died 
in  Harper  hospital,  Detroit,  July  15,  of 
injuries  suffered  in  a  fall  from  a  second 
story  sun  porch  two  days  previously  at 
his  home  in  Dearborn,  Mich. 

Charles  Minxig,  63,  former  manager 
of  the  Erie  (Pa.)  Dispatch,  prior  to  its 
merger  with  the  Herald  in  that  city,  died 
last  week  in  his  home  in  Erie.  A  heart 
attack  was  the  cause  of  death. 

Mrs.  Edith  L.  W.  Jenkins,  41,  wife 
of  Amos  B.  Jenkins,  advertising  man¬ 
ager  of  the  Salt  Lake  City  Deseret  Neivs, 
died  recently  after  a  four  months’  ill¬ 
ness  at  a  Salt  Lake  City  hospital. 

Mrs.  Sarah  Olive  (Lowell)  Downes, 
wife  of  William  Howe  Downes,  artist 
and  art  critic  for  the  Boston  Evening 
Transcript  for  many  years,  died  July  19 
in  Brookline.  Surviving  are  her  husband, 
a  son  and  a  brother. 

Charles  Butler,  a  former  newspaper 
man  at  Allentown,  Pa.,  and  Lansford, 
Pa.,  died  suddenly  July  Ij)  as  he  was 
being  taken  to  an  Allentown  hospital 
for  treatment.  Butler  was  on  the  Allen¬ 
town  Leader  for  a  time  and  later  on 
other  papers. 

Nolan  Rice  Best,  59,  executive  sec¬ 
retary  of  the  Federation  of  Churches  in 
Baltimore,  who  died  July  20,  was  a  for¬ 
mer  Ohio  newspaper  man,  having  worked 
on  both  the  old  Dayton  Press  and  Zanes¬ 
ville  Timcs-Recorder.  He  also  served 
as  editor  of  the  Continent  and  the  In¬ 
terior,  religious  publications.  Burial  was 
at  Baltimore. 

Mrs.  Jennie  Buckles,  of  Jamestown, 
O.,  who  had  corresponded  for  Ohio 
nc'’-'-'>apers  for  60  years,  died  recently. 

Mrs.  Dessa  M.  Burleigh,  editor  of 
the  It’hitnian  (Mass.)  Times,  died  in 
Brockton  hospital,  July  20.  She  was  47. 
With  her  husband,  Samuel  A.  Burleigh, 
publisher  of  the  Times,  she  founded  the 
paper  in  1912. 


Mrs.  Susan  Kepner,  mother  of  Clyde 
Kepner,  business  manager  of  the  Sham- 
okin  (Pa.)  Dispatch,  died  recently 
after  a  short  illness  at  her  home  in 
Shamokin. 

Flavten  P.  D’Orval  of  the  Boston 
Globe  composing  room  staff,  died  at  his 
.lome  in  Roxbury,  Mass.,  last  week  of 
heart  trouble. 

James  Morris  Sheridan,  52,  super¬ 
intendent  of  the  color  press  plant  of  the 
Hearst  papers  in  Chicago,  the  Herald 
and  Examiner,  and  the  Evening  Ameri¬ 
can,  died  Sunday,  July  20,  at  his  home, 
829  South  Clarence  avenue.  Oak  Park, 
Ill.  “Jim”  Sheridan  as  he  was  known  to 
three  decades  of  newspapermen,  began 
his  service  in  the  mechanical  department 
of  the  American  when  the  paper  was 
founded  in  1900. 

Mrs.  .\nnie  R.  Roth,  widow  of  the 
late  William  F.  Roth,  for  many  years 
editor  of  the  Allentown  (Pa.)  Leader, 
and  mother  of  George  R.  Roth,  the 
present  owner  of  the  paper,  died  at  her 
home  in  Allentown,  July  15,  aged  80 
years.  She  is  survived  by  two  sons, 
George  R.  and  William  F.,  of  Newark, 
N.  J.,  and  a  daughter,  Mrs.  Fanny  R. 
Murray,  of  Allentown. 

Britt  F.  Smith,  50,  auditor  of  the 
Huntington  Publishing  Cbmpany,  pub¬ 
lishers  of  the  Huntington  (W.Va.) 
Herald-Dispatch  and  Advertiser,  was 
found  dead,  a  revolver  by  his  side,  at  his 
home  near  Bradrick,  O.,  recently.  Au¬ 
thorities  said  he  had  committed  suicide 
although  they  were  at  a  loss  for  a  motive. 

William  E.  Rose,  45,  superintendent 
of  printing  and  a  stockholder  in  the 
News  Printing  company  of  Newton,  la., 
publishers  of  the  Daily  News,  died  July 
14.  Mr.  Rose  had  been  with  the  com¬ 
pany  for  18  years.  Death  resulted  from 
injuries  suffered  in  an  automobile  acci¬ 
dent. 

Mrs.  Flora  C.  Kisch,  53,  mother  of 
lAiuis  A.  Kisch  of  the  United  Press 
financial  department,  died  at  her  home  in 
New  York,  July  19. 


MURPHYSBORO 

Came  through  a  tornado  that 
wiped  it  flat  in  1925;  aurvived 
the  passing  of  the  coal  industry 
and  is  building  anew  on  diversi¬ 
fied  industry,  fruit,  dairying  and 
poultry.  You  can  cover  Mur- 
physboro  and  Jackson  County 
with  the 

MURPHYSBORO 

INDEPENDENT 


ONCE  UPON  A  TIME 

BIG  BUSINESS 

earned  public  distrust 
by  secretiveness 


TODAY,  many  great  corporations 
recognize  the  right  of  the  public 
to  know  how  they  operate. 

Armour  and  Company  welcomes 
inquiry  and  endeavors  to  make 
news  about  the  packing  industry 
available  to  those  who  are  in¬ 
terested. 


ASSOCIATED 


ARMOUR  AND  COMPANY 
Chicago 
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Editor 


TO  ADVERTISE  NEW  GAME 


Hammel  Agency  Will  Place  Copy  on 

“Howard  Jone*  Football  Game” 

The  Municipal  Service  Corporation, 
Los  Angeles,  has  appointed  the  Ham- 
mel  Advertising  Corporation,  Los  An¬ 
geles  agency,  to  direct  a  national 
campaign  for  the  “Hovvard  H.  Jones 
Collegiate  Football  Game.” 

Marketing  plans  are  being  formulated 
and  it  is  expected  newspapers,  college 
dailies,  college  comic  monthlies,  radio, 
national  and  trade  magazines  and  direct 
by  mail  will  be  used.  Advertising  on  a 
large  scale  is  planned  coincidental  with 
the  opening  of  the  football  season  in 
September.  ,  • 

Howard  H.  Jones,  head  coach,  Lmver- 
sity  of  Southern  California  is  credited 
with  the  invention  of  the  game. 

YOUNGGREEN  to  CHICAGO 


Former  A.  F.  A.  Preeident  Buys  Into 
Dunham-Lesan  Company 

Charles  C.  Younggreen,  formerly 
president  of  the  Advertising  Federation 
of  America,  has  purchased  a  substantial 
interest  in  the  Dunham-Lesan  Company, 
Inc.,  Chicago  agency,  it  was  announced 
by  H.  E.  Lesan  of  New  York,  July  24. 
Mr.  Younggreen  was  elected  president 
of  the  company,  now  known  as  Dun¬ 
ham- Younggreen-Lesan  Company,  Inc. 

John  H.  Dunham  has  been  elected 
chairman  of  the  board  in  place  of  H. 
E.  Lesan.  H.  R.  Van  Gunten  is  ex¬ 
ecutive  vice-president,  Fred  F'.  Wagner 
is  vice-president  and  J.  H.  Eydeler  is 
secretary  and  treasurer.  H.  E.  Lesan 
remains  as  a  director  and  the  Lesan  Com¬ 
panies  retain  a  large  stock  interest  in 
the  new  organization.  These  changes 
became  effective  July  1. 


Gets  Entire  Wright  Account 

Pedlar  &  Ryan  Inc.,  New  York  adver¬ 
tising  agency,  has  been  appointed  to  di¬ 
rect  the  advertising  of  the  Curtiss- 
Wright  Corporation,  including  its  dozen 
subsidiaries.  The  agency  had  already 
been  in  charge  of  advertising  for  the 
Wright  Aeronautical  Corporation,  one 
of  the  affiliated  companies.  Plans  for 
the  advertising  to  be  used  have  not  been 
formulated  yet,  it  was  said  at  the 
agency’s  office. 


Allen  Joins  Rule-Williams 

Frederic  L.  Allen  formerly  with  the 
Boston  Telegram,  Manchester  (X.H.) 
Mirror,  Lynn  (Mass.)  Telegram  and 
IVorcester  (Mass.)  Telcgram-Gaaette. 
has  joined  the  staff  of  the  Rule-Williams 
.-Advertising  Agency  at  Worcester  in  the 
capacity  of  vice-president.  He  has  been 
for  30  years  in  the  newspaper  and  ad¬ 
vertising  business. 


New  Chicago  Agency 

E.  R,  Self,  formerly  avertising  man¬ 
ager  of  the  I^yton  Rubber  Company,  has 
organized  his  own  advertising  agency, 
the  E.  H.  Self  Company,  with  offices  at 
1  North  LaSalle  street,  Chicago.  It  is 
reported  that  the  new  agency  will  handle 
the  account  of  the  Mohawk  Rubber 
Company,  of  Akron,  Ohio. 

Ellis  Joins  Maish 

Jay  H.  Maish,  president  of  the  Jay 
H.  Maish  Company,  Marion,  O.,  adver¬ 
tising  coun.sel,  has  announced  the  ap¬ 
pointment  of  Wm.  P.  Ellis,  formerly 
advertising  manager  of  Continental 
Motors  Corporation,  and  associate  editor 
of  several  industrial  trade  papers  as  ac¬ 
count  executive. 


Agent’s  Son  Joins  Daily 

\\illiam  H.  Rankin  Jr.,  and  Leonard 
Wilson  have  been  added  to  the  classi¬ 
fied  advertising  staff  of  the  Chicago 
J'’^ll>une.  The  former  is  the  son  of 
illiani  H.  Rankin,  head  of  the  New 
jork  advertising  agency  which  bears 
his  name. 

i  Shawmut  Bank  Appoints  Blackman 

I  The  National  Shawmut  F*ank  of  Bos- 

<4  ^lass.,  has  appointed  the  Blackman 
Company,  New  York,  to  direct  its  ad¬ 
vertising. 
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AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald—  — 


E.  J.  Grady 

T  N  three  swift  jumps  young  E.  J. 

Grady  has  reached  the  pinnacle  at 
which  every  advertising  copywriter 
aims — copy  chief  for  a  large,  successful 
agency.  Like  many  others,  he  walked  up 
the  ladder  from  a  newspaper  copy  desk. 
He  began  on  the  li’orcestcr  (Mass.) 
Evening  Post,  under  the  late  Walter 
Cleary.  From  there  he  migrated  to  the 
Redfield-Fisher  Agency,  and  11  years  ago 
joined  the  copy  staff  of  Ruthrauff  & 
Ryan,  Inc.,  New  York 

For  five  years  he  absorbed  the  high¬ 
lights  and  fine  points  of  selling  merchan¬ 
dise  through  the  printed  word  under  the 
guidance  of  W.  H.  Ruthrauff.  For  six 
years  he  has  “chiefed”  for  R.  &  R. 

-•Miout  $35,0(K),000  worth  of  advertising 
has  been  placed  by  this  firm  on  a  system 
that  checked  returns  and  permitted  ac¬ 
curate  analysis  of  keyed  responses.  _  A 
striking  example  is  the  advertising  which 
taught  hard-working,  freely-perspir¬ 
ing  mortals  that  “B.  O.”  was  O.  K.  in 
the  cliff-dweller  period,  but  N.  G.  in  these 
modern  A.  D.  days,  especially  when  to 
the  leeward  of  a  G.  E.  fan. 

Mr.  Grady  also  is  educating  us  on  how 
quickly  .-\rthur  Murray  can  correct  our 
faulty  fox  trots;  the  reason  why  Tre  Jur 
toiletries  are  immensely  popular ;  the 
value  of  the  Ultra-Violet  I^mp ;  and  how 
little  six-year-old  Ethel,  who  used  to  hide 
in  a  clothes  closet  to  avoid  drinking  milk, 
now  eagerly  packs  away  four  glasses  of 
it  every  day,  mixed  with  Cocomalt. 

Join*  Vanderhook  Art  Staff 

.Arthur  K.  Houlberg,  artist  and  teacher 
of  art  at  Crane  College,  has  joined  the 
art  and  layout  staff  of  Vanderhoof  & 
Co.,  Chicago.  Houlberg  was  formerly  art 
director  of  %  Thomas  O’Shaughnessy 
Studios  and  recently  was  in  charge  of 
art  for  Bellamy-Neff  Company. 


Red  Top  Rubber  Coated  Felt 
Press  Blankets 

Oil  and  Ink  Resisting  Rubber 
Press  Blankets 
GUMMED  or  PLAIN 
PACKING  FELTS 
Sold  in  Rolls,  Sheets  or  Cut 
Strips  any  width  in  eight  thick¬ 
nesses  21-27-30-35-38-40-45-52 
AUTO  PLATE  MACHINE 
SUPPLIES 

Steel-Pouring  Sheets,  Saw  Belts 
and  Breaking  Pins 
Molding  Blankets  of  all  kinds 
Matrix  Shears,  Steel  Work 
Benches,  Hand  Routers 

A  full  line  of  Stereo  and  Press 
Room  Supplies 

American  Publishers  Supply 

P.  O.  Box  t3t 
We*t  Lynn,  Mat*. 


NEW  CIGARETTE  CAMPAIGN 


Test  Copy  for  “Wings”  Being  Placed 
in  Chicago  Newspapers 

The  advertising  of  “Wings,”  a  new, 
popular-priced  cirgarette,  which  is  being 
launched  in  Chicago  by  Brown  &  Wil¬ 
liamson  Tobacco  Corporation,  is  directed 
by  Batten,  Barton,  Uurstine  &  Osborn, 
Inc. 

The  campaign  is  confined  entirely  to 
the  Chicago  area  for  the  present.  Ral¬ 
eigh  cigarettes  and  Sir  Walter  Raleigh 
smoking  tobacco  are  also  products  of 
this  manufacturer. 


New  Bement  Account* 

The  Copeland  Sales  Company,  market¬ 
ing  organization  of  Copeland  Products, 
Inc.,  Mt.  Clemens,  Mich.,  manufacturers 
of  Copeland  electric  refrigerators,  has 
appointed  .Austin  F'.  Bement,  Inc.,  De¬ 
troit  and  Chicago,  as  advertising  counsel 
effective  at  once.  Campbell  Clear  Vi¬ 
sion  Corner  Posts,  manufactured  by  A. 
S.  Campbell  Company  of  Fiast  Boston, 
Mass.,  will  be  advertised,  beginning  in 
.August,  through  Austin  F.  Bement,  Inc., 
newly  appointed  counsel  for  the  Camp¬ 
bell  Company. 


Borst  Made  Vice-President 

George  Borst,  steamship  and  railroad 
advertising  man,  this  week  was  elected  a 
vice-president  of  Albert'  F'rank  &  Co. 
He  began  his  career  with  the  firm  in 
18%  as  a  general  helper  to  the  late  John 
Schwarting  and  the  nine  men  who  com¬ 
prised  the  staff  and  gradually  worked  his 
way  up  and  into  the  steamship  depart¬ 
ment  which  he  has  managed  since  1910. 


Diefenbach  Joins  Ramsay 

F'red  Diefenbach,  formerly  with 
W’right  Illustrating  Company,  Associ¬ 
ated  .\rtists  and  the  Theatre  AdMat 
Service,  has  joined  the  staff  of  the 
Robert  E.  Ramsay  Organization,  Inc., 
sales  promotion  counsellors.  New  A’ork, 
as  associate  on  art-visuals. 


\  Expansion  .  . 

Room  for  growth 
and  expansion, 
where  it  can  best  be 
utilized,  should  not 
be  overlooked  in 
planning  the  news¬ 
paper  plant. 


Robert  W.  Dickerson 

ARCHITECT 

Spoelatlxlng  In  Nowopmpor 
Enginooring 

loot  HURON  ROAD,  CLEVELAND 


ir€ailttdtt6faial  fenfei* 

40%  INCREASE  in  Camden  County'! 
population  during  pait  ten  years. 

S08%  INCREASE  in  Camden  County 
,,  circulation  of  Courier-Post  News-  Uffl* 
papers. 

^  1605%  INCREASE  In  National  ad-  -r" 
fjf  vertising — gain  of  234,740  lines  last  fro' 
g  year  over  1920. 

—  Vigorous,  continuous  growth — indi-  — ' 

Seating  the  winning  and  holding  of 
subscribers  and  advertisers  alike. 

~  Offering  a  one-cost  coverage  yy 

fthat  reaches  7  out  of  8  homes 
in  the  Greater-Camden  area. 

COURIER  POST 


[National  Kep:  Story,  Brooks  &  Flnleaj 


Gamble  Back  At  Desk 

F.  R.  Gamble,  executive  secretary  of 
the  American  Association  of  Advertising 
.Agencies,  has  returned  to  his  desk  after 
an  absence  of  several  weeks,  caused  by 
a  taxicab  accident  while  in  London  in 
which  one  foot  was  badly  injured. 

- \ 

AD  TIPS  I 


Faxon,  Inc,,  400  North  Michigan  avenue, 
Chicago.  la  using  newspapers  in  Michigan  and 
Wisconsin  on  Hopper  Klssprofl,  Inc.,  Chicago. 

Leon  A.  Friedman,  2o  West  45th  street.  New 
York.  Has  secured  account  of  the  Julius  Gross- 
man  Stores  Corporation. 

Gotham  Advertising  Company,  114  Liberty 
street,  New  York  City.  Has  secured  account 
of  the  National  Bellas  Hess  Company  of  New 
York. 

Lord  &  Thomas  &  Logan,  919  North  Michigan 
avenue,  Chicago.  Is  releasing  copy  to  news¬ 
papers  on  Kotex  Company,  Chicago. 


Advertisers  who  un¬ 
derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-six  commercial 
centers  are  necessary. 


IOWA  DAILY  PRESS  ASS’N, 

DAVENPORT,  IOWA 


AmM  Tribune 
Boons  Ksws-Bopuh- 
Uesn 

BurUngtosi  OsssUS 
BurlinstoB  Hswk-Kyu 
CsnoU  Daily  Herald 
Cedar  Rapids  Oasettu 
A  BepubUesn 
CsntsrrtUe  lewetlsn 
A  Cltlsesi 
Clinton  Herald 
Council  Bluffs  Noq- 
psrsU 

CrestoD  News-Advsr- 
User 

Davenport  Dssnoerst 
A  Leader 
Davenport  Times 
Dubuque  Teletrspls- 
Hersld  and  Times 
Journal 

Port  Dodte  Messen¬ 
ger  A  Chronicle 


Port  Mtdlsosi  Demo- 
ent 

lows  City  Press  Clt- 
laesi 

Keokuk  Gate  City 
Marshalltown  Tlmes- 
Republican 
Masco  City  Olobo- 
Oasette  A  Tlmea 
jluseaUne  Journal  A 
News-Trlbuno 
Newton  News 
Oelweln  Dally 
Beslatsr 

Oskaloosa  Herald 
Ottumwa  Courier 
Perry  Chief 
Sioux  City  Journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evenlns 
Courier 

Waterloo  Tribune 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirement. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  ^ 

NO  CHARGE  TO 
EMPLOYERS 


Cline -Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

The 

Raleigh  News  &  Observer 

Raleigh,  N.  C. 

Ask  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago!  Ill  West  Waehingtoa 
Street 

New  York!  Daily  News  Bldg. 
220  East  42Dd  St. 

San  Frauseiaco!  First  Natlsoal 
Bank  Building 
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UR  OVN  VORl£> 

or  LetTbRS , 


book  is  ‘‘The  Adams  Family,” — a  great 
success,  even  apart  from  its  coinciding 
with  ^Iassachusetts’  Tercentenary.  The 
article  in  Harper’s  is  Mr.  Adams’  attempt 
to  connect  Wall  Street  and  the  W’hite 


of  those  who  can’t  afford  the  luxury  of 
integrity.  Is  it  a  cynical  answer  that 
Mr.  Qiase  and  Mr.  Adams  can  afford 
this  luxury,  and  that  they  are  doing  their 
best  (with  the  help  of  an  old  and  repm- 


House,  especially  during  the  too-long  pro-  able  periodical)  to  popularize  the  charmi 


The  author  shows  with  startling 
clarity  the  alliance  of  business  with 
crime  through  the  racketeer. — D.  K.  W. 


COURTENAY  TERRETT,  reporter 
on  the  Nov  York  World,  and  for¬ 
merly  of  the  Herald  'Iribunc,  Nnv 

York  Evening  Post,  and  Sew  York  *  ♦  ♦ 

Telegram,  has  achieved,  in  his  book,  TAQ  you  remember  McClure's  Magazine 
“Only  Saps  Work,  a  Ballyhoo  for  mJ  Jj,  mid-90’s?  It  knew  no  sacred 
Racketeering”  a  volume  that  newspaper  cows.  It  exposed  BigBusiness— dug  a  hole 


tracted  period  of  Cxx)lidge  prosperity, 
He  thinks  that  Mr.  Coolidge  and  Mr. 
Mellon,  and  later  Mr.  Hoover,  helped  to 
postpone  the  inevitable  re-adjustment — 


of  this  luxury  of  non-conformity? 

Non-conformity  as  a  guide  to  the  ex¬ 
ercise  of  power  versus  conformity  as  a 
means  of  acquiring  power  is  the  phil- 


and  by  this  postponement  made  the  re-  osophical  basis  of  an  article  in  the  Au- 


men  of  all  sorts  will  welc{)me.  It  is 
published  by  the  \'anguard  Press,  New 
S'ork. 

Terrett  sees  the  passing  of  the  tough 
thug,  in  favor  of  the  young  man  who 
might  blench  at  a  bullet  or  become 
afflicted  with  nausea  at  being  ordered  to 
knock  somebody  off.  In  short,  the 


in  which  Ivy  Lee  and  others  laid  a  huge 
foundation  of  ‘‘public  relations.”  Is  the 
cycle  swinging  back  again  to  the  muck¬ 
raking  of  35  years  ago?  Maybe  so; 
maybe  not.  But  anyway,  the  editor  of 
an  anti-administration  journal,  or  even 
the  writer  for  an  anti-capitalist  paper, 
can  nowadays  find  valuable  auxiliary 


racketeer  of  tlic  future  who  will  ap-  material  in  the  pages  of  respectable  and 
prentice  himself  to  those  branches  of  cultured  monthlies.  The  August  Har- 
makmg  money  without  labor  that  require  f,cr’s.  for  instance,  opens  with  ‘‘Presi- 
a  shrewd  commercial  sense  and  a  keen  dential  Prosperity”— an  arraignment  of 
ability  at  knowing  when  to  depart  the  influence  of  Business  in  the  State. 


hurriedly  for  a  destination  unstated. 

“If  I  had  any  great  amount  of  physi¬ 
cal  courage,  and  had  another  scar  or 
two  upon  my  face,  and  could  shoot  mod¬ 
erately  close  to  a  mark,”  he  says,  “I 
would  know  exactly  where  my  place 
would  be  when  Der  Tag  of  racketeering 
dawns.  But  knowing  my  irremediable 
deficiencies,  I  pass  on  advice  to  others 
with  better  qualifications.” 

This  quotation  illustrates  the  tone  of 
the  volume  clearly.  Dealing  with  an 
important  subject  which  every  news¬ 
paper  man  knows  something  about, 
should  know  more,  and  will  continu¬ 
ously  run  up  against,  Terrett  takes  the 
light  air  of  giving  advice  to  the  young, 
that  his  semi  -  humorous  manner  may- 
gain  readers  and  cause  no  great  offence. 

Another  instance  of  the  same 
“kidding”  vein  is  the  dedication,  which 
says : 

“To  those  young  men  of  much  muscle 
and  sufficient  courage,  of  some  wit  and 
deficient  conscience,  who  will  Vie  the 
boss  racketeers  in  racketeering’s  Golden 
Age,  this  book  is  dedicated  in  the  hope 
that  their  lives — and  their  deaths — may- 
make  good  reading.” 

Rackets  in  crime.  Wall  Street 
gambling,  gang  domination  of  unions 
and  strikes,  “protection”  of  fruit  dealers, 
laundries,  building  operations  and  milk 
dealers,  bootlegging,  piracy,  fixers,  puff 
and  tipster  sheets,  smutty  Ixioks,  and 
many  other  fields  of  racketeering  are 
described  in  fortright  fashion  and  in  a 
fluid  style. 

Courtenay  Terrett,  though  Viorn  as 
recently  as  PJ03,  when  rackets  were 
very-  young,  knows  his  stuff  as  only  an 
able  repeirter  can.  The  conditions  in 
business,  industry,  and  politics  which 
he  describes  as  existing  in  New  York 
City  have  their  duplicates  in  many- 
other  places,  small  and  large,  and  com¬ 
parison  of  the  bKal  situation  with  what 
he  shows  should  prove  an  instructive 
enterprise  of  many-  newspaper  men  who 
read  this  book. 


SCIENCE 

SHORTS 


Pithy  sentences  of  science. 
Fillers  de  luxe  or  a  daily 
feature  of  concise  lineage. 

Oxygen  is  the  most  widely  dis¬ 
tributed  element  in  nature. 

A  heat  wave  in  1894  damaged  • 
Iowa  crops  to  the  extent  of 
$50,000,000. 

The  world's  tallest  race  are  the 
Polynesians,  who  average  five 
feet  eight. 

The  silkworm  that  emerges  from 
its  cocoon  lives  for  as  long  as 
twentv  days  without  eating. 

New  Cuinea  gold  fields  eight  days 
overland  from  the  coast  may  be 
reached  in  145  minutes  by  air¬ 
plane. 

To  dress  up  your  editorial  page 
with  these  authentic  shorts,  wire 

SCIENCE  SERVICE 

Washington.  D.  C. 


The  author,  James  Truslow  Adams,  is 
a  retired  American  business  man,  now 
resident  in  London.  He  has  written  bril¬ 
liantly  and  iconoclastically  on  the  early 
hi.story  of  New  England ;  and  his  latest 


adjustment  just  so  much  the  more  catas¬ 
trophic.  The  Administration  record  on 
unemployment  for  the  last  year  is  criti¬ 
cized  in  the  same  tone.  “Is  statesman¬ 
ship  to  become  wholly  subordinate  to  big 
business,  and  government  merely  a  branch 
of  economies?”  Which,  as  you  see,  goes 
further  than  criticizing  the  Administra¬ 
tion  and  the  Republican  party.  It  actually 
calls  in  question  the  .American  axiom  that 
commercial  prosperity  is  the  major  de¬ 
sideratum  of  the  nation. 

.^nd  the  same  issue  of  Harper’s  Stuart 
Chase  attacks  the  ethics  of  business,  not 
the  trickery  of  buying  and  selling,  but 
the  conformity  to  authority  based  on 
money-  and  business  position,  the  pathetic 
phenomenon  that  has  produced  the  “yes- 
men”  of  every  organization.  The  article 
is  entitled  “The  Luxury-  of  Integrity.” 
Publicity  writers,  testimonial  writers, 
ghost  writers,  potboilers  and  back-slap- 
pers  are  some  of  the  special  cases  cited 


gust  Forum  and  Cmtury,  Edward  Camp, 
bell  Aswell’s  “Coolidge  and  the  Do-Noth¬ 
ing  Decade.”  There  is  no  longer  any  po- 
litical  leadership  (says  Mr.  Aswell)  for 
the  brains  and  power  of  the  nation  is  in 
Business.  Business  ideals — money,  suc¬ 
cess  and  recognition — are  being  erected 
into  a  religious  system,  a  control  for 
Everyman’s  daily  living  and  his  ambi¬ 
tions.  Coolidge  typifies  this  business 
philosophy,  says  Aswell,  of  trimming  sail 
to  prevaling  winds  and  not  rocking  the 
boat. 

This  reviewer  throws  out  as  a  bald 
hint  that  it  may  be  significant  that  every 
single  one  of  the  magazine  articles  men¬ 
tioned  here,  even  the  one  that  is  scene- 
set  in  Great  Britian,  dwells  on  the  char¬ 
acter  and  personality  of  Calvin  Coolidge 
who  has  been  in  complete  retirement  for 
more  than  a  twelvemonth  and  has  re¬ 
cently  been  quoted  as  “having  sort  of  lost 
the  taste  for  writing.” — R.  W. 
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WE  WATCHED  THEM  SHOE  HORSESI 


In  the  palmy  days  of  the  village  smithy, 
ham  was  largely  a  product  of  guess  ...  se¬ 
lected  by  guess,  cured  by  guess  and  smoked 
under  a  temperature  regulated  by  guess.  A 
stringy  texture,  a  harsh  flavor  or  an  under- 
smok^  ham  was  by  no  means  unusual,  be¬ 
cause  there  was  no  well-defined  standard 
in  those  crude  days. 

But  the  ham  appetite  of  1930  is  “finicky.” 
Armour  has  helped  to  make  it  so  by  the 
driving  determination  constantly  to  im¬ 
prove  Armour  food  proclucts. 

Last  year  you  thought  your  Star  Ham  was 
just  about  perfect.  There  was  no  competi¬ 
tive  reason  for  improving  it.  as  Star  Ham 
was  widely  regarded  as  the  finest  ham 
made.  But  the  creed  of  the  new  Armour 
and  Company  calls  for  everlasting  effort 
to  better  all  previous  bests  —  at  all  times. 
So  this  year  there  is  a  new  “star”  of 
even  greater  brilliance.  For  Armour  in¬ 
troduced  in  March  a  brand-new  ham  in  a 
brand-new-  package  with  a  flavor  and  ten¬ 
derness  beyond  description  .  .  .  Star  Ham 
with  the  “Fixed-Flavor,”  produced  under 


the  revolutionary  new  “double-f”  process! 

Starting  with  the  selection  of  the  live¬ 
stock,  the  grading,  the  cure  and  the  smoke, 
the  processing  of  Star  Ham  was  revised 
from  start  to  finish.  Outworn  traditions 
were  uprooted,  obsolete  methods  discarded, 
old-time  “musts”  and  “can’ts”  ignored.  The 
“double-f'^  process  was  perfected  and  is  an 
exclusive  Armour  property. 

It  accomplished  another  notable  Armour 
triumph  in  the  art  of  food  production  .  .  . 
a  triumph  that  has  been  enthusiastically 
confirm^  by  trade  and  public.  In  Star 
Ham  with  the  “Fixed-Flavor,”  Armour  has 
given  America  a  new  reason  for  eating 
ham.  Also  it  is  one  more  proof  that  the 
new  Armour  and  Company  will  never  per¬ 
mit  itself  to  get  into  the  worn  rut  of  “let 
well  enough  alone.” 

The  new  Star  Ham  with  the  “Fixed- 
Flavor,”  produced  by  the  revitalized  and 
modernized  Armour  and  Company,  is  a 
vastly  better  piece  of 
meat  than  the  ham  of 
village  smithy  days.  '  President 


THE  NEW  AND  MODERN 

ARMOUR  m  COMPANY 


U.  S.  A. 
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I  HUNCHES 

I  One  Dollar  will  be  paid 
{  for  each  idea  published. 

♦  Send  clipping  for  payment. 


The  Davenport  (la.)  Daily  Times 
made  an  entertaining  feature  which 
ran  about  a  column  in  length  on  the 
“manner”  which  makes  a  young  couple 
looking  for  a  wedding  license  so  obvious¬ 
ly  “a  young  couple  looking  for  a  wed¬ 
ding  license.”  License  bureau  officials 
were  interviewed  and  claimed  they 
could  usually  recognize  a  wedding  cou¬ 
ple  before  the  young  folks  even  entered 
the  courthouse.  The  courthouse  eleva¬ 
tor  man  said  he  seldom  made  a  mistake 
and  told  how  to  recognize  a  wedding 
couple  as  they  stepped  in  the  door. — 
D.  M.  B.  _ 

Send  a  reporter  around  town  asking 
the  children  what  they  wish  to  be  when 
they  grow  up.  If  the  children  are  young 
enough  you’ll  get  some  interesting  an¬ 
swers  which  makes  a  pretty  little  fea¬ 
ture  story. — Art  Settell. 

What  effect,  if  any,  is  radio  having 
upon  the  sale  of  music  merchandise  and 
upon  the  attendance  at  concerts  and  oth¬ 
er  functions  associated  with  music  and 
with  singing?  Also,  is  it  affecting  the 
business  of  the  teachers  of  these  arts? 
Consult  authorities  in  these  fields  for 
a  good  story.  It  might  also  be  worth 
while  to  ask  a  number  of  representative 
ministers  if  radio  is  hurting  church  at¬ 
tendance? — Frederick  Lewis. 


Get  your  courthouse  reporter  to  check 
up  with  the  divorce  court  clerk  to  find 
out  how  long  some  of  the  divorce  suits 
have  remained  on  the  docket — untried. 
It  has  been  found  in  some  cities  that 
many  such  suits  have  been  “pending” 
for  15  or  20  years,  although  the  couples 
involved  long  since  have  forgotten  their 
differences  and  gone  back  together.  Many 
defendants  will  be  found  to  have  died 
but  the  suits  against  them  still  hang  on. 
A  good  feature  can  be  worked  up. — 
E.  T.  H. 


Old  age  pensions  as  a  means  of  doing 
away  with  county  poor  farms  and  the 
ignominy  of  such  institutions  are  being 
strongly  considered  in  several  state  legis¬ 
latures.  .An  interview  with  local  bank¬ 
ers,  insurance,  and  fraternal  leaders  may 
yield  a  good  story  on  this  timely  sub¬ 
ject. — A.  S. 


The  Nassau  Daily  AVriVzt’  of  Rockville 
Centre,  L.  I.,  is  running  a  weekly  fea¬ 
ture,  “Nassau  Pioneers.”  devoted  to  men 
of  the  preceding  generation  who  were 
leaders  in  the  various  communities  and 
in  the  county.  Reminiscences  by  old 
friends,  a  short  sketch  of  their  most 
prominent  work  and  a  picture  are  used 
to  make  up  a  feature  story  covering  half 
a  page  each  Tuesday. — A.  L.  H. 

The  New  Haven  (Conn.)  Times  is  of¬ 
fering  prizes  aggregating  $10  weekly  for 
the  best  vacation  photos  submitted  by 
readers.  The  five  best  sent  in  each  week 
win  prizes  of  $2  each.  Photos  are  re¬ 
turned  after  publication — C.  B.  B. 


A  Tom  Thumb  golf  tournament  to  de¬ 
termine  the  championship  of  Toledo’s 
miniature  golf  courses  is  being  sponsored 
by  the  Toledo  News-Bee — R.  P.  Over- 
myer. 


Newspaper  Engineering 


An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en- 
^  gineering,  operation  and 
\  production  problems, 
analytical  surveys  and 
valuations. 


s.  P.  WESTON,  INC. 

Ntmt paper  BaiUinpt, 
Proiaetien,  Operatum, 

Sameyt,  Vahaatiaru, 

^20  Lexmgtoo  Avenue,  New  York 


PROMOTED  AIR  CIRCUS 
TO  AID  CRIPPLES 

A.  J.  Sigl,  Rochester  Times-Union 
Columnist,  Aroused  Wide-Spread 
Interest  in  Plight  of  Mal¬ 
formed  Children 


Dollar  Pullers 

One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


During  August,  get  the  optometrists 
and  dentists  interested  in  running  adver¬ 
tisements  about  school.  Copy  should 
carry  the  thought  of  “Don’t  let  them  go 
back  to  school  until  their  teeth  (or  eyes) 
are  examined.  Don’t  penalize  your  chil¬ 
dren.  Give  your  children  the  same  start 
in  school  as  others  will  have.”  —  Don 
Ross. 


Crippled  children  in  Rochester  are 
provided  with  all  necessities  of  comfort 
by  the  Community  Chest,  but  it  took 


A.  J.  Sigl 

“A.  J.  S.,”  veteran  Times-Union  column¬ 
ist,  to  uncover  a  real  means  of  providing 
additional  comfort  for  unfortunates  who 
suffer  from  physical  malformation. 

Through  his  column,  this  anonymous 
writer  who  provides  lxx)ks,  magazines, 
toys,  etc.,  for  crippled  children  at  Ro¬ 
chester’s  Convalescent  Hospital  by  ap- 
I)ealing  to  his  readers  from  time  to  time, 
brought  Rochester  airmen  to  co-operate 
in  staging  an  air  carnival  to  buy  an 
automobile  to  provide  recreation  for  the 
patients. 

The  carnival  took  place  recently.  The 
program  was  provided  by  a  large  staff 
of  Rochester  airmen.  The  day’s  events 
brought  in  more  than  sufficient  funds  to 
purchase  the  machine. 

“A.  T.  S.”  is  A.  J.  Sigl,  conductor  of 
“The  (jossip  Shf)p”  column.  Outside  his 
own  office  there  are  few  people  in 
Rochester  who  know  anything  of  him. 

Recently  he  paid  a  visit  to  the  Conval¬ 
escent  Home  for  Crippled  Children  in 
Rochester  and  discovered  one  of  the  vex¬ 
ations  of  the  management  was  that  the 
patients  lacked  reading  material. 

“.■\1”  began  to  hunt  for  something  he 
could  do  about  it  and  a  day  or  so  later 
in  his  column  appeared  a  description  of 
the  plight  of  the  little  cripples.  He 
ended  up  by  saying  that  if  his  readers 
would  send  him  old  books  and  magazines 
he  would  see  that  they  reached  the 
hospital. 

The  response  was  such  that  after 
three  days  he  had  to  stop  trying  to  handle 
the  contributions  individually.  Frank 
Roberts,  circulation  manager  of  the 
Times-Union,  volunteered  to  supply  a 
truck,  some  of  the  lads  in  the  mailing 
room  volunteered  for  service  and  the 
work  is  going  on  merrily. 


“Example  for 
Every  Newspaper” 

X  EARNESTLY  commend 
the  policy  of  The  New  York 
Times  in  refusing  to  publish  in 
its  columns  any  advertising 
which  may  tend  to  defraud  or 
deceive  its  readers.  Careful 
scrutiny  of  financial  advertising, 
in  particular,  provides  protection 
in  a  field  in  which  the  public  is 
especially  susceptible  to  misrep¬ 
resentation.  Your  high  stand¬ 
ards  and  public  spirit  set  an  ex¬ 
ample  for  every  newspaper  to 
follow. 

WATSON  WASHBURN 

Assistant  Attorney  General  in  Charge  of 
the  New  York  State  Bureau  of  Securities 


A  SERIES  of  advertisements  calling 
upon  merchants  to  brighten  up  and 
improve  their  electric  signs  should  sell  to 
your  local  light  and  power  company — 
Lewis  Hyman. 


“Blue  Ribbon  Friday”  is  the  name 
given  to  a  day  for  bargain  specials  at 
a  large  Des  Moines  department  store. 
The  name  may  offer  advertising  possi¬ 
bilities  for  some  store  in  your  city  or  it 
could  be  used  for  a  city-wide  merchan¬ 
dising  event  sponsored  by  your  paper. — 
L.  G.  M. 


The  Tacoma  (Wash.)  Ledger  rules 
into  a  separate  section  on  the  classified 
page  the  “Help  Wanted”  advertisements 
where  an  investment  is  required.  Under 
“Help  Wanted — Male”  it  specifies  that 
“advertisements  under  this  heading  are 
restricted  to  those  offering  bona  fide  po¬ 
sitions  without  any  investment  required.” 
It  requests  that  any  infractions  of  this 
rule  be  reported  to  the  newspaper  or  the 
Better  Business  Bureau. — C.  M.  L. 


What  about  the  beauty  shops?  Not 
only  the  ones  in  downtown  offices  but 
the  many  small  home  beauty  shops  that 
make  good  profits?  Why  not  get  them 
to  run  co-operative  advertising  or  at  least 
to  feature  small  classified  space  in  order 
to  broaden  out  their  business. — E.  W.  F. 


“These  Men  Hold  The  Key  To  Your 
Summer’s  Pleasure,”  was  the  heading 
under  which  the  Columbus  (O.)  Citizen 
recently  sold  two  full  pages  of  used  car 
advertising  which  ran  two  consecutive 
days.  Used  car  copy  grouped  below  this 
heading  carried  photos  of  each  used  car 
manager. — T.  G. 


The 

Archineer 


OUR  special  experience 
in  the  design  of  suc¬ 
cessful  newspaper  plants 
makes  our  services  of  value 
to  publishers  who  wish  to 
reduce  costs. 

FRANK  D.  CHASE,  INC 

Enginetrs  and  Arebittets 

720  N.  Michigan  Avc.,  Chicago 


THE 

RESTORE 

PLAN 

•^orercBts  type 
metal  troubles  by 
the  laboratory 
method  of 
aaticipatinf  it! 

Linotype  Intertype 

Stereotype 

Moootsrpe  Thompetm 

BOOICLET  ON  REQUEST 

Merchant  &  Evans  Co. 

PHILADELPHIA 

UaaefMtarMV  at  Tv**  tkeal* 

StMk  hi  Prfiilpil  CMm 


The  IVaterbury  (Conn.)  Sunday  Re¬ 
publican  gets  a  full  page  of  classified  ad¬ 
vertising  by  running  a  special  “Happiness 
in  Your  Home”  page.  Builders,  realtors, 
and  home  furnishing  stores  are  attracted 
by  the  column  box  head  reading :  “Where 
Do  You  Choose  to  Live?  In  the  City? 
Suburbs?  Where  There’s  Water  to  En¬ 
joy  Boating,  Bathing  and  Fishing? 
Read  the  Interesting  Information  Con¬ 
tained  In  The  Advertisement  and  Stories 
on  This  Page !  Now  Is  The  Time  To 
Buy  Or  Build — Rare  Opportunities 
Abound.  Keep  Your  Home  Modernly 
Equipped!” — M.  S.  L. 

Columbian 

Newspaper 

Inks 

Perfectly  black  ink 
for  perfect  Newsp)aper 
printing 

The  L.  Martin  Co, 
45  East  42nd  Street 
New  York  City 

Arthur  S.  Thompaon,  Manager 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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STORES  PLAN  STUDY  OF 
CUSTOMER  RELATIONS 

Two  Committee*  Named  by  Sales 
Promotion  Dirision  of  Na¬ 
tional  Retail  Dry  Goods 
Association 

Committees  to  make  two  new  studies 
of  department  store  relations  with  their 
customers  have  been  named  by  Kenneth 
Collins,  executive  vice-president  of  K.  H. 
Macy  &  Co.,  Inc.,  New  York,  and  chair¬ 
man  of  the  Sales  Promotion  Division  of 
the  National  Retail  Dry  Goods  Associa¬ 
tion. 

I.  A.  Hirschmann,  of  L.  Bamberger 
&  Co.,  Newark,  N.  J.,  is  chairman  of  a 
committee  on  “Customer  Contact.” 
Other  committee  members  are  Alan  A. 
Wells,  of  the  Kresge  Department  Store, 
Newark,  N.  J.,  and  Mrs.  Dorothy 
Swenst)!!,  of  Abraham  &  Straus,  Inc., 
Brooklyn.  This  committee  will  study 
means  of  bringing  a  store  to  the  atten¬ 
tion  of  all  potential  customers,  and  of 
making  the  most  of  its  contacts  with 
customers,  through  advertising,  through 
salespeople,  and  in  other  ways. 

“Customer  Analysis”  is  the  subject 
assigned  to  the  second  committee,  which 


is  comptjsed  of  H.  F.  Twomey,  Jordan 
Marsh  Company,  Boston,  chairman ; 
Ernest  DeKalb,  Conrad  &  Co.,  Boston; 
and  Harry  Buffum,  Buffum’s,  Long 
Beach,  Cal.  This  committee  will  sug¬ 
gest  mcth(xls  for  studying  the  buying 
habits  of  customers,  and  will  try  to  de¬ 
velop  an  advertising  program  “exclu¬ 
sively  for  the  purpose  ot  selling  the  de¬ 
partmental  or  occasional  customer  the  re¬ 
sources  of  the  entire  store.” 

The  two  studies  are  to  be  presented 
at  the  next  convention  of  the  sales  pro¬ 
motion  division  in  February.  Another 
study,  on  the  “Correlation  of  Sales  Pro¬ 
motion  .\ctivities,”  will  be  continued  by 
the  committee  which  made  a  preliminary 
rej)ort  in  June.  This  committee  is  com¬ 
posed  of :  F.  Willett  Walton,  .\rnold. 
Constable  &  Co.,  New  York,  chairman; 
R.  G.  Parker,  W.  T.  Grant  Company, 
New  York;  and  James  Rotto,  The 
Hecht  Company,  Washington,  D.  C. 

TO  START  GOOD-WILL  TOUR 

The  fifth  annual  good-will  tour  of 
the  New  York  Evening  Grafhic  will 
start  July  29.  The  party,  made  up  of 
Graphic  readers,  who  are  given  special 
rates  on  the  trip  will  visit  Banff  and 
the  Canadian  Rockies  and  will  act  as 
official  eastern  representatives  at  the 
dedication  of  Macfadden  Peak  at  Castle 
Craig,  Cal.  The  tour  will  end  Aug.  28. 


$20,000,000  BOND  ISSUE 

Hudson  Bay  Power  Company  Plans 
Offer  to  Develop  Power  Site 

(.Special  to  Editos  &  Pubushes) 

Mo.N'ireal,  July  20. — It  is  expected 
that  within  a  few  days  formal  offering 
will  be  made  of  $20,000,000  of  5  per  cent 
first  mortgage  bonds  of  the  Hudson  Bay 
Power  Company,  subsidiary  of  Abitibi 
Power  and  Paper  Company,  which  will 
develop  the  water  power  on  the  Canyon 
river,  north  of  Cochrane,  Ont. 

The  issue,  it  is  understood,  will  be 
guaranteed  by  the  Abitibi  Power  and 
Paper  Company,  and  will  be  offered  at  a 
price  to  yield  approximately  5.55  per  cent 
to  maturity.  The  development  will  be 
275,000  horsepower,  of  which  the  Ontario 
Hydro-Electric  Commission  has  con¬ 
tracted  for  100,000  horsepower. 

NEWS  MAN  MISSING 

Lawrence  B.  True,  48,  Boston  news¬ 
paperman.  disappeared  at  Fisherman’s 
Beach,  Malden,  last  week.  Search  for 
him  has  proved  fruitless  to  date.  He 
was  missed  when  his  clothing  remained 
uncalled  for  at  the  bathhouse  at  clos¬ 
ing  time,  and  it  is  lielieved  he  has  been 
drowned.  None  of  his  relatives  have 
been  located. 


ON  WORLD’S  FAIR  GROUP 

Eight  Wisconsin  newspaper  men  are 
members  of  a  state  committee  of  19 
named  by  (iov.  Walter  J.  Kohler  to  plan 
Wisconsin’s  part  in  the  Chicago  World’s 
Fair  of  1933.  They  include  State  Sen. 
Walter  S.  Goodland,  publisher,  Racine 
Times  Call ;  Marvin  H.  Creager,  manag- 
ing  editor,  MiluKiukee  Journal;  M.  F. 
Hanson,  vice-president,  Milwaukee  Senti¬ 
nel  ;  John  H.  Black,  publisher,  Milwau¬ 
kee  H’isconsin  A'ews;  O.  J.  Hardy,  pub¬ 
lisher,  Oshkosh  Northwestern;  J.  j. 
Murphy,  publisher,  Superior  Telegram- 
C.  E.  Broughton,  editor,  Sheboygan 
Press,  and  Ralph  Kingsley,  editor  Ken¬ 
osha  Nexes. 

ADVERTISING  CUNIC  POSTPONED 

The  advertising  clinic  scheduled  to  be 
held  last  week  at  the  .\dvertising  Club 
of  New  York  has  been  p<istponed  until 
early  in  September,  according  to  W  alter 
G.  Bryan  of  the  Bryan  Organization,  475 
Fifth  .\ venue.  New  York,  who  is  spon¬ 
soring  the  clinic.  He  announced  that  the 
delay  was  made  necessary  by  the  fact  that 
the  vacation  season  interfered  with  the 
attendance  of  more  than  a  score  of  in¬ 
terested  newspaper  men.  He  said  the 
program  originally  planned  would  be 
carried  out  virtually  without  any 
changes. 


Supplies  and  Equipment 


These  are  the  Famous  Users  of  the 

nos*?  “O I A  KT”  matrix 
vjv.yoo  vjimv  i  rolling  machine 


Chicago  Daily  News 
(2  machines) 

Jouraal»Milwaukee.  Wis. 

{2  machines) 

Star,  Kansas  City,  Mo. 

(2  machines) 
Globe-Democrat,  St. 

Louis,  Missouri 
Press,  Pittsburgh.  Pa. 
Press,  Cleveland, Ohio 
Post,  Cincinnati.  Ohio 
Tiroes-Picavune,  New 
Orleans,  La. 

N  ichi  •  N  ichi .  K  obe .  J  a  pa  n 
Record.  Philadelphia.  Pa. 
Tiroes- Press,  Akron,  O. 
News,  Buffalo,  N  .  V'. 
Citixen,  Columbus.  Ohio 
Express,  London ,  Eng . 
Times,  Hartford.  Conn. 
News.  Detroit,  Mich. 
Times-Union,  Rochester, 
New  York 


Dispatch,  Columbus.  O. 
News-Bee,  Toledo,  Ohio 
Tribune,  ^averFalls,  Pa. 
Eagle,  Brooklyn,  N.  Y. 
C  ourier-  EIxpress. 

Buffalo.  N.  Y. 

Detroit  Daily,  Detroit, 
Mich. 

News,  New  York  City, 
N.  Y. 

Northwestern,  Ohskosh. 
Wis. 

Manitoba  Free  Press, 
Winnipeg.  Can. 
Times-Star,  Cincinnati. 
Ohio 

Press-Scimitar, 

Memphis.  Tenn. 

Jou  mal-  Herald , 

Dayton,  Ohio 
Chronicle.  San  Francisco. 
Calif. 

Telegram,  Toronto,  Can. 
News,  ('Icveland,  Ohio 


This  heavy  duty  GOSS  “GIANT”  moulds  dry  mats 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facts. 

GOSS  PRINTING  PRESS  COMPANY 

*535  Paulina  Street 

NIW  YORK  CHICAGO  SAN  rSANCISCO 


Tell  Your  Story 
and 

Sell  Your  Products 
through 

Editor  QC  Publisher 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  parciculart 
to  your  nearest 
G-B  sales  office 


GENERAL  ELECTRIC 


Stereotype  Room 
Efficiency 

Mean*  quick  prodnetion  of  good 
plate*  and  the  elimination  of  re- 
ca*t*  a*  far  a*  poiaible. 

Moulding  Blankets 

Hard  and  Soft  G>rk  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
TIun  Wool  Moulders 

(AU  Siaea) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25, 
No.  35,  No.  40,  No.  50 

Emty  to  tear,  quick  to  pUtea 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Addre**  NENSCO 
Woreeater,  Mata. 


Our  Customers  Write  Our  “Ads” 


DUPLEX  Heavy'Daty  Mat  Roller 

More  in  Use  than  All  Other  Heavy-Duty  Mat  Rollers  Combined 


THE  DUPLEX  PRINTING  PRESS  COMPANY 


lATTLC  CREEK.  MICHIGAN 


DeYoumg  Bmildiog,  SasSrsarlar* 


SiriCTiy 
Qua  lily 
Producl— 

A  Quality  Purchase  is, 
after  all,  the  Exercise 
of  the  Truest  Economy 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY-MINGLEC?.-.P  rinting  Equipment  Engineers 

Designers  and  Makers  of  Qua  I  ity  Steel  Printing  Office  Equipment 

Flatiron  Bldg.,  1 75  Fifth  Avenue  ai  23rd  St.,  New  York 


EDITOR  &  PUBUSHER 
Reaches  the  Man  Who  Buys 
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Classified— To-day’s  Opportunities 


editor  &  PUBLISHER 

Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordtr) 

1  Tim*  —.so  par  lina 

3  Timaa  —  .40  par  lina 

Al  l.  OTHER  CLASSIFICATIONS 
(Cnah  with  Ordar) 

1  TUna  —  .7B  par  lina 

4  Timaa  —  .60  par  lina 
Count  alz  worda  to  tha  lina 

Whita  apaca  charpa  at  aama  rata  par  Una 

par  insartion  aa  aamad  by  franuaney  of 
Insartion.  Minimum  apaca,  thraa  linaa. 
Tha  Editor  A  Publishar  raaarvaa  tha  right 
to  claaaify.  adit  or  rajact  any  copy. 


BUSINESS  OPPORTUNITIES 


Brokara 


Newapapen  —If  you  yet  In  tlie  lniinor  to  Iniy, 
wll  or  consoHdatr  newspaixTs  lot  Omar  It. 
Gray,  Sturyeon,  Mo.,  aid  you. 


Deiirable  Daily  Papers,  not  over  jiricod.  In 
MaHaaoliiiBptts,  New  York.  Pennsylvania.  Ohio, 
Illinois,  Oreyon,  Idaho.  California,  South  Caro¬ 
line,  North  Carolina.  Florida,  Kentneky.  J.  It. 
Shale,  Times  liiiildiny.  New  York. 


Newspaper  Brokarara — Only  high-grade  proper¬ 
ties.  Personal  service.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Ho. 


Exceptional  Honey  Makers — Small  dailies,  week¬ 
lies,  Mo.,  Neb.,  la.,  Ind.,  III.,  Tenn.,  Ala.,  Ga., 
Va.,  etc.  Prices  and  terms  to  suit.  C.  M. 
Veazey,  Wrlgley  Bldg.,  Chicago. 


Newspaper*  For  Sale 


Combination  of  morning  and  evening  newspapers 
(one  owner)  In  rapidly  growing  Paciflc  north¬ 
west  city.  Purchase  price,  $3S0,<)(XI.  Terms: 
half  cash,  balance  favorable.  Should  soon  net 
f,V).000  a  year.  M.  C.  Moore,  newspaper  broker, 
272  North  Rodeo  Drive,  Beverly  Hills,  Csllf. 


For  Sale — Weekly  community  newspaimr  in 
prosperous  and  growing  area  of  Washington. 
I).  C.,  the  nation's  capital.  Here  is  an  exi'el- 
lent  opportunity  for  man  wlio  wants  to  live 
in  Washington  and  who  knows  the  newspaper 
business.  This  puldication  is  tirmly  established 
and  is  strongly  supia)rted  by  the  local  business 
interests.  Present  owners  have  otiier  publica¬ 
tion  which  retiulres  their  full  time  and  atten¬ 
tion  and  for  that  reason  will  sell  this  publica¬ 
tion  to  responsible  party  on  attractive  terms. 
.\ddress  Box  A-.'sW,.  Editor  &  Piibllslier, 


Profitable  Weekly  for  8alo---Onl.v  newspaper  in 
a  city  of  15,0(10.  Now  grossing  better  than 
f.Tt,(KK».  and  showing  net  of  lietter  tlian  tT.OtSi 
annually.  lias  Increased  gross  and  net  for  the 
past  live  years.  Can  develop  into  a  daily. 
Splendid  mechanical  and  tyi>e  e<iuipment. 
|1.5.0<Si  cash,  balance  on  tenns.  This  property 
will  move  quickly  as  It  is  an  exceptional  op¬ 
portunity.  All)ert  W.  Fell,  Xil  Pine  Street, 
Williamsport,  Pa. 


Newspaper  Wanted 


Will  buy  small  dally  or  large  weekly  In  West, 
Middle  West,  South  or  Southwest.  Interested  In 
property  from  $.')0.000  to  $125,000.  Experienced 
operator  and  can  finance.  E-981,  Editor  & 
Publisher. 


CIRCULATION 


PromotioB 


Blair  &  Austin,  rlrcwlntlon  bnlldprs,  222  West 
Iireenwich  8t.,  Uf^adin^,  Penn.  OriiriniitorR  of 
Salesmanahip  Club  CampaiKna.  Tolophones: 
Oftloe  21.'loi;  rcHidence  8X-y240. 


The  W.  S.  Kendall  Company,  104  N.  Bailey 
Ix>uisvnie,  Ky.  —  Superior  ClrmlatioD 
Buildera — Creators  and  sole  owners  of  The 
Kendall  IMan. 


Contracts  for  Fartlowe  Plan  real  ciroulutlon- 
bulldlnjf  campalifns  are  being  tille<l  as  rapidly 
as  possilde  in  the  order  in  which  bookings  are 
niade.  Newspapers  desiring  additional  circula¬ 
tion  and  more  thorough  coverage  during  the 
remainder  of  the  current  year  are  urged  to 
make  definite  reservations  now.  Contracts  fnim 
new  clients  are  accepted  only  after  a  Tart- 
jowe  scientific  survey  and  analysis  of  each 
individual  field.  A  letter  or  collect  wire  for 
Uils  free  analysis  entails  no  obligations,  but 
does  secure  an  intelligent  and  frank  recom¬ 
mendation  as  to  whether  or  not  a  circulation- 
building  drive  would  prove  practical  and  help¬ 
ful  at  the  time  to  the  piiblicutlon.  rubllshers 
are  never  urge<l  to  buy  Bartlowe  service.  Tl»e 
Partlowe  survey  and  analysis  Is  genuine.  Write 
or  wire  collect.  The  (’hnrles  Partlowe  Com¬ 
pany,  0th  Floor,  Occidental  BMg.,  Indianapolis. 


CIRCULATION 


Promotion 


A.B.C.  Newspaper  doubles  clrrulatlou  In  12 
weeks  with  I>e  Driest  Plan  Campaign.  Belen- 
tifle  clrrulatlon  building.  Write  or  wire  Hud- 
son  De  Priest,  246  Fifth  Ave.,  N.  Y. _ 

The  John  F.  Morriion  Company,  Sixth  Floor, 
Reglater  and  Tribune,  Det  .Moines,  la..  Circula¬ 
tion  Builders.  Write  or  wire  for  Field  Survey. 


A.  M.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  California.  An  efficient  circulation 
building  organization  accepting  only  bonaflde 
Rubscrlptiona  (paid  in  full  by  tubecrlber).  Write 
or  wire,  without  obligation,  for  field  survey. 


EMPLOYMENT 


Help  Wented 


Accountant-bookkeeper,  willing  to  work  bard, 
ran  purchase  small  interest  country  newspaper 
corporation.  A-5.'I2,  Editor  Sc  Publisher. 


Advertising  Solicitor,  Virginia  town  20,0(t<>. 
Submit  In.vout,  references.  Give  age,  experi¬ 
ence  and  salary  requirements.  A-54ti,  Editor 
&  Publisher. 


Advertising  Solicitor:  Experienced  newspaper 
Special  Edition  or  Weekly  Page  Man  for  excep¬ 
tionally  giMMl  proposition.  State  experience. 
Commission  basis.  A-540,  Editor  &  Publisher. 


Editor-Reporter — Y<»iing  man.  some  reportorlal 
experience,  for  New  Jersey  seiiil-we*‘kly  near 
New  York.  Only  one  willing  to  help  meet  keen 
competition,  do  night  work  and  write  small 
town  stiifT,  desired.  State  exi)erlence  and  salary. 
A-.VIS,  Editor  &  Publisher. 


Photo-Engraver — To  take  charge  of  small  plant. 
All-around  man  who  understands  all  branches  of 
the  photo-engraving  process  and  can  work  In 
any  branch.  Write,  giving  experience,  refer¬ 
ences,  salary  expected  and  when  able  to  report 
for  work,  should  application  receive  favorable 
consideration.  Also  state  If  union  or  non-union. 
Applications  will  be  treated  with  absolute  con¬ 
fidence.  A-.WS.  Editor  A  Publisher. 


Large  weekly  within  .50  miles  of  New  York 
wants  a  circulation  manager.  Paper  has  high 
degree  of  reader  interest  and  has  won  several 
national  prizes.  Do  not  want  high  pressure  man 
hut  plugger,  with  ideas.  Must  have  bad  ex¬ 
perience  and  be  able  to  show  results.  Salary 
and  commission.  References  required.  Ri>x 
A-.5-I0,  Editor  A  Publisher. 


Situation*  Wanted 


Accounting — Young  man  seeks  opportunity, 
chain  newspaper  general  stalT.  1.5  years  business 
office  training.  Available  September  1st.  E-n74, 
Editor  A  Publisher. 

Advertising — I'ubllsliers  decrease  your  loss  on 
linage  this  year,  with  a  special  edition  or  yearly 
pages.  Sold  by  free  lance  with  exce'Ient  char¬ 
acter.  nnnsuni  selling  ability  and  outstanding 
record.  Salary  or  commtaaion  or  both.  Twelve 
years  experience,  responsible,  rellab'e,  refer¬ 
ences.  E-(HI1.  Editor  A  Publisher. 


Advertising  or  News — ITnlversIty  Journalism  in¬ 
structor  with  excellent  general  newspaper  expe¬ 
rience  wants  position  on  small  dally.  Knows 
research  technique  In  both  news  and  advertising. 
Married,  Protestant,  age  40,  Available  Sept.  1. 
E-fiDfl,  Editor  A  Publisher. 


Advertising  Manager  or  Assistant  to  Publisher: 
Experienced  newspaper  man,  acconntancy,  man¬ 
ager.  now  employed  as  advertising  manager 
seeond  paper.  Produced  22,500  Inches  special 
advertising  past  year.  Personality,  Initiative 
and  persistency.  Available  30  days.  E-007, 
Editor  A  Publisher. 


Advertising  Manager-Salesman.  Wide  experi¬ 
ence  small  and  large  cities  south  and  north¬ 
east.  I'ntque  record.  Ability,  health,  char¬ 
acter,  credentials  A-1.  Protestant,  married,  age 
48.  Salary  commensurate  with  accomplishment. 
Present  connection  Philadelphia,  but  avallah'e 
OD  re.iRonable  notice.  A-531,  Editor  A  Publlaher. 


Advertising-— 1, Inn ge  builder,  copy,  merchandis¬ 
ing  ami  proiiiotinn  man,  available  as  mnnager. 
salesman.  Knows  art.  modern  typography. 
College  graduate.  A-.542,  Editor  A  l*ubllslicr. 


Artist  and  Photographer — A  combination  valu¬ 
able  to  medium  sized  paper.  Experienced.  Ref¬ 
erences.  Will  go  anywhere.  A-502,  Editor  A 
Publisher. 

Auditor — 12  years  experience,  all  phases  news¬ 
paper  accounting.  For  further  information,  ref¬ 
erences,  etc.,  A-.507,  Editor  A  Publisher. 

Auditor — Office  manager,  82,  thorough  knowledge 
circulation,  8  years  experience.  Will  go  any¬ 
where.  A->527.  Editor  A  Publisher, 


Circulation  Manager  or  Assistant — Experienced 
boy  organizer,  road  man,  executive.  Seven 
years  metropoiltan  newspapers.  E-999,  Editor 
&  Publisher, 


Circulation  Manager  wants  position  on  progres¬ 
sive  dally.  14  years’  experience — home  delivery, 
street  sales,  news  8tsn(l,  mall  agents.  Writes 
promotion  copy.  .4-535,  Editor  &  Publisher. 


EMPLOYMENT 


Situations  Wanted 

Circulation  -Yount;  mini,  capable  circulation 
worker  wiahes  to  eonm*ct  with  small  eit.v  or 
country  pa{>er  where  he  will  have  an  opiNtrtunity 
to  build  circulation  with  a  free  liand.  Clean  cut. 
hard  worker.  More  interested  in  rimmI  opportunity 
than  iniiiieiliate  remuneration.  I’refer  to  l<icate 
in  IVnnsylvania.  Oliio  or  West  Virginia.  Imt 
will  consider  other  territory.  Now  employ»‘ti 
on  inetro|>olitan  daily.  Wish  to  make  change 
iK*fore  Full.  Write  Box  A-."3d»  Kditor  & 
rublisher. 


Circulation — Young  man.  28.  and  with  10  years 
experience,  has  good  record  under  big  circular 
tiun  managers.  Now  employed,  but  will  con¬ 
sider  city  circulation  managership  on  larger 
pa(>er  or  circulation  manager  on  small  dai  y. 
('an  furnish  l)est  references  as  proilucer.  B-ini2. 
Editor  &  Publisher. 


Circulation  Manager;  experienced  in  every  pliase 
of  maintenance  and  promotion,  particularly  car¬ 
rier  organization  and  development.  Successful 
record  over  a  i)eriod  of  twelve  years  as  dept- 
head.  Highest  reference's  us  to  ciiaructer  ami 
ability.  A-547  Alitor  A:  Publisher. 


Circulation  Manager,  eighteen  years*  experience 
and  steady  employment,  wants  change.  Pro¬ 
duction  guaranteed,  satisfactory  references.  In¬ 
terview  preferred.  Write  or  wire.  A-543. 
Editor  &  Publisher. 


Classified  AdYertising  Manager — 10  years  ex|>eri- 
eiue  on  leading  middle  western  dally.  Experi* 
eoce  covers  r>  years  selling  in  all  classifications, 
one  year  handling  classified  promotion  and 
four  years  as  manager  of  the  department.  Can 
furnish  best  of  references  from  publishers  and 
advertising  managers.  Familiar  with  Basil  L. 
Smith  and  other  classified  promotion  systems. 
Record  for  four  years  shows  gain  in  classifieil 
revenue  ever.v  year.  Will  accept  reasonable 
starting  salary  with  bonus  on  inceased  business. 
Desire  for  change  explained  in  reply  to  inquiry. 
Replies  confidential.  A‘«')1S,  Editor  A  Publisher. 


Combination  Cartoonist,  ad-artist,  news-pho¬ 
tographer.  retoucher,  skilled,  and  newspa|>er 
ex{>erience<l  all  departments,  wants  situation, 
reasonable  pay,  anywhere.  Family  man,  good 
habits,  hard  worker.  A-515,  Editor  &  Publisher. 


Developer  of  Special  Paget  -This  advertising 
ex|>ert.  familiar  with  every  phase  of  newspaper 
advertising  has  lieen  specializing  recently  in 
the  development  of  feature  pages  and  editions, 
lie  wants  a  <‘oniiertioii  with  a  publisher  who 
appreciates  tlie  value  of  feature  pages  of  a 
iilgli  cliaraiier.  All  work  handled  on  a  coin- 
iniKsion  basis.  Appointments  anytime.  A-o4i. 
Kditor  Ac  I'lildisber. 


Editorial — Two  years  experience  as  reporter,  edi¬ 
torial  writer  on  large  newspaper;  two  college 
degrees.  E-904,  Editor  A  F^bliaher. 


Editorial — Married  man  with  11  years  experi¬ 
ence  on  all  beats  and  desks  wants  immediate 
change.  R.  V.  HeM,  17  Belmont  Ave.,  Mt. 
Vernon,  Ohio. 


Editor- --.New  Hpaperinan,  thoroughly  experienced, 
three  years  re|Kirter  Kansas  City  Star,  two 
years  editor  Assmiated  Press,  four  years  metro¬ 
politan  tnngazlno  editor  and  writer;  31  years 
old;  universit.v  education;  finest  references; 
now  employed  init  desires  change;  available 
September.  A-.V57,  Editor  A  Publisher. 


Feature  Writer,  columnist,  familiar  with  de¬ 
tails  of  eilitorial  desk,  general  reimrting.  so¬ 
ciety.  Have  prepared  feature  articles  for  a 
number  of  daily  new'spa|>er8,  trade  Journals,  and 
other  magazines.  Young  w'oman,  single,  eight 
.vears*  ex|K*rleiice  in  new’spmier  W’ork.  Wants 
position  on  gcKMl  dally  newspaper  by  Octolier  1. 
.\-530.  I‘>1itor  A  Publisher. 


In  Any  Capacity — Young  man,  Notre  Dame 
graduate,  seeks  oiiportunity  to  enter  new’Rpai>er 
field.  A-r»r>0,  Editor  A  Publisher. 


Managing  Editor — Fifteen  years*  actual  experi* 
ence  every  capacity,  large  and  small  town,  now 
editor,  makeup,  columnist,  Chicago  newspaper, 
seeks  opportunity  take  active  charge  of  daily 
in  town  25, (XM)  to  Ts'i.OOO.  Married.  30.  Un> 
questionable  references.  A-523,  Editor  A 
Publisher. 


Photographer — An  opportunity  for  a  rotogravure, 
picture  syndicate,  or  magazine  to  obtain  a  man 
who  can  combine  beauty  with  news;  composi¬ 
tion  and  tonal  qualities  with  action.  A-508. 
Editor  A  Publisher. 


Publications : 

Young  man.  twenty-five  years  of  age,  with 
thorough  knowledge  of  publications,  agencies, 
commercial  art,  etc.,  desires  connection  with 
publication.  Formerly  edited  society  monthly 
with  complete  charge  of  make-up,  etc.  Excel¬ 
lent  references. 

Address  R.  A.  C. 

Rudolph  Guenther-Russell  I^aw,  Inc. 
Financial  Advertising  in  All  Its  Branches 
131  Cedar  Street,  New  York. 


Reporter  and  desk  man,  experienced,  can  in¬ 
ject  Jerk  In  leads,  desires  work  Southwest. 
College  graduate,  writer  for  literary  magazines, 
trade  papers,  feature  sections.  Available 
.\ugust  17.  A-541,  Kditor  A  Publisher. 


EMPLOYMENT 


Situation*  Wanted 


Sports 

ConilM'Irnt  youiij;  iu-wspii|>eruian.  Desk,  street 
experieiue  in  Suutli;  sjiorts  in  New  York.  At 
uulversily  two  years;  uffianeed.  C'ireulatioii- 
IniiWiiiK  tiundlins  of  sisirts.  Attractive  makeup. 
Write  IntelllKent,  reader-drawing  column.  Dost 
soUKht  with  reputable  daily  within  .VK)  miles 
New  York.  Start  $35.  Bernard,  211  East 
173rd  Street,  New  York. 


Sports — Five  .vears'  experieiiee  as  sisirts  writer 
and  siMWts  editor  with  pajuT  of  20,000  daily 
circulation.  (>|H-n  for  irosition  as  .spi»rt.s  editor 
or  Htrorts  writer  September  1.  Iteferences. 
A-545,  Editor  Ac  Duhlisher. 


Vacation  Newspaper  Worker— Journalism  Pro¬ 
fessor  with  ton  years  varied  newsi»ai>er  experi¬ 
ence.  (*an  fill  in  fur  editor  who  needs  respon¬ 
sible  worker  in  almost  any  capacity  during  sum¬ 
mer.  New  Y'ork  and  adjacent  states.  A-50,">. 
Editor  A  Publisher. 


MECHANICAL 


Equipment  For  Sale 


For  Sale:  lO-paite  lloe  Stralfthtline  Newspaper 
Dress.  4  plates  wide,  21 ’n"  cut-olT.  Will  print 
piiper  of  7  columns,  13  ems.  With  complete 
stereotype  ei|iiipment. 

_  .Model  24  Linotype,  serial  No.  over  31,(K)(>. 
Equipped  with  electric  iiieltinK  l>«t  and  motor, 
also  four  rcKiilnr  full  size  magazines  and  four 
Hiixilhii'ies. 

Both  these  articles  in  fine  condition  ami 
offered  at  attractive  prices.  Thomas  W.  Hall 
Company,  Inc.,  512  tVest  4l8t  St.,  New  York 
City. 

Goss  Comet.  Diiidex  Amtle  Bar.  Kidder  Three 
Coior  Rotary.  Stereotype  Dresses  of  various 
sizes,  8  oolumn  Flat  Casting:  Box,  Ji*  Saw  and 
Drill,  12  X  IS  r&D  with  Miller  Fwder  and 
many  other  attractive  oiTerincs.  What  do  yon 
need?  .lohn  Griffiths  Co.,  l.KI  Nassau  St..  New 
York  City. 


Newspaper  Machinery— HnU-r  Hodmun.  bed 
;thx49:  H(K‘  .Matriee,  DrintiiiK  Dress  machinists. 
Machinery  boueht  and  sohl.  Klnssman  & 
Ammon,  Inc.,  9.5  Cliff  St..  New  York, 


Photoengraving  equipment  for  sale.  Complete 
Idant  or  any  part.  .Miles  Ma<'hinery  Co..  4S0 
West  Bniadway,  N.  Y.  C. 


Equipment  Wanted 


Wanted:  T'sed  I.ndlow  ouster  and  ei|nipnient 

for  small  newspaper  ollh’e.  Best  cash  prlc*-. 
Ilecordcr,  Greenfield,  Mass. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Business  Established  ia  IIM 

350  Madi*on  At*.  N*w  York 


NEWSPAPER 

Problems  in  appraisements  and 
consolidations  are  invited.  Prop¬ 
erties  bought  and  sold  tbrongb 
confidential  negotiations.  Prompt 
personal  service.  Yon  may 
write  us  in  the  fullest  confidence. 

Service  in  the  South 

HARWELL  «  BUGGY.  Inc. 

Newspaper  Brokers 

Comet  Bldg.  Birmingham.  Ala. 
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Bj  MARLEN  PEW 


ONE  day  last  week  I  chanced  to  have 
a  personal  talk  with  the  best-known, 
most-loved  young  man  of  this  generation, 
Col.  Charles  A.  Lindbergh,  and  I  am 
prompted  by  the  incident  to  revert  again 
to  the  subject  of  press  ethics  with  spe¬ 
cial  reference  to  invasion  of  the  private 
rights  of  citizens  by  newspapers. 

The  code  is  clear  enough.  The  sixth 
article  of  the  canons  of  journalism, 
adopted  by  the  American  Society  of 
Newspaper  Editors  on  April  27,  1923, 
reads  as  follows :  “A  newspaper  should 
not  invade  private  rights  or  feelings  with¬ 
out  sure  warrant  of  public  right  as  dis¬ 
tinguished  from  public  curiosity.” 

Col.  Lindbergh  expressed  to  me  the 
feeling  that  some  New  York  newspapers, 
five  of  which  he  named,  do  not  respect 
this  rule. 

*  * 

Never  in  history  has  the  light  of 
newspaper  publicity  beaten  so  fierce¬ 
ly  and  constantly  upon  a  youth  as  it  has 
upon  the  head  of  this  slim,  taffy-haired, 
blue-eyed,  firm-jawed  pioneer  of  the  At¬ 
lantic  since  his  classic  flight  in  May. 
1927.  I  dare  assert  that  his  name  and 
picture  have  been  published  in  the  press 
of  the  United  States  more  times  than  that 
of  any  other  individual  in  a  similar  pe¬ 
riod.  I  suppose  his  press  linage  through¬ 
out  the  universe  is  unequalled.  Yet  Col. 
Lindbergh  is  essentially  a  modest,  in  some 
respects  even  reserved,  man.  Every¬ 
one  who  has  ever  studied  his  nature  has 
remarked  his  innate  verecundity  in  per¬ 
sonal  relations.  There  is  not  a  boast¬ 
ful,  self-assertive,  conceited  atom  in  him. 
yet  I  have  known  few  men  possessed  of 
greater  determination,  fixed  purpose  and 
calm  assurance.  Naturally,  this  has  led 
to  complications  in  his  public  relations. 
In  some  respects  and  quarters  he  is  mis¬ 
understood.  He  draws  the  line  strictly 
between  the  right  of  the  press  to  report 
his  activities  as  they  relate  to  the  scien¬ 
tific  development  of  air  travel  and  what 
he  calls  personal  curiosity.  He  said  in 
sincere  terms  that  he  valued  and  deep¬ 
ly  appreciated  the  “remarkable  lil)eral- 
ity”  of  the  press  in  support  of  what  he 
terms  his  “work.”  “The  constructive 
press  has  been  both  kind  and  generous 
to  me  ever  since  I  have  been  flying,”  he 
said,  and  he  mentioned  newspapermen 
who  have  been  helpful,  intelligently  criti¬ 
cal,  fair  in  their  reports  and  considerate 
of  his  private  rights. 

*  *  * 

COL.  LINDBERGH,  without  the 
slightest  hesitation,  but  with  no  show 
of  anger,  also  mentioned  five  New  York 
newspapers  which  he  said  Mrs.  Lind¬ 
bergh  and  he  had  decided  they  could 
not  “co-operate  with  and  maintain  our 
self-respect.”  These  newspapers,  he 
said,  represent  an  idea  of  journalism  to 
which  he  cannot  subscribe.  He  called 
their  practices  “contemptible”  and 
thought  them  to  be  “a  social  drag”,  “non¬ 
constructive”.  and  “a  waste  of  time”.  He 
minced  no  words  in  condemning  news¬ 
papers  which,  in  his  view,  cater  to  mor¬ 
bid  curiosity  and  are  concerned  with 
private  gossip  to  the  exclusion  of  mat¬ 
ters  in  the  realm  of  “things,  ideas  and 
ideals.” 

I  asked  Col.  Lindbergh  straight  out 
if  he  proposed  to  attempt  a  reform  of 
the  popular  New  York  press  and  he  re¬ 
plied  firmly  that  he  would  do  all  he 
could  to  keep  aloof  from  newspapers 
that  “have  no  serious  purpose.”  Natural¬ 
ly,  I  assumed  that  he  was  indignant  be¬ 
cause  of  the  conduct  of  certain  report¬ 
ers,  photographers  and  columnists  who 
have  been  most  insistent  in  pursuing  him 
and  Mrs.  Lindbergh,  reporting  their 
courtship,  marriage,  honeymoon,  and  re¬ 
cently  the  expectancy  and  arrival  of 
their  infant  son.  Col.  Lindbergh  ad¬ 
mitted  these  activities  had  been  the  bane 


of  his  life,  that  they  had  been  “disgust¬ 
ing”  and  “humiliating,”  but  contended 
that  his  feeling  was  not  against  individual 
reporters,  though  he  thought  they  might 
be  engaged  in  “some  more  decent  busi¬ 
ness.”  His  expressed  resentment  was 
against  editors  and  publishers  who  “force 
reporters  to  do  these  unjust  and  intoler¬ 
able  things.”  He  said  he  had  become 
fairly  used  to  indignities  from  a  section 
of  the  New  York  newspaj^r  press  and 
was  past  personal  feelings  in  relation  to 
them,  “only  I  wish  they  would  give  me 
time  to  do  my  work,”  but  he  felt  he 
should  as  a  citizen  “protest  against  such 
journalism  in  behalf  of  other  persons 
who  are  similarly  plagued  and  cannot 
defend  themselves.”  He  thought  it 
weak  merely  to  grin  and  bear  injustice. 
Col.  Lindbergh  asserted  he  was  “through 
trying  to  deal  with  them”,  meaning  the 
five  New  York  newspapers  he  had  men¬ 
tioned. 

*  41  * 

At  this  point  in  the  talk  I  asked  Col. 

Lindbergh  to  specify  his  complaint. 
What  had  happened  to  cause  such  dis¬ 
trust  and  resentment?  He  was  disin¬ 
clined  to  discuss  the  matter  in  detail, 
holding  it  was  a  question  of  principle, 
and  not  personal  resentment.  He  did 
not  want  to  blame  specific  newspaper¬ 
men.  He  did  admit  he  felt  outraged 
when  some  reporters  followed  him  and 
Mrs.  Lindbergh  on  their  honeymoon  and 
“for  eight  straight  hours  circled  about 
our  boat,  at  anchor  in  a  New  England 
harbor,  in  a  noisy  motorboat  and  occa¬ 
sionally  called  across  the  water  to  us 
that  if  we  would  pose  for  one  picture 
they  would  go  away.”  He  thought  that 
particularly  mean  and  unworthy.  He 
considered  it  absurd  that  he  should  have 
Ix-en  forced  to  keep  a  guard  constantly 
on  duty  at  the  gate  of  his  wife’s  home, 
and  told  of  an  incident  wherein  a  re¬ 
porter  had  attempted  to  bribe  a  servant 
with  $2,000  to  “betray  the  secrets  of  the 
household.”  He  also  mentioned,  with 
resentment,  the  publication  of  Mrs.  Lind¬ 
bergh’s  expectation  last  Spring.  On  no 
ground,  in  his  view,  could  this  be  justi¬ 
fied.  He  spoke  of  other  disagreeable 
matters  and  while  his  eyes  occasionally 
snapped  he  did  not  raise  his  voice  and 
constantly  reverted  to  his  original  pre¬ 
mise,  that  his  protest  was  not  personal, 
but  that  of  a  citizen  complaining  in  the 
general  public  interest. 

*  *  * 

"TJURING  the  conversation  I  attempted 
”  to  sustain  the  view  that  Col.  Lind¬ 
bergh  might  well  remember  that  he  is 
a  public  character.  He  at  first  responded 
that  he  “held  no  public  office,”  but  later 
readily  consented  to  the  contention  that 
he  was  an  army  officer  and  that  his  dar¬ 
ing  feats  had  made  of  him  a  legitimate 
object  of  universal  interest.  While,  as  a 
matter  of  fact,  no  one  could  extenuate 
or  explain  away  some  of  the  incidents 
complained  of,  still  I  felt  that  I  could 
show  Col.  Lindbergh  another  side  of  the 
picture. 

He  is.  I  said,  the  symbol  of  romance 
to  countless  millions.  His  bravery  in  the 
air,  the  premier  solo  flight  across  the 
Atlantic,  his  youthful  spirit,  his  success 
and  happiness,  his  mother’s  devotion  and 
his  romantic  marriage,  it  seemed  to  me, 
have  been  shared  through  the  press  by 
countless  millions.  It  was  my  concept 
that  he  had  caused  numberless  men  and 
women,  folk  who  ordinarily  plod  the  earth 
with  downcast  eyes,  to  lift  their  faces  to 
the  blue  dome  overhead  for  the  first 
time  in  their  lives.  I  ventured  that  this 
in  itself  was  a  contribution  of  no  small 
value.  I  told  Col.  Lindbergh  that  I 
felt  it  was  his  part  to  rather  ignore  the 
imperfect  means  and  consider  the  perfect 
end  of  publicity  which  contributes  ro¬ 
mance  to  the  mas.ses,  most  of  whom  lead 


dull  and  colorless  existences  and  find  in 
heroic  example  vicarious  satisfaction 
and  uplift.  This  is  often  reflected 
from  the  newspaper  and  the  screen. 
It  seemed  to  me  that  the  report¬ 
ers  and  newspapers  that  were  so  in¬ 
sistent  on  learning  about  Col.  Lind¬ 
bergh’s  private  affairs  were,  after  all, 
paying  tribute  to  the  gods  the  people  wor¬ 
ship  and  adding  to  the  gaiety  of  life,  at 
least  dispelling  some  of  the  sordid  hum¬ 
drum  of  our  dollar-chasing.  Col,  Lind¬ 
bergh  with  a  nod  acknowledged  this 
theory,  but  it  seemed  to  be  a  new  idea 
to  him.  It  did  not,  however,  fit  in  with 
his  serious-mindedness.  He  kept  con¬ 
stantly  reverting  to  his  “work”  and  de¬ 
sire  to  yield  achievements  which  are 
better  than  play-acting.  The  acrobatics 
of  flying  seem  nothing  to  him.  His 
mind  is  fixed  on  a  science  which  is  over¬ 
coming  the  law  of  gravitation,  releasing 
earth-bound  man.  In  this  he  wants  to 
play  a  part  and  be  known  for  sound 
accomplishment  as  distinguished  from 
heroics.  It  is  easy  to  comprehend  how, 
to  such  a  person,  press  activities  which 
deal  principally  with  private  affairs 
would  be  repulsive. 

*  *  * 

N  reference  to  the  publication  of  Mrs. 
Lindbergh’s  family  expectation  last 
Spring,  I  suggested  that  while  such  pub¬ 
lication  violates  the  established  conven¬ 
tions,  and  is  not  of  the  American  cus¬ 
tom,  still  most  people  would  react  to  it 
only  in  happy  terms  and  certainly  some¬ 
thing  must  be  said  of  the  scientific  dem¬ 
onstration  that  an  expectant  mother  may, 
in  this  day  of  emancipated  womanhood, 
tour  the  heavens  with  her  husband.  The 
comment  about  the  modern  stork  seemed 
wholesome  to  me.  But  this  view  did  not 
appeal  to  the  Viking.  He  smiled  broadly 
at  me  as  a  champion  of  the  better  senti¬ 
ments  of  my  craft,  but  he  did  not  fall 
in  with  my  idea.  The  sanctity  of  private 
life  is  a  strong  and  admirable  motive  in 
him  and  I  had  to  confess  that  existence 
might  be  rather  uncomfortable  for  any 
man  or  woman  compelled  by  an  over- 
zealous  press  to  live  forever  under  the 
pitiless  observation  and  reckless  com¬ 
ment  of  scribedom.  To  tell  the  truth, 
most  of  the  red-blooded  newspapermen 
I  know  wo'uld  not  have  tolerated  some 
of  the  things  that  have  been  inflicted  on 
Col.  Lindbergh  without,  at  least,  doubling 
their  fists.  It  is  easy  enough  to  suggest 
to  a  public  character  that  it  is  the  part 
of  wisdom  not  to  be  annoyed  by  petty 
occurrences,  and  to  look  beyond  the  faults 
of  journalism  to  the  romance  it  creates, 
but  it  might  be  something  quite  different 
to  personally  withstand  such  annoyances 
and  blacken  no  peeking  eye. 

#  *  * 

T  was  my  opinion  that  Col.  Lindbergh 
should  go  direct  to  an  editor  or  pub¬ 
lisher  and  complain  of  the  actions  of  a 
reporter  who  had  seriously  trespassed 
upon  his  private  domain,  but  this  he  will 
not  do  because  he  will  not  cause  harm  to 
an  individual.  He  spoke  in  agreeable 
terms  of  two  of  the  publishers  whose 
representatives  have  harassed  him  and 
said  that  one  in  particular  had  been 
pleasant  to  him.  He  felt  sure  that  if  he 
did  approach  the  publisher  the  annoyance 
would  stop.  I  said  that  many  public  men 
in  these  days  have  press  agents  and  asked 
if  this  plan  had  ever  occurred  to  him. 
Col.  Lindbergh  replied  that  a  press  rep¬ 
resentative  might  aid  both  his  employer 
and  the  newspapers  by  getting  out  news 
concerning  business  or  technical  matters, 
but  that  to  employ  a  press  representative 
for  personal  news  would  be  distasteful. 
He  would  not  think  of  .such  a  thing. 
His  desire  is  to  he  on  friendly,  accessible 
relations  with  newspapermen  who  have  a 
“serious  purpose”.  He  likes  to  give  his 
confidence  to  such  men  and  tells  that  his 
faith  has  not  been  betrayed.  He  said 
that  he  considered  it  remarkable  that  so 
many  newspapermen  can  be  relied  on  to 
write  news  almost  as  rapidly  as  it  oc¬ 
curs  and  with  precise  accuracy,  some¬ 
times  on  very  fragmentary  information. 
He  enjoys  an  illustrated  press  and  highly 
praised  photographers  for  skill  and 
daring. 

*  *  * 

COL.  LINDBERGH’S  break  with  five 
New  York  newspapers  has  been  ap¬ 
proaching  for  some  time,  but  became  defi¬ 


nite  two  weeks  ago  when  he  gave  Out 
pictures  of  his  infant  son  to  the  “coa- 
structive  press”  and  asked  that  these  pho¬ 
tographs  be  copyrighted  and  not  given 
to  the  five  New  York  newspapers  whose 
policy  he  disapproves.  “But  they  aU  got 
the  pictures  and  published  them — it  was 
futile,”  I  remarked.  He  reminded  me, 
then,  that  it  did  not  matter  to  him  what 
they  published,  so  long  as  he  was  sure 
he  had  not  yielded  any  co-operatiom 
“My  stand  is  a  matter  of  principle,”  he 
reiterated. 

*  *  * 

WOULD  not  convey  the  impression,  in 
what  I  have  reported  here,  that  C^. 
Lindbergh  sought  my  comment'  in  Edi¬ 
tor  &  Publisher  or  that  he  is  seeking 
the  favor  of  any  newspaperman.  He 
may  even  resent  my  comment.  We  talked 
for  more  than  an  hour  and  in  his  precise 
way,  often  going  back  in  the  conversation 
to  select  a  word  which  would  more  ac¬ 
curately  express  his  meaning,  he  told  his 
story,  at  my  solicitation,  yet  uttered  no 
angry  word,  never  hedged  on  his  stand 
and  throughout  earnestly  and  imperson¬ 
ally  urged  a  “constructive  journalism.” 
To  me  he  seemed  typical  of  the  serious- 
minded  student.  His  temper  appeared 
that  of  the  mathematician,  reaching  defi¬ 
nite  conclusions  and  then  standing  firmly 
on  them.  Despite  a  boyish  look  his  logic 
was  that  of  a  fifty-year  experience.  For¬ 
tune  has  smiled  on  him,  both  in  the  air 
and  in  his  private  life,  and  has  left  him 
with  simple  manners  and  direct  expres¬ 
sion.  He  is  an  unspoiled  hero.  One 
rarely  encounters  a  more  fearless  eye 
or  more  determined  mouth.  It  is  quite 
conceivable  that  Col.  Lindbergh’s  great¬ 
est  achievement  is  yet  to  come. 

*  *  * 

TF  I  may  be  pardoned  for  making  a 
suggestion,  it  is  that  newspapermen 
who  prize,  as  most  Americans  do,  the 
classic  heroism  and  pathfinding  of  our 
young  pioneer  of  the  air,  should  see  in 
him  less  of  the  showman  and  more  of 
the  scientist.  It  is  stated  on  reliable  au- 
^ority  that  no  individual  has  better 
judgment,  or  usually  better  information, 
than  he  in  the  field  of  aviation.  While 
it  is  understandable  that  any  editor  or 
reporter  would  want  all  of  the  news,  both 
personal  and  professional,  concerning  as 
luminous  a  figure  as  his,  nevertheless 
there  is  a  line  which  any  man  may 
rightly  draw  at  his  own  threshold  and 
beyond  which  journalists  cannot  go.  It 
is  possible  to  discriminate  between  public 
right  of  information  and  mere  public 
curiosity.  Col.  Lindbergh  was  plainly 
sincere  in  the  belief  that  he  has  sought 
to  co-operate  with  newspapermen  and, 
in  my  opinion,  is  extraordinary  among 
public  characters  for  ability  to  judge  and 
sympathize  with  the  struggle  of  news¬ 
men  in  the  hot  competitive  battle  that 
embroils  us  all. 

*  *  * 

A  JUST  estimate  of  what  Col.  Lind- 
bergh  means  to  the  American  people 
can,  I  think,  be  taken  from  a  little  story 
brought  to  me  bv  a  Brooklyn  engineer 
who  happens  to  be  interested  in  public 
schools.  He  learned  that  a  test  was  made 
recently  among  6-year-old  children  to 
determine  what  they  most  wanted  to 
know  about  in  the  whole  realm  of  truth 
or  fancy.  Was  it  about  fairies?  Was  it 
about  pirates  and  hidden  treasure?  Was 
it  about  the  fabled  heroes  of  ancient 
history?  No,  what  these  children  want¬ 
ed  most  to  know  about  was  the  lives  ot 
(1)  Lindbergh,  (2)  Lincoln,  (3)  Wash¬ 
ington.  It  is  rather  profane,  one  might 
say,  to  lose  sight  of  a  development  in 
American  culture  as  sublime  as  this  be¬ 
cause  of  a  little  journalistic  tittle-tattle. 


WEEKLY  REVIVED 

Re-establishment  of  the  IVoodhuU 
(N.Y.)  Sentinel,  which  was  discontinue 
several  years  ago,  was  announced  this 
week.  Morris  Miller,  editor  of  the  Ad¬ 
dison  (N.Y.)  Advertiser,  will  edit  the 
Sentinel,  publishing  it  in  the  Adver¬ 
tiser’s  plant. 


BOSTON  AGENCY  NAMED 

The  Ocean  Spray  Preserving  Com¬ 
pany  of  South  Hanson,  Mass.,  has  ap¬ 
pointed  Ingalls-Advertising,  Boston,  to 
direct  its  account. 


